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We're  local, 
coast  to  coast, 
in  newspapers... 


>  The  Philadelphia  Inquirer 

>  Detroit  Free  Press  ” 

>  The  Miami  Herald  &  el  Nuevo  Herald 

>  San  Jose  Mercury  News 

>  The  Kansas  City  Star 

>  The  Charlotte  Observer 


>  Fort  Worth  Star-Telegram 

>  Saint  Paul  Pioneer  Press 

>  Contra  Costa  Newspapers 

>  Philadelphia  Daily  News 

>  Akron  Beacon  journal 

>  The  (Columbio,  S.C.)  State 


>  Lexington  (Ky.)  Herald-Leader 

>  The  Wichita  (Kan.)  Eagle  j 

>  The  Macon  (Ga.)  Telegraph  f 

>  Tallahassee  (Fla.)  Democrat 

>  The  (Wilkes-Barre,  Pa.)  Times  Leader 

>  Duluth  (Minn.)  News-Tribune 
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Of  Miami, 

reporting,  rep 

Election 


Knight  Ridder  would  like  to  congratulate  The  Miami  Herald  for  winning 
the  1999  Pulitzer  Prize  for  Investigative  Reporting.  The  Pulitzer  went  to  The 
Herald  for  its  series,  Dirty  Votes:  The  Race  for  Miami  Mayor. 

This  series  was  founded  on  the  most  idealistic  of  journalistic  notions; 
Publish  the  truth,  despite  the  obstacles,  and  society  wins.  The  Herald  proved 
that  principle  anew  as  it  exposed  vote  fraud  in  the  1997  election. 

The  obstacles:  a  hostile  city  administration,  a  public  campaign  accusing 
the  paper  of  ethnic  bias  and  attempted  intimidation. 

Resolve  overcame  the  hostility.  Conrvputers,  reporters  and  belief  in  the 
First  Amendment  did  the  rest.  Through  computer  analysis  and  shoe-leather 
reporting,  reporters  documented  hundreds  of  phony,  tainted  or  illegal  ballots. 

These  included  a  dead  voter,  city  employees  who  voted 
despite  living  elsewhere,  ballots  cast  in  voters'  names  without 
‘  their  knowledge,  ineligible  out-of-city  voters,  felons  who  voted  illegally  and 

voters  paid  to  vote. 

Won  The  Pulitzer, 

Results  have  been  dramatic  since  the  paper  brought  the  truth,  to  light. 
The  courts  overturned  the  election  and  appointed  the  defeated 
candidate  mayor  of  Miami.  There  have  been  26  arrests  so  far. 
And  the  Florida  Legislature  tightened  laws  and  increased  pun¬ 
ishments  for  vote  fraud. 


@^hefHiamiHera(5 


We're  extremely 
pleased  that  The  Herald 
won  the  Pulitzer  as  well 
as  this  year's  Goldsmith 
Prize  for  Investigative 
Reporting.  And  we're  so  very 
proud  of  the  reporters  and  editors 
whose  incredible  efforts  won  back  City  Hall  for  the  citizens  of  Miami. 
Knight  Ridder.  What  a  difference  a  newspaper  can  make. 


•  Belleville  (III.)  News-Democrat 
'  Columbus  (Go.)  Ledger-Enquirer 
'  The  (Biloxi,  Miss.)  Sun  Herald 
'  The  (Fort  Wayne,  Ind.)  News-Sentinel 
'  The  (Myrtle  Beach,  S.C.)  Sun  News 
'  Bradenton  (Fla.)  Herald 


'  Grand  Forks  (N.D.)  Herald 
i  The  (San  Luis  Obispo,  Calif.)  Tribune 
'  The  Monterey  County  (Calif.)  Herald 
i  (State  College,  Pa.)  Centre  Daily  Times 

•  Aberdeen  (S.D.)  American  News 

•  The  (Warner  Robins,  Go.)  Daily  Sun 


Information  for  Life 


...and  on  the 
Real  Cities  Network. 


REAL 

(Xm 


www.realcities.com 


V 


Ilfpf  ftf/j  Pm’hr  Pi  fiusiihHu 


Cover  Story:  Exploring  career  options  30 

I  Editors,  publishers  examine  the  pros  and  cons 
\  of  the  industry's  revolving  door 

I  Cover:  Tony  Champagne 

Oklahoman  tracks  the  twisted  tempest  8 
Beacon  Journal  admits  major  error  1 0 

CNN  ‘Tailwind’  story  blows  into  court  11 
USA  TODAY,  others  gain  circulation  13 
NAA  survey,  more  women  at  dailies  15 

Minority  percentage  remains  largely  unchanged 

Mexican  journalist  wins  UNESCO  award  16 
;  Getting  customers  to  stick  to  Web  ads  20 

^  Ad-tech  conference  keynoters  discuss  online  strategies 

Nexpo  ’99  planning  guide:  begins  after  32 


AF  Photo/ J.  Pat  Carter 

A  woman  and  her 
daughter  huddle  under  an 
overpass,  while  a  tornado 
passes  in  the  distance. 
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CALENDAR 


MAY 

9-12 

Organization  of  News  Ombudsmen 

S  M  T  W  T  F  S 

Conference,  CTiicago  Athletic  Club, 

1 

Chicago. 

Minority  Writers  Seminar,  Vanderbilt 

2  3  4  5  6  7  8 

9  10  11  12  13  14  15 

20-23 

16  17  18  19  20  21  22 
23  24  25  26  27  28  29 

University,  Nashville,  Tenn. 

^  23-26  Newspaper  Association  of  America 

Cooperative  Marketing  and  Sales  Conferenece,  Westin  Tabor  Center,  Denver. 
23-26  International  Newspaper  Marketing  Association  International 
Conference.  International  Hotel,  Miami. 

25-28  Newspaper  Association  of  America  Newspaper  in  Education 
Conference,  Hilton  Palacio  Del  Rio,  San  Antonio. 

25- 29  Association  of  Free  Community  Papers  Annual  Convention,  Ritz 

Carlton  Pentagon  City,  Arlington,  Va. 

26- 28  Catholic  Press  Association  Convention,  Westin  Hotel,  Chicago. 

27- 29  Association  of  Alternative  Newsweeklies  Annual  Convention, 

Peabody  Hotel.  Memphis.  Tenn. 


JUNE 

2-4 

Inland  Press  Association  Online  Manage¬ 

S  M 

T  W  T  F 

S 

ment  Conference,  Swissotel,  Chicago. 

12  3  4 

3-6 

Investigative  Reporters  and  Editors  Annual 

6  ^ 

8  9  10  11 

J2 

13  14 

15  16  17  18 

19 

Conference,  Marriott,  Kansas  City,  Mo. 

20  21  22  23  24  25  26 

27  28  29  30 

10-11 

American  Association  of  Advertising 

Agencies  Financial  Conference,  Grand  Hyatt  Union  Sq.,  San  Francisco,  Calif. 
13-15  Newspaper  Association  of  America  Classified  Conference,  Hotel 
Vancouver,  Vancouver,  British  Columbia 
13-15  Newspaper  Association  of  America  Research  Conference,  Hyatt 
Regency  Vancouver,  Vancouver,  British  Columbia 

13- 16  52nd  World  Newspaper  Congress,  6th  World  Editors  Forum,  Info 

Services  Expo  '99,  Zurich,  Switzerland 

14- 17  NEXPO  ’99,  Newspapier  Association  of  America,  Las  Vegas 

Convention  Center,  Las  Vegas,  Nev. 

16- 19  Association  of  American  Editorial  Cartoonist  Annual  Convention, 

Marriot  Hotel,  Chattanooga,  Tenn. 

17- 20  National  Society  of  Newspaper  Columnists  Annual  Convention, 

Galt  House  Hotel,  Louisville,  Ky. 


JULY 

7-11 

Unity  ’99  Convention,  Seattle  Convention 

S  M  T  W  T  F  S 

Center,  Seattle. 

1  2  3 

4  5  6  7  8  9  10 

9-10 

Midwest  Free  Community  Papers  Summer 

11  12  13  14  15  16  17 

Meeting,  Radisson  Hotel,  Davenport,  Iowa. 

18  19  20  21  22  23  24 

25  26  27  28  29  30  31 

Note:  To  list  events,  please  fax  to  Calendar  Editor  at 
(212)  691-7287  or  e-mail  them  to  calendar@mediainfo.com 
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Delivering  the 
best  on  deadline 


Photo  by  Tom  L  Sandys 

A  year  ago  this  month,  Hank  Earl  Carr  began  a 
10-hour  reign  of  terror  by  shooting  his  4-year-old 
stepson  to  death.  He  then  killed  the  two  Tampa 
cops  taking  him  into  custody,  led  authorities  on  a 
SO-mile  chase  through  three  counties  and  shot  a 
Florida  Highway  patrolman  to  death. 

The  ordeal  ended  when  he  killed  himself  after 
taking  a  hostage  and  shooting  it  out  with  police. 

As  the  smoke  cleared,  a  team  of  32  reporters,  nine 
photographers  and  countless  editors  and  news 
researchers  had  just  three  hours  before  deadline 
to  recount  the  tragedy  for  the  next  day’s  paper. 

The  Society  of  Professional  Journalists  honored 
the  effort  with  its  national  Excellence  in  Deadline 
Reporting  Award. 

Also  honored  was  the  Times'  coverage  of  U.S. 
Representative  Corrine  Brown  of  Jacksonville  and 
her  questionable  ties  to  a  West  African  financier. 

Five  regional  SPJ  awards  round  out  this  year’s 
accolades. 

Award-winning  quality,  on  deadline  and  off,  one 
more  reason  we’re  Florida’s  Best  Newspaper. 


^t.|)eter:gbur9  QTimes 

Florida’s  Best  Newspaper 
www.sptimes.coiT) 
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HOT  TYPE 


From  city  to 
shining  city 

In  his  44  years  with 
The  New  York  Times, 

R.  W.  “Johnny”  Apple 
has  roved  the  world, 
from  Moscow  to 
Saigon  to  London. 

But  how  about 
Milwaukee,  Portland, 
and  Tampa? 

For  the  64-year- 
old  Apple,  who  has 
written  for  the  Times  since  1963  and 
served  as  bureau  chief  in  several  cities, 
most  notably  Washington,  D.C.,  a  recent 
series  on  United  States  cities  has  given 
the  longtime  international  writer  a  chance 
to  focus  on  life  in  the  United  States. 

“I’m  a  collector  of  lore  about  cities 
here  and  abroad,  and  it’s  something  I 
thought  I  could  do,”  says  Apple,  who  now 
holds  the  newspaper’s  only  “chief  corre¬ 
spondent”  title  that  allows  him  to  write 
about  issues  ranging  from  NATO  to  food 
from  the  D.C.  bureau.  “I  like  to  deal  a  lot 
with  culture  and  life.” 

“On  The  Road,”  named  with  apologies 
to  Jack  Kerouac  and  Charles  Kuralt,  began 
in  late  1997  with  a  4,000- word  essay  on 
Cleveland,  Apple’s  hometown,  and  has 
continued  monthly  with  stories  on  the  past, 
present,  and  future  rumblings  in  St.  Louis, 
San  Diego,  Denver,  and  other  cities.  Stories 
have  included  tidbits  ranging  from  the 
proper  pronunciation  of  Louisville,  Ky.,  to 
the  favorite  hot  dogs  in  Buffalo,  N.Y. 

So  far,  16  pieces  have  appeared,  with 
another  24  planned  over  the  next  two 
years  by  Apple,  who  believes  they  are 
written  for  those  who  don’t  often  stop  and 
look  around  when  they  visit  American 
cities.  “I  think  people  in  business  and  oth¬ 
ers  who  travel  because  they  have  to  often 
miss  the  chance  to  enjoy  things,”  says 
Apple,  who  hopes  to  collect  the  city  tales 
into  a  future  book.  —  Joe  Strupp 

Lunar  landing 
in  Chicago 

Soon  after  legendary  Chicago  Tribune 
publisher  Col.  Robert  R.  McCormick 
built  the  Tribune  Tower  he  began  attach¬ 
ing  pieces  of  historical  artifacts  to  it.  The 
Gothic  cathedral  along  Michigan  Avenue 
bristles  with  little  bits  of  the  Pyramids  at 
Gazax,  Notre  Dame  in  Paris,  the  Great 
Wall  of  China  and  dozens  of  similar 


stones.  Even  the  Colonel,  however,  never 
thought  to  ask  for  the  moon. 

Beginning  this  summer,  the  moon,  or  a 
fist-sized  piece  of  it  at  least,  will  become 
part  of  the  Tribune  Tower. 

“A  number  of  us  thought  the  capstone  of 
this  century’s  collection  of  historic  stones 
would  be  a  piece  of  the  moon,”  says  Jack 
Fuller,  president  of  Tribune  Publishing  Co. 
“It’s  the  kind  of  thing  the  creator  of  this 
collection  would  have  loved.” 

The  3.4  billion-year-old  rock,  on  long¬ 
term  loan  from  the  National  Aeronautics 
and  Space  Administration,  will  be  placed 
in  a  bulletproof  case  set  into  the  build¬ 
ing’s  main  entrance.  The  display  will  be 
unveiled  July  21  in  a  ceremony  commem¬ 
orating  the  30th  anniversary  of  Apollo  1 1 , 
the  first  manned  mission  to  the  moon. 
This  particular  rock  was  gathered  during 
the  later  Apollo  1 5  moon  mission. 

—  Mark  Fitzgerald 

Court  rejects 
insults  appeal 

A  three-judge  state  appeals  court  unan¬ 
imously  upheld  the  January  dismissal  of  a 
former  Star-Ledger  sportswriter’s  lawsuit 
against  New  Jersey  Nets  ex-coach  John 
Calipari  for  inflicting  emotional  distress. 

Two  years  ago,  the  Newark  pajser’s 
Dan  Garcia  said  the  basketball  team’s 
coach,  while  sitting  in  his  car  with  a  New 
York  Post  reporter,  called  Garcia  a 
“Mexican  idiot”  and  threatened  to  punch 
him  (£'<SfP,July  26,  1997). 

The  judges  held  that  Calipari  is  not  liable 
for  remarks  that,  though  “degrading  and 
nasty,”  amount  to  no  more  than  “annoy¬ 
ances”  and  “trivialities.”  Calling  the  speech 
“unfortunately  ...  part  of  everyday  living,” 
they  said  it  is  to  be  expected  occasionally  by 
reporters  covering  the  coach  of  a  losing  team. 

Calipari  publicly  apologized  after  the 
confrontation  and  was  fined  by  the  NBA. 
Acknowledging  the  apology,  Garcia 
remarked  at  the  time,  “Let  him  go  on  with 
the  team,”  and  said  he  planned  no  appeal. 
Garcia  now  works  for  the  San  Antonio 
Express-News.  The  Nets  fired  Calipari 
two  months  ago.  —  Jim  Rosenburg 

Slain  journalists 
memorial  grows 

In  a  ceremony  that  mixed  honors  for 
slain  journalists  and  warnings  for  an 
increasingly  dangerous  profession.  The 


Freedom  Forum  rededicated  its 
Journalists  Memorial  in  Arlington,  Va., 
May  5.  The  memorial,  which  now  con¬ 
tains  more  than  1,000  names,  added  29 
fresh  ones  representing  the  editors, 
reporters,  photographers,  and  broadcast¬ 
ers  killed  last  year. 

Families  and  friends  of  the  dead  gath¬ 
ered  at  a  solemn  service  at  the  glass  and 
aluminum  memorial. 

Circumstances  of  the  1998  deaths  var¬ 
ied  widely.  Mahmoud  Saremi,  the 
Afghanistan  bureau  chief  for  Iran’s  offi¬ 
cial  news  agency,  was  executed  by  the 
Taliban  militia  in  Afghanistan,  while 
Hope  Bartlett,  a  23-year-old  Florida  TV 
reporter,  was  thrown  overboard  from  a 
boat  and  drowned  while  taping  a  seg¬ 
ment  for  a  story.  —  AP 

Pulitzer  board 
names  chairs 

John  L.  Dotson  Jr.,  president  and  pub¬ 
lisher  of  the  Akron  Beacon  Journal,  and 
Jack  Fuller,  president  of  Tribune 
Publishing  Co.,  were  elected  co-chairmen 
of  the  Pulitzer  Prize  Board. 

Fuller  won  a  Pulitzer  for  editorial  writ¬ 
ing  in  1986  while  editorial  page  editor  of 
the  Chicago  Tribune.  Dotson  led  the 
Beacon  Journal  in  1994  when  it  won  the 
Pulitzer  for  public  service. 

They  replace  James  V.  Risser,  director 
of  the  John  S.  Knight  Fellowships  for 
Professional  Journalists  at  Stanford 
University,  and  Walter  Rugaber,  president 
and  publisher  of  The  Roanoke  (Va.)  Times, 
who  are  retiring  from  the  board.  —  AP 

News  Corp.  invests 
in  TheStreet.com 

News  Corp.  is  investing  in 
TheStreet.com,  according  to  a  report  in 
The  Wall  Street  Journal  May  7.  The  news- 
pap)er  reported  that  News  Corp.’s  News 
America  unit  will  invest  $7.5  million. 

A  financial  news  Web  site, 
TheStreet.com  has  planned  an  initial  pub¬ 
lic  offering  for  the  week  of  May  10. 

News  Corp.’s  Fox  News  Network  plans 
to  create  a  financial  news  show  featuring 
TheStreet.com ’s  brand  name  and  editori¬ 
al  staff.  TheStreet.com  will  advertise  on 
News  America  properties. 

The  New  York  Times  Co.  invested  in 
TheStreet.com  earlier  this  year. 

—  Carl  Sullivan 
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Civic  Journalism  is 


About  spotlighting  critical  issues. 


In  my  mind,  civic  journalism  and  public  service  journalism 
ought  to  be  synonymous. 

To  me,  that  means  a  news  organization  takes  its 
big  spotlight  and  shines  it  on  a  very  important  public  issue 
that  requires  attention.  And  by  shining  a  spotlight  on  that 
issue,  it  compels  public  officials  to  do  the  right  thing. 

An  example  is  what  The  Sun  did  after  we 
discovered  that  two-thirds  of  our  region's  third  graders  are 
not  reading  at  grade  level.  We  dissected  that  issue.  We 
interviewed  students,  parents,  teachers  and  college 
professors  who  taught  prospective  teachers  how  to  teach 
reading.  The  Baltimore  Sun,  as  a  company,  started  giving 
employees  —  from  the  publisher,  Mike  Waller,  to  the 
advertising  department  —  an  hour  a  week,  on  company 
time,  to  tutor  children  in  reading. 

We  put  our  spotlight  on  the  issue  and  made 
public  officials  realize  that  something  had  to  be  done.  Now 
the  state  Board  of  Education  has  quadrupled  the  number 
of  reading  courses  teacher  candidates  have  to  take;  it  is 
committed  to  putting  a  lot  more  teachers  in  classrooms  to 
reduce  class  size. 

And  that  is  what  good  journalism  can  do:  By 
shining  the  spotlight,  it  prods,  nudges  and  cajoles  public 
officials  to  act. 


Bill  Marimow 
Managing  Editor 
The  Sun,  Baltimore 


The  Pew  Center  for  Civic  Journalism  is  pleased 
to  present  this  message,  another  in  a  series  on 
how  journalists  are  working  to  improve  news 
coverage  by  involving  citizens  -  and  to  improve 
the  community  through  their  journalism.  For 
more  information,  call  202-331-3200. 


Pew  Center  for  Civic  Journalism 

Jan  Schaffer  Jack  Nelson 

director  chairman 


1101  Connecticut  Ave.,  NW,  Suite  420 
Washington,  DC  20036 
www.pewcenter.org 


NEWS 


Oklahoman  teams  up 
against  tornado 


by  David  Noack 

When  massive  tornadoes  struck  the  ! 
Oklahoma  City  area  Monday 
evening,  tearing  up  neighborhoods 
and  leaving  miles  of  destruction  and  death. 
The  Daily  Oklahoman  had  been  through  this 
kind  of  disaster  before  with  the  1995  bomb¬ 
ing  of  the  Murrah  Federal  Office  Building. 

This  time  it  was  nature  and  not  man  that 
was  the  culprit,  but  the  state’s  largest  news¬ 
paper  took  a  page  from  what  it  learned  and 
how  it  covered  the  bombing  incident  and 
applied  it  to  tornado  coverage. 

“Right  after  the  bombing  we  went  to  a 
team  concept,”  says  Ed  Kelley,  managing 
editor.  “Instead  of  trying  to  funnel  every 
single  story,  cutline,  and  photograph 
through  a  city  desk,  we  went  to  teams  to 
divide  it  up  into  areas  of  coverage.” 

Applying  the  team  concept  to  the  tornado 
coverage  has  worked  well,  Kelley  says.  The 
coverage  was  divided  by  geography  and 
along  topics  and  issues. 

“There  is  one  team  that  handles  the  build¬ 
ing  and  property  damage,”  says  Kelly. 
“There’s  a  senior  reporter  who  does  that.  He 
did  that  in  1995  after  the  Murrah  Building 
bombing,  and  that  will  be  a  story  that  will  be 
ongoing  for  several  weeks. 

“There  is  one  person,  a  senior  reporter,  to 
handle  the  casualty  list  of  both  the  dead  and 
the  injured,”  adds  Kelley.  So  far,  41  deaths 
have  been  reported,  with  more  than  700  peo¬ 
ple  injured.  He  says  an  important  part  of  the 
story,  which  the  paper  started  during  its  cov¬ 
erage  of  the  federal  building  bombing,  is  to 
tell  about  the  lives  of  those  who  have  died. 

“We’re  interested  in  going  back  and  writ-  ' 
ing  a  story,  even  a  short  story,  on  every  single 
person  who  died.  We  did  a  profile  on  each  one 
of  the  168  who  died  in  the  Murrah  Building 
bombing,”  says  Kelley.  “We  had  photographs 
probably  for  about  120  of  them.  And  some  of  ' 
the  stories  were  real  short,  a  couple  of  para¬ 
graphs,  and  others  were  15  or  20  paragraphs, 
depending  on  what  we  can  get  from  friends, 
relatives,  the  pastor,  the  coach  of  the  softball 
team.  We  started  that  again.” 

When  the  storms  struck  Monday  evening, 
reporters  who  had  gone  home  came  back  to 
the  office.  He  says  that  one  reporter  whose 
home  was  destroyed,  Nolan  Clay,  was  able  to 
write  a  Page  One  story  for  Tuesday’s  paper. 


“There  were  people  who  were  off  that 
day,  on  vacation,  people  who  just  came  back 
from  vacation,  people,  like  me,  who  had 
gone  home,  [thinking]  this  is  just  going  to  be 
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one  of  those  false  alarms.  I  got  a  call ...  I  put 
my  tie  back  on  and  came  back,”  says  Kelley. 

In  order  for  reporters  and  other  staffers  to 
express  their  feelings  about  the  tragedy  or  to 
air  problems  they  were  having,  counseling 
sessions  have  been  scheduled.  “We  are 
strongly  encouraging,  in  fact,  we  are  going  to 
gently  nudge  as  many  people  as  we  can  into 
[meeting]  with  licensed  counselors,”  he  says. 

Tuesday’s  paper  included  four  extra 
pages  of  storm  coverage,  followed  on 
Wednesday  with  a  special  eight-page  pull¬ 
out  section.  The  extra  pages  are  in  addition 
to  stories  running  throughout  the  paper,  in 
the  main  section,  business,  and  even  sports. 
Press  runs  were  increased  by  35,000  on 
Tuesday  and  32,000  copies  on  Wednesday. 

The  Web  site  also  played  a  key  role  in 
getting  information  to  a  public  beyond  the 
state’s  borders. 

“We  posted  an  incredible  amount  on  the 
Web  site.  What  we  tried  to  do  what  we 
couldn’t  do  in  1995,  which  was  try  to  reach 
people,  particularly  online  users  outside  of 
Oklahoma  who  were  trying  to  get  informa¬ 
tion  about  what  was  going  on,  running  sto¬ 
ries  and  photographs  of  the  damage 
throughout  the  day.  We  did  not  have  that 
advantage  in  1995,”  says  Kelley. 

Technology  also  was  important  in  getting 


stories  and  pictures  back  to  the  newspaper. 

“There  was  even  some  old-fashioned 
dictation.  The  technology  cell  phones, 
pagers,  digital  cameras  ...  we  had  a  little 
bit  of  that  in  1995.  We  have  a  lot  of  that 
now.  We  knew  after  1995  you  can  never 
have  enough  of  these  tools  because  you 
never  know,”  says  Kelley. 

Business  editor  James  Stafford,  who  is  the 
business  damage  team  leader,  was  in  the 
office  editing  copy  and  taking  calls  from 
reporters  in  the  field. 

He  got  a  call  about  10:15  Monday  night 
from  Bryan  Painter,  who  was  at  a  police 
command  center  in  Midwest  City.  While 
they  were  trying  to  figure  out  where  Painter 
should  go  next,  he  happened  to  overhear  a 
man  talking  on  the  pay  phone  next  to  him 
about  his  experience. 

“It  turned  out  the  guy  was  a  cook  at  the 
local  Cracker  Barrel  restaurant,  which  had 
taken  a  direct  hit,”  says  Stafford.  “He  had 
helped  herd  about  30  people  from  the  main 
dining  room  to  the  back  kitchen  of  the 
restaurant,  and  they  all  survived  there  with¬ 
out  injuries.  However,  a  Penske  rental  truck 
was  blown  through  the  front  wall  of  the 
restaurant  and  landed  on  its  side  in  the  dining 
area,  where  the  guy  Painter  was  talking  to 
had  been  just  seconds  before.” 

He  said  that  while  Painter  was  interview¬ 
ing  the  man,  he  was  feeding  him  the  quotes. 

Assistant  features  editor  Beverly  Byrant 
had  been  at  home  when  the  tornadoes  hit. 
She  immediately  headed  back  to  the  paper 
Monday  night. 

“Most  notable.  Monday  night  was  the 
smell  of  natural  gas  which  filled  the  air 
across  Oklahoma  City.  Ruptured  gas  lines 
in  the  damaged  areas  spread  gas  across  a 
wide  area,”  recalls  Bryant,  who  is  in  charge 
of  the  team  reporting  on  how  people  can 
offer  assistance  and  where  to  turn  for  help. 

She  worked  until  1  a.m.  Tuesday  morn¬ 
ing  and  was  back  on  the  office  at  8:30, 
preparing  coverage  plans  for  the  day. 

“I  helped  funnel  information  to  “Connect 
Oklahoma”  [the  online  version  of  the  paper] 
as  it  became  available  to  me,”  says  Bryant. 

Circulation  director  Gerald  Beattie  says 
that  one  distribution  center  had  been  heavily 
damaged  —  the  paper  has  eight  —  and  that 
another  was  slightly  damaged  but  still  usable. 

“We  are  still  trying  to  get  into  our  most 
heavily  damaged  distribution  center.  The 
landlord  is  trying  to  have  it  totaled,  and  we 
have  yet  to  receive  word  on  that,”  says 
Beattie.  More  than  9,000  papers  could  not 
be  delivered  during  the  first  couple  of  days 
following  the  storm.  About  4,000  papers 
were  delivered  on  Tuesday  and  Wednesday 
free  to  various  shelters. 
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Toniado-chaser  catches  one 


by  David  Noack 

For  the  last  25  years,  J.  Pat  Carter  has 
been  chasing  tornadoes,  snapping 
pictures  of  their  destructive  power, 
but  he  has  never  come  face  to  face  with  one. 
That  all  changed  last  Monday  evening. 

“1  just  got  home  from  work,  and  I  turned 
the  TV  on,  and  they  were  starting  to  talk 
about  these  massive  storms.  The  office 
called,  and  the  chase  was  on,”  says  Carter, 
who  lives  near  some  of  the  most  damaged 
areas  around  Oklahoma  City. 

Carter,  50,  an  Associated  Press  photogra¬ 
pher  for  the  last  three  years,  was  able  to  cap¬ 
ture  a  picture  of  a  mother  and  daughter  hud¬ 
dled  under  a  highway  overpass  as  a  tornado 
swirled  nearby.  The  storm  was  approaching 
the  Oklahoma  City  area  from  the  southwest, 
along  the  H.E.  Bailey  Turnpike. 

When  he  left  the  house  that  evening. 
Carter  went  out  in  search  of  the  storm  pho¬ 
tos.  He  found  what  he  was  looking  for  and 
also  became  a  hero  of  sorts  in  the  process. 

“1  drove  to  within  half  a  mile  of  the  fun¬ 
nel,  turned  around,  got  out  of  my  car  and 
started  shooting  pictures,  got  back  in  the 
car.  Stop,  shoot,  drive  some  more.  I  did  this 
for  every  half  mile  or  so  and  finally  at  this 
last  bridge  on  the  highway,  I  realized  I  had 
no  place  to  go.  The  storm  was  going  to 
catch  me  out  in  the  open,”  says  Carter. 

As  he  approached  the  overpass.  Carter 
says  there  was  a  woman  struggling  to  free  a 
child  from  a  safety  seat  in  her  van. 

“I  yelled  at  her  to  get  under  the  bridge. 
She  starts  yelling  something  about  her  kids. 
1  reached  in  and  grabbed  one  of  them,  and 


together  we  got  the  other  one  out,”  says 
Carter,  a  former  staffer  at  The  Sun  in 
Baltimore. 

At  this  point,  the  storm  was  quickly  clos¬ 
ing  in  and  there  was  no  time  to  get  up  under 
a  section  of  a  overpass  which  provided 
more  protection.  His  biggest  concern  was 
that  they  were  going  to  be  sucked  out  from 
under  the  overpass. 

“I  had  barely  enough  time  to  stop  my  car, 
get  this  woman  and  her  kids  under  the 
bridge  against  the  concrete  pillar,  and  by 
that  point  the  funnel  was  about  150  feet 
away.  1  got  them  down  behind  a  pillar  and 
turned  my  back  to  the  wind.  I  shot  a  couple 
of  frames  and  by  that  time  the  funnel  was 
about  150  feet  from  us.  Some  pieces  of 
debris  hit  me.  I  had  my  cameras,  they  were 
flapping  and  I  kept  telling  the  little  girl  that 
everything  was  going  to  be  OK.  At  one 
point  I  looked  up,  and  the  tornado  was  in  the 
dead  center  of  the  overpass,”  says  Carter, 
who  adds  that  the  one  of  his  beepers  was 
whisked  away  by  the  storm. 

Carter  says  after  the  storm  passed  them, 
he  tracked  it  to  a  neighborhood  near  his 
house  that  had  been  ravaged. 

“My  house  was  only  a  quarter  to  a  half- 
mile  away  from  there,  and  I  looked  over 
there  and  I  could  see  rooftops  on  my  neigh- 
j  borhood  still  on.  I  was  trying  to  call  my 
i  wife.  After  I  took  some  more  pictures,  I 
checked  on  her.  I  had  called  her  after  my 
experience  (at  the  overpass)  and  told  her  to 
get  in  a  closet.  She  hid  the  cats  in  the  wash¬ 
ing  machine  and  she  put  the  dogs  in  the 
garage.  When  I  saw  her,  I  gave  her  a  hug,” 
says  Carter. 


Clifton  becomes 
a  Plain  Dealer 

by  Joe  Strupp 

The  Plain  Dealer  in  Cleveland  has 
hired  Miami  Herald  executive  editor 
Elouglas  Clifton  as  its  new  newsroom 
boss,  replacing  former  Plain  Dealer  editor 
David  Hall,  who  resigned  two  months  ago 
after  seven  years  at  the  helm. 

Clifton’s  hiring  follows  speculation 
that  Hall  left  the  paper  because  of  dif¬ 
ferences  with  Plain  Dealer  publisher 
Alex  Machaskee  that  reached  a  head  in 
a  disagreement  over  City  Hall  coverage. 
Newsroom  sources  say  Machaskee  criti¬ 
cized  Hall  following  a  run-in  the  editor 
had  with  Cleveland  Mayor  Michael 
White,  a  Machaskee  friend,  over  limited 
reporter  access  to  city  government 
information. 

Hall  left  without  future  plans  but  had 
been  eyeing  a  post  with  the  University  of 
Minnesota.  He  could  not  be  reached  for 
comment  last  week  because  he  is  out  of 
the  country. 

Clifton,  55,  has  served  in  his  current  posi¬ 
tion  in  Miami  for  eight  years.  Among  the 
newspaper’s  accomplishments  during  his 
tenure  was  the  recent  Pulitzer  Prize  for  an 
in-depth  investigation  into  local  voter  fraud. 

Clifton  says  he  is  looking  forward  to 
taking  over  a  new  post  and  leaves  with  no 
ill  feelings  for  the  Herald. 

“I’m  honored  to  have  a  hand  in  shaping 
the  Plain  Dealer's  next  era  of  excellence 
and  to  work  with  professionals  like  Alex 
Machaskee,  who  believe  so  deeply  in  the 
newspaper  and  the  city,”  Clifton  says. 
“After  working  at  the  Herald,  a  paper  I 
love  dearly,  I  found  the  lure  of  a  new  Jour¬ 
nalistic  challenge  irresistible.” 

Clifton’s  employment  at  the  Herald 
dates  back  nearly  30  years.  He  has  been 
a  general  assignment  and  investigative 
reporter  and  held  several  editing  posi¬ 
tions.  He  also  served  stints  in  the 
Knight  Ridder  Washington,  D.C., 
bureau  and  as  managing  editor  of  The 
Charlotte  (N.C.)  Observer. 

“Doug  Clifton  has  the  reputation  of 
being  one  of  the  best  editors  in  the  coun¬ 
try  today,  and  his  record  speaks  for  itself,” 
says  Machaskee. 

Clifton’s  switch  comes  as  both  The 
Miami  Herald  and  The  Plain  Dealer  have 
suffered  small  circulation  declines.  The 
Plain  Dealer  currently  has  a  slightly  high¬ 
er  daily  circulation,  with  394,740  readers 
compared  to  the  Herald's  340,787. 
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Publisher  admits  error 

Akron  police  chief  at  center  of  controversy 


by  David  Noack 

In  a  case  of  knowing  but  not  telling,  the 
Akron  (Ohio)  Beacon  Journal  admitted 
that  its  publisher  and  police  reporter  had 
been  told  by  the  city’s  police  chief  that  his 
wife  claimed  he  abused  her,  but  a  story  did¬ 
n’t  appear  for  nearly  two  months. 

The  paper  published  an  account  of  the 
events  last  Tuesday  as  part  of  a  series  focus¬ 
ing  on  how  the  Akron  Police  Department 
investigated  the  abuse  allegation.  The  story 
explained  why  the  newspaper  did  not  publish 
an  article  when  allegation  were  first  made 
last  October.  It  wasn’t  until  mid-December, 
when  an  anonymous  tipster  called  another 
reporter  at  the  paper  to  check  out  a  specific 
police  case  file,  that  the  story  ran. 

So  far,  fallout  from  the  incident  has 
included  a  public  explanation  from  John  L. 
Dotson  Jr.,  the  publisher,  to  readers  about 
his  role  in  the  matter  and  Robert  Hoiles,  the 
police  reporter,  being  reassigned.  The  case 
raises  questions  about  whether  a  publisher 
has  an  obligation  to  pass  along  significant 
story  tips  to  the  newsroom  and  when  and 
under  what  circumstances  does  a  reporter 
make  a  pledge  of  confidentiality. 

Media  ethics  observers  say  the  paper  did 
the  right  thing  in  admitting  its  mistakes  and 
explaining  the  situation  to  readers  but  fault¬ 
ed  the  reporter  for  being  too  quick  to  offer 
confidentiality. 

The  chain  of  events  that  led  to  the  paper’s 
published  admission,  began  October  15, 
when  Dotson  got  a  call  from  police  chief 
Edward  Irvine  about  his  wife,  Gevena, 
explaining  that  she  was  in  the  hospital  and 
had  accused  him  of  pushing  her.  Irvine 
called  Doston  to  see  that  if  a  story  appeared, 
would  he  be  treated  fairly.  Doston  said  he 
doesn’t  mettle  in  newsroom  matters  but 
would  keep  an  eye  out  for  the  story. 
However,  when  the  story  never  appeared  on 
the  news  budget  for  several  days,  Dotson 
figured  the  story  didn’t  pan  out. 

In  his  column  to  readers,  Dotson  says: 
“My  philosophy  as  publisher  has  been  to 
carefully  separate  my  responsibilities  on  the 
business  side  from  those  I  have  on  the  news 
side.  ...  That  is  what  guided  my  thinking 
when  Ed  Irvine  called  that  afternoon  back  in 
Cktober.  Clearly,  in  hindsight,  I  was  misled 
and  may  not  have  been  as  alert  as  I  should 
have  been  to  a  significant  possible  news 
story  involving  a  major  department  of  our 
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I  city  government.  I  may  have  erred.  If  so,  I 
can  assure  you,  our  readers,  that  I  won’t 
make  the  same  mistake  again.” 

While  the  police  chief  informed  Dotson, 
he  also  told  Hoiles,  the 
paper’s  veteran  police 
reporter.  According  to  a 
:  story  in  the  Beacon 
;  Journal,  Hoiles  says 
he’s  not  quite  sure  when 
he  was  told  by  the  chief 
last  October  that  there 
was  an  investigation. 

He  recalls  the  chief 
saying  to  him  that  he 
wanted  to  tell  him  something  in  confidence, 
to  which  Hoiles  agreed.  “What  am  1  sup¬ 
pose  to  do?  Am  I  suppose  to  go  back  on  my 
word?”  Hoiles  said  in  the  Beacon  Journal 
article.  The  paper  reports  that  Hoiles  has 
refused  to  discuss  the  details  of  his  conver¬ 
sation  with  the  police  chief,  other  than  to 
say  he  learned  of  the  abuse  complaint. 
However,  the  chief  denies  that  he  sought  a 
pledge  of  confidentiality. 

During  a  formal  investigation  into  the 
abuse  allegation  made  by  the  chief’s  wife, 
she  recanted  her  story,  saying  her  husband 
did  not  hurt  her.  “He  didn’t  do  anything  to 
me,”  she  says.  “The  reason  I  said  this  is 
because  I  was  so  embarrassed,  you  know, 
after  I  took  my  medication,  that  I  had  forgot¬ 
ten  that  I  had  taken  it  the  previous  morning, 
and  I  took  another  one  that  evening.” 

Another  twist  in  the  case  was  that  the 
police  file  on  the  investigation  had  been  mis¬ 
placed  and  was  not  discovered  and  properly 
filed  until  Dec.  2.  Bob  Dyer,  a  columnist  and 
staff  writer  for  the  paper’s  Sunday  magazine, 
says  he  got  an  anonymous  call  on  Dec.  10 
telling  him  to  check  police  incident  report. 

“This  guy  had  worked  with  me  and 
apparently  trusted  me  not  to  reveal  who  he 
was.  So  I  zoomed  down  and  picked  up  the 
report  and  said  ‘“Oh  my  God’”  and  came 
back  to  the  office.  It  was  late  afternoon,  and 
I  considered  making  the  calls,  and  I  was 
afraid  I  would  get  a  bunch  of  not  availables, 
so  we  held  it  for  a  day  and  the  next  morn¬ 
ing  started  working  the  phone,”  says  Dyer. 
The  story  ran  on  Dec.  12.  His  story  was 
about  the  spousal  abuse  allegation  and  did 
:  not  touch  on  the  Journalistic  aspect. 

“As  1  was  writing  the  story,  a  person 
from  the  city  called  up  and  tried  to  talk  me 
'  out  of  writing  it,  saying,  ‘Look,  it’s  old 
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news;  your  publisher  knew  about  it  two 
months  ago.  The  police  reporter  knew 
about  it  two  months  ago,”’  recalls  Dyer. 

He  then  went  to  see  the  managing  editor 
to  find  out  what  was  going  on.  “My  only 
concern  at  that  point  was  whether  the  story 
was  going  to  get  in  the  paper,”  says  Dyer. 

Managing  editor  Glenn  Guzzo  says  re¬ 
porters  should  not  be  offering  confidentiali¬ 
ty  about  something  they  don’t  know  any¬ 
thing  about.  “He  should 
have  told  his  editors 
what  he  knew  and  then 
put  it  in  the  hands  of  his 
editors  as  to  how  to  pro¬ 
ceed.  If  Bob  needed  to 
not  be  the  one  who  han¬ 
dled  the  story  because 
he  already  made  a  com¬ 
mitment  that  couldn’t 
be  broken,  then  we 
should  have  dealt  with  that.  But  in  the 
absence  of  knowing  that  the  police  chief  is 
being  investigated  for  a  potential  felony,  we 
were  handcuffed  until  we  could  find  out 
about  it  from  someone  else.  When  we  did 
we  got  it  in  the  paper,”  says  Guzzo. 

He  says  Hoiles  has  been  moved  to  a  gen¬ 
eral  assignment  beat.  “He  did  not  request  a 
move,  but  when  we  indicated  that  we  favored 
a  move  he  did  not  resist,”  says  Guzzo. 

He  says  it’s  difficult  to  tell  whether  the 
credibility  of  the  paper  has  been  damaged. 
“Anytime  you  have  to  write  about  yourself 
in  a  way  that  doesn’t  reflect  best  on  your¬ 
self,  then  you’re  risking  some  credibility,  at 
least  in  the  short  term.  I  would  hope  that 
while  the  paper  does  not  necessarily  look 
good  in  this  situation,  it  looks  honest,  and 
that  in  the  long  haul,  it’s  going  to  be 
remembered  that  the  paper  had  the  courage 
to  write  about  itself,”  says  Guzzo. 

Steve  Geimann,  who  heads  the  Society 
of  Professional  Journalists  (SPJ)  ethics 
panel,  commended  the  paper  for  admitting 
its  role  and  mistakes  in  the  controversy. 

“They’ve  done  the  right  thing  by  admit¬ 
ting  they  made  a  mistake.  I  commend  John 
for  saying  he  learned  a  lesson,  and  it’s  never 
going  to  happen  again.  But  in  a  case  like 
this  you’ve  got  to  be  very  careful  in  granti¬ 
ng  confidentiality  because  it  does  really 
handcuff  the  newspaper,”  says  Geimann. 

He  says  it  seems  the  police  chiwf  was  try¬ 
ing  to  control  how  the  information  came  out. 
“It  was  a  case  where  the  police  chief  was 
deliberately  trying  to  co-opt  the  paper  or 
attempting  to  engage  key  players  in  a  con¬ 
fidentiality  agreement  that  would  prevent 
the  story  from  getting  out.  That’s  not  the 
reason  why  you  grant  someone  confiden¬ 
tiality,”  says  Geimann.  Hi 
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Oliver  sues  source,  CNN 

Producer,  fired  over  Vietnam  story,  seeks  retribution 

by  Allan  Wolper 


April  Oliver,  a  former  CNN  produc-  j 
er,  is  suing  a  confidential  source  j 
she  used  in  a  broadcast  alleging 
the  U.S.  dropped  nerve  gas  on  American 
defectors  during  the  Vietnam  war. 

“What  do  you  do  when  a  source  who 
confirms  your  story  requests  confidentiali- 


promised  to  go  to  jail  to  protect  him.  Then 
he  sued  me.” 

Retired  Major  General  John  Singlaub, 
the  commander  of  an  elite  unit  in 
Vietnam,  named  Oliver  as  a  co-defendant 
in  a  defamation  suit  he  filed  against  Time- 
Wamer,  the  parent  company  of  CNN. 

Oliver’s  investigation,  which  aired  June 
7,  1998,  and  was  entitled  “Valley  of 
Death,”  was  the  premiere  episode  of 
NewsStand:  CNN  &  Time,  a  Sunday  night 
magazine  program  that  was  a  joint  project 
of  CNN  and  Time  magazine. 

The  program  alleged  that  in  September 
1970,  U.S.  forces  in  Laos  involved  in  a 
CIA-approved  mission  called  Operation 
Tailwind,  dropped  Sarin,  a  deadly  nerve 
gas,  on  American  defectors  and  Vietnamese 
women  and  children. 

“I  am  not  doing  this  for  money,”  says 
Oliver,  who  was  fired  after  her  investiga¬ 
tion  was  criticized  by  First  Amendment 
attorney  Royd  Abrams. 

CNN  retained  Abrams  to  conduct  a 
post  mortem  probe  of  the  program  after 
the  Pentagon,  former  Secretary  of  State 
Henry  Kissinger,  and  a  coalition  of  vet¬ 
erans  groups  complained  about  the 
broadcast. 

CNN  then  retracted  the  story,  saying 
that  Abrams  found  the  broadcast  did  not 
support  its  conclusions,  and  CNN  apolo¬ 
gized.  Time  Magazine  later  retracted  the 
story  as  well. 

Oliver  also  is  suing  CNN,  claiming  she 
was  made  a  scapegoat  by  network  execu¬ 
tives  who  approved  every  aspect  of  the 
original  broadcast.  “I  was  at  the  bottom  of 
the  food  chain  in  this,”  she  says. 

Oliver  says  that  Frank  Cesno,  the  CNN 
bureau  chief,  vetted  the  broadcast  at  the 
urging  of  Tom  Johnson,  CEO  of  CNN. 
The  program,  she  says,  also  was  approved 
by  Rick  Kaplan,  the  CNN  president, 
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David  Kohler,  the  network  chief  counsel. 

“CNN  uses  the  same  code  of  ethics  as  the 
United  States  military  com¬ 
mand,”  says  Oliver.  “It  says 
that  the  Pentagon  will  decide 
not  only  what  we  cover,  but 
1  who  does  the  reporting.” 

“I  always  felt  that  the  most 
important  thing  I  could  do  is 
to  get  the  story  out  there,” 

Oliver  says.  “This  is  the  best 
way  for  me  to  do  it.  CNN’s 
behavior  has  had  a  positively 
chilling  effect  on  investiga¬ 
tive  reporting.  They  didn’t 
retract  the  story  because  it 
was  inaccurate,  but  because 
Abrams  said  it  was  insuffi¬ 
ciently  proven.” 

Oliver  also  is  upset  because  she  says 
Abrams  turned  over  the  names  of  her 
confidential  sources  to  Kroll  Associates, 
a  division  of  Kroll-O’Gara,  a  private 
investigative  agency. 

“If  I  knew  that  Abrams  was  handing 
over  all  my  sources  to  Kroll,  1  would  have 
taken  a  black  pen  to  them,”  she  says.  “In 
fact,  I  did  not  know  that  Kroll  was 
involved  until  after  I  was  fired.” 


E&P  disclosed  last  July  that  Kroll  used 
four  former  CIA  officials  and  a  special 
forces  officer  to  analyze  the  CIA-spon- 
sored  mission. 

“We  didn’t  know  that  they  used  CIA 
officials,”  Oliver  told  E&P  then.  “Those 
officials  would  have  a  vested  interest  in 
not  confirming  what  we  found.” 

Abrams,  however,  insisted  that  he  had 
been  hopeful  that  the  former 
CIA  officials  would  uncover 
“information  that  might  sup¬ 
port  the  broadcast.” 

Oliver’s  countersuit  against 
Singlaub  will  include  a 
lengthy  report  that  she  and 
Jack  Smith,  her  co-producer 
in  the  “Valley  of  Death”  pro¬ 
ject,  wrote  to  counter  the  con¬ 
clusions  by  Abrams. 

Singlaub  is  described  in 
that  report  “as  a  confidential 
source  ...  a  former  senior 
military  official  intimately 
familiar  with  SOG  opera¬ 
tions  and  Tailwind.  His  inti¬ 
mate  knowledge  is  confirmed  by  multiple 
other  sources.” 

Dennis  McDougal,  who  with  Mary 
Murphy,  wrote  a  four  part,  20,000-word 
investigation  of  the  Tailwind  controversy 
for  TV  Guide  says  he  is  bitterly  disappoint¬ 
ed  by  Abrams’  role. 

“Abrams  lost  his  credibility  the 
moment  he  agreed  to  co-author  the  report 
with  David  Kohler,”  says  McDougal, 
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referring  to  the  CNN  attorney  who  origi-  ; 
naliy  vetted  the  investigation.  “Kohler  has  j 
no  business  investigating  himself. 

He  placed  the  blame  on  two  reporters 
whose  work  he  sanctioned.” 

“I  had  believed  in  Floyd  Abrams  as  i 
the  savior  of  the  First  Amendment  i 
since  I  was  in  graduate  school  in  jour-  j 
nalism,”  says  McDougal,  who  worked  ; 
for  the  Los  Angeles  Times  for  12  years 
before  he  began  a  career  authoring 
non-fiction  books. 

“Now  he  is  establishing  a  track  record 
for  making  things  nice  for  the  corporate 
overlords  of  establishment  journalism.” 

Abrams  denies  that  he  shared  any 
privileged  information  with  Kroll  ! 
investigators. 

“It  is  not  true  that  I  provided  the  name 
of  any  confidential  sources  to  Kroll,” 
Abrams  says.  “April  Oliver  has  no  basis 
for  thinking  that  I  did  or  saying  that  I  did.” 

Abrams  says  that  he  asked  Oliver  on 
one  occasion  if  she  would  allow  one  of  her 
confidential  sources  to  work  with  Kroll 
investigators  to  help  confirm  some  ele¬ 
ments  of  her  story. 

“I  felt  the  source  might  feel  comfort¬ 


able  working  with  someone  with  the 
same  background. 

Abrams  says  he  wrote  a  private  letter 
to  McDougal  to  complain  about  the  way 
his  role  was  characterized  in  the  Tailwind 
Investigation. 

“Mr.  McDougal  misstated  my  role, 
misstated  Kroll’s  role,  and  mischaracter- 
ized  my  interviews  with  April  Oliver  and 
Jack  Smith,”  says  Abrams.  “The  price  tag 
of  writing  a  letter  to  him  privately  telling 
him  of  the  factual  errors  is  to  be  accused 
of  selling  out.  That  is  what  comes  with  a 
robust  First  Amendment.” 

Singlaub  also  is  suing  Peter  Arnett,  the 
CNN  correspondent  who  narrated  the 
broadcast,  and  Time  magazine,  for  alleg¬ 
ing  the  troops  he  commanded  killed  their 
own  men. 

Arnett  and  Oliver  published  the  “Valley 
of  Death”  report  in  Time  magazine  the 
week  after  it  was  broadcast  on  CNN. 

Jack  Smith,  her  co-producer  in  the 
“Valley  of  Death”  project,  was  fired. 
Pamela  Small,  the  executive  producer  of 
the  program,  resigned.  Arnett  was  repri¬ 
manded,  but  fought  to  keep  his  job, 
claiming  that  he  played  only  a  minor  role 


in  the  broadcast.  He  recently  announced 
he  was  leaving  CNN  because  his  air  time 
had  been  cut  back,  and  he  was  not  sent  to 
cover  the  war  in  Yugoslavia. 

McDougal,  meanwhile,  says  he 
believes  that  the  CNN  broadcast  came 
close  to  breaking  open  an  important  story 
on  Vietnam. 

“Mary  and  I  crisscrossed  the  country 
for  four  months,”  says  McDougal,  author 
I  of  a  recent  investigative  best  seller,  “The 
Last  Mogul;  Lew  Wasserman,  MCA  and 
The  Hidden  History  of  Hollywood.” 

“I  think  we  both  concur  that  there  is 
the  possibility  that  some  kind  of  a  gas, 
perhaps  lethal,  was  used  during 
Operation  Tailwind.  That  was  the 
impression  I  got  from  speaking  to  sur¬ 
vivors  of  Operation  Tailwind.” 

McDougal  says  that  the  Floyd  Abrams 
report  was  flawed. 

“Abrams  and  Kohler  selected  the  most 
damning  piece  of  evidence  to  railroad 
Jack  Smith  and  April  Oliver  out  of  CNN 
and  turn  them  into  journalism  pariahs, 
making  them  scapegoats  for  overpaid 
corporate  toddies  like  Rick  Kaplan  and 
Tom  Johnson.” 
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Saving  the  family 

A  group  of  more  than  30  newspaper  pub¬ 
lishers,  business  leaders,  and  news  industry 
officials  will  gather  in  Washington,  D.C.,  on 
May  25  for  a  one-day  meeting  to  forge  plans 
for  repealing  the  federal  estate  tax,  which 
has  forced  many  family-owned  newspapers 
to  sell  rather  than  subject  heirs  to  steep  tax 
penalties  through  future  inheritances. 

Seattle  Times  publisher  Frank  Blethen,  a 
fourth-generation  newspaperman  and  ardent 
repeal  supporter,  is  organizing  the  meeting. 
Blethen  says  the  agenda  will  include  strate¬ 
gies  for  lobbying  representatives,  brainstorm¬ 
ing,  and  launching  a  new  ad  campaign  to 
pressure  public  officials  to  eliminate  the  tax. 

Congress  is  now  reviewing  two  bills  that 
would  end  the  83-year-old  tax,  which  can  run 
as  high  as  55%.  One  bill  would  remove  the 
burden  immediately;  the  other  would  phase 
out  the  tax  over  10  years.  —  Joe  Strupp 

Writing  in  code 

News  organizations  meeting  in  Dallas 
have  agreed  to  endorse  a  new  format  for  cod¬ 
ing  news  stories  on  the  Web.  The  News 
Industry  Text  Format  received  support  from  a 
string  of  news  industry  leaders  during  the 
April  23  meeting,  which  included  representa¬ 
tives  of  the  Newspaper  Association  of 
America,  International  Press  Telecom¬ 
munications  Council,  and  Media  Center  at  the 
American  Press  Institute.  The  new  coding 
will  allow  easier  identification  of  elements  of 
news  stories  during  online  searches  and 
cross-referencing.  —  Joe  Strupp 

Detroit’s  free  press 

Michigan  residents  will  have  free  access 
to  past  Detroit  Free  Press  articles  dating  back 
to  1982  through  their  local  library  as  part  of 
a  new  program  announced  by  the  newspaper 
last  week.  The  program  will  allow  computer 
users  at  public  libraries,  schools,  and  college 
campuses  to  log  on  to  the  newspaper’s 
archives  through  the  newspaper’s  Web  site, 
www.freep.com,  officials  say. 

The  library  program  was  made  possible  by 
federal  funding  from  the  Library  Services  and 
Technology  Act,  which  is  administered  by  the 
Library  of  Michigan.  The  program  will  not 
affect  the  paper’s  regular  Web  service,  which 
allows  users  to  read  current  articles  at  no  cost, 
but  charges  for  archives.  —  Joe  Strupp 

Techies  get  wired 

More  high  tech  editors  use  Business  Wire 
than  any  other  online  wire  service,  according 


I  to  a  recent  survey  by  Tsantes  and  Associates. 

The  poll  of  editors  at  leading  technology 
I  trade  publications,  and  business  and  daily 
i  newspaper  technology  reporters,  shows 
I  that  47%  of  those  who  monitor  news  wires 
[  on  the  Web,  include  Business  Wire. 

“Business  Wire  is  the  leading  source  of 
news  for  the  great  majority  of  high-tech 
I  companies  in  the  United  States,”  says  Cathy 
,  Baron  Tamraz,  Business  Wire  executive 
vice  president.  The  survey  was  conducted 
last  January.  Business  Wire,  which  has  26 
offices  throughout  the  world,  has  been  in 
operation  since  1961.  — Joe  Strupp 

Streetside  Opinion 

i  La  Opinion,  the  nation’s  largest  Spanish- 
language  daily  newspaper,  plans  to  open 
*  several  business  service  centers  in  Los 
I  Angeles,  officials  announced  last  week. 

Newspaper  executives  say  the  centers 
are  in  response  to  the  Latino  community’s 
need  for  fast,  convenient  and  user-friendly 
'  business  support. 

“After  an  exhaustive  analysis  to  determine 
if  such  a  venture  would  be  viable,  we  were 
convinced  that  locating  a  business  center  in  a 
high-traffic  retail  environment  would  be 
enthusiastically  embraced,”  says  La  Opinion 
associate  publisher  Monica  Lozano. 

The  73-year-old  newspaper  has  teamed 
with  Gigante  USA  to  open  the  business  cen¬ 
ters  in  Gigante  supermarkets  throughout 
Southern  California.  The  centers  will  be 
staffed  seven  days  a  week.  —  Joe  Strupp 


Circulation’s 
mixed  bag 

USA  TODAY,  Denver 
papers  strong  in  ABC’s 
latest  FAS- FAX  report; 
Sunday  circulation  slow 

by  Mark  Fitzgerald 

At  the  Star  Tribune  in  Minneapolis, 
there  is  one  newspaper-wide  goal 
so  imposing  they  call  it  B-HAG  — 
short  for  Big  Hairy  Audacious  Goal. 

The  mission:  Reach  an  average  circula¬ 
tion  of  400,000  for  six  days  and  700,000 
on  Sundays. 

In  the  latest  FAS-FAX  report  from  the 
Audit  Bureau  of  Circulation,  the  Star 
Tribune  made  significant  progress  towards 
its  goal,  but  increasing  circulation  appears 
to  loom  as  an  ever  more  difficult  B-HAG 
for  whole  categories  of  newspapers. 

The  results  are  something  like  a 
Rorschach  test  for  industry  optimists  and 
pessimists.  On  the  one  hand,  an  analysis  by 
the  Newspaper  Association  of  America 
(NAA)  shows  that  60%  of  newspapers  with 
circulations  over  500,000  gained  sales  dur¬ 
ing  the  period.  On  the  other,  the  industry 
overall  was  down  0.5%  compared  to  last 
year,  and  Sunday  circulations  —  once  the 
reliable  drivers  of  circulation  and  house- 
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ABC  FAS-FAX  FOR  TOP  25  SUNDAY  NEWSPAPERS 

(For  six  months  ended  March  31 ,1 999) 

Average 

daily 

circulation 

Gain/Loss  | 
same  period  i 
last  year 

1.  New  York  Times 

1.687,959 

+37,780  (+2.3%) 

2.  Los  Angeles  Times 

1,385,787 

+412  (0%) 

3.  Washington  Post 

4.  Chicago  Tribune 

1,095,520 

1,029,241 

-15,183  (-1.4%) 
-5,199  (-0.5%) 

5.  New  York  News 

6.  Philadelphia 

Inquirer 

835,429 

802,492 

-16,492  (-1.9%) 

-69,167  (-7.9%) 

7.  Detroit  News  & 

Free  Press 

783,864 

-24,734  (-3.0%)  ' 

8.  Dallas 

Morning  News 

775,493 

i 

-19,536  (-2.5%)  I 

9.  Houston  Chronicle 
to.  Boston  Globe 

736.212 

730,420 

-14,274  (-1.9%)  i 
-18,306  (-2.4%) 

11.  Altanta  Journals 
Constitution 

695,765 

-12,871  (-1.8%) 

12.  Minneapolis/St.  Paul 
Star  Tribune 

674,066 

+7,036  (+1.0%) 

13.  Newsday 

660,104 

+2,545  (+0.3%)  1 

14.  Phoenix 

Arizona  Republic 

614,422 

1 

+1,563  (+0.2%)  i 

15.  Newark 

Star  Ledger 

605,308 

I 

+106  (0%) 

16.  San  Francisco 
Examiner  &  Chronicle 

17.  Denver  Post 

18.  St.Louis 

Post-Dispatch 

592,492 

523,324 

517,474 

-25,216  (-4.1%) 
+32,586  (+6.6%) 

-7,221  (-1.3%) 

19.  Cleveland 

Plain-Dealer 

504,411 

-8,756  (-1.7%) 

20.  Seattle  Times/ 
Post-Intelligencer 

21.  Baltimore  Sun 

500,426 

474,385 

-2,634  (-0.5%) 
+719(0%) 

22.  Miami  Herald 

462,606 

* 

23.  Rocky  Mountain 

News 

461,103 

+26,152  (+6.0%) 

24.  Milwaukee 

Journal  Sentinel 

459,757 

+3,442  (+0.7%) 

25.  San  Diego 
Union-Tribune 

453.666 

-5.476  (-1.1%) 

'Change  in  plan;  Miami  Herald,  which  had  included  El  Nuevo 

Herald  in  its  daily  and  Sunday  papers,  now  sells  the  Spanish-lan- 
guage  paper  separately.  In  the  FAS-FAX  ended  March  31,1998. 
the  Herald  reported  a  Sunday  circulation  ot  482.149. 
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ABC  FAS-FAX  FOR  TOP  25  DAILY  NEWSPAPERS 

(For  six  months  ended  March  31,1999) 


Average 

daily 

diculabon 

Gain/Loss 
same  period 
last  year 

1.  Wall  Street  Journal 
(m)  (National  edition) 

2.  USA  Today 
(m)  (M-Th) 

1,792,452 

1,739,294 

-27,734  (-1.5%) 

+24,049  (+1.4%) 

3.  New  York  Times 

(m)  (national  edition) 

1,134,974 

+24,831  (+2.2%) 

4.  Los  Angeles  Times  (m) 

1,098,347 

+3,341  (+0.3%) 

5.  Washington  Post  (m) 

809,059 

+175(0%) 

6.NewYoik 

Daily  News  (m) 

729,449 

+2260  (+0.3%) 

7.  Chicago  Tribune 

(m)(W-f)* 

673,171 

+4,655  (+0.6%) 

8.  Newsday  (m) 

573,542 

+2259  (+0.4%) 

9.  Houston  Chronicle  (m) 

541,782 

-11,605  (-2.1%) 

10.  Phoenix 

Arizona  Republic  (m) 

482,159 

-2,471  (-0.5%) 

11.  Dallas  Morning  News 

(m)(M-Th) 

479248 

-5,349  (-1.1%) 

12.  Chicago 

Sun-Times  (m) 

477,302 

-16.844  (-3.4%) 

13.  San  Francisco 

Chronicle  (m) 

475244 

-14,759  (-3.0%) 

14.  Boston  Globe  (m) 

469,311 

-3,357  (-0.7%) 

15.  New  Ybik  Post  (m) 

433,774 

+1,067(402%) 

16  Newark 

Star  Ledger  (m) 

405,546 

+13(0%) 

17.  Philadelphia 

Inquirer  (m) 

401,968 

-31521  (-72%) 

18.  Minneapolis/St.  Paul  Star 

Tribune  (m)  (Th-Sat)  400,027 

+13220  (+3.4%) 

19.  Cleveland 

Plain-Dealer  (m) 

394,740 

-5,681  (-1.4%) 

20;  San  Diego 

Union-Tiibune  (m) 

381256 

-4,739  (-12%) 

21.  Denver  Post  (m) 

370,423 

+16221  (+4.6%) 

22.  Detroit 

Free  Press  (m) 

368,972 

-12,227  (-3.2%) 

23.  Orange  County 

Register  (m) 

367,003 

+2,598  (+0.7%) 

24.  St.  Petersburg 

Times  (m) 

359,214 

-6,998  (-1.9%) 

25.  Rocky  Moutain 

News(m) 

359,068 

+33,748  (+10.4%) 

'Change  in  frequency,  comparison  is  with  year-ago  figure 
was  recalculated  t^  ABC  and  included  in  FAS-m 


hold  penetration  were  down  a  full  1%. 

There  were  notable  gainers  and  losers. 
USA  TODAY  was  up  1.4%  to  1,739,294  in 
paid  circulation  during  Monday  through 
Thursday.  Its  Friday  edition,  which  stays  on 
the  stands  three  days,  is  now  the  only  main¬ 
stream  newspaper  in  the  United  States  that 
sells  more  than  2  million  copies.  The 
Friday  USA  TODAY  was  up  1.1%  to 
2,133,467  —  a  figure  that  does  not  count 
bulk  sales  of  more  than  470,000. 

The  biggest  percentage  winner  was  the 
Denver  Rocky  Mountain  News,  where  daily 
circulation  surged  10.4%  to  359,068.  The 
rival  Denver  Post,  which  has  mocked  the 
News'  “Front  Range”  strategy  of  concen¬ 
trating  circulation  on  Denver  and  its  imme¬ 
diate  environs,  was  also  up  a  healthy  4.6% 
to  370,423. 

The  Star  Tribune  was  the  lliird-largest 
gainer  among  big-city  dailies,  up  3.6%  to 
400,027  —  short  of  achieving  its  B-HAG 
because  it  measures  circulation  Thursdays 
through  Saturdays.  Nevertheless,  the  “ener¬ 
gy  released”  by  the  goal  was  the  biggest  fac¬ 
tor  in  the  increase,  says  Paul  Reese,  senior 
vice  president/operations  and  circulation. 

“We  had  been  kind  of  in  a  no-growth 
mode  for  the  last  five  years  and  hearing  that 
goal  enunciated  brought  out  all  kinds  of 
ideas,”  Reese  says. 

At  the  Los  Angeles  Times,  which  has 
also  made  a  very  public  goal  of  circulation 
growth,  gains  were  just  0.3%  daily,  but  they 
did  mark  the  sixth  consecutive  FAS-FAX 
reporting  period  with  an  increase. 

“We’re  building  a  foundation  of  high- 
retention  subscribers  through  a  combina¬ 
tion  of  enhanced  editorial  content  and 
products,  innovative  sales  programs,  cre¬ 
ative  marketing,  and  partnerships  with 
complementary  newspapers,”  says  Mark 
Willes,  Times  publisher  and  Times  Mirror 
chairman.  “These  changes  give  us  a  solid 
foundation  for  the  dramatic  long-term 
growth  that  we  are  committed  to.” 

The  biggest  circulation  dip  was  reperted 
by  Knight  Ridder’s  Philadelphia  Inquirer, 
where  daily  sales  were  down  an  average 
7.2%,  or  31,521  copies,  to  401,968.  Its 
tabloid  sister.  The  Philadelphia  Daily  News, 
slumped  even  farther,  off  1 1%  to  158,583. 

With  the  exception  of  the  Denver  news- 
papiers  —  both  of  which  gained  about  6% 
—  Sunday  circulation  was  either  down  or 
up  only  slightly  among  the  25  biggest 
papiers.  In  the  biggest  and  small  circulation 
categories,  according  to  the  NAA  analysis, 
about  65%  of  papers  showed  losses. 
Overall,  fewer  than  a  third  of  Sunday 
papiers  managed  to  increase  circulation,  the 
analysis  shows.  Hi 
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Dailies:  big  jump  in  women 

But  minority  percentage  nearly  the  same,  says  survey 


by  Joe  Strupp 

The  percentage  of  women  at  daily 
newspapers  continues  to  grow  in  the 
last  decade,  while  minority  represen¬ 
tation  remains  nearly  unchanged,  according 
to  a  survey  released  last  week  by  the 
Newspaper  Association  of  America  (NAA), 
which  showed  that  1 8%  of  newspaper  work¬ 
ers  are  minority  and  43%  are  women. 

The  study  says  that  the  percentage  of 
minority  workers  remained  nearly  the  same 
since  1988,  when  16%  were  minority.  But 
for  women,  the  past  10  years  has  seen  a  sig¬ 
nificant  increase  from  37%  to  43%  of  the 
newspaper  workforce. 

Those  numbers  compare  to  a  nation¬ 
wide  workforce  that  is  24%  minority  and 
46%  women. 

“The  newspaper  industry  has  made  great 
strides  toward  improving  the  hiring  of 
minorities  and  women,  but  there  is  still 
much  work  to  be  done,”  says  John  F.  Sturm, 
NAA  president  and  CEO. 

The  report  follows  a  similar  study  released 
by  the  American  Society  of  Newspaper 
Editors  (ASNE)  at  its  annual  conference  last 
month,  which  reported  that  minority  employ¬ 
ment  in  newsrooms  had  increased  slightly, 
from  1 1 .46%  to  1 1 .55%,  during  the  past  year. 

The  ASNE  survey,  however,  tallied  only 
minority  and  women  journalists,  while  the 
NAA  report  focused  on  overall  newspaper 
employees  in  all  departments. 

The  NAA  survey,  conducted  by  Belden 
Associates  of  Dallas,  used  questionnaires 
mailed  to  publishers  and  human  resource 
directors  of  1 ,498  daily  newspapers  nation¬ 
wide  between  May  28  and  June  1,  1998, 
according  to  NAA  officials.  A  total  of  322 
surveys  were  completed  and  returned. 

The  survey  indicated  that,  among  minor¬ 
ity  groups,  African-Americans  held  the 
most  newspaper  positions,  with  1 3%,  while 
Hispanics  took  6%,  Asians  or  Pacific 
Islanders  2%,  and  American  Indians  1%. 

Newspapers  with  larger  circulations  boast¬ 
ed  more  minority  representation,  according  to 
statistics.  Dailies  with  circulation  under 
10,000  had  only  7%  minority  workers,  while 
those  with  circulation  between  10,000  and 
25,000  reported  1 1%  and  those  with  between 
25,000  and  50,000  readers  had  14%  minority 
workers,  the  study  shows.  Newspapers  with 
circulations  higher  than  50,000  average  27% 


minorities,  while  71%  of  all  minorities  work 
at  newspapers  with  more  than  100,000  circu¬ 
lation,  the  survey  says. 

Within  the  newspaper,  most  minority 
employees  (31%)  work  in  circulation,  fol¬ 
lowed  by  28%  in  production,  and  20%  in 
accounting  and  finance.  Information  systems 
average  1 8%  minority,  while  marketing/pro¬ 
motion/research  has  17%,  management  and 
administration  16%,  advertising  14%,  and 
new  media  and  editorial  12%  each. 

“If  we  are  to  achieve  our  diversity  goals 
within  the  industry,  we  have  to  focus  on  the 
business  side,  where  the  majority  of 
employees  work,”  says  Toni  Laws,  NAA 
senior  vice  president  of  diversity. 

Although  the  percentage  of  women  in 
newspapers  has  increased  from  37%  to 
43%,  the  gap  between  white  women,  who 
make  up  34%,  and  black  women,  at  10%, 
remains  high,  the  study  says. 

“The  gap  between  employment  of  white 
women  and  women  of  color  is  an  area  that 
we  will  be  looking  at  closely  to  see  if  there 
is  an  opportunity  to  develop  targeted  initia¬ 
tives,”  Laws  says. 

Among  newspapers,  those  with  smaller 
circulations  show  a  higher  level  of  women 
employees,  the  study  says.  Newspapers 


with  circulations  under  10,000  average  56% 
women,  while  those  with  circulations 
between  10,000  and  25,0(X)  report  having 
52%  women;  newspapers  serving  between 
25,000  and  50,000  readers  have  48% 
women;  and  those  with  circulations  of 
50,(X)0  or  higher  employ  only  41%  women. 

The  survey  also  says  that  60%  of  news¬ 
papers  have  specific  diversity  goals  and 
objectives,  a  major  increase  compared  to  the 
27%  who  reported  such  goals  in  1995. 
Fifty-six  percent  have  non-discrimination 
clauses  for  sexual  orientation  in  personnel 
policies,  up  from  22%  in  1995,  the  study 
shows.  Another  21%  provide  incentives  to 
managers  who  meet  diversity  goals,  com¬ 
pared  to  18%  in  1995. 

Michigan  riot 
photos  stay  put 

Eleven  newspapers  and  television  sta¬ 
tions  will  not  have  to  give  investiga¬ 
tors  unpublished  photos  and  a  videotape 
of  a  campus  riot  at  Michigan  State 
University  in  East  Lansing,  the  Michigan 
Supreme  Court  ruled  last  week. 

The  court  said  that  investigators  used  the 
wrong  kind  of  subpoena  in  its  probe  of  the 
riot,  which  broke  out  after  the  university’s 
team  was  eliminated  from  the  Final  Four 
men’s  basketball  tournament  on  March  27. 

Prosecutors,  however,  could  eventually 
get  the  photos  and  video  because  the  court 
sent  the  case  back  to  District  Court  for 
another  subpoena  request.  —  Joe  Strupp 


Politicians 
will  be 
honest. 
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Award  winner’s  narrow 
escape  from  death 

Mexican  journalist  wins  UNESCO  laurel 


by  Timothy  Pratt 

May  3,  Bogota,  Colombia  —  “I  should  be 
dead,”  began  Jesus  Blancomelas,  a  63- 
year-old  journalist  from  Mexico  as  he 
addressed  an  auditorium  filled  with  col¬ 
leagues  from  more  than  20  countries. 

Blancomelas,  one  of  the  founders  of  the 
19-year-old  weekly  magazine,  Zeta,  is  the 
winner  of  the  third  UNESCO/Guillermo 
Cano  Freedom  of  the  Press  Award. 

The  award  comes  with  $25,000  and  is 
chosen  by  an  international  panel  of  journal¬ 
ists  under  UNESCO  and  the  Guillermo 
Cano  Foundation,  founded  in  honor  of  the 
former  director  of  Colombia’s  second  daily, 
the  112-year-old  El  Espectador,  who  was 
gunned  down  by  the  drug  mafia  in  1986. 


It  was  created  to  “honor  the  work  of  per¬ 
sons  and  institutions  who  have  dedicated 
their  lives  to  the  free,  plural,  and  indepen¬ 
dent  exercise  of  journalism.” 

But  members  of  the  world 
media  and  human  rights 
groups  covering  or  taking  part 
in  the  two-day  World  Press 
Freedom  Summit  did  not  wit¬ 
ness  your  typical  humdrum 
awards  ceremony. 

Blancomelas  recalled  his 
incredible  experience  of  being 
shot  four  times  in  his  right 
hand  and  hips,  the  death  of  his 
driver  under  a  hail  of  38  bul¬ 
lets,  and  the  subsequent  condi¬ 
tions  under  which  he  must 
work,  necessitated  by  the 


FBI’s  discovery  of  two  $80,000  contracts 
on  his  life. 

“Since  I  left  the  hospital,  10  members  of 
the  Mexican  army  protect  me,  and  I  travel 
in  a  bulletproof  car.  1  don’t  go  anywhere. 
Just  from  my  house  to  the  office  and  back. 
1  spend  every  weekend  at  home  and  don’t 
leave  the  house  for  anything.” 

Extraordinarily,  the  veteran  journalist 
has  decided  to  continue  working  on  the 
weekly  publication  of  Zeta  —  which 
includes,  but  is  not  limited  to  —  covering 


Ana  Maria  Busquets  de  Cano,  widow  of  Guillermo  Cano 
for  whom  the  award  is  named,  and  Jesus  Blancomelas. 


the  growing  problem  of  narcotics  traffick¬ 
ing  in  Mexico.  “I  thought ...  if  I  retire  now, 
it  will  be  as  a  coward.  What’s  more,  the 
mafia  will  use  me  as  an  example  for  other 
journalists.  They’ll  say,  what  happened  to 
him  can  happen  to  you.” 

And  so  he  keeps  writing  and  editing, 
doing  interviews  on  the  phone,  in  his  office 
or  at  home,  and  taking  advantage  of  a  net¬ 
work  of  journalists  around  the  country  who 
increasingly  share  information  as  his  work 
and  publication  continue  to  grow  in  stature. 

Blancomelas  sees  the  narcotics  problem 
as  a  result  of  coirupt  governments  every¬ 
where  and  has  also  criticized  the  U.S. 
media’s  coverage  of  trafficking  and  abuse. 

“Last  year  ...  while  Mexican  reporters 
were  risking  their  lives  with  the  mafia. 
North  American  journalists  were  more 
interested  in  Monica  Lewinsky  and  her 
adventures  with  Clinton.  And  while  the 
U.S.  dailies  dedicated  front-page  headlines 
to  the  mafia’s  ongoing  executions  in 
Mexico,  they  didn’t  pay  any  attention  to  the 
thousands  of  young  people  who  die  every 
day,  victims  of  drug  abuse.  ...  Narcotics 
trafficking  as  seen  from  North  America  is 
just  a  Latin  American  thriller.” 

Blancomelas  also  believes  in  what  he 
calls  “the  force  of  journalism”  that  confers 
an  almost  sacred  power  to  the  word,  pub¬ 
lishing  past  articles  of  slain  colleagues  for 
months  after  their  deaths. 

He  has  challenged  the  hierarchical  stmc- 
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Internet  and  plenty  more 

Reporter  safety  still  tops  summit  issues 


Last  year  ...  while  Mexican 
reporters  were  risking  their 
lives  with  the  mafia,  North 
American  journalists  were 
more  interested  in  Monica 
Lewinsky  and  her 
adventures  with  Clinton. 
—  Jesus  Blancornelas 


ture  present  in  most  media  newsrooms  with 
regular  meetings  between  the  editors, 
reporters,  and  administrative  staff  of  Zeta, 
in  which  collective  decisions  are  made  on 
what  to  cover  and  how.  The  veteran  journal¬ 
ist  also  believes  the  press  should  share  cer¬ 
tain  information  to  a  greater  good  and  “be 
less  interested  in  the  spotlight.” 

As  for  the  spotlight  created  by  this 
award,  Blancornelas  —  who  was  chosen 
from  candidates  from  12  countries  — 
prefers  to  see  this  honor  as  something  “God 
had  pending  for  me  when  he  decided  not 
take  me  with  him.”  He  named  the  memory 
of  Guillermo  Cano  as  the  inspiration 
behind  the  award  and  insisted  that  this 
inspiration  is  now  his  own. 

Cano  was  an  early  casualty  in  an  on¬ 
going  internal  conflict  which  has  now 
placed  Colombia  at  the  top  of  the  world  list 
in  Journalists  assassinated  each  year.  Last 
year  alone,  10  Journalists  were  killed;  125 
over  the  last  two  decades. 

Christina  Anyanwu  of  Nigeria  was  last 
year’s  UNESCO/Guillermo  Cano  Press 
Freedom  Award  winner.  Gao  Yu  of  China 
won  the  first  award. 

Both  women  were  being  held  by  their 
governments  behind  bars  when  they 
received  news  of  their  prizes.  Both  are  now 
free.  The  awards  helped  draw  world  media 
attention  to  their  cases,  according  to  a 
spokeswoman  from  the  Cano  Foundation. 

Anyanwu,  who  was  in  Colombia  for  the 
World  Press  Freedom  Summit,  says  she  is 
now  writing  a  book  about  her  experience 
during  the  dictatorship  of  Sani  Abacha,  the 
period  during  which  she  was  imprisoned  for 
three  years  and  which  came  to  a  close  with 
the  death  of  Abacha  last  year.  She  has  yet  to 
return  to  the  newsrooms  of  her  country  but 
plans  to  soon  practice  Journalism  “not  only 
against  corrupt  governments,  but  in  favor  of 
people  and  society.” 


Pratt  is  a  freelance  journalist  based 
in  Cali,  Colombia.  ■ 


by  Timothy  Pratt 

Bogota,  Colombia  —  The  summit  kicked 
off  with  the  compelling,  oratorical  reading 
voice  of  Colombian  Nobel  Gabriel  Garcia 
Mdrquez  —  recently  returned  to  news¬ 
room  rank  and  file  after  decades  dedicated 
to  book-writing.  Soon  after,  Mexican  Jour¬ 
nalist  Jesus  Blancornelas  —  this  year’s 
UNESCO/Guillermo  Cano  Freedom  of 
the  Press  Award  winner  —  movingly  nar¬ 
rated  his  narrow  escape  from  death  at  the 
hands  of  drug  traffickers  as  an  investiga¬ 
tive  Journalist  on  the  Mexico-U.S.  border. 

Last  week  in  this  teeming  Andean  capi¬ 
tal,  Journalists,  press  and  human  rights  orga¬ 
nizations,  and  UN  officials  from  more  than 
20  countries  met  to  take  apart  and  then  put 
back  together  the  many  issues  surrounding 
freedom  of  the  press  in  today’s  world.  And 
if  the  dramatic,  first-person  accounts  of  the 
two  veteran  Latin  Journalists  brought  this 
intense  gathering  to  a  pin-drop  hush,  there 
was  also  energetic  debate  on  everything 
from  assuring  safety  for  reporters  in  war 
zones  to  the  Internet’s  potential  for  hop- 
scotching  around  censors. 

Besides  being  a  direct  victim  of  violence 
intended  to  silence  his  reporting, 
Blancornelas  also  lost  a  colleague  to  the 


mafia,  in  1988.  The  crime  remains 
unsolved.  “Unpunished  Crimes  Against 
Journalists”  occupied  the  first  session  of  the 
two-day  event,  including  what  one  panelist 
called  “a  tragic  road  trip  around  the  world” 
—  case  studies  on  Journalists  slain  in  the 
Philippines,  Russia,  Algeria,  Tanzania, 
Brazil,  and  Colombia. 

Regarding  these  crimes,  Danilo  Arbilla,  of 
Uruguay’s  Busqueda,  gave  voice  to  the  tenor 
of  the  gathering.  “When  a  Journalist  is  assas¬ 
sinated,”  he  said,  “we  are  not  talking  about  a 
tragedy  for  the  members  of  a  certain  trade.  It 
is  an  issue  that  affects  the  entire  society.” 

Later  on  in  the  same  session,  one  young 
Journalist  from  the  host  country  was  over¬ 
heard  commenting  to  another  in  the  hallway 
during  a  break;  “Dead  Journalists?  We’ve  got 
plenty!  What  else  can  we  talk  about  here?” 

The  comment  demonstrated  both  the 
defense  mechanism  that  is  black  humor  in  a 
country  now  four  decades  into  the  Western 
hemisphere’s  longest-running  internal  con¬ 
flict,  which  has  also  placed  it  tops  on  the 
global  top  ten  of  Journalists  assassinated, 
with  10  last  year  and  125  in  the  last  20  — 
and  the  earnest  desire  to  have  the  media  be 
part  of  solutions  to  such  conflicts. 

The  summit  also  included  diverse  efforts 
of  all  kinds  to  lead  Journalism  forward  in  an 
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information-overloaded,  post-Cold  War 
age,  with  its  religious  and  ethnic  conflicts 
and  global  crime  networks. 

Jorge  Fascetto,  president  of  the  Inter- 
American  Press  Association  (lAPA),  announ¬ 
ced  the  creation  of  a  “Rapid  Response  Unit,” 
with  five  internationally-recognized  journal¬ 
ists  who  work  on  retainer  and  can  be  dis¬ 
patched  immediately,  globally,  whenever  a 
journalist  is  murdered.  It  is  hoped  this  may 
help  reverse  a  trend  during  the  last  decade, 
with  200  journalists  slain  worldwide,  and 
none  of  the  crimes  satisfactorily  resolved. 

Jean-Paul  Marthoz,  of  Human  Rights 
Watch,  spoke  of  Internet’s  potential  in  areas 
of  conflict,  citing  the  example  of 
Belgrade’s  radio  journalists,  whose  broad¬ 
casts  were  silenced  by  government  officials 
in  1997.  The  intrepid  reporters  sent  their 
broadcasts  to  a  server  in  the  Netherlands, 
other  stations  like  the  Voice  of  Germany 
downloaded  them,  and  the  news  was  then 
retransmitted  into  Belgrade. 

Time  was  also  devoted  to  new  forms  of 
media  censorship,  including  via  political, 
economic,  and  technological  means  (see 
Web  site  for  details  :  www.mediainfo.com/ 
UNESCO.htm.)  Marilyn  Greene,  executive 
director  of  the  World  Press  freedom 
Committee,  asserted  that  “many  of  these 
are  actually  old  and  familiar  restrictions, 
dressed  in  new  language.” 

Rafael  Fraguas,  among  the  founders  of 
Madrid’s  El  Pais,  told  the  tale  of  his  own 
ingenious  solution  to  censorship  while  on 
assignment  in  Iran,  in  the  I980’s.  An  official 


demanded  that  his  articles  pass  through  gov¬ 
ernment  hands  before  being  filed  in  Spain. 
When  Fraguas  said  no,  the  official  threatened 
him  none  too  subtly,  with  references  to  his 
family  back  home.  The  reporter  constructed 
an  on-the-spot  argument  that  convinced  the 
official  with  its  simple  logic:  “If  I  sell  out  to 
you,  what’s  to  guarantee  that  I  won’t  sell  out 
to  your  enemies  another  day?” 

“And  so  the  official  realized  that  it  was 
better  to  leave  me  be  —  I  was  condemned  to 
being  independent!”  said  the  longstanding 
foreign  correspondent,  not  without  a  dose  of 
irony.  “But  I  also  asked  myself  at  the  time, 

!  what  am  1  doing  here?”  Fraguas  pressed  on. 

I  “I’m  3,(XX)  kilometers  from  my  home,  my 
'  wife,  and  my  three  kids  and  could  get  my 
head  blown  off  at  any  moment.” 

“And  I  thought  —  the  conflicts  in  Iran, 
and  in  any  country  for  that  matter,  always 
have  a  loss  of  conununication  at  their  base. 
And  when  we  cover  a  conflict  as  journalists, 
the  minimum  we  can  do  is  restore  something 
of  that  communication  or  help  to  explore  the 
context  in  which  the  conflict  is  occurring.” 

Just  before  the  summit  drew  to  a  close, 
Colombian  journalist  Gloria  Moreno  de 
Castro  spoke  to  the  international  gathering 
of  an  unusual  journalistic  exercise  complet¬ 
ed  only  two  days  before.  Moreno  de  Castro 
works  with  a  loose-knit,  growing  national 
network  called  Media  for  Peace. 

Several  colleagues  from  this  network  had 
led  a  weekend  workshop  for  20  reporters  in 
San  Vicente  de  Caguan,  site  of  current  gov¬ 
ernment-rebel  peace  talks.  To  their  surprise. 


1  someone  named  “Commander  Jairo”  asked 
I  to  attend.  He’s  regional  security  chief  for 
the  FARC  -  at  15,(XX),  the  largest  and  oldest 
rebel  group  in  the  Andean  nation’s  civil  war. 

They  assented.  Jairo  began  complaining 
'  about  the  coverage  guerrillas  get  from 
national  and  foreign  press  and  ventured  that 
those  present  could  “take  their  side  once  in 
I  awhile.”  Juan  Jos6  Ramirez,  of  El  Tiempo, 
Colombia’s  leading  daily,  stood  up  and 
held  out  his  notepad  and  pen.  “Sure, 
Commander,  why  not?  But  then  why  don’t 
we  make  a  trade,”  he  said,  pointing  to  the 
rebel’s  AK-47.  Wk 

Poynter  plans  big 
j-school  expansion 

The  Poynter  Institute  announced  yester¬ 
day  plans  to  begin  construction  later  this 
year  on  a  $6.3  million  expansion  of  its 
facilities  in  St.  Petersburg,  Fla. 

The  institute’s  decision  to  expand  was 
due  to  growth  in  the  curriculum,  faculty, 
and  students.  James  Naughton,  president, 
attributes  the  buildup  to  “an  increase  in  the 
receptivity  of  training”  by  journalists. 

Since  1985,  when  the  school  moved  into 
its  current  building  designed  by 
Jung/Brannen  Associates  of  Boston,  the 
staff  has  grown  from  15  to  47  and  its  cur¬ 
riculum  has  increased  to  64  courses,  up 
from  23  in  1985. 

Current  demand  for  the  facilities  has  also 
increased  as  journalism  organizations  take 
advantage  of  Nelson  Poynter’s  vision  of  pro¬ 
viding  free  facilities  for  events  that  further 
journalists’  professionalism.  Organizations 
that  use  the  facilities  include  the  National 
Writers  Workshops,  the  American  Society  of 
Newspaper  Editors,  and  the  National  Press 
Photographers  Association. 

Funding  for  the  26,(X)0  square-foot  addi¬ 
tion,  to  be  designed  by  Jung/Brannen, 
comes  from  the  profits  of  the  St.  Petersburg 
Times,  the  daily  newspaper  owned  by  the 
institute.  Nelson  Poynter  owned  the  news¬ 
paper  and  after  his  death,  left  the  paper  to 
the  school  to  maintain  local  ownership. 

“The  new  addition  will  be  built  with 
technological  innovation  in  mind,” 
Naughton  says.  “The  building  will  be 
cabled  to  accommodate  innovation  in  the 
news  industry.  Part  of  the  addition  will  also 
accommodate  a  facility  for  further  develop¬ 
ment  of  the  Institute’s  Web  site.” 

Presently,  the  plans  for  the  new  addition 
await  approval  from  the  city  of  St. 
Petersburg.  Construction  should  begin 
sometime  in  October,  Naughton  says. 

—  Staff  reports 


you  can  get  them  in  any  width  you  want 

(As  long  as  it's  single.) 


Solnalll 

HoianWDMMrcialPrBS 


Matin 

HoianiidMiHhMen^ 


Solna  Web  offers  the  broadest  line  of  single-width  web  presses — in  both  horizontal  and  vertical  formats. 
Historically,  web  printers  have  been  forced  to  choose  one  design  over  the  other,  but  now  Solna  offers 
both  types  of  presses  to  match  your  production  needs.  For  newspaper  or  commercial 
printing,  as  stand-alone  press  lines  or  to  add  capacity,  look  to  Solna  for  the  best 
single-width  solutioirs. 


See  us  atN[](P0,bootl)'1101 


(1131  <92-9925  w«n.soM.coiii 


18 


EDITOR  a  PUBLISHER  /  MAY  8,  1999 


www.mediainfo.com 


regim&.m  North  i^oreaj^l|^P^gainst.^e  nei^ 
^  bojilPeoiintries.  \^^^^reacted  angrily  to  reports 
^4ii^^rentagon  w^djH^ering  allowa^^w^jH^ 

■  ^  cess  to  uf^a^Mpmot  niissil^,>vEi^  wouldoS 
deployed  under^e  TMD.  The  B^ng  government ' 
'^regards  Taiwan  as  a  renegade  province  ^d  has  thre^^ 
ened  to  recover  it  by  force.  A  Pentagbn  repo^^^g 
month  said  “China  is  engaged  in  idi  intense  btriiSii^ 
'f  ballistic  and c*‘'=^&missile  forcp« 


;  I  %  f 


renegade  \re-ni-gad\  rr.  one  who  has’’ jeserted  a  cause, 
principle  or  allegiance  for  a  hostile  one. 


Thorough  Journalists  Do  Not  Rely  on  Misleading  Characterizations 

What  is  inept  about  explaining  Beijing’s  actions  toward  Taiwan  by  saying,  “Beijing  considers 
Taiwan  a  renegade  province”? 

It  perpetuates  a  historical  fallacy  that  hinders  understanding  of  a  complex  current  issue  instead 
of  clearly  and  accurately  reporting  the  facts  behind  today’s  news: 

•  Fact:  The  Republic  of  China  was  founded  in  1912  after  the  collapse  of  the  Ch’ing 
dynasty,  which  ceded  Taiwan  to  Japan  in  1895.  Japan  then  surrendered  Taiwan  to 
the  ROC  in  1945. 

•  Fact:  The  ROC  government  has  exercised  sole  jurisdiction  over  Taiwan  since  1945. 

Four  years  later,  it  lost  control  of  the  mainland,  and  the  People’s  Republic  of  China 
was  proclaimed. 

•  Fact:  The  ROC  government  relocated  to  the  remaining  territory  under  its 
jurisdiction — the  Taiwan  Area  in  1949.  Beijing  has  threatened  to  take  Taiwan  by 
force  but  has  never  succeeded. 

So  who  should  be  calling  whom  the  “renegade”?  The  authorities  in  Beijing — not  Taipei — divided 
China  in  1949,  and  nothing  has  changed  since. 

Uncritically  quoting  the  use  of  an  incongruous  label  such  as  “renegade  province”  to  describe 
Taiwan  glosses  over  failure  to  articulate  the  crucial  complexities  of  the  issue. 

Clarify  the  story  by  saying,  “Beijing  wants  to  bring  Taiwan  under  its  rule.”  It  is  clear,  succinct 
and  accurate.  Isn’t  that  the  essence  of  balanced  and  objective  coverage? 

For  further  information,  contact: 

Taipei  Economic  and  Cultural  Office  in  New  York 
Tel:  (212)  373-1800  http://www.taipei.org 


said  15%  shop  once  or  twice  per  month 
while  31%  research  or  window  shop 
once  or  twice  per  month.  Sixty  percent 
of  AOL  members  have  never  shopped 
online,  he  said. 

“The  Internet  solves  classic  sales  prob¬ 
lems,”  Pittman  said.  “This  is  the  new  print¬ 
ing  press,  the  new  industrial  revolution.” 

In  other  Ad-tech  highlights: 

*The  World  Wide  Internet  Opinion 
Survey,  a  biannual,  joint  project  of  Ad¬ 
tech  and  Talk  City  online  communi¬ 
ty  site,  was  released,  suggesting  the 
Internet  has  changed  the  way  people 
shop  and  get  news  information. 

Twenty-seven  percent  of  the 
respondents  said  they  turn  to  the 
Web  for  breaking  news,  up  from 
23%  last  year. 

The  survey  said  30%  of  those  sur¬ 
veyed  were  driven  to  news  sites  by 
word  of  mouth,  down  from  32%  last 
\  year.  Thirty-eight  percent  said 

11  Internet  content  searches  most  fre- 

ij  quently  drove  them  to  news  sites,  up 
f  from  36%  in  1998. 

Fifty-eight  percent  of  those  sur¬ 
veyed  said  the  Internet  has  in  some 
way  changed  the  way  they  shop,  up 
7%  from  last  year.  Eighteen  percent  of 
those  surveyed  cited  privacy  as  the 
greatest  deterrent  to  shopping  online,  up 
from  9%  last  year. 

*World-renowned  newspaper  and  online 
news  site  designer  Roger  Black,  president 
of  Interactive  Bureau,  chaired  the  Ad-tech’s 
annual  online  advertising  awards.  In  the 
media  category,  Boston.com  won  the  gold 
award  for  best  media  Web  site,  followed  by 
Wired  Digital  for  second  place  and  APB 
Online  for  third  place. 

*Robin  Webster,  senior  vice  president 
of  the  Association  of  National  Advertisers, 
gave  a  synopsis  of  her  lOO-page  online 
advertising  study  which  concludes  that  the 
percentage  of  companies  advertising 
online  has  decreased  from  68%  in  1997  to 
61%  in  1998.  The  advertisers  that  place 
Internet  advertising  are  spending  less  — 
from  $714,000  in  1997  to  $649,000  in 
1998,  the  report  stated. 

Webster  explained  the  downturn,  say¬ 
ing  major  corporations  remain  skeptical 
of  online  advertising  because  of  the 
inability  to  measure  return  on  invest¬ 
ment.  She  projects  a  rise  in  advertising 
expenditures  for  1999  as  technology 
improves  ROI  analysis.  WM 


Ad-tech  keynoters  discuss  online  advertising 


By  Martha  L.  Stone 


clues  as  to  what  will  accompany  the 
new  offering,  or  even  when  it  will  be 
launched. 

Sulzberger  said  the  Times  has  learned 


From  rich  media  advertising  to  sticky 
applications  to  falling  advertising 
CPMs  or  rising  numbers  of 
strategic  partnerships  and  falling 
advertising  budgets,  the  Ad-tech  con¬ 
ference  in  San  Francisco  last  week 
chronicled  the  fast-paced  changes 
taking  place  within  the  world  of 
online  advertising. 

Conference  keynote  speakers  out¬ 
lined  industry  trends  and  how  they 
applied  to  their  own  businesses 
including  media  companies,  advertis¬ 
ing  networks,  portals,  and  Internet  , 
service  providers.  I 

New  York  Times  chairman  Arthur  | 

Sulzberger  Jr.  announced  the  devel¬ 
opment  of  the  Times'  planned 
“knowledge  portal”  but  offered  few 


many  lessons  along  the  information  high¬ 
way,  including  that  online  newspapers 
and  the  Times  specifically  should  do  what 
they  do  best:  journalism.  Despite  many 
online  leaders’  suggestions  to  the  con¬ 
trary,  Sulzberger  says  journalists  always 
will  be  needed  to  provide  trusted  infor¬ 
mation  on  the  Web. 

In  another  keynote,  America  Online 
CEO  Bob  Pittman  dubbed  the  Internet  as 
“the  new  printing  press,  the  new  industri¬ 
al  revolution,”  saying  advertising  on  the 
Web  is  revolutionary  because  it  offers  the 
ability  to  inform  and  transact  in  a  few 
clicks,  compared  with  other  mediums  that 
require  buyers  to  make  an  effort  to  pur¬ 
chase  a  product  by  dialing  a  phone  or 
walking  into  a  store. 

Pittman  compared  AOL  —  boast¬ 
ing  17  million  subscribers  —  to  newspa¬ 
per  subscriptions  including  The  New 
York  Times,  The  Wall  Street  Journal,  and 
USA  TODAY  with  about  1  million  sub¬ 
scribers  apiece.  He  reported  that  AOL 
advertising  revenues  were  now  greater 
than  People  magazine  at  about  $600 
million;  ESPN  at  about  $500  million; 
and  Business  Week  and  USA  TODAY  at 
under  $375  million  each. 

Pittman  said  its  members  are  devel¬ 
oping  online  commerce  habits:  3% 
purchase  online  everyday  and  6% 
research  or  window  shop  everyday.  He 
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This  spring,  nearly  43  million  readers  learned  how  neo-Nazis,  anti-gay  groups  and  the  Ku 
Klux  Klan  use  games,  animation  and,  in  one  case,  a  gingerbread  house  to  attract  new 
members  --  children.  Every  week,  USA  WEEKEND  provides  a  fresh,  relevant  perspective  on 
today's  most  talked  about  issues,  people  and  events.  Take  a  closer  look  at  our  new,  re-styled 
pages  and  see  for  yourself  why  we're  the  nation's  fastest-growing  newspaper  magazine. 
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Execs  expect  buying 
binge  te  continue 


by  Lucia  Moses 

Newspapers  mergers  and  acquisi¬ 
tions  are  expected  to  remain  at  or 
exceed  1998  levels  in  1999, 
undeterred  by  factors  that  may  slow 
activity  in  other  media  sectors. 

That’s  the  conclusion  of  most  newspa¬ 
per  executives  surveyed  by  New  York  City 
investment  banking  firm  AdMedia 
Partners  Inc. 

High  prices  being  offered  for  newspa¬ 
pers,  especially  dailies;  an  abundance  of 
venture  capital;  and  companies’  thirst  for 
clustering  advantages  are  expected  to  fuel 
continued  acquisitions,  says  Charles 
Wrubel,  AdMedia  managing  director. 
While  criteria  for  bank  lending  is  already 
tougher  so  far  this  year  and  about  one- 
third  of  overall  survey  respondents  expect 
banks  to  lend  less  this  year,  Wrubel  says 


^  Associates,  one  of  the  most 
j [  j  I  II II V  III ^1  I  active  newspaper  brokers,  bolsters  the 

**  *  "  *  *  i  survey’s  conclusion.  So  far  this  year,  38 

J  dailies  have  changed  hands,  and  the  firm 
^■■1  ■■  1 1  ■■  I  predicts  100  in  all  will  change  hands  by 

mi  II M If  the  year’s  end,  says  Owen  Van  Essen, 

president. 

Of  1,489  dailies  in  the  United  States 
the  typical  newspaper  buyer  is  looking  for  today,  only  269  are  indep)endent,  and  Van 
long-term  purchases  and  therefore  less  Essen  says  many  of  the  deals  these  days 
likely  to  be  hindered  than  others  by  are  trades  of  small  dailies  already  owned 


changes  in  lending. 

Santa  Fe,  N.M-based  Dirks,  Van 


by  groups. 

Those  surveyed  by  AdMedia  also  esti- 


Newspaper  executives’  expectations  for  1999  M&A  activity 


34%  Increase 


1 7%  Decrease 


49%  the  Same 


Source:  AdMedia  Partners,  Inc. 


BSfP  NEWSPAPER  STOCKS 


Weekly  stock  prices  of  public  companies  with  significant  newspaper  interests. 


1 

5/6/99 

4/28/99 

5/5/98 

1 

1 

5/6/99 

4/28/99 

s/sJg^l 

A.H.  Belo  Corp.  (NY)+ 

22.312 

21.062 

26.062 

McClatchy  Co.  (NY) 

37.125 

34.937 

30.375 

American  Media  Inc.  (NY) 

6.937 

6.750 

7.438 

Media  General  Inc.  (AM) 

50.562 

52.562 

47.500 

Central  Newspapers  Inc.  (NY) 

34.250 

33.937 

37.062 

j 

New  York  Times  Co.  (NY)+++ 

34.937 

35.000 

35.625 

Dow  Jones  &  Co.  Inc.  (NY) 

55.375 

55.250 

48.563 

News  Corp.  Ltd. 

33.250 

34.125 

27.750 

E.W.  Scripps  Co.  (NY) 

50.750 

51.062 

56.750 

Pearson  Ltd. 

22.000 

22.000 

16.000b 

Gannett  Co.  Inc.  (NY) 

70.625 

73.375 

66.625 

Pulitzer  Inc.  (NY) 

44.437 

44.812 

43.875 

Gray  Comm.  Sys.  (NY) 

16.250 

16.562 

15.094 

Quebecor  Inc.  Class  A 

21.250 

21.250 

20.250a 

Harte-Hanks  Inc.  (NY)++ 

24.187 

25.812 

22.125 

Thomson  Corp.  (TSE) 

44.000a 

45.700a 

43.250a 

Hollinger  International  (NY) 

14.812 

14.562 

16.188 

Times  Mirror  Co.  (NY) 

59.312 

60.437 

61.875 

Journal  Register  Co.  (NY) 

15.500 

15.062 

21.563 

Tribune  Co.  (NY)** 

81.812 

85.687 

68.125 

Knight  Bidder  (NY) 

53.375 

55.812 

58.563 

Washington  Post  Co.  (NY) 

570.000 

580.375 

529.000 

Lee  Enterprises  Inc.  (NY) 

28.750 

29.812 

31.375 

*  Initial  public  offering  closed  on 
**  Adjusted  for  2-for-1  stock  split 


+  Adjusted  for  2-for-1  stock  split  as  of  6/5/98  (a)  Canadian  dollars 

f+  Adjusted  for  2-for-1  stock  split  as  of  3/1 6/98  (b)  British  pounds 

f+  Adjusted  for  2-for-1  stock  split  as  of  7/1/98 
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mated  higher  valuations  for  media  properties  in  1999,  with 
newspaper  valuations  expected  to  increase  to  eight  to  12  times 
cash  flow  from  eight  to  10  times  cash  flow  in  1998. 

The  survey  also  found  that  88%  of  respondents  from  newspa¬ 
pers  expect  to  be  looking  to  make  a  purchase  this  year,  and  that 
68%  of  the  same  respondents  urged  buyers  to  act. 

“There’s  a  preponderance  of  people  saying,  ‘If  you’re  the 
buyer,  act  now,”’  says  Robert  Garrett,  AdMedia  president. 
“There  isn’t  the  same  number  of  possible  sellers.” 

Founded  in  1990,  AdMedia  Partners  provides  investment 
and  strategic  advice  to  media,  advertising,  and  marketing 
companies. 

In  its  fifth  annual  survey,  AdMedia  sent  surveys  to  about  800 
senior  media  executives.  Of  the  124  that  responded,  46%  were 
from  newspapers. 

Freedom  CEO  hunt 

Freedom  Communications,  publisher  of  The  Orange  County 
(Calif.)  Register,  is  looking  for  a  new  chief  executive  to  replace 
retiring  CEO  James  Rosse. 

Rosse,  67,  a  former  economics  professor  and  provost  at 
Stanford  University,  says  he  told  the  company  when  he  was 
hired  in  1992  that  he  planned  to  retire  after  seven  years  on 
the  job. 

He  says  the  privately-held  company  has  steadily  increased 
revenues  under  his  leadership.  Challenges  for  his  successor 
will  include  expanding  online  activities  and  the  continuing 
circulation  and  advertising  battle  between  the  Register,  daily 
circulation  356,0(X),  and  the  Los  Angeles  Times. 

A  board  search  committee  is  looking  in  and  outside  of  the 
company  for  candidates,  and  Freedom  has  hired  an  executive 
search  firm,  says  Nancy  Souza,  company  spokeswoman. 

In  addition  to  the  Register,  Irvine,  Calif.-based  Freedom 
owns  27  dailies,  six  weeklies,  eight  television  stations,  and  19 
magazines. 

Dolan  Media  adds  titles 

Dolan  Media  Co.,  a  publisher  of  business  and  legal  newspa¬ 
pers,  has  added  to  its  group  of  business  publications.  The 
Minneapolis-based  company  bought  New  Orleans  Publishing 
Group  (NOPG),  which  publishes  the  weekly  New  Orleans 
CityBusiness  and  30  other  business  titles  serving  southern 
Louisiana.  Terms  were  not  disclosed. 

New  Orleans  CityBusiness  founder  and  controlling  owner, 
William  M.  Metcalf  Jr.,  will  stay  on  as  a  consultant  and  become 
a  shareholder  in  Dolan  Media.  Carolyn  McLellan,  president  and 
chief  operating  officer  of  NOPG,  was  appointed  its  president 
and  publisher.  All  other  employees  will  be  retained,  according  to 
Dolan  Media. 

Iowa  weeklies  sold 

Brooks  Taylor,  news  editor  of  the  Washington  (Iowa)  Evening 
Journal,  has  bought  two  Iowa  weeklies  from  their  publisher, 
Peter  B.  Olson.  The  Graettinger  Times  and  The  Ruthven  Zipcode 
have  a  combined  circulation  of  about  1,144.  Terms  were  not  dis¬ 
closed.  John  E.  van  der  Linden  of  Northwest  Publishers  Inc., 
Spirit  Lake,  Iowa,  brokered  the  sale. 
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ESP  VIEWPOINT 


Giving  common  sense 
its  day  in  court 

It  must  be  spring  fever;  From  sea  to  shining  sea,  America  is  in  the  grips  of  a  sudden 
outbreak  of  prosecutorial  and  judicial  common  sense. 

The  latest  evidence  comes  from  California,  not  normally  considered  an  epicenter 
of  clear  thinking.  After  harassing  journalist  Peter  Y.  Sussman  for  the  better  part  of  a  year, 
California  attorney  general  Bill  Lockyer  has  abruptly  dropped  his  laundry  list  of  oner¬ 
ous  demands  against  the  freelance  journalist  who  recently  served  as  regional  president 
of  the  Society  of  Professional  Journalists. 

Just  two  weeks  ago  in  this  space,  we  expressed  alarm  at  Lockyer’s  constitutionally 
dubious  strategy  for  defending  the  state  from  a  lawsuit  by  prisoner  Robert  “Boston” 
Woodward. 

Sussman ’s  connection  to  the  case  is  tangential  at  best  —  but  Lockyer’s  office  pursued 
him  with  the  singularity  of  Javert  in  “Les  Miserables.”  The  accelerating  demands  for 
notes,  phone  records,  e-mail  postings,  and  personal  business  contracts  all  seemed  to 
center  around  Sussman’s  role  in  attempting  to  overturn  California’s  foolish  and  rela¬ 
tively  recent  ban  on  face-to-face  interviews  between  prisoners  and  journalists.  By  the 
end,  the  attorney  general  was  demanding  the  Internet  postings  from  anyone  who  dis¬ 
cussed  the  topic  on  the  online  service  known  as  “The  Weil.” 

Now,  all  those  demands  have  gone  away.  To  our  reporter  Lucia  Moses,  Lockyer’s 
office  repeatedly  described  its  shift  as  an  “agreement”  with  Sussman  and  his  lawyers. 
By  any  standard,  however,  it  is  a  capitulation  —  undoubtedly  prompted  by  the  prospect 
of  having  to  explain  to  a  judge  why  the  California  attorney  general  thinks  it’s  okay  to 
rummage  around  the  records  of  a  citizen  who  exercises  his  First  Amendment  rights. 

As  we  report  on  page  15  in  this  issue  prosecutors  in  Michigan  discovered  that  courts 
frown  on  that  kind  of  fishing  expedition  against  journalists. 

In  yet  another  refreshing  outbreak  of  common  sense,  the  Supreme  Court  there 
refused  to  back  prosecutors’  demands  that  1 1  newspapers  and  television  stations  turn 
over  hundreds  of  unpublished  photographs  and  video  footage  of  a  campus  riot. 

True  enough,  the  Supreme  Court’s  ruling  was  on  a  technicality.  The  court  said 
prosecutors  asked  for  the  wrong  kind  of  subpoena  and  should  go  back  to  a  lower 
court  to  request  what  Michigan  law  calls  an  investigative  subpoena.  That  was  cold 
comfort  to  the  prosecutors.  The  lower  court  has  already  forbidden  the  use  of  inves¬ 
tigative  subpoenas  in  this  case. 

As  pleasant  as  this  news  is,  there  is  something  more:  Journalists  need  not  rely  on 
these  seasonal  outbreaks  of  good  will.  The  lesson  in  both  cases  is  that  fighting  back 
against  prosecutors  works. 

As  the  Reporters  Committee  for  Freedom  of  the  Press  recently  pointed  out,  in  anoth¬ 
er  bit  of  springtime  good  news,  when  television  stations  or  newspapers  challenge  sub¬ 
poenas  in  court  they  win  75%  of  the  time. 

Spring  is  a  good  time  to  remember  that  “Play  ball!”  is  a  sentiment  best  expressed  at 
the  baseball  diamond  —  and  not  in  the  newsroom. 
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Ky.  story  wrangle 

The  article  by  Allan  Wolper  on  the  legal 
battle  waged  by  The  News-Enterprise  (in 
Hardin  County,  Ky.)  against  Hardin 
County  Schools  (E&P,  April  1 7,  p.  40)  to 
obtain  disciplinary  records  contained  sev¬ 
eral  factual  errors.  In  the  interest  of  space, 
I  will  summarize  the  inaccuracies: 

IThe  article  leaves  the  misimpression 
that  former  News-Enterprise  reporter 
J.  Kyle  Foster  filed  and  pursued  the 
paper’s  lawsuit  against  the  school  district. 
Although  Foster’s  name  appears  on  the 
lawsuit  for  legal  reasons,  the  newspaper’s 
management  filed,  paid  for,  and  continues 
to  wage  the  legal  fight.  Foster  left  the 
paper  in  early  1997. 

2  Wolper  used  the  erroneous  allegation 
of  Bill  Wooldridge,  president  of  the 
Hardin  County  teachers  union,  which  rep¬ 
resents  only  a  fraction  of  the  district’s  edu¬ 
cators.  Wooldridge  charged  that  the  super¬ 
intendent  has  “slowed  the  flow  of  negative 
information  to  the  community  by  convinc¬ 
ing  the  paper  to  de-emphasize  stories. 

''The  News-Enterprise  prints  stories 
they  want  to  print  and  they  won’t  print  sto¬ 
ries  the  school  doesn’t  want  them  to  print,’’ 
Wolper  quoted  Wooldridge  as  saying.  Mr. 
Wolper  chose  to  use  this  inaccurate  infor¬ 
mation  without  verifying  its  validity.  He 
didn’t  come  to  this  newspaper’s 
Elizabethtown  offices  and  check  back 
issues.  And  a  stack  of  issues  I  sent  a  mag- 

50  YEARS  AGO . . . 

NEWSPAPERDOM® 

from  Editor  &  Publisher,  May  7,  1949 

Publications  which  regularly  carry 
Emily  Post’s  column  on  etiquette  will 
also  bring  to  their  readers  her  new 
“Motor  Manners,’’  a  column  that 
addresses  the  behavior  or  misbehavior  of 
automobile  drivers. 

Theodore  O.  Thackrey  will  publish  a 
six-day  morning  tabloid,  the  Compass, 
in  New  York  City,  he  announced  this 
week.  It  will  sell  for  10  cents  a  copy. 

The  former  editor  and  publisher  of 
the  New  York  Post  Home  News  said  the 
newspaper  will  be  published  from  the 
plant  of  the  New  York  Star,  which  fold¬ 
ed  last  January. 

The  St  Paul  (Minn.)  Pioneer  Press  cel¬ 
ebrates  its  centennial  with  the  publication 
of  a  420-page  Sunday  edition,  April  24. 


azine  editor  to  help  disprove  Wooldridge’s 
'  claim  apparently  was  disregarded. 

3  In  his  article,  Wolper  said  the  newspa¬ 
per  reported  that  Diane  Redmond,  a 
I  former  elementary  school  principal,  left  to 
I  become  the  school  system’s  curriculum 
I  developer  “implying  her  new  job  was  a 
!  routine  transfer  and  possibly  a  reward  for 
I  her  year’s  tenure  as  a  principal.’’ 

The  only  one  implying  anything  is  Mr. 
j  Wolper.  We  stated  the  facts: 

1  “Redmond  has  accepted  a  position  as 
Hardin  County  Schools  district  curriculum 
developer.”  We  did  not  “imply”  or  state 
whether  the  move  was  a  promotion,  demo- 
I  tion,  or  routine  transfer  because  we  could 
’  not  verify  what  kind  of  transfer  occurred. 

4  Bill  Kelley’s  name  was  misspelled 
and  his  title  was  wrong.  William  E. 
Kelley  is  associate  superintendent  for 
finance  services.  He  is  not  the  “board  of 
education  auditor.” 

51  was  misquoted.  Fearing  inaccuracies 
because  of  Mr.  Wolper’s  interview 
approach,  I  took  notes  and  wrote  down  the 
quote  Wolper  attempted  to  use.  I  said,  “We 
were  correct  in  not  running  an  immediate 
follow-up  based  on  charges  we  could  not 
substantiate.  However,  we  failed  to  keep 
i  track  of  the  story  and  new  developments 
^  in  the  following  months,  including  some 
people’s  willingness  to  comment  as  time 
passed.  Instead  we  were  diverted  by  other 
unrelated  stories  that  developed.” 

I  am  alarmed  that  a  magazine  focused  on 
the  journalism  profession  would  publish  an 
article  filled  with  inaccuracies  and  bias. 
Those  issues  are  behind  the  decline  in 
newspapers,  and  newsmagazines,  credibili¬ 
ty  as  a  recent  study  by  the  American  Society 
of  Newspaper  Editors  showed. 

Deedra  Lawhead 
The  News-Enterprise,  editor 

Allan  Wolper  replies: 

Ms.  Lawhead  gives  tl  ■  impression  1  was 
out  to  get  her  newspaper.  The  opposite  was 
i  true.  /  was  assigned  to  write  about  a  small 
I  newspaper  using  limited  resources  to  pry 
\  open  the  disciplinary  records  of  a  county 
I  school  system.  We  covered  that  story. 

I  We  only  dug  deeper  after  educators  and 
J.  Kyle  Foster,  the  reporter  who  initiated  the 
I  FOI  complaint,  said  The  News-Enterprise 
!  downplayed  or  did  not  run  stories  that 
i  would  have  embarrassed  the  school  system 
it  was  supposed  to  be  fighting. 

It  was  Foster  who  informed  us  of  the 
I  News-Enterprise  FOI  victory.  The  paper 
had  called  Foster  to  notify  her  of  the  court 
I  decision,  an  acknowledgment  of  her  role 
'  in  the  case.  The  suit  is  listed  in  court 


papers  as  The  News-Enterprise  and  J. 
Kyle  Foster  vs.  Hardin  County  Schools. 

During  a  series  of  interviews,  Foster  told 
me  that  the  year  before  the  paper’s  FOI 
suit  was  filed,  the  News-Enterprise  down¬ 
played  an  important  open  meetings  story 
on  the  school  system.  The  reason?  The  edi¬ 
tor  at  the  time  did  not  think  readers  were  as 
concerned  with  FOI  issues  as  newspapers. 

Ms.  Lawhead  says  the  News-Enterprise 
“stated  the  facts”  in  Redmond’s  tranter  to 
the  board  of  education  from  Meadow  View 
Elementary  School.  But  the  facts  left  out  of 
the  story  caused  readers  to  complain  to  the 
paper’s  hotline.  Redmond  was  transferred 
in  a  bitter  fight  with  teachers  over  expendi¬ 
tures  that  is  detailed  fully  in  our  article. 

Ironically,  the  News-Enterprise  story  on 
Redmond  ran  the  same  day  the  Kentucky 
Education  Association  filed  an  open 
record  request  against  Hardin  County 
demanding  information  on  what  is  official¬ 
ly  known  as  “The  Meadow  View 
Elementary  School  investigation!’  The 
News-Enterprise  has  yet  to  publish  any  of 
this  information. 

Ms.  Lawhead  says  Bill  Wooldridge  rep¬ 
resents  a  fraction  of  the  teachers  in 
Hardin  County.  It  is  a  large  fraction.  His 
union  represents  60%  of  the  certified 
teachers  in  Hardin  County,  and  the 
Kentucky  Education  Association  he  is 
affiliated  with  represents  75%  of  the  cer¬ 
tified  teachers  in  the  state. 

I  interviewed  Ms.  Lawhead  once  by 
telephone,  and  she  called  hack  and  left  a 
message  on  my  answering  machine  ask¬ 
ing  that  I  use  that  as  a  statement.  I  tran¬ 
scribed  the  statement  and  reported  the 
relevant  material.  William  Kelley  asked 
that  I  identify  him  as  Bill  in  our  story.  He 
audits  the  county  books.  I  misspelled  his 
last  name.  For  that  I  apologize. 

Corrections 

In  the  March  27  issue, 

Morris  Communications 
Corp.  was  placed  under 
the  incorrect  picture 
inset.  Robert  Gemske 
was  made  graphics  direc¬ 
tor  for  the  Newspaper 
National  Network,  from  Gemske 
vice  president,  graphics  services,  for 
Publicitas  Advertising  Services  in 
Stamford,  Conn.  ...  In  the  April  24  issue, 
the  obituary  for  Thomas  M.  Tallarico 
incorrectly  identified  him  as  having 
worked  for  the  The  Dallas  Morning  News. 
It  should  have  read  that  he  headed  business 
operations  at  the  Dallas  Times  Herald. 
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August  1995. 

There,  we  said  it. 

As  paper  prices  skyrocketed, 
companies  wished  they  had 
protected  themselves. 

That  is  called  hindsight. 

Today  you  can  do 
something,  by  "locking  in" 
paper  prices. 

As  the  largest  provider 
of  risk  management  services 
to  paper  users,  Enron  can 
protect  you  and  your  pro,fits 
from  fluctuating  markets, 
allowing  you  to  better 
plan  for  the  future.  And 
ironically,  while  prices  are 
low,  you  can  obtain-a  better 
long-term  arrangement. 

When  the  market  rises 
again,  that  will  be  called 
foresight. 

To  see  the  possibilities 
pulp  and  paper  risk 
management  can  offer 
your  company,  contact  the 
people  who  invented  it. 
Enron,  1  888  ENRON  41,  or 
visit  WWW. paper.enron.com 


ASIAN  AMERICAN  JOURNAL 
ASSOCIATION 

RENE  ASTUDILLO  to  executive 
director,  from  program  coordinator  for  the 
Asian  &  Pacific  Islander  American  Health 
Forum  in  San  Francisco. 

BELO 

STEPHEN  E.  SHELTON  to  vice 
president/intemal  audit  for  the  Dallas 
media  company,  from  vice  presi¬ 
dent/intemal  audit  at  Skytel  Comm¬ 
unications  Inc.  in  Jackson,  Miss. 

THE  BOSTON  GLOBE 

TERESA  M.  HANAFIN  to  editorial 
director  for  Boston.com,  the  newspaper’s 
Web  site.  She  retains  her  position  as 
assistant  managing  editor  of  technology. 

BRATTLEBORO  REFORMER 

ERIC  EBELING  to  managing  editor 
for  the  Brattleboro,  Vt.,  daily,  from  edito¬ 
rial  page  editor  at  The  Daily  News  in 
Lebanon,  Pa. 

COLUMBUS  DISPATCH 

BILL  KOHL  to  pressroom  manager  of 
the  Ohio  daily,  from  pressroom  manager 
at  the  Dayton  (Ohio)  Daily  News. 

COPLEY  CHICAGO 
NEWSPAPERS 

JEFF  THILGEN  to  automotive/real 
estate  sales  manager,  from  automotive 
sales  manager 


BARBETTA  SHELTON 

THE  SUN  BELO 


EAGLE-TRIBUNE 

STEVE  LAMBERT  to  editor  of  the 
Lawrence,  Mass.,  paper,  from  editor  in 
chief  of  the  Delaware  County  Times  in 
Primos,  Pa. 

He  succeeds  DANIEL  J.  WARNER 
who  retires  on  May  14. 

EVENING  POST 
PUBLISHING  CO. 

PIERRE  MANIGAULT  to  president 
of  Palmetto  Info  Ventures,  a  wholly-owned 
subsidiary  of  the  company  in  Charleston, 
S.C.,  responsible  for  the  dailies  and  week¬ 
lies  outside  the  Charleston  area,  from 
working  on  financial  projects  in  the  busi¬ 
ness  office. 

GANNETT  CO. 

MEREDITH  A.  BROKAW,  founder  of 
Penny  Whistle  Toys  Inc.  in  New  York  City, 
and  author  of  children’s  books;  JOHN  J. 
CURLEY,  a  chairman  and  CEO  of  Gannett 
Co.;  and  SAMUEL  J.  PALMISANO 
senior  vice  president  and  group  executive 
for  IBM  Global  Services  to  reelected  board 
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members  for  the  company. 

They  succeeded  directors  PETER  B. 
CLARK  and  THOMAS  A.  REYNOLDS 
who  are  retiring  because  they  have 
reached  the  mandatory  board  retirement 
age  of  70. 

NEWS  &  RECORD 

LINDA  AUSTIN  to  managing  editor 
of  Greensboro,  N.C.  paper,  from  editor  of 
The  Philadelphia  (Pa.)  Inquirer. 

ALLEN  JOHNSON  to  editorial  page 
editor,  from  sports  editor. 

He  succeeds  JOHN  ROBINSON  who 
moves  to  editor. 

EDDIE  WOOTEN  to  sports  editor, 
from  assistant  sports  editor. 

THE  SUN 

PAUL  BARBETTA  to  director  of  cus¬ 
tomer  satisfaction  for  circulation  depart¬ 
ment  at  the  Baltimore  daily,  from  director 
of  national  customer  service  and  subscrip¬ 
tion  marketing. 

TODAY’S  NEWS  HERALD 

TOM  MILLER  to  managing  editor  of 
the  daily  in  Lake  Havasu  City,  Ariz.,  from 
managing  editor  of  The  Greenwood 
(Miss.)  Commonwealth.  He  succeeds 
STAN  USINOWICZ  who  resigned. 

UNION  LEADER/SUNDAY 
NEWS 

GEORGE  STACHOKAS  to  vice 
president  of  advertising  for  the 
Manchester,  N.H.,  daily,  from  advertis¬ 
ing  director. 

UNIVERSITY  OF  MARYLAND 

TOM  KUNKEL  to  director  of  the 
Knight  Center  for  specialized  reporting, 
from  director  and  editor  of  the  Project  on 
the  State  of  the  American  Newspaper. 

He  succeeds  HOWARD  BRAY  who 
will  retire  on  Oct.  3 1 . 

UNIVERSITY  OF  NEVADA 

WILLIAM  SLATER  to  dean  of  the 
Reno  Reynolds  school  of  journalism, 
from  dean  of  the  Perly  Isaac  School  of 
Journalism  at  West  Virginia  University. 
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by  Vernelle  Dorvil 


ExSfP  OBITUARIES 


MICHAEL  E.  BARRON,  64,  super¬ 
vising  editor  in  the  Atlanta  bureau  of 
The  Associated  Press,  died  of  cancer  on 
April  21.  Barron  worked  at  The  Valdosta 
(Ga.)  Daily  Times  as  a  reporter  for  two 
years  before  he  joined  the  AP  in  1960. 
Early  in  his  career,  he  worked  as  sports 
editor.  Later,  he  would  cover  national 
stories  such  as  the  civil  rights  move¬ 
ment,  the  Atlanta  child  slayings  of  the 
early  1980s  and  the  Olympics  of  1996. 
Barron  continued  to  work  up  until  one 
week  before  his  death. 

DONNA  COTTIER,  a  former 
reporter  who  wrote  for  several  Ohio 
newspapers  died  on  April  16  at  the  age 
of  77.  She  covered  the  Maumee, 
Perrysburg,  and  Lucas  County  commu¬ 
nities.  She  worked  for  35  years  at  the 
weekly  paper,  the  Maumee  (Ohio) 
Valley  News,  before  it  closed.  In  1951, 
Cottier  joined  The  Blade  in  Toledo  and 
later  retired  in  1 986. 

JAMES  J.  “JACK”  JESSE,  78,  for¬ 
mer  chief  photographer  of  the  Daytona 
Beach  (Ra.)  News-Journal  died  of  cancer 
on  April  29.  Jesse  joined  the  paper  as  a 
full  time  photographer  in  1946.  In  1952, 
under  his  supervision,  the  paper  became 
one  of  the  first  in  the  Southeast  to  publish 
full  color  photos.  He  retired  in  1991. 

AMOS  H.  LYNCH  JR.,  publisher  of 
the  Columbus  (Ohio)  Post,  a  weekly 
newspaper  serving  the  black  communi¬ 
ty,  died  in  his  sleep  on  April  28  at  the 
age  of  42.  Before  founding  the  weekly 
community  paper  in  1996,  with  his 
father,  Amos  H.  Lynch  Sr.,  Lynch  Jr. 
started  his  newspaper  career  at  the  Ohio 
Sentinel  as  a  newsboy. 

DOUGLAS  L.  MANSHIP,  chairman 
emeritus  of  Capital  City  Press,  died  on 
April  26  at  the  age  of  80.  Manship  was  a 
pioneer  in  the  Baton  Rouge  television 
industry,  founding  WBRZ-TV  in  1955.  In 
1970  he  left  the  television  station  to 
replace  his  brother  Charles,  as  the  pub¬ 
lisher  of  the  State  Times  and  Morning 
Advocate. 

RICHARD  FRANK  PITTMAN  JR., 

76,  former  publisher  of  The  Tampa  (Fla.) 


Times  died  suddenly  on  May  1 .  He  start- 
I  ed  his  44  year  career  at  the  paper  as  an 
assistant  controller.  He  retired  from  the 
I  paper  as  publisher  in  1990. 


ExSfP  AWARDS 


Three  awards  were  presented  at  the 
85th  annual  dinner  of  the  White  House 
Correspondents’  Association.  Michael 
Isikoff,  a  reporter  from  Newsweek  won  the 
Edgar  A.  Poe  award,  for  his  coverage  of 
the  Lewinsky  scandal;  John  Harris  from 
The  Washington  Post  won  the  Aldo 
Beckman  award  for  full  range  presiden¬ 
tial  coverage;  and  Jodi  Enda  of  Knight 
Ridder  won  the  Merriam  Smith  award 
for  presidential  writing  under  pressure  for 
a  story  about  the  President’s  trip  to  Africa. 
In  addition.  Bill  Lambrecht  of  the  St. 
Louis  Post-Dispatch  won  the  Raymond 
Clapper  Memorial  Award  for  a  series 
examining  the  worldwide  use  of  geneti¬ 
cally-engineered  crops. 

The  1999  Humanitarian  Award  will 
be  presented  to  photographer  Brad  Arm¬ 
strong,  of  The  Tribune  in  Mesa,  Ariz.,  by 
the  National  Press  Photographers 
Association  (NPPA)  and  the  Society  of 
Professional  Journalists,  for  dropping  his 
camera  to  save  a  boy’s  life. 


Armstrong,  wimessed  a  13-year-old 
boy  being  dragged  beneath  a  car  while  on 
assignment  in  Chandler,  Ariz.,  last  July. 
He  dropped  his  gear  and  ran  to  stop  the 
driver  who  was  unaware  of  the  boy  and 
j  his  bicycle  beneath  the  car  and  helped  lift 
the  car  to  remove  the  boy. 

This  award  is  given  to  journalists  who 
perform  a  humanitarian  acts  by  respond 
to  life  threatening  situations  instead  of 
simply  observing  a  them.  The  award  will 
be  presented  during  the  NPPA  convention 
in  Denver  this  summer. 

The  John  S.  Knight  Fellowships  were 
awarded  to  twelve  journalist.  Each  will  be 
given  the  opportunity  to  pursue  indepen¬ 
dent  courses  of  study  at  Stanford 
University  next  year. 

The  winners  are;  Katherine  Ellison, 
Knight  Ridder  Newspapers;  Veronica 
Flores,  San  Antonio  (Texas)  Express- 
News',  Robin  Gianattassio-Malle,  KQED- 
FM,  San  Francisco;  George  Haj,  The 
Miami  (Ra.)  Herald',  Thaddeus  Herrick, 
Houston  Chronicle',  Tom  Kizzia, 
Anchorage  (Alaska)  Daily  News;  Sean 
Murphy,  The  Boston  (Mass.)  Globe;  Kim 
Norgaard,  CNN;  Eric  Pryne,  The  Seattle 
Times;  Theo  Stein,  The  Berkshire  Eagle, 
Pittsfield,  Mass.;  Kevin  Sullivan,  The 
Washington  Post;  and  Sarah  Williams, 
Star  Tribune,  Minneapolis. 
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BY  LUCIA  MOSES 


Strong  economy  opens  up  many  options 


more  of  today’s  editors  and  publishers 
opting  to  stay  put. 

“People  are  reluctant  to  move  their 
families  ”  says  Marvin  Berenblum  of  the 
Chicago-based  executive  search  firm 
Heidrick  &  Struggles,  who  has  worked  10 
years  in  the  search  field  and,  before  that, 
in  human  resources  at  Knight  Ridder. 

A  number  of  things  are  happening, 
observers  suggest.  When  the  economy  is 
good,  as  it  is  now,  there’s  less  incentive  to 
move.  Newspaper  consolidation  has  elim¬ 
inated  some  positions,  shrinking  the  num¬ 
ber  of  openings.  The  1990s  also  seem  like 
a  period  of  slower  activity  than  the  decade 
before,  when  newspaper  wars  in  Dallas 
and  acquisitions  by  Gannett  caused  a  flur¬ 
ry  of  movement. 

But  lifestyle  issues  are  the  most  often- 
cited  reasons,  with  the  increasing  number 
of  two-career  couples  and  desire  to  put 
down  roots  hitting  a  cross-section  of 
today’s  workforce. 

“There’s  no  question,  as  people  get 
older,  that  they  don’t  want  to  move  as 
often,”  says  Mike  Walker  of  Youngs, 
Walker  &  Co.,  a  Chicago-based  executive 
recruiting  and  management  consulting 
firm.  Today’s  young  people  also  are  more 
reluctant  to  relocate  for  work  than  their 
predecessors  were,  these  experts  say. 

Just  as  the  trend  has  prompted  some 
companies  to  offer  executives  more  relo¬ 
cation  incentives,  some  newspapers  are 
taking  more  interest  in  making  sure  the 
entire  family  will  be  happy  with  the  move. 

For  Moyer,  moving  four  times  in  13 
years  took  its  toll.  When  he  was  tapped 


Keith  Moyer  wanted  more  respon¬ 
sibility  and  challenges  in  his  role 
as  an  editor,  and  Gannett  wanted 
to  cultivate  newsroom  leaders.  It  was  a 
perfect  match.  As  a  rising  star  in  the  com¬ 
pany,  he  spent  a  few  years  here,  a  few 
years  there,  in  all  working  at  four  newspa¬ 
pers  in  a  13-year  period. 

“In  my  case,  it  was  good  for  me. 
Gannett  offered  me  a  chance  to  grow  and 
get  more  responsibility,  and  earn  more 
money,”  says  Moyer,  now  publisher  at  the 
McClatchy-owned  Fresno  (Calif.)  Bee. 

For  a  long  time,  newspaper  executives 
like  Moyer  have  defined  their  climb  up 
the  corporate  ladder  by  jumping  from 
newspaper  to  newspaper.  Increasingly, 
though,  another  model  is  gaining  curren¬ 
cy.  Call  it  the  “put  down  anchor”  school 
embodied  by  Pam  Johnson. 

Johnson  has  climbed  the  ranks  at 
Phoenix,  Ariz.,  newspapers  in  the  past 
nine  years,  first  at  The  Phoenix  Gazette, 
then  at  The  Arizona  Republic  after  it  fold¬ 
ed  the  Gazette  three  years  ago. 

For  Johnson,  putting  down  roots  has 
enabled  her  to  commit  herself  more  fully  to 
the  newspaper  and  the  community.  “1  think 
it  makes  me  better,  and  I  think  it  helps  me 
make  the  paper  better,”  she  says. 

While  there  are  no  industry-wide  fig¬ 
ures  measuring  the  frequency  of 
^  movement  at  the  top,  dozens  of  cur¬ 
rent  and  former  newspaper  execu- 
^  tives  and  executive  recruiters 
agree  that  while  the  so-called 
“revolving  door"  phenomenon 
is  alive  and  well,  they  see 


Tony  O.  Champagne 


;*■  f-  N  .v* 


“To  make  a  big 
difference  you  have  to 
be  there  awhiie. 
Revoiving  doors  just 
don’t  help  you  a  lot.” 

Orage  Quarles  III 

publisher 
The  Modesto  (Calif.)  Bee 


“Gannett  offered  me  a 
chance  to  grow  and 
get  more 

responsibility,  and 
earn  more  money.” 

Keith  Moyer 

publisher 

The  Fresno  (Calif.)  Bee 


by  McClatchy  for  a  publish¬ 
er  job,  Moyer  accepted,  in 
part  because  of  the  compa¬ 
ny’s  reputation  for  longer 
tenures  in  the  ranks  of  man¬ 
agement.  His  three  kids.  Years  in 

now  ages  10,  15,  and  19,  Less  than 

also  were  a  consideration. 

“I  saw  it  as  a  chance  to  g_.|Q 
slow  down  a  bit,”  he  says.  11  ic 
“The  McClatchy  culture  is 
different.  The  expectation  ® 
was  that  I’d  come  to  Fresno  Position 

and  establish  myself  here.  Internal  P 

With  Gannett,  you  never  Company 

really  got  those  guarantees.”  Recruited 

Five  years  into  the  job.  Recruited 

Moyer  has  been  there  Gender 

longer  than  he’s  ever  been  Male 

at  a  newspaper,  and  feels  Female 

he’s  been  able  to  have  a  Source:  Yoi 

greater  impact  than  before 
because  he’s  more  rooted  in 
the  community.  Moyer  says  his  most 
recent  move  was  his  last.  “I  love 
California,”  he  says.  “I’m  going  to  be 
here  the  rest  of  my  days.” 

Some  will  likely  see  the  apparent 
slowdown  as  a  positive  development  for 
the  industry,  which  has  long  been  con¬ 
cerned  with  the  so-called  “revolving 
door”  phenomenon. 

Journalists  have  always  been  a  mobile 
breed,  each  move  a  chance  to  reach  a  big¬ 
ger  audience,  increase  their  pay,  and  get 
more  responsibility.  The  trend  toward 
group  ownership  has  accelerated  the  pace 
as  companies  seek  to  cultivate  talent  and 
groom  people  for  leadership. 

And  if  there  is  a  slowdown  in  move¬ 
ment,  companies  can  still  find  people 
willing  to  relocate.  A  1998  survey  by 
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“A  lot  of  times  you 
can  bring  new  energy 
and  fresh  blood  to  an 
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Circulation  size 

25,000  to 
49,999 

’  50,000to 
99,999 

100,000  to  Total 
250,000 

organization,”  says  Sig 
Gissler  of  Columbia 

Years  in  current  position 

University’s  Graduate 

Less  than  1 

8.3% 

3.7% 

12.5% 

7.2% 

School  of  Journalism. 

1-5 

50.0% 

55.6% 

62.5% 

53.0% 

“There’s  a  certain  sta¬ 

6-10 

27.1% 

25.9% 

25.0% 

26.5% 

bility  you  need  to  do 

11-15 

6.3% 

11.1% 

7.2% 

good  journalism.  You 
want  stability  without 

16  or  more 

Position  attained  through 

8.4% 

3.7% 

8.0% 

hardening  the  arteries.” 
Too  much  move¬ 

Internal  Promotion 

44.0% 

40.7% 

50.0% 

43.4% 

ment,  on  the  other 

Company  Transter 

20.0% 

37.0% 

33.3% 

26.5% 

hand,  can  put  strain  on 

Recruited  from  Newspaper 

36.0% 

18.5% 

27.7% 

families  and  sacrifice 

Recruited  from  Outside 

Gender 

3.7% 

16.7% 

2.4% 

continuity  at  the  news¬ 
paper,  risking  damage 

Male 

86.0% 

100.0% 

77.8% 

89.3% 

to  its  credibility. 

Female 

Source:  Youngs,  Walker  &  Co.  1998 

14.0% 

22.2% 

10.7% 

“It  can  range  from 
just  a  missed  story  or 
obit  to  where  the 

Youngs,  Walker  &  Co.  showed  on  aver¬ 
age,  53%  of  top  editors  have  been  in  their 
current  position  one  to  five  years.  The 
percentage  in  that  category  rose  with 
increasing  circulation  size,  from  50%  at 
papers  with  25,000-49,999  circulation  to 
62.5%  at  papers  with  100,000  to  250,000 
circulation. 

When  the  American  Journalism 
Review  sent  a  questionnaire  in  the  fall  of 
1998  to  the  nation’s  top  editors,  the 
results  were  similar.  Of  77  editors 
responding,  the  average  time  spent  in 
their  current  job  was  about  five  years,  not 
counting  extreme  cases,  and  the  average 
time  spent  in  their  previous  job  was  just 
under  four  and  a  half  years.  Most  agree 
that  some  movement  can  prevent  stale¬ 
ness  and  bring  objectivity  to  the  job. 


paper’s  out  of  sync 
with  the  community,”  says  Gissler,  who 
was  a  reporter  and  editor  at  the 
Milwaukee  Journal  Sentinel  for  25  years. 
“You  can  get  blindsided  by  controversy  if 
you  don’t  have  that  background.” 

Some  editors  and  publishers  say 
they’ve  accomplished  a  lot  during  their 
brief  tenures. 

Orage  Quarles  III,  a  McClatchy  pub¬ 
lisher  at  The  Modesto  (Calif.)  Bee  who 
previously  worked  at  three  Gannett  papers 
in  about  24  years,  says  although  he  didn’t 
make  deep  connections  during  short  stays, 
he  developed  a  formula  to  assimilate 
quickly  with  each  move.  “But  to  make  a 
big  difference,  you  have  to  be  there  a 
while,”  he  says.  “Revolving  doors  just 

Continued  on  page  34 
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Career  opportunities 

on  the  MARCH 


Strong  economy  opens  up  many  options 


Keith  Moyer  wanted  more  respon¬ 
sibility  and  challenges  in  his  role 
as  an  editor,  and  Gannett  wanted 
to  cultivate  newsroom  leaders.  It  was  a 
perfect  match.  As  a  rising  star  in  the  com¬ 
pany.  he  spent  a  few  years  here,  a  few 
years  there,  in  all  working  at  four  newspa¬ 
pers  in  a  13-year  period. 

“In  my  case,  it  was  good  for  me. 
Gannett  offered  me  a  chance  to  grow  and 
get  more  responsibility,  and  earn  more 
money,"  says  Moyer,  now  publisher  at  the 
McClatchy-owned  Fresno  (Calif.)  Bee. 

For  a  long  time,  newspaper  executives 
like  Moyer  have  defined  their  climb  up 
the  corporate  ladder  by  jumping  from 
newspaper  to  newspaper.  Increasingly, 
though,  another  model  is  gaining  curren¬ 
cy.  Call  it  the  “put  down  anchor"  school 
embodied  by  Pam  Johnson. 

Johnson  has  climbed  the  ranks  at 
Phoenix,  Ariz.,  newspapers  in  the  past 
nine  years,  first  at  The  Phoenix  Gazette, 
then  at  The  Arizona  Republic  after  it  fold¬ 
ed  the  Gazette  three  years  ago. 

For  Johnson,  putting  down  roots  has 
enabled  her  to  commit  herself  more  fully  to 
the  newspaper  and  the  community.  “1  think 
it  makes  me  better,  and  I  think  it  helps  me 
make  the  paper  better.”  she  says. 

While  there  are  no  industry-wide  fig- 
k  ures  measuring  the  frequency  of 
^  movement  at  the  top,  dozens  of  cur¬ 
rent  and  former  newspaper  execu- 
^  tives  and  executive  recruiters 
‘  agree  that  while  the  so-called 

“revolving  door"  phenomenon 
is  alive  and  well,  they  see 


more  of  today's  editors  and  publishers 
opting  to  stay  put. 

“People  are  reluctant  to  move  their 
families.”  says  Marvin  Berenblum  of  the 
Chicago-based  executive  search  firm 
Heidrick  &  Struggles,  who  has  worked  10 
years  in  the  search  field  and.  before  that, 
in  human  resources  at  Knight  Ridder. 

A  number  of  things  are  happening, 
observers  suggest.  When  the  economy  is 
good,  as  it  is  now,  there's  less  incentive  to 
move.  Newspaper  consolidation  has  elim¬ 
inated  some  positions,  shrinking  the  num¬ 
ber  of  openings.  The  199()s  also  seem  like 
a  period  of  slower  activity  than  the  decade 
before,  when  newspaper  wars  in  Dallas 
and  acquisitions  by  Gannett  caused  a  flur¬ 
ry  of  movement. 

But  lifestyle  issues  are  the  most  often- 
cited  reasons,  with  the  increasing  number 
of  two-career  couples  and  desire  to  put 
down  roots  hitting  a  cross-section  of 
today's  workforce. 

“There's  no  question,  as  people  get 
older,  that  they  don't  want  to  move  as 
often."  says  Mike  Walker  of  Youngs, 
Walker  &  Co.,  a  Chicago-based  executive 
recruiting  and  management  consulting 
firm.  Today's  young  people  also  are  more 
reluctant  to  relocate  for  work  than  their 
predecessors  were,  these  experts  say. 

Just  as  the  trend  has  prompted  some 
companies  to  offer  executives  more  relo¬ 
cation  incentives,  some  newspapers  are 
taking  more  interest  in  making  sure  the 
entire  family  will  be  happy  with  the  move. 

For  Moyer,  moving  four  times  in  13 
years  took  its  toll.  When  he  was  tapped 
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“To  make  a  big 
difference  you  have  to 
be  there  awhile. 
Revolving  doors  just 
don’t  help  you  a  lot.” 

Orage  Quarles  III 

publisher 
The  Modesto  (Calif.)  Bee 


by  McClatchy  for  a  publish-  _  i 
er  job,  Moyer  accepted,  in  j  j 

part  because  of  the  cornpa- 
ny’s  reputation  for  longer 
tenures  in  the  ranks  of  man-  MlHHi 
agement.  His  three  kids.  Years  in 

now  ages  10,  15,  and  19,  Less  than 

also  were  a  consideration. 

"I  saw  it  as  a  chance  to  g  .|q 
slow  down  a  bit,”  he  says.  i-i  -ic 
"The  McClatchy  culture  is 
different.  The  expectation  'oOfmoi 

was  that  I’d  come  to  Fresno  Position 

and  establish  myself  here.  Internal  P 

With  Gannett,  you  never  Company 

really  got  those  guarantees.”  Recruited 

Five  years  into  the  Job,  Recruited 

Moyer  has  been  there  Gender 

longer  than  he’s  ever  been  Male 

at  a  newspaper,  and  feels  Female 

he’s  been  able  to  have  a  Source:  Yoi 

greater  impact  than  before 
because  he’s  more  rooted  in 
the  community.  Moyer  says  his  most 
recent  move  was  his  last.  “1  love 
California,”  he  says.  "I’m  going  to  be 
here  the  rest  of  my  days.” 

Some  will  likely  see  the  apparent 
slowdown  as  a  positive  development  for 
the  industry,  which  has  long  been  con¬ 
cerned  with  the  so-called  "revolving 
door”  phenomenon. 

Journalists  have  always  been  a  mobile 
breed,  each  move  a  chance  to  reach  a  big¬ 
ger  audience,  increase  their  pay,  and  get 
more  responsibility.  The  trend  toward 
group  ownership  has  accelerated  the  pace 
as  companies  seek  to  cultivate  talent  and 
groom  people  for  leadership. 

And  if  there  is  a  slowdown  in  move¬ 
ment.  companies  can  still  find  people 
willing  to  relocate.  A  1998  survey  by 


“Gannett  offered  me  a 
chance  to  grow  and 
get  more 

responsibility,  and 
earn  more  money.” 

Keith  Moyer 

publisher 

The  Fresno  (Calif.)  Bee 
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Years  in  current  position 


Less  than  1 

8.3% 

3.7% 

12.5% 

7.2% 

1-5 

50.0% 

55.6% 

62.5% 

53.0% 

6-10 

27.1% 

25.9% 

25.0% 

26.5% 

11-15 

6.3% 

11.1% 

7.2% 

16  or  more 

8.4% 

3.7% 

6.0% 

Position  attained  through 

Internal  Promotion 

44.0% 

40.7% 

50.0% 

43.4% 

Company  Transfer 

20.0% 

37.0% 

33.3% 

26.5% 

Recruited  from  Newspaper 

36.0% 

18.5% 

27.7% 

Recruited  from  Outside 

3.7% 

16.7% 

2.4% 

Gender 

Male 

86.0% 

100.0% 

77.8% 

89.3% 

Female 

14.0% 

22.2% 

10.7% 

Source:  Youngs.  Walker  &  Co.  1998 


Youngs,  Walker  &  Co.  showed  on  aver¬ 
age,  53%  of  top  editors  have  been  in  their 
current  position  one  to  five  years.  The 
percentage  in  that  category  rose  with 
increasing  circulation  size,  from  50%  at 
papers  with  25,000-49,999  circulation  to 
62.5%  at  papers  with  100,000  to  250,(XX) 
circulation. 

When  the  American  Journalism 
Review  sent  a  questionnaire  in  the  fall  of 
1998  to  the  nation’s  top  editors,  the 
results  were  similar.  Of  77  editors 
responding,  the  average  time  spent  in 
their  current  Job  was  about  five  years,  not 
counting  extreme  cases,  and  the  average 
time  spent  in  their  previous  Job  was  Just 
under  four  and  a  half  years.  Most  agree 
that  some  movement  can  prevent  stale¬ 
ness  and  bring  objectivity  to  the  Job. 


“A  lot  of  times  you 
I  j  r  can  bring  new  energy 

^  and  fresh  blood  to  an 

organization,  says  Sig 
[SUIHP  Gissler  of  Columbia 
University’s  Graduate 
%  72%  School  of  Journalism, 

’/o  53  0%  ’’There’s  a  certain  sta- 

%  265%  you  ueed  to  do 

J  20/  good  Journalism.  You 

want  stability  without 
■  °  hardening  the  arteries.” 

Too  much  move- 

%  43.4% 

%  26.5%  hand,  can  put  strain  on 

27.7%  families  and  sacrifice 

%  2.4%  continuity  at  the  news¬ 

paper,  risking  damage 
%  89.3%  to  its  credibility. 

%  10.7%  "It  can  range  from 

Just  a  missed  story  or 
obit  to  where  the 
paper’s  out  of  sync 
with  the  community,”  says  Gissler,  who 
was  a  reporter  and  editor  at  the 
Milwaukee  Journal  Sentinel  for  25  years. 
“You  can  get  blindsided  by  controversy  if 
you  don’t  have  that  background.” 

Some  editors  and  publishers  say 
they’ve  accomplished  a  lot  during  their 
brief  tenures. 

Orage  Quarles  111.  a  McClatchy  pub¬ 
lisher  at  The  Modesto  (Calif)  Bee  who 
previously  worked  at  three  Gannett  papers 
in  about  24  years,  says  although  he  didn’t 
make  deep  connections  during  short  stays, 
he  developed  a  formula  to  assimilate 
quickly  with  each  move.  “But  to  make  a 
big  difference,  you  have  to  be  there  a 
while,”  he  says.  “Revolving  doors  Just 

Continued  on  page  34 
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JOHNSON: 
Advocate  of 
the  nesting 
approach 


by  Lucia  Moses 


By  her  early  40s,  Pam  Johnson  had 
already  worked  at  four  newspapers. 
When  she  came  to  The  Phoenix  (Ariz.) 
Gazette  in  1989,  the  Carthage,  Mo., 
native  had  married  and  had  two  sons  and 
was  ready  to  put  down  roots. 

Happily,  things  went  her  way.  When 
the  Gazette  was  folded  into  The  Arizona 
Republic  six  years  later,  she  was  chosen 
to  be  the  Republic's  managing  editor. 
Johnson,  52,  is  now  the  Republic's  exec¬ 
utive  editor. 

Johnson  isn’t  alone  in 
her  quest  to  drop  anchor. 

More  of  today’s  newspa¬ 
per  executives  are  reject¬ 
ing  the  mobile  career  track 
that  15  years  ago  seemed 
to  be  the  predominant  way 
to  get  ahead  in  corporate 
journalism. 

“I  guess  I  don’t  look  at 
it  as  the  revolving  door 
that  it  used  to  be  in  the 
’80s,”  says  Johnson,  also 
president  of  the  Associated 
Press  Managing  Editors 
Association. 

She’s  in  friendly  territory  at  the 
Republic,  owned  by  Central  Newspapers, 
publisher  of  The  Indianapolis  Star  and 
News.  The  Republic's  staff  turnover  is  low 
and  promotion  often  comes  from  within 
the  organization.  While  recognizing  that 
movement  is  important  in  developing 
leadership  and  energizing  the  newsroom, 
Johnson  clearly  sees  the  value  of  stability. 


Pam  Johnson,  executive  editor  at  The  Arizona  Republic,  discusses  company 
changes  with  Howard  Finberg,  director  of  technology  and  information  strategies 
for  parent  company  Centrai  Newspapers  Inc. 


“When  you  come  in  for  three  to  five 
years,  it’s  really  hard  to  develop  a  per¬ 
spective  on  your  community,”  she  says. 
“That  perspective  enhances  the  way  a 
paper  covers  the  place.” 

After  nearly  10 
years  in  Phoenix, 
Johnson  says  her 
longevity  has  helped 
to  smooth  the  way 
for  the  merger  of  the 
two  papers  while 
helping  to  build  the 
Republic's  relation¬ 
ship  with  the  area. 

For  the  newspa¬ 
per,  having  a  sense 
of  history  matters  in 
a  city  where  popula¬ 
tion  growth  and  gov¬ 
ernment  scandal  are  big  issues.  Johnson 
says  that  when  a  controversial  story 
breaks,  she  wants  the  newspaper  to  put 
the  story  in  historical  context  rather  than 
just  emphasizing  the  negative. 

Because  of  her  well-established  roots, 
Johnson  says  she’s  been  able  to  have  an 
impact  through  the  newspaper  in  other 
ways.  In  her  position  as  executive  editor 
at  the  Republic,  which  has  a  daily  circu¬ 


lation  of  about  437,000,  Johnson  has  the 
ability  to  spend  time  out  of  the  office, 
and  she’s  taken  advantage  of  it  in  the 
past  two  years. 

She’s  most  proud  of  her  work  on  pro¬ 
jects  to  promote  voting  among  young 
people  and  to  foster  greater  understand¬ 
ing  of  violence. 

“It  gave  me  a  different  kind  of  appre¬ 
ciation  for  what’s  going  on  in  the  com¬ 
munity”  and  how  the  newspaper  can  bet¬ 
ter  serve  its  readers,  she  says.  “It  benefits 
me,  it  benefits  the  paper,  and  the  paper 
has  forever  been  a  potential  giver  in  the 
community.” 

Johnson  sees  a  good  editor  as  one  who 
sets  examples  and  provides  insight  into 
coverage.  To  do  that,  they  need  to  be  in 
touch  with  the  community,  and  “a  lot  of 
turnover  works  against  that,”  she  says. 

For  Johnson,  being  stationary  doesn’t 
mean  stagnating  professionally.  Far  from 
it.  With  the  media  landscape  changing 
rapidly,  her  job  constantly  brings  new 
challenges.  Today,  the  paper  is  develop¬ 
ing  online  activities  and  working  to  com¬ 
plete  a  database  publishing  system.  “I 
feel  like  what  I’m  doing  now  is  learning 
a  whole  lot  of  new  things,”  Johnson  says. 
“It’s  invigorating.” 


“When  you  come 
in  for  three  to  five 
years,  it’s  realiy 
hard  to  develop  a 
perspective  on 
your  community.” 

—  Pam  Johnson, 
executive  editor, 
The  Arizona  Republic 
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From  Web  To  Print 


The  way  newspapers  develop  and  manage  content  for  their  products  has  permanently  changed,  creating 
the  need  for  new  publishing  tools.  GMTI  has  the  technology  to  expand  your  business  -  from  web  to  print 
IVe  provide  the  means  to  transform  content  into  assets. 


Celebro  CityServer  is  a  browser-launched  database  application  for 
multimedia  content  management.  It  enables  the  simultaneous  production 
of  Internet,  print,  and  voice  advertising  as  well  as  other  specialty  niche 
publications.  CityServer  has  well-proven  turnkey  options  for  Real  Estate 
and  Automotive  advertising  production. 

The  Digital  Collections  DC4  System  provides  web-based  digital  asset 
management,  and  a  news  library/multimedia  archive  database  (on  Oracle®) 
accessible  via  Internet  and  Intranet  -  using  common  web  browsers.  An 
optional  "e-commerce"  module  supports  Internet-based  information 
commerce  activities  such  as  online  archives. 
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GANNEH  MEDIA  TECHNOLOGIES  INTERNATIONAL 

www.gmti.com 


151  West  Fourth  Street  •  Cincinnati,  OH  45202  •  800.801.3771  •  Fax  513.241.7219 


Nexpo’s  return 
to  Las  Vegas 

Giant  show  features  an  A-to-Z  of  latest  technology 


by  Jim  Rosenberg 

he  newspaper  industry  began  the 
decade  by  holding  its  annual  technol¬ 
ogy  trade  show  and  conference  in 
Las  Vegas.  It  soon  ends  the  decade 
and  century  by 
returning  to  the 
entertainment  and  gambling 
mecca  for  next  month’s 
Nexpo. 

In  1990,  when  American 
business  was  in  a  slump  and 
the  recession  for  newspapers 
was  the  worst  in  50  years, 
the  Newspaper  Association 
of  America  (NAA)  held  its 
ANPA/TEC  show  in  Las 
Vegas.  Perhaps  feeling  lucky,  it 
returned  in  1991,  when  ses¬ 
sions,  workshops  and  vendors’ 
wares  all  aimed  in  some  way  to  address  the  theme 
“Managing  in  Tough  Times.”  ’TEC  became  Nexpo 
and  the  show  went  back  to  Vegas  in  1994,  its  atten¬ 
dance  finally  edging  up  again.  Today,  with  the  reces¬ 
sion  lifted  and  sky-high  newsprint  prices  depressed, 
the  industry  returns  to  Las  Vegas  luckier,  healthier 
and  ready  to  manage  for  the  future. 


A  good  mix  of  professionals  generally  registers 
for  Nexpo.  NAA  figures  show  that  last  year,  when 
the  70th  show  convened  in  Orlando,  half  the  atten¬ 
dees  were  responsible  for  computer  systems  and 
production,  while  the  remainder  ranged  from  human 
relations  and  advertising  to  editorial  and  general 
management.  Orlando  also 
drew  40%  of  its  international 
visitors  from  Latin  America. 
More  than  a  fifth  flew  in  from 
Asia  and  the  South  Pacific  and 
one  in  nine  crossed  the 
Atlantic. 

Still  supported  by  well  over 
300  vendors,  the  trade  show’s 
exhibitors  hope  to  show  the 
way  when  they  show  their 
wares.  For  all  the  slow  starts, 
false  starts  and  changes  of 
direction,  technologies  such  as 
pagination,  digital  cameras, 
computer-imaged  plates,  shaftless-drive  presses,  and 
mailroom  automation  are  accomplished  facts. 

The  Nexpo  ’99  schedule  has  two  changes.  Owing 
to  the  peculiarities  of  the  local  hospitality  economy, 
the  show  begins  on  a  Monday,  June  14,  rather  than 
on  a  Saturday,  allowing  the  keynote  address  to  open 
see  Nexpo  overview  on  page  N56 


Year-round  planning  advice 

This  version  of  Editor  &  Publisher's  annual 
Nexpo  planning  guide  expands  the  information 
in  our  exhibitor  profiles  to  include  whenever 
possible  a  company's  headquarters,  as  well  as 
its  phone  and  fax  numbers,  and  e-mail  and 
Website  addresses. 

In  addition,  E&P  publishes  a  complete 
industry  guide  to  vendors  —  the  E&P  Buyer's 
Guide,  available  at  E&P's  Nexpo  booth.  The 
complete  Buyer’s  Guide  also  is  available  online 
at  E&P’s  Web  site,  www.mediainfo.com. 

Steve  Yahn 
senior  managing  editor 
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IPIX  (Interactive  Pictures  Corp) . 2903 

Intercontinental  Engineering  Co.  Inc  . .  .1283 

Internet  Tradeline,  Inc . 3069 

Intralox,  Inc  . 259 

IT  Network*  . 3172 

J  &  B  Software . 2224 

Jardis  Industries,  Inc  . 1115 

John  Juliano  Computer  Services  Co  . .  .2364 
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Exhibitor  Booth  No. 


K  &  F  Printing  Systems  International  . .  .2413 

K  &  M  Newspaper  Services* . 641 

Kansa  Corp . 1227 

Kaspar  Sho-Rack  . 601 

KBA  North  America,  Inc  . 900 

Jim  Kelley  &  Associates  . 2283 

King  Press  Corp . 1027 

Kirk-Rudy  Inc* . 609 

Kodak  Polychrome  Graphics . 179 

Konica  Graphic  Imaging  . 2649 

Krause  Newspaper  Systems  Inc  . 863 

Kubra  Data  Transfer  Ltd  . 2981 

Lankford  Engineering  Inc  . 1570 

Lazer-Fare  Media  Services  Ltd . 3075 

Lockwood  Greene  Engineers,  Inc . 1601 

LogEtronics  Corp  . 2265 

Logic  Associates . 1671 

Lorentzen  &  Wettre . 1609 

Lotus  Development  Corp* . 3125 

MacAcademy/Windows  Academy  . 3081 

Machine  Design  Service,  Inc . 1427 

Mactive  Inc . 2001 

Managing  Editor  Inc . 2561 

MAN  Roland  Inc . 1449 

Maratek  Environmental 

Technologies,  Inc  . 1671 

Marketing  Solutions  Group,  Inc . 2904 

Markzware  Software,  Inc . 2125 

Masthead  International  Inc  . 732 

Matthews  International  Corp . 627 

MCC  Publishing  Consultants . 2127 

McClier . 703 

McGrann  Paper  West,  Inc . 1380 

Media  Marketing,  Inc  . 2857 

MediaStream,  Inc . . 2955 

MEGTEC  Systems . 981 

Mesa  Corp  . 2863 

MGI  International,  Inc . 1742 

Micro  Systems  Specialists,  Inc  (MSSI)  .2165 

Mid-America  Graphics  Inc . 1315 

Midsystems  Technology  Ltd  . 2171 

Midwest  Publishers  Supply  Co  . 2607 

Miles  33  International . 2330 

Mirachem  Inc . 1673 

Miracom  Computer  Corp . 533 

Mitsubishi  Heavy  Industries/ 

MLPUSAInc  . 957 

MJ  Systems . 1710 

MLS  Interactive  . 2987 

Monaco  Systems,  Inc . 2461 

Monotype  Systems  Inc . 2425 

Morcor  Solutions  Inc  . 2129 

Motterstitch  Co . 763 

Muller  Martini . 402 

Multi-Ad  Services,  Inc . 2361 

NAPP  Systems  Inc  . 2369 

Neasi-Weber  International . 2113 

Nela  Graphics  Inc . 963 

NENSCO . 1157 

The  Newark  Group  . 1657 

The  New  York  Times  News  Services  . .  .2933 

NewsEngin  Inc  . 2931 

New  Horizons  Team  . 3025 

Newspaper  Association  of  America . 500 

Newspapers  &  Technology  . 1669 


Exhibitor  Booth  No. 


NEWSTEC,  Inc  . 145 

NewsTech  Co  . 2401 

NewsView  Solutions  from  Reed  Tech  . . .  .2741 

NOVA  Publishing  Systems,  Inc  . 2011 

NTI  Newspaper  Technologies  Inc . 2673 

nuArcCo,  Inc . 1726 

OLECCorp*  . 2471 

Olympus  America  Inc . 738 

ONE  Corp . 825 

Online  Marketing  Specialists,  Inc . 2953 

Ovalstrapping,  Inc . 207 

Oxy-DryCorp . 1021 

Pacific  Newspaper  Services,  Inc  . 1471 

Pacmatic/Ritmica  Inc  . 271 

Pakon,  Inc*  . 1760 

PALOS  Software . 1819 

Pamarco,  Inc  . 1221 

Pape  &  Partner  Media  GmbH  . 1784 

Par  Omega  Corp . 2985 

Parascan  Technologies  Inc* . 1814 

Parsons  Infrastructure  & 

Technology  Group  Inc* . 639 

PC  Industries . 617 

Pentawave,  Inc . 3169 

Perretta  Graphics  Corp . 869 

PHI  Enterprises,  Inc  . 486 

Photo  Systems  Inc*  . 1764 

Pitman  Co . 2648 

Plant  Integration  Associates,  Inc . 779 

Plumtree  Co . 617 

Pongrass  Newspaper  Systems  . 1916 

POSTech . 607 

PoweradzCorp . 3175 

Precision  Pressroom  Products,  Inc _ 1687 

PrePtess  Solutions,  Inc . 2131 

Pressline  Services . 1639 

Pressroom  Cleaners  Inc  . 724 

PressTech  Controls,  Inc  . 725 

The  Printers  House,  Ltd*  . 1137 

Printers’  Service  (PRISCO)  . 1629 

Printing  Press  Services  International  . .  .1479 

Printing  Technology  Inc  . 702 

Prolmage  America,  Inc . 2477 

Publishing  Business  Systems,  Inc . 1749 

Publishing  Partners  International  (PPI)  . .  .3001 

Pulse  Research* . 2966 

Purup-Eskofot,  Inc  . 3065 

QSystems* . 2930 

QTI  (Quad/Tech  International) . 1465 

Quark,  Inc . 2407 

Quickcut  N.A . 3189 

Quickwire . 3181 

Quipp  Systems,  Inc . 401 

Reed  Brennan  Media  Associates  Inc . 1772 

Reliance  Electric . 1421 

Robertson  Press  Machinery,  Co,  Inc  _ 1605 

Rochester  Institute  of  Technology . 1621 

Rock-Built  . 857 

Rockwell  Automation  . 1421 

Rota-Schneider  US  Inc . 728 

RouteSmart  Technologies  Inc  . 166 

Royal  Press  Parts,  Inc . 1607 

Ryco  Graphic  Mfg.  Inc  . 879 

Ryder  Integrated  Logistics  . 225 

Samuel  Strapping  Systems . 217 


Exhibitor  Booth  No. 


SAP  America* . 2225 

SAXoTECHA/S . 1801 

Siemens  Energy  &  Automation,  Inc*  _ 1085 

Sitma  U.S.A.,  Inc  . 107 

Smart  Storage  . 2226 

Smith  RPM  Corp  . 719 

The  SoftAd  Group . 2879 

The  Software  Construction  Co . 2683 

Software  Consulting  Services  . 2349 

Solna  Web  USA,  Inc . 1101 

Sonoco . 1633 

Sonoran  Scanners,  Inc  . 2271 

Spanlink  Communications . 2962 

Spectrecom  . 1700 

Standlee  &  Associates  Inc . 1738 

Stauffer  Media  Systems  . 2813 

Sterling  Packaging  Systems  . 539 

Storeroom  Solutions,  Inc  . 722 

Stratis  Plastic  Pallets  . 619 

Sun  Chemical  Latin  America . 969 

System  Integrators,  Inc . 1919 

T/ONE  Inc . 2121 

Tech-Energy  Co  Inc . 1439 

Tecnavia  S.A . 2220 

Tensor  Group,  Inc* . 1259 

TERA  . 2078 

Ternes  Register  System . 1635 

Teufelberger  GmbH . 625 

Thomson  Interactive  Media . 2831 

Ticketmaster  Online  -  CitySearch* . 2907 

Tiger  Marketing  &  Sales  Inc*  . 253 

TigrSoftInc  . 233 

Tinby  LLC  (Ergomat) . 381 

Tingue,  Brown  &  Co . 700 

TKS  (U.S.A.).  Inc  . 400 

Tobias  Associates,  Inc . 744 

Tolerans  Ingol,  Inc  . 716 

Total  Mailroom  Support  Inc . 127 

Total  Systems  Engineering  Inc . 1734 

Tribune  Media  Services . 2641 

TVData  Technologies . 2849 

Ultra . 2564 

Ultre  Division  of  Heidelberg 

Publishing  Services . 2513 

U.M.1 . 1661 

Unisys  Corp  . 1931 

US  Ink  . 969 

Valley  Remanufacturing  Co . 117 

Varn  International . 979 

Videojet  System  International  . 101 

Vision  Data  Equipment  Corp . 2313 

Von  Roll . 728 

Jervis  B.  Webb  Co  . 711 

Web  Press  Corp . 1513 

Web  Printing  Controls  Co,  Inc . 1641 

West  Coast  Computer  Systems . 1704 

Western  Lithotech . 1731 

WIFAG  Press  Co . 914 

X-Rite,  Inc  . 2071 

Xitron,  Inc  . 2771 

ZZSoft  . 2589 


(*)  Descriptions  were  unavailable  at  presstinne. 
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Easy  to  use.  Easy  to  change. 
Easy  on  the  environment. 


i 

r 


•  NO  hot  knife,  NO  cam 
shaft,  NO  cam  followers, 
NO  oil  lubrication! 

•  Use  virtually  any  strap 
material,  any  size! 

•  Easy  adjustment  on-rite-ffy! 

•  Uses  high  percentage  of 
standard  industrial  parts. 

Ferag's  EasyStrap  is  amazingly 
easy  to  use,  amazingly  easy 
to  maintain!  Its  accessible 
dispenser  loads  quickly,  uses 
just  about  any  strapping 
material  in  any  size!  And 
Ferag's  unique  ultrasonic 
welding  technique  creates  no 
heat  or  funnes  so  it's  completely 
oivironment-friendly.  Whatever 
your  requirements,  the  Ferag 
EasyStrap  will  meet  them 
efficiently  and  reliabh/.  Call  us 
at  800-355-0892  today  for 
all  the  details! 


DESIGNED,  BUILT,  SOLD  AND  SERVICED  BY; 

FERAG 


FERAG  AMERICAS,  KEYSTONE  INDUSTRIAL  PARK  190  RIHENHOUSE  CIRCLE,  BRISTOL,  PA  19007-0137 
215-788-0892  TOLL-FREE  800-355-0892  FAX:  21 5-785-0604 
VISIT  OUR  WEBSITE  AT  www.ferag-americas.com 

®  '' 


A  COMPANY  OF  WRH  WALTER  REIST  HOLDING  AG 

SEE  us  AT  NEXPO  BOOTH  339 


Diagram  provided  by  Newspaper  Association  of  America 


Floor  plan  for 


June  14-17,  Las  Vegas 


N6 


EDITOR  A  PUBLISHER  /  MAY  8.  1999 


www.mediainfo.com 


Want  to  take  a  look  at 
the  future  of  newspaper 

websites? 


Better  put  these  on 


More  revenue,  more  content,  more  multi-tiered  opportunities  for  every 
one  of  your  advertisers — that's  the  future.  All  from  a  complete,  integrated 


family  of  engines  that  will  have  your  competition  seeing  "red." 


For  a  complete  demonstration,  visit  Booth  3175 
at  NEXPO'99,  starting  June  14th  in  Las  Vegas. 


PowERADZ.com 

Powering  the  ^Generation 

ADquestSD  •  AuctionHill  •  CarCast  •  CareerGold  •  ThinkHomes  •  YP-Engine 

96  Thompson  Hill  Road  •  Rensselaer,  NY  12144  •  800.373.3547  •  www.PowerAdz.com 


At  the  booths 


Booth:  720 

A-American  Press  Parts 

STAFFED  BY:  Mark  Keller,  Pres.;  Tom  Sweeney, 
Manager  (Press  Parts);  Bill  Carmichael,  Sales 
Manager  (Press  Parts) 

EXHIBIT:  A-American  sales  staff  will  present  a  variety 
of  press  and  folder  parts  from  their  large  inventory, 
which  features  a  line  of  long-lasting,  tin-coated  knives 
and  slitters. 

Rockford,  IL 

815-965-0882;  Fax:  815-965-1049 
Booth:  925 

ABB  Industrial  Systems,  Inc. 

STAFFED  BY:  John  jellovitz,  VP.  &  CM  (ABB  Printing 
Systems,  U.SA).;  Dieter  Koch,  GM  (ABB  Industries  AG, 
Switzerland) 

EXHIBIT:  ABB  will  demonstrate  integrated  press  drives 
and  control  systems  for  new  and  retrofit  applications. 
ABB  equipment  to  be  featured  includes  the  MPS700 
Press  Control  Console  (full  graphics,  ergonomic,  and 
user-friendly);  Production  Computer  for  interactive 
optimized  production/product  planning  and  preset¬ 
ting;  MPS760  Press  Control  and  Drive  System  for 
“shaftless  presses"  (individual  drives);  and  advanced 
press  drives  including  the  ACS  600  Digital  AC  Drive 
with  DTC  (Direct  Torque  Control),  and  DCS  500 
Digital  DC  Drive. 

New  Berlin,  W1 

414-785-8361;  Fax:  414-785-1118; 
john.jellovitz@usiny.mail.al)b.com; 
web  site:  httpVAvww.abb.ch/printing/ 

Booth:  3013 

ACI-Open  Pages 

STAFFED  BY:  Scott  Killoh,  Ed  Slattery,  Warren  Huff, 
Warren  Ondras,  Robert  Lazio,  Christopher  Prinos, 
Henry  Kline,  Gary  Demko,  Steve  Rosenfeld,  joe  Francis, 
Jeffery  Glenn 

EXHIBIT:  ACI  will  demonstrate  OpenPages,  its 
Enterprise  Wide  Multimedia  Publishing  system.  Live 
demonstrations  of  building  print  and  Web  pages  using 
the  OpenPages  Composer,  a  true  top  down  user  inter¬ 
face  for  managing  all  your  publications  workflow, 
story  assignments  and  content.  Also  demonstrated  will 
be  OpenPages  Dynamic  Pagination,  a  powerful  data¬ 
base  centric  p^nation  system  using  Quark  XPress  as 
a  layout  tool  and  OpenPages  Dynamic  Web 


Publishing,  an  automated  Web  page  builder  fully  inte¬ 
grated  into  the  OpenPages  Publishing  System  and 
Content  man^ement  database.  ACI  will  demonstrate 
how  Web  pages  are  built  dynamically  from  content 
created  for  both  media  (including  photos  and  graph¬ 
ics)  and  animation. 

Amherst,  MA 

413-256-1147;  Fax:  413-256-3125; 

sarac@aci-openpages.com; 

web  site:  http://aci-openpages.com 

Booth:  2483 

AccuDocs 

STAFFED  BY:  Jill  Humbert,  Dave  Johnson,  Senior  Sales 
Execs.;  Cohie  Schwartz,  Public  Relations;  Diane  Rose, 
V.P.  (Sales) 

EXHIBIT:  .4ccuDocs  LLC,  a  document  outsourcing 
solutions  company  founded  in  1978,  has  seven  pro¬ 
duction  locations  nationwide.  The  company  provides 
data  processing,  printing  and  mailing,  on-line  view¬ 
ing,  electronic  bill  presentment  and  archiving  services. 
AccuDocs  helps  hundreds  of  companies  improve  com¬ 
munications  with  their  customers  while  reducing 
operating  costs  and  optimizing  cash  flow. 

Hollywood,  R 

954-266D338;  Fax:  954-920-5442; 
karen.moore@accudocs.com; 
web  site:  http://www.accudocs.com 

Booth:  2312 

AccuWeather 

STAFFED  BY:  Joel  Myeis,  Pres.;  Jean  Hauser,  Jim  Burke, 
Senior  Account  Managers;  Paul  Jankauskas,  V.P. 
(Sales);  Sheldon  Levine,  Director  (Domestic  TV  Sales) 
EXHIBIT:  AccuWeather  is  the  leading  provider  of 
weather  information  for  newspapers,  supplying  AP 
weather  maps  and  custom  weather  pages  for  600  indi¬ 
vidual  newspapers.  AccuWeather  pages  attract  readers 
with  their  custom  design,  content,  and  accuracy. 
AccuWeather  also  provides  the  best  weather  informa¬ 
tion  and  twenty  other  types  of  content  to  newspaper 
Internet  sites. 

State  College,  PA 

814-235-8600;  Fax:  814-231-0453; 

williamsp@accuwx.com; 

web  site:  http://sales@accuwx.com 


Booth:  1706 

AdAmerica 

STAFFED  BY:  Dan  Connors,  CEO;  Brian  Connors, 
Pres.;  Chris  Connore,  Production  Manager 
EXHIBIT:  AdAmerica  features  AdForce,  a  newspaper 
creative  program  which  consists  of  300  automotive  dis¬ 
play  layouts  pre-produced  and  delivered  on  compact 
discs.  Nine  different  categories  are  included,  and  full 
color  ads  are  sized  to  full  page  broadsheet  and  devel¬ 
oped  in  full  color.  Layouts  can  be  manipulated  to  deal¬ 
er  specifications,  including  guaranteed  exclusivity  and 
full  color  reference  cataloging. 

Escondido,  CA 

760-746-1171;  Fax:  760-737-7091; 
adforce@aol.com 

Booth:  3055 

Adobe  Systems 

EXHIBIT:  The  second  largest  desktop  software  compa¬ 
ny,  Adobe  Systems,  provides  graphic  design,  publish¬ 
ing,  and  imaging  software  for  Web  and  print  produc¬ 
tion.  The  company  builds  software  for  Web  and  graph¬ 
ic  designers,  professional  publishers,  document-inten¬ 
sive  organizations,  business  users,  and  consumers. 
Adobe’s  products  enable  customers  to  create,  publish 
and  deliver  visually-rich  im^es  and  documents  across 
all  print  and  electronic  media. 

San  Jose,  CA 

408-536-3157;  Fax:  408-537-4031; 

cmaysona@adobe.com; 

web  site:  http://www.adobe.com 

Booth:  2463 

AdOut/AAPS,  Inc. 

STAFFED  BY:  Jeff  Thmer,  CEO;  Joe  Beaver,  GMO;  Stuart 
Smith,  CFO;  Robert  Jennings,  V.P.;  Jeff  Wishmyer 
EXHIBIT:  AdOut/AAPS  will  be  presenting:  The  Spec 
Dept,  a  repository  of  Spec  Ads,  Tearsheets,  Images  and 
Co-op  Information  to  increase  Ad  Sales;  Text  Tailor,  to 
place,  reorder  and  style  text  automatically  for 
Automotive  and  Real  Estate  Ads;  Auto  Text,  which  eases 
entry  of  Automotive  text  for  Ads;  Erqxrrt  Assist,  for  Batch 
Expert  EPS/  PDF  files;  Print  Assist,  a  Batch  Print 
Utility;  and  the  ACE  Ad  Creation  Engine,  which  auto 


www.mediainfo.com 


EDITOR  &  PUBLISHER  /  MAY  8.  1999 


N9 


matically  builds  template  driven  Real  Estate  and 
Automotive  Ads. 

Van  Nuys,  CA 

818-780-4700;  Fax:  818-780-4567; 

joe@adout.com; 

web  site:  httpy/www.adout.com 


Booth:  3049 

Ad-Star  Services,  Inc. 

STAFFED  BY:  Leslie  Bernhard,  Pres.  &  CEO;  Eli  D. 
Rousso,  Exec.  V.P.  &  CTO;  Adam  Leff,  Senior  V.P.  & 
COO;  Michael  Kline,  Senior  V.P.  (Strategy);  David 
Giovine,  Director  (Product  Services);  Bill  Bernard, 
Manager  (Account  Services) 

EXHIBIT:  Ad-Star  will  be  presentingAdvertisel23.com, 
the  latest  in  Web  based  classified  advertising  placement 
for  print  and  online  publishers.  Newspaper  classified 
advertisers  can  use  a  Web  browser  to  create,  schedule 
and  pay  for  ads  in  real  time  on  Ad-Star’s  site, 
Advertisel23.com,  or  at  a  newspaper’s  private  label  ver¬ 
sion  of  the  site.  The  new  capability  supports  both  con¬ 
tract  and  non-contract  (transient)  advertisers  and  pro¬ 
vides  online  ad  preview,  secure  credit  card  payment, 
order  confirmation,  multiple  ad  purchase  capability 
and  the  ability  to  pick  up  and  re-submit  ads  easily. 
With  the  private  label  version  of  this  new  service,  news¬ 
papers  can  sell  classified  advertising  directly  from  their 
own  Web  site.  The  arrival  of  Advertise  123  allows  Ad- 
Star  to  provide  newspapers  access  to  new  sources  of  on¬ 
line  revenue.  Via  the  private  label  version  of  Advertise 
123,  newspapers  can  offer  online  advertisers  the  ability 
to  place  ads  directly  into  their  own  print  and  online 
publications  using  Advertisel23  service,  while  earning 
a  sales  fee  in  the  process.  Additionally,  the  2,000  adver¬ 
tisers  and  advertising  agencies  currently  using  existing 
Ad-Star  products  and  services  will  gain  new  capabilities 
as  they  migrate  to  the  Web. 

Marina  del  Rey,  CA 

310-577-8255;  Fax:  310-577-8266; 

leslie@adstar.com; 

web  site:  httpyAvww.adstar.com 


Booth:  1378 

Advance  Graphics  Equipment 

STAFFED  BY:  Bill  Stober,  V.P.  (Sales);  Ted  Cook,  Sales 
Manager 

EXHIBIT:  Advance  Graphics  Equipment  will  provide 
information  on  Three  Knife  Rotary  Trimmers  for  trim¬ 
ming  in-line  with  a  press,  as  well  as  presenting  equip¬ 
ment  for  producing  gatefold,  coupon,  and  special 
products,  as  well  as  inserting  a  reply  card  on  a  web 
after  it  is  printed. 

Dover,  PA 

717-292-9183;  Fax:  717-292-0196; 
info@advancegraphicsequip.com; 
web  site:  httpy/www.advancegraphicsequip.com 


Booth:  2377 

Advanced  Publishing  Technology,  Inc. 


STAFFED  BY:  David  Kraai,  Pres.;  Jeff  Sie,  V.P;  Ken 
Barber,  Manager  (Eastern  Region);  Ed  Hale,  Sales 
(Western  Division),  Mike  Seller,  Sales  (Eastern 
Division) 

EXHIBIT:  Advanced  Publishing  Technology  will 
demonstrate  ACT,  its’  full  line  of  Y2K,  32  bit  publishing 
software.  New  packages  include:  ACT  Circulation 
Management,  a  complete  circulation,  distribution  and 
fulfillment  package;  ACT  Advertising  Contact 
Management,  integrated  customer  contact  and 
prospecting;  Full  Text  Search  of  the  ACT  Editorial  sys¬ 
tem,  including  wire  stories  and  editorial  Archive;  ACT 
Agate,  customized  sports  and  weather  agate  processing; 
and  Integrated  Ad  Tracking,  an  ad  image  creation, 
proof  and  customer  approval  tracking  system.  Updates 
include:  ACT  pagination,  redesigned  to  provide  auto¬ 
mated,  “hands  off’  display  and  classified  advertising 
pagination;  a  completely  revamped  advertising  user 
interface  which  simplifies  scheduling  of  multi-zone 
and  combination  advertising;  “Set  and  forget”  auto¬ 
mated  report  production  which  includes  month  end 
report  grouping  and  distribution;  ACT  A/R,  updated  to 
include  speed  and  reporting  features  such  as  “Fast 
Cash  Entry”  and  full  24  month  sales  analysis. 
Burbank,  CA 

818-557-3035;  Fax:  818-557-1281; 
lynnew@advpubtech.com; 
web  site:  http://advpubtech.com 


Booth:  2501 

Advanced  Technical  Solutions  Inc. 

STAFFED  BY:  Ray  Toothaker,  CEO.;  Al  Edwards,  Pres.; 
Jon  Daly,  .Marketing  Director 
EXHIBIT:  The  ATS  Publishing  System  features 
NewsDesk  II  editorial  and  Advisor  advertising  systems. 
Both  ATS  PC-based  software  products  offer  full  integra¬ 
tion  with  a  relational  database,  graphical  page  output, 
web  publishing  and  perform  interactively  with 
text/graphic  archive  software  products.  The  “page 
ready”  status  of  all  page  components  including  non- 
ATS  components  such  as  photo  graphics  and  ads  are 
automatically  tracked  through  the  ATS  integration 
with  the  relational  database. 

Wilmington,  MA 

978-657-6500;  Fax:  978-657-6543; 

lainal@atsusa.com; 

web  site:  httpy/www.atsusa.com 


Booth:  2549 

Agfa  Corporation 

STAFFED  BY:  Michael  Phillips,  National  Accounts 
(Newspapers);  Marty  Larkin,  National  Accounts 
(Newspapers);  Bob  Caplan,  Director  (Newspapers) 
EXHIBIT:  Agfa  will  display  the  latest  technological 
developments  in  complete  workflow  solutions  for  the 
Newspaper  industry.  Agfa  specialists  will  determine  the 
solutions  to  insure  you  receive  the  best  performance 


and  maximum  return  on  investment  from  their  prod¬ 
ucts. 

Ridgefield  Park,  Nf 

201-440-0111  ext.  4672;  Fax:  201-440-8187; 

andrea.boyatsis.b@ua.agfa.com; 

web  site:  http://www.agfahome.com 

Booth:  2569 

Agile  Enterprise  Inc. 

STAFFED  BY:  Frank  Rizzo,  Pres.;  Alan  Moyer,  Manager 
(Engineering);  John  Vins,  Manager  (Customer 
Service) 

EXHIBIT:  Agile  will  present  the  TeamBase  editorial  sys¬ 
tem,  which  integrates  Microsoft  Word  97  (Mac  Office 
98)  and  QuarkXPress  with  an  intuitive  browser  inter¬ 
face  backed  by  SQL  Server.  It  provides  exact  H&Js  and 
features  automated  layout,  archiving  and  Web  output 
and  runs  on  Windows  98,  NT  and  Mac  OS  8.5. 

Nashua,  NH 

603-880-6440;  Fax:  603-880-6450; 

jvins@agilent.com; 

web  site:  http://www.agilent.com 


Booth:  2930 

Ailink,  S.L. 

STAFFED  BY;  Emilio  Minquez,  GM;  Jose  Maria  Leon, 
GM  (Commercial) 

EXHIBIT:  On  display  will  be  Infolink  IS,  an  acquisition 
and  reception  module  for  editorial  information  with 
agencies  reception  and  multi-line  capabilities; 
Infolink  IM,  a  production  database  featuring 
Intranet/Extranet  access  and  automatic  photo  editing; 
Infolink  OS,  which  enables  editorial  information 
transmission  to  delegations,  printing  and  printing 
houses  with  multi-line  capabilities;  and  Publicom,  an 
editorial  information  distribution.  Other  products 
include  Phrasea,  a  multi-object  archival  system  and 
PROscript,  Pre-RIP  and  EPS/Postscript  verification 
and  optimization. 

Madrid,  Spain 

34-913-554-483;  Fax:  34-913-555-177; 
information@ailink.es 


Booth:  1421 

Allen-Bradley 

(See  Listing  under  Rockwell  Automation) 
web  site:  http://ra.rockwell.com 


Booth:  1137 

ALTA  Graphics  Inc. 

STAFFED  BY:  Al  Taber,  Pres,;  Bill  Kanipe,  V.P.;  Al  Taber, 
Jr.,  Robert  Taber,  Directors 

EXHIBIT:  ALTA  distributes,  sells  and  services  single¬ 
width,  web  offset,  newsp^r  press  and  parts  for  the 
Orient  single-width  offet  press.  ALTA  deals  in  used  web 
presses,  inserters,  mailroom  and  bindery  equipment 
from  such  manufacturers  as  Goss,  Muller-Martini, 
MAN  Roland,  Harris,  TKS,  King,  Web  Leader-Atlas, 
Ferag,  Quipp,  Hall  and  McCain.  ALTA  can  refurbish 
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Join  over  150  Leading  Newspapers 
Currently  Using 

ACT  WINDOWS-BASED 
NEWSPAPER  SOFTWARE 


AG  automates  the  assembly  of  text, 
photos,  ait,  advertising  and  design 
elements  into  a  complete  newspapec 
The  AG  system  uses  off-the-shelf 
hardware  and  software  including: 

Microsoft/Windows 

Word 

Windows  NT 
SQLServer 
Photoshop 
QuarkXPress 


We  are  newspaper  people 
Over  10  years  in  the  industry 
In-house  development  staff 
Stote-of-the-Art 
Reasonable  Pricing 
Partnership  Approach 
American-owned  and  operated 
Committed  to  controlled  growth 


Advanced  Publishing  Technology 


Editorial 
Pagination 
Classified 
Display  i 

A/R 

Customer  Analysis 
Ad  Tracking 
Circulation 


All  APT  products  are  32  bit 
and  Y2K  compliant 


Phone:  818357^35 
Fox:  818357.1281 
E-mail:  sales@advpubtedi.com 
Inet:  www.advpubtedi.com 


and  rebuild  to  meet  almost  any  production  require¬ 
ment  and  budget. 

Roswell,  GA 

770-552-1528;  Fax:  770-552-2669; 
altaeq@aol.com; 

web  site:  http://www.altagraphics.com 


Booth:  380 

American  Bio  Medica  Corporation 

STAFFED  BY:  Randy  Earnest 
EXHIBIT:  American  Bio  Medica  will  display  the  Rapid 
Drug  Screen,  a  one-step,  non-laboratory  urinalysis 
drug-screen  that  tests  up  to  nine  drugs  of  abuse,  indi¬ 
vidually  or  concurrently,  within  five  to  eight  minutes. 
Boca  Raton,  FL 

800-996-7701;  Fax:  561-362-7739 


Booth:  1379 

Anchor  Lithkemko,  Inc. 

STAFFED  BY:  Ted  Fournier,  National  Newspaper 
Manager,  Steve  Sullenger,  Territorial  Sales  Manager; 
Ron  Ross,  V.P.(Sales);  Steve  Wadder,  Newspaper 
Technician 

EXHIBIT:  With  70  years  of  experience.  Anchor  will  fea¬ 
ture  its  unique  line  of  fountain  solutions  and  press 
washes  backed  by  worldwide  technical  support.  Anchor 
will  also  introduce  a  new  line  of  economical,  super 
concentrated  fountain  solutions  and  washes,  complete 
with  a  new  mixing  system. 

Orange  Park.  FI 

904-264-3500;  Fax:  904-278-9697 


Booth:  2063 

Anitec  Newspaper  Company 

STAFFED  BY:  Mike  Banham,  YP  (Sales  &  Marketing); 
Bob  Bush,  Manager  (National  Accounts);  Joe  South, 
Manager  (Operations) 

EXHIBIT:  Anitec  will  be  exhibiting  Newsworthy  Plus,  a 
new  blue  negative  subtractive  plate.  This  new  plate 
performs  more  efficiently  on  press,  uses  less  ink  and 
gives  faster  make-ready  starts.  Excellent  water  carrying 
cJiaracteristics  result  in  improved  ink  receptivity  and 
resistance  to  scumming.  Newsworthy  Plus  also  has  a 
higher  tolerance  for  varying  vacuum  conditions. 
Antitec  will  also  display  the  NewsRed  MSF  im^esetting 
film,  a  multi-spectrum  film  with  easy  to  use  Rapid 
Access  processing,  excellent  image  quality  and  a  wide 
processing  latitude. 

Holyoke,  MA 
413-583-9624 


Booth:  1169 

Anocoil  Corporation 

STAFFED  BY:  C.G.  Knorr,  Jr,  V.R  (Marketing  &  Sales); 
Al  Barnard,  Sr,  Manager  (National  Accounts);  Randy 
Simonoff,  .Manager  (Equipment  Service);  Sue  Butler, 
.Manager  (Customer  Service) 

EXHIBIT:  Anocoil  will  display  the  Waterworks 
Negative- Working  Subtractive  Plate  along  with  the  XP 


series  of  subtractive  plate-processors  for  both  newspa¬ 
per  and  commercial  printing  applications.  T-Plate, 
Anocoil’s  new  thermal  ablative  litho  plate,  will  also  be 
displayed. 

Rockville,  CT 

860-871-1200;  Fax;  860-872-0534 


Booth:  1722 

Artes  Graficas 

STAFFED  BY:  Alfredo  Domador,  Senior  Account  Exec: 
Deirdre  Hands,  Account  Exec.;  Patricia  Belledonne, 
Marketing  Assistant 

EXHIBIT:  Aites  Graficas  is  the  leading  and  largest  cir¬ 
culated  trade  magazine  for  the  Utin  American  graph¬ 
ic  arts  industry  since  1967.  It  is  published  monthly  by 
Carvajal  S.A.  of  Columbia,  and  has  an  average  BPA  cir¬ 
culation  of  over  24, 000. 

Coral  Gables,  FL 

305-448-6875;  Fax:  305-448-9942 


Booth:  603 

Ashworth  Brothers,  Inc. 

STAFFED  BY:  Terry  Stringer,  Manager  (Eastern 
Region);  Lany  Dish,  Director  (National  Sales  and 
Marketing) 

EXHIBIT:  Ashworth  is  a  leading  innovator  of  plastic, 
hybrid  and  metal  conveyor  belts.  Ashworth’s  products 
address  common  post-press  problems  such  as  abra¬ 
sion,  tracking,  repapabilitv'  and  downtime. 

Winchester,  \A 

540-662-3494;  Fax:  540-962-3150; 

ashworth@ashworth.com: 

web  site:  http://www.ashworth.com 


Booth:  2629 

Associated  Press 

STAFFED  BY:  Jill  Arabas,  Dave  Tomlin,  .Membership 
Execs.;  Marty  Cammarata,  Director  (Technology 
.Marketing);  Jim  Gerberich,  AP  AdSEND;  Ron  Jacob, 
Director  (Research  &  Development);  Toby  .Massey, 
Photo  Technology  Specialist. 

EXHIBIT:  Visit  the  AP  booth  and  see  the  APServer  NT, 
AP’s  new  generation  photo  receiver.  Also  displayed  will 
be:  AP  digital  cameras;  AP  Preserver;  AP  Photo  Archive; 
AP  Graphics  and  text  on  the  Web:  and  AP  adSEND,  the 
digital  ad  delivery  service  which  introduces  AdRES,  an 
ad  reservation  service. 

New  York ,  NY 

212-621-1720;  Fxx:  212-621-1723; 

janis_m^in@ap.org: 

web  site:  http://www.ap.org 


Booth:  2783 

ASTech 

STAFFED  BY:  Tom  Ratkovich,  Pres.;  Rick  Matsumoto, 
V.R  &  COO;  Patrick  Glennon,  V.R  (Business 
Development);  Maria  Smith,  Ted  Pappayliou,  Team 
Leaders;  Mary  Mirus,  Project  Manager 


EXHIBIT:  ASTech  is  a  newspaper  consultancy  special¬ 
izing  in  the  introduction  and  redesign  of  marketing 
processes  that  leverage  data-driven  principles  and 
technology.  Such  processes  not  only  contribute  to  near- 
term  improvements  in  productivity  and  profitability, 
but  also  lay  the  foundation  for  continuous  improve¬ 
ment  and  sustained  competitiveness.  Dramatic 
improvements  in  the  productivity  and  effectiveness  of 
subscriber  acquisition  and  retention  efforts  can  be 
directly  attributed  to  the  introduction  of  data-driven 
marketing  processes.  On  display  will  be  AnalytiX  for 
Newspapers,  a  marketing  datamart  solution  that  cur¬ 
rently  supports  the  marketing  initiatives  of  numerous 
major  market  newspapers.  The  system  offers  the  abili¬ 
ty  to  integrate  multiple  sources  of  relevant  marketing 
data  with  maximum  integrity;  place  data  and  analyti¬ 
cal  tools  in  the  hands  of  marketing  decision  makers; 
deliver  speed  and  flexibility  to  optimize  responsiveness 
and  enable  multi-scenario  analysis;  and  minimize  IT 
involvement  in  the  marketing  process. 

Denver,  CO 

303-296-9966;  Fax:  303-296-9969; 

tom@astechnet.com; 

web  site:  http://www.astechnet.com 


Booth:  1679 

‘Ataboy,  Inc. 

STAFFED  BY:  Howard  H.  McBane,  Pres.;  Jerry  Hughes, 
Rep. 

EXHIBIT:  ‘Ataboy  will  display:  Smart  Speed,  a  digital 
replacement  product  for  Fincore’s  Motorized  and  Solid 
State  Drive  MOP;  Smart  Start,  a  digital  replacement 
product  for  Goss  Dampener  Chassis  in  Metroliner  and 
Headliner  Offset  Presses;  Smart  SIA,  a  digital  replace¬ 
ment  product  for  FERAG  Stacker  Infeed  Assemblies  and 
Pressing  Devices;  W'ebWidth  Change  Software 
Consolation;  and  DriveSimulator  -h,  a  press  drive  sim¬ 
ulator  and  press  monitor  for  Goss  Colorliner  presses. 
Burlington,  NJ 

609-387-4908;  Fax:  609-387-7165; 
ataboyl@aol.com 


Booth:  1949 

Atex  Media  Solutions  Inc. 

STAFFED  BY:  Larry  Mihalchik,  CEO;  Rick  Simpson, 
Senior  V.R  (North  American  Sales  &  Operations);  Ron 
Stephens,  V.R  (U.S.  Sales);  Allen  Miller,  V.R 
(Marketing) 

EXHIBIT:  Atex  will  display  their  new  content  and 
information  system.  See  the  latest  Enterprise  advertis¬ 
ing  solutions  to  manage  outside  and  online  sales  and 
the  new  DewarView  3.0  Web  client,  image  browser  and 
Web  publishing  tools. 

Bedford,  MA 

781-276-1004;  Fax:  781-276-1240; 

sbetoumey@atex.com; 

web  site:  http://www.atex.com 
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Booth:  1507 

The  Austin  Company 

STAFFED  BY:  Steve  Derman,  Director  (Newspaper 
Facilities  Planning);  Duane  Lofdahl,  Manager 
(Facilities  Development);  Mike  McCaleb,  Curt  Miller, 
Managers  (Business  Development);  Mike  Pierce,  VP. 
(Sales  &  Marketing). 

EXHIBIT:  Specializing  in  planning,  architectural 
design,  engineering  and  construction  of  newspaper 
printing  and  distribution  facilities,  including  office 
and  support  buildings,  Austin  offers  publishers  a  com¬ 
prehensive  portfolio  of  facility  services,  available  on  an 
integrated,  design-build  basis  or  in  any  combination. 
Austin’s  services  include  site  location  studies,  site  and 
facility  analysis,  strategic  master-planning,  require¬ 
ments  programming,  space  planning  and  layout,  pro¬ 
ject  management,  architectural  design,  interior 
design,  building  systems  engineering,  process  systems 
engineering,  material  handling  engineering  and  con¬ 
struction.  Photographs  of  current  and  recently  com¬ 
pleted  newspaper  projects,  including  new  facilities, 
renovations  and  expansions  will  be  displayed. 
Cleveland,  OH 

216-291-6625;  Fax:  216-291-6684; 
austininfo@theaustin.com; 
web  site:  www.theaustin.com 


Booth:  2149 

Autologic  Information  International 

STAFFED  BY:  Dennis  Doolittle,  Pres.;  Al  Brunner,  VP. 
(North,  Central,  and  South  America);  Doug  Arlt,  VP. 
(Operations  &  Worldwide  Support);  Reza  Pourzia,  VP. 
(Software  Development);  George  Vargas,  VP.  (Hardware 
Development). 

EXHIBIT:  Autologic  will  present  new  versions  of  the 
APS  3850  Film  Imager  and  APS  3850  Computer-to- 
Plate  Imager.  The  APS  3850  CTP  is  built  for  high  speed 
throughput  and  images  up  to  100  broadsheet  plates  an 
hour  at  1270  dpi.  Plate  handling  is  fast  and  includes 
auto  load/unload  and  fully  automatic  interleaf  paper 
removal.  Other  products  include:  High  performance 
PDF  enabled  RIPs,  Output  Managers,  and  APSCOM 
document  distribution  systems.  Also  exhibited  will  be 
the  new  APS  View,  Edition  View  and  APS  PresSets  sys¬ 
tems.  These  products  offer  enhanced  viewing  and  soft 
proofing  methods  for  at-a-glance  page  and  edition  sta¬ 
tus,  and  faster  make-ready  with  automatic  ink  control. 
Thousand  Oaks,  CA 
805-376-5113;  Fax:  805-376-5002; 
cphillips@autoiii.com; 
web  site:  httpy/www.autoiii.com 


Booth:  2809 

B-Linked.com 

STAFFED  BY:  Todd  Melet,  Pres.;  Christine  Walters,  VP. 
(Business  Development) 

EXHIBIT:  B-Linked  will  present  for  the  first  time  four 
new  revolutionary  Web  based  services:  Free  digital  ad 
delivery  service;  Browser  based  ad  creation  and  delivery 
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(no  software  required);  Newspapersannouncemenls.com 
for  baby,  eng^ement,  wedding,  and  death  announce¬ 
ments,  along  with  other  submissions;  and  B-Linked  por¬ 
tal,  with  links  to  newspaper  content. 

B-Linked  will  continue  to  offer  its  existing  B-Linked 
direct  ad  delivery  solution  based  on  FirstClass  Intranet 
Server  which  can  also  facilitate  the  above  services. 
Chapel  Hill,  NC 

800-254-6533;  Fax:800-743-2933; 

tmelet@b-linked.com; 

web  site:  http://www.b-linked.com 


Booth:  633 

Baird  Manufacturing  Inc. 

STAFFED  BY:  Jim  Baird,  Pres.;  Karen  Horton,  Regional 
Sales  Manager;  Buzzie  Samuels,  VP.  (Sales) 

EXHIBIT:  Baird  will  be  displaying  a  full  line  of  line  of 
distribution  carts  and  carrier  carts. 

Clarendon,  AR 

870-/47-3336;  Fax:  870-747-3743 


Booth:  1227 

Baldwin  Graphic  Systems 

STAFFED  BY:  Ray  Gauvin,  VP  &  G.M;  Larry  Miller,  VP. 
(Sales  &  Marketing);  Jon  Parker,  Director  (Newspaper 
Sales);  Mike  Gregory,  Dist.  Sales  Manager;  John  St. 
John,  Pres.  (Baldwin  Stobb);  Dave  Benjamin,  Manager 
(Newspaper  Product,  Baldwin  Stobb) 

EXHIBIT:  On  display  will  be  Baldwin’s  line  of  newspa¬ 
per  press  auxilary  and  material  handling  equipment. 
Baldwin  will  introduce  the  new  LithoSpray  ECO  spray 
dampening  system  and  new  IMPACT  ECO  Automatic 
Blanket  Cleaning  systems  for  newspaper  presses.  The 
new  Lithospray  ECO  is  an  economical  spray  dampen¬ 
ing  system  for  new  or  existing  newspaper  presses,  offer¬ 
ing  improved  print  quality,  reduced  start-up  waste, 
simple  handling  and  maintenance,  and  is  easily  mod¬ 
ified  for  50”  web  widths.  The  new  IMPACT  ECO 
Automatic  Blanket  Cleaning  system  offers  a  simplified 
design,  increased  press  productivity,  ease  and  flexibili¬ 
ty  of  operation,  lower  maintenance  and  PREPAC  tech¬ 
nology  for  extremely  low  VOCs. 

Other  products  on  display  will  be  the  Count-O-Veyor 
counter  stacker,  Accumix  refrigerated  pumping/mix¬ 
ing  system.  Model  1 164  press  protection  system,  ultra¬ 
sonic  web  break  detectors,  and  web  severing  devices. 
Rockford,  IL 

815-654-9355;  Fax:  815-654-3331; 
cmoore@  baldwinenkel.com 


Booth:  2301 

Baseview  Products  Inc. 

STAFFED  BY:  Don  Rogers,  Pres.;  Vickie  Bair,  VP.  &  GM; 
Scott  Sigler,  Interim  Marketing  Manager;  Jean 
Pearson,  Manager  (Sales);  Jerry  Leasure,  Director 
(Installation  &  Training);  Patricia  Son,  Director 
(Finance  &  Human  Resources). 


EXHIBIT:  New  for  NEXP099  is  ProductionManager- 
Pro,  Baseview’s  advertising  ad-tracking  and  asset- 
management  software.  ProductionManagerPro  keeps 
all  the  elements  of  an  ad  (graphics,  text,  fonts,  orders, 
placement,  etc.)  together  in  one  easy-to-find  package. 
PMPro  lets  you  track  ads  by  using  ad  numbers,  cus¬ 
tomer  names,  or  even  criteria  such  as  “assigned  to,” 
“status,”  “paper  date”  and  more.  The  software  does  all 
the  hunting  for  you,  freeing  up  your  creative  people  to 
be  just  that  -  creative.  Also  new  for  NEXPO  is 
NewsEditPro  and  NewsEditPro  IQ  3-2.  The  latest  ver¬ 
sion  of  Baseview’s  best-selling  editorial  software  takes 
full  advantage  of  Apple’s  OS  8.5,  including  contextual 
menus  and  integration  with  Appearance  Manager. 
NEPro  and  NEPro  IQue  3-2  also  feature  more  built-in 
keyboard  shortcuts  to  ^)eed  up  copy  management,  as 
well  as  adding  the  ability  to  count  stories  in  lines, 
par^raphs,  words  or  characters  in  addition  to  depth. 
All  of  Baseview’s  solutions  are  fully  Y2K  compatible. 
Baseview  has  more  than  2,600  customers  worliEvide, 
providing  solutions  for  editorial,  advertising,  produc¬ 
tion,  circulation  management  and  the  Internet. 

Ann  Arbor,  MI 
734-662-5800  ext.  237; 
scott_sigler@baseview.com; 
web  site:  httpy/www.baseview.com 


Booth:  645 

Baumer  Electric  Ltd. 

STAFFED  BY:  Linda  Barnes,  Marketing  Manager;  John 
Perrotti,  Technical  Product  Manager;  Bill  Little,  VP. 
(Sales  &  Marketing) 

EXHIBIT:  Baumer  Electric  will  present  the  Scatec,  an 
electronic  positioning  and  counting  device  for  the 
printing  and  paper  handling  industries.  Also  displayed 
will  be  Baumer’s  new  color  sensor  Logipal,  which 
allows  the  user  to  accurately  detect  up  to  four  different 
colors  and  is  excellent  for  detecting  color  registration 
marks. 

Southington,  CT 

860-621-2121  ext.  320;  Fax:  860-628-6280; 

sales.us@baumerelectric.com; 

web  site:  http://www.baumerelectric.com 

Booth:  1179 

Baumuller  L.N.I. 

STAFFED  BY:  Christian  Wendler,  Exec.  V.P.;  Todd 
Tagget,  Director  (Sales  &  Marketing) 

EXHIBIT:  Baumuller  will  display:  motion  controllers 
and  amplifiers  from  1  to  200  HP;  AC  and  DC  motors 
from  1  to  500  HP;  DC  brushless  motors  from  three  inch 
pounds  to  3000  inch  pounds;  460  volt  line  technology; 
disc  motors  to  4.5  K.W.;  line  drive  motors,  hollow-shaft 
motors,  and  specialized  motors. 

Bloomfield,  CT 

860-243-0232;  Fax:  860-286-3080; 
web  site:  http://www.baumuller.com 
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For  more  information  coll  Joseph  DiMorino  at  MedioStream:  (800)  888-6195  ext.  4404;  Fax:  (215)  239-4150;  email:  jdimarino@krmediastream.com  or  visit  us  at:  vAvw.krmediastream.com 
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Booth:  706 

BEK  Systems 

STAFFED  BY:  Paul  Englram,  Pres.;  Larry  Kadlec, 
Director  (Sales) 

EXHIBIT:  BEK  will  display  the  Automax  ink  fountain 
leveler,  fountain  solution  recovery  systems,  offset  ink 
storage  and  supply  systems  and  the  ColorPro  comput¬ 
erized  spot  color  blending  system. 

Addison,  IL 

630-268-0880;  Fax:  630-268-0923 


Booth:  1649 

Bellatrix  Systems  Inc. 

STAFFED  BY:  Bill  Hemingway,  Pres.;  Steve  Morris,  Bill 
Raven,  V.Ps 

EXHIBIT:  Bellatrix  offers  single-copy  electronic  tech¬ 
nology  including:  MAGIC,  a  keyless  entry  and  price 
change  system;  SINGLE-TRAK,  a  complete  data  acqui¬ 
sition  and  management  system;  and  COIN  WIZARD 
electronic  coin  totalizers  for  newsracks,  capable  of 
handling  the  new  U.S.  one  dollar  coin  as  well  as  most 
foreign  coins. 

Bend,  OR 

541-382-2208;  Fax:  541-385-3277; 

smorris606@aol.com; 

web  site:  http://www.bellatrix.net 


Booth:  1713 

Beta  Industries 

STAFFED  BY:  Arnold  Serchuk,  Pres.;  Larry  Goldberg, 
Y  P.;  Mike  Siebig,  YR;  Les  Nichols,  YP. 

EXHIBIT;  Beta  Industries  offers  quality  control  tools, 
systems  and  programs  for  the  pre-press,  plate,  press 
and  flex  industries,  Yideo  dottie  plug  and  Beta  flex  333- 
Their  full  line  of  products  are  available  for  demonstra¬ 
tion. 

Carlstadt,  NJ 

201-939-2400;  Fax:  201-939-7656; 

info@betascreen.com; 

web  site:  httpy/www.betascreen.com 


Booth:  1078 

B.G.  Industrial,  Inc. 

STAFFED  BY:  Charles  Greer,  Pres.;  Tony  De  Rama, 
Peter  Perrault,  Sales;  Ashley  .McDougald,  Office 
Manner 

EXHIBIT:  On  display  will  be:  ink  canisters  which  spot 
colors  to  press;  Page  Pac  Hoses  with  dry  break  couplers 
which  supply  ink  to  the  press;  and  tank  level  controls, 
with  ultrasonic  digital  readout  of  tank  levels  and  ink 
pumps. 

Deer  Park,  TX 

281-479-8393;  Fax:  281-479-8827; 
bgitex@aol.com 


Booth:  1762 

Bidco  Manufacturing 

STAFFED  BY:  Tom  DiFazio,  Pres.;  Bill  Bardsley,  YP. 
(Sales  &  Marketing);  Steve  Kane,  YP.  (Engineering) 
EXHIBIT:  Bidco  will  display  the  new  Mach  2 


f 

Imagesetter,  first  in  a  new  series  of  high  speed  image¬ 
setters  that  use  a  new  solid  state  technology  (pat.  pend¬ 
ing).  Bidco  engineers  have  taken  this  new  technology 
and  solved  the  biggest  problem  in  conventional  imag¬ 
ing:  how  to  image  faster  with  a  system  that  is  limited 
by  the  speed  of  a  spinner  motor.  The  Mach  2  eliminates 
the  spinner  motor,  thus  creating  a  system  in  which  the 
only  moving  parts  are  the  film  and  the  film  transport 
system.  The  Mach  2  offers  an  imaging  speed  of  80”  per 
minute  with  multi-resolution  capability,  custom 
punching  and  is  available  in  14’  or  18’  wide  format, 
with  double  truck  width  being  available  by  the  end  of 
the  year.  Bidco  will  also  display  the  FP 108  Imagesetter. 
Plainview,  NY 

516-433-0740;  Fax:  516-433-0745 


Booth:  484 

Bishamon 

STAFFED  BY:  Wataru  "Stretch”  Sugiura,  Pres.;  Bob 
Clark,  Y.P.;  David  McDonald,  Sales  .Manager  (Western 
Region) 

EXHIBIT:  The  EZ  30  has  no  mechanical  springs  and  is 
designed  to  automatically  raise  and  lower  pallets  dur¬ 
ing  loading  or  unloading,  allowing  easy  pallet  rotation 
so  the  worker  does  not  have  to  reach  or  strain.  As  the 
load  changes,  the  EZ  loader  automatically  adjusts, 
keeping  the  top  of  the  load  at  a  convenient  working 
height  for  worker  efficiency;  The  LVI  Series  Skid  Lifts 
provide  lifting  power  for  skid-transported  materials  or 
work  in  progress.  Battery  power  adds  to  their  utility  by 
making  their  lifting  power  available  to  a  greater  num¬ 
ber  of  users  inside  factories  that  require  heavy-duty  lift¬ 
ing  in  different  locations. 

Ontario,  Canada 

909-390-0055;  Fax:  909-390-0060; 

bicdebra@aol.com; 

web  site:  http://www.bishamon.com 


Booth:  480 

Chuck  Blevins  &  Associates 

STAFFED  BY: 

EXHIBIT:  Chuck  Blevins  &  Associates  assists  clients  in 
maximizing  their  productivity  and  enhancing  quality 
by  evaluating  manufacturing  alternatives  and  provid¬ 
ing  a  detailed  analysis  of  personnel  deployment, 
equipment  requirements,  and  systems  configuration 
and  utilization.  CBA  helps  clients  define  and  imple¬ 
ment  equipment,  training,  processes,  and  procedures 
that  facilitate  productive  and  efficient  operations. 
Wheat  Ridge,  CO 
303-431-5909; 
crblevins@aol.com 


Booth:  1653 

BLK  Limited 

STAFFED  BY:  Leonard  Kosoglad,  Pres. 

EXHIBIT:  BLK  specializes  in  web  equipment,  primari¬ 
ly  web  presses. 

Highland  Park,  IL 
847-433-831 1;  Fax:  847-433-8285 


Booth:  1701 

Brainworks 

STAFFED  BY:  John  Barry,  Pres.;  Barbara  Lampasona, 
Y.P.;  Laura  Walgren,  Shari  Mendez,  Application 
Specialists;  John  Cunningham,  Director  (Product 
Development);  Greg  Wegner,  Ann  Deletto,  Software 
Engineers 

EXHIBIT:  Brainworks  2000  advertising  management 
software  features  a  simple,  robust  interface  with  quick 
order  entry  and  a  seamless  flow  of  information  from 
production  through  back  office.  The  system  bills  and 
tracks  orders  and  manifests,  then  exports  the  work  to 
your  pagination  system,  invoices  it  and  monitors 
accounts  receivable.  Brainworks  2000  also  features 
remote  order  entry,  intelligent  contact,  contact  and 
collection  management  and  classified  billing. 
Brainworks  Data  Mining  stimulates  fresh  opportunities 
and  analysis.  Brainworks  also  offers  general  ledger, 
accounts  payable,  payroll,  and  purchase  order  mod¬ 
ules,  all  running  on  a  Microsoft  NT/SQL  platform. 
Sayville,  NY 

516-563-5000  ext.  707;  Fax:  516-563-6320; 

blampasona@brainworks.com; 

web  site:  http://www.brainworks.com 


Booth:  262 

Buhrs  Americas,  Inc. 

STAFFED  BY:  Dick  Yerheji,  Managing  Director  (U.S.); 
Tony  Cockerman,  Sales  Manager  (Midwest);  Mike 
Dodds,  Sales  Manager  (Northeast);  Jon  Stevens,  Sales 
.Manager  (West) 

EXHIBIT:  Buhrs  Americas  will  exhibit  a  Newspaper 
Application  of  the  Buhrs  Jacketmaster  Inserting  System 
with  the  Buhrs  Enveloper  MTR  Film  Wrapping  System. 
The  Jacketmaster  is  based  on  the  MTR  with  its 
MechaTRonic  technology  and  inserts  at  a  maximum 
speed  of  18,000  products  per  hour.  It  is  easily  integrat¬ 
ed  with  minor  bindery  systems  such  as  stitching  lines, 
binders,  gripper  conveyors  and  transport  systems  or 
can  be  used  be  as  a  stand  alone  system.  The 
Jacketmaster  is  equipped  with  Buhrs  Rotary  and 
Shuttle  feeders  and  electrical  integration  with  equip¬ 
ment,  upstream  or  downstream,  that  makes  it  possible 
to  have  fully  automated  inserting  or  mailing  lines. 
Eden  Prairie,  MN 

612-944-1987;  Fax:  612-944-7720; 
americas.josiem@buhrs.com; 
web  site:  http://www.buhrs.com 


Booth:  1750 

Burgess  Industries  Inc. 

STAFFED  BY:  DJ.  Burgess,  Pres.;  Joe  Stein,  Product 
Manager  (National);  Rich  Myers,  Sales  Manager; 
Randy  Perlick,  Sales  Manager  (Midwest);  Mike 
McDonald,  Product  Specialist 
EXHIBIT:  Burgess  Industries  is  a  single  source  World 
Wide  manufacturing  company  in  the  U.S.  that  manu¬ 
factures  patented  lighting  systems,  integrators,  lamps. 
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vacuum  frames,  automated  vacuum  frame  systems, 
register  punches  and  punching  systems,  pins,  tabs, 
register  control  board  and  plate  benders  and  plate 
stacker  for  the  graphic  arts.  Products  on  display 
include  AutoBend  Automatic  plate  bending  system 
with  CTP  electronic  edge  register  and  automatic  in¬ 
line  press  notching;  SemiAutoBend  with  electronic 
edge  register  for  CTP;  AutoPunch  plate  punching  sys¬ 
tem  for  CTP;  Dualux  Automated  dual  plate  frame 
exposure  system;  and  a  complete  line  of  register  con¬ 
trol  accessories  including  Register  Control  Boards, 
Tiling  Boards,  Pinned  Stripes  and  Register  Pins. 
Plymouth,  MN 

800-233-2589;  Fax:  612-553-9289; 

oem-int@bui^essind.com; 

web  site:  http://www.burgessind.com 

Booth:  139 

Burt  Technologies  Inc. 

STAFFED  BY:  Rich  Burt,  Pres.;  Jim  Burt,  V.P.;  Larry 
Frakes,  GM 

EXHIBIT:  Burt  Technologies,  the  most  widely  used  pre¬ 
print  packaging  and  distribution  software,  has  formed 
an  alliance  with  Entemet.  Burt  Technologies  offers 
hardware  brand  and  type  independent  packaging/dis¬ 
tribution  equipment  controls  with  seamless  integra¬ 
tion  to  the  BURT  system,  providing  clients  with  both 
accuracy  and  accountability. 

Evergreen,  CO 

303-670-7731;  Fax:  303-670-0978; 
connieburt@burtmountain.com; 
web  site:  http-y/burtmountain.com 

Booth:  778 

CAE  Alpheus  Inc. 

STAFFED  BY:  Darrell  Dupre,  Inside  Sales  Rep.;  Ken 
Uy,  Director  (Marketing);  Mike  Weston,  Regional 
Manager,  Russ  Lawler,  Director  (National  Sales) 
EXHIBIT:  CAE  Alpheus  will  feature  the  CO2  .Miniblast 
Model  PT-110,  a  unique  blasting  cleaning  system  uti¬ 
lizing  dry  ice  pellets  as  the  blasting  medium.  Miniblast 
allows  online  cleaning  of  printing  presses  without 
damage  or  solvents,  while  achieving  a  superior  clean- 
'  ing. 

Rancho  Cucamonga,  CA 

909-481-6444;  Fax:  909-481-9724; 

lay@cae-alpheus.com; 

web  site:  httpy/www.dryiceblasting.com 

I  Booth:  1314 

Canadian  Web  Consultants  Ltd. 

STAFFED  BY:  Stephen  TWeddle,  Pres.;  Michele 
Belanger,  V.P.;  J.P.  Belanger,  Lorraine  Bell,  Kevin  Sloan 
EXHIBIT:  CWC  utilizes  over  30  years  of  graphic  arts 
experience  to  offer  web  offset,  heat  set,  letter  press  plus 
pre-press  consulting  services.  CWC  specializes  in  turn 
key  installations,  rebuilds  and  repairs,  project  coordi¬ 
nation,  equipment  evaluations  and  in-house  hands- 
on  training  and  seminars. 

Aurora,  ONT,  Canada 
905-841-8523;  Fax:  905-727-2513; 
michelebelanger@compuserve.com 
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Booth:  245 

Cannon  Equipment 

STAFFED  BY:  Pat  Geraghty,  Technical  Director 
(Newspaper  Handling  Systems);  Bob  Grimm,  VP. 
(Sales) 

EXHIBIT:  Cannon’s  component-based  NCL  11  Cart 
Loading  System  with  upgrades  that  include  Windows 
NT  Workstations  and  a  networking  option  using  SQL 
Server  for  database  management.  These  advanced 
tools  provide  real-time  reporting  and  manipulation  of 
production  data,  increased  accountability,  and  optimal 
control  over  packaging  and  distribution  functions. 
Rosemount,  MN 

612-322-63OO;  Fax:  612-322-1583; 
cfmis@rconnect.com 

Booth  1217 

Capital  Track  Co. 

STAFFED  BY:  Wm.  F.  Harper,  Matt  Caldwell 
EXHIBIT:  Capital  Track  manufactures  roll  handling 
equipment  both  above  floor  level  (cast  iron)  and  below 
floor  (low  profile).  Capital  will  introduce  new  wheel 
and  bearing  designs  for  both  systems,  and  reverse  engi¬ 
neering  of  the  cast  iron  system  enabling  retrofitting  to 
all  existing  12”  gauge  systems.  These  advancements 
reduced  both  product  and  installation  costs. 
Columbus,  OH 

614-221-4110;  Fax:  614-225-9834 
Booth:  1769 

Cascade  Systems  Inc. 

STAFFED  BY:  Jan  Pickering,  Marcoms  Specialist;  Ian 
Bryson,  Director  (Marketing);  Wayne  Sadlowski, 
Manager  (Sales  Support);  Tim  Bosworth,  Senior  Sales 
Engineer;  Kevin  O’Haire,  Exec.  V.P.  (Sales  & 
Marketing) 

EXHIBIT:  Cascade  Systems  will  be  showing  DataFlow, 
MediaSphere,  AdXChange  and  PhotoTrak  solutions  for 
newspapers.  DataFlow  is  a  production/management 
solution  featuring  Internet-based  proofing  and  content 
delivery.  The  Dataflow  extension  addresses  digital  PDF 
ad  workflow  and  automates  the  distribution  of  ad 
information  and  proofs  to  advertisers.  MediaSphere 
features  photo-desk  capabilities  together  with  photo 
and  image  editing  and  assignment  tracking. 
PhotoTrak,  an  extension  of  Cascade’s  .MediaSphere  sys¬ 
tem,  enables  newspaper  editors  to  create,  monitor, 
track  and  report  on  multiple  photo  and  graphic 
assignments. 

Acton,  MA 

978-795-7000;  Fax:  978-795-7100; 
jpickering@cascadenet.com; 
web  site:  http://cascadenet.com 

Booth:  2331 

CCI  Europe 

STAFFED  BY:  Carsten  J.  Christensen,  Pres.;  Johnny 
Thogersen,  Exec.V.R;  Jorgen  Valker,  V.P.;  Ed  Easley, 
Richard  Tamargo,  Sales  Managers  (U.S.);  Ove  T. 
Jensen,  Product  .Manager 


EXHIBIT:  CCI  Europe  will  present  the  newest  releases 
of  the  editorial  system  CCI  NewsDesk,  as  well  as  the 
advertising  systems  CCI  AdDesk  Production  and  CCI 
AdDesk  Sales.  Also  on  display:  the  intergrated  editorial 
front-end  and  p^nation  system,  CCI  .NewDesk;  CCI 
ArticleChamp,  an  editorial  tool  for  WYSIWYG  editing; 
CCI  TableEdit,  part  of  the  editing  tool  CCI  Edit/MS 
Word;  CCI  Electronic  Media  Server  features  automatic 
export  of  content  to  multiple  media;  CCI  .Mail  Gateway 
that  allows  automatic  import  of  te.xt  and  images  by 
using  standard  e-mail  tools  and  CCI  Wire  Text  Service; 
CCI  AdDesk  Production,  an  integrated  system  for  ad 
production  and  ad  tracking;  and  CCI  AdDesk  Sales  ad 
entry  for  a  wide  range  of  ads. 

Hoejberg,  Denmark 

4587  33  55  88;  Fax:  4587  33  51  88; 

web  site:  http://www.ccieurope.com 

Booth:  1849 

CE  Engineering  Pubiishing  Systems  Inc. 

STAFFED  BY:  Chris  Ellsworth,  CEO;  Bob  Waterhouse, 
Pres.;  Joe  Giannone,  Exec.  \'P.;  John  Ferra,  Senior  V.P.; 
Don  Rich,  Director  (Sales);  Jason  Gammelgard, 
Director  (Marketing) 

EXHIBIT:  CE  Engineering  will  display:  ElectronicTear 
Sheets/Archived  Newspapers  on  CD-RO.M,  a  tear  sheet 
service  that  provides  new  technology  to  reduce  costs 
and  automate  the  process  of  delivering  tear  sheets  to 
advertisers,  making  the  entire  newspaper  available  on 
CD-ROM  to  sell  to  public  libraries;  Scan  Book,  a  cus¬ 
tomizable,  indexed  and  searchable  image  viewing  soft¬ 
ware  with  unique  zoom  in  and  out  computer  desktop 
tools  for  viewing  lai^e  documents;  Tree.Maker,  a  soft¬ 
ware  indexing  tool  that  allows  users  to  create  their  own 
indexed  and  searchable  CD  RO.MS  for  newspaper 
archives,  art  libraries,  business  records,  and  marketing 
materials;  and  Decade  .Mac,  a  newer  version  with 
AppleScripting. 

Loomis,  CA 

916-652-5263;  Fax:  916-652-5264; 

ells@ceengineering.com; 

web  site:  http://www.ceengineering.com 

Booth:  2712 

Celebro  Advertising  Solutions 

STAFFED  BY:  Daniel  Zito,  Pres.  &  CEO;  Duane 
Hughes,  Director  (Sales  &  .Marketing,  Celebro 
Advertising  );  Bill  Kelley,  Director  (Sales,  Digital 
Collections);  .Michael  Tdcker,  Director  (Marketing, 
Digital  Collections) 

EXHIBIT:  Celebro  Advertising  Solutions  products 
include  Internet-based  software  applications  for 
adding  city  guides  to  newspaper  Websites,  and  adver¬ 
tising  .Marketing  systems  for  producing  print  and  elec¬ 
tronic  ads  and  single  advertiser  inserts,  by  advertisers, 
for  newspapers.  Celebro  CityServer  is  an  Internet  com¬ 
munity  publishing  system, 
web  site:  http://www.gmti.com 
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Booth:  1778 

Cenosis  Inc. 

STAFFED  BY:  Robert  Patenteau,  VP.  (Production);  Ted 
Markle,  V.P.  (Marketing) 

EXHIBIT:  Cenosis  will  present  CenoPub,  a  display  ad 
management  system  that  moves  and  tracks  ads  and 
their  elements  through  production  workflow  while 
ensuring  their  security  and  integrity,  and  CenoWeb,  a 
software  package  that  cuts  daily  Website  production 
costs  and  reduces  production  time.  Cenosis  also  offers 
editorial  systems  and  software  tools  for  manning 
sports  statistics. 

Laval,  QC,  Canada 
450-682-8170;  Fax:  450-682-7104; 
dlortie@cenosis.com; 
web  site:  httpy/www.cenosis.com 


Booth:  2981 

CFO  Advisors 

STAFFED  BY:  Jerry  Ashton,  Senior  Consultant;  Sal 
Bloch,  Senior  Consultant  (Technology);  Robert 
Miazga,  Consultant  (Collection  Intervention) 
EXHIBIT:  CFO  Advisors  is  positioned,  legally  and 
strategically,  as  a  consulting  firm  in  the  field  of 
accounts  receivable  controls,  credit,  collection  and 
customer  service.  CFO  reduces  the  traditional  depen¬ 
dency  on  collection  agencies  and  attorneys  through  a 
unique  combination  of  offerings:  inter-personal  skills 
training  for  its  clients’  customer  service  people,  collec¬ 
tion  intervention  by  way  of  fixed-fee-plus-bonus  Diplo- 
Net  services  which  address  non-responsive  accounts, 
and  its  proprietary  C.F.O.  (Cash  Flow  Optimizer)  win¬ 
dows  compatible  collection  software, 
web  site:  http://www.kubra.com 


Booth:  2865 

CHATTERBOX  from  Innovative  Systems  Design 

STAFFED  BY:  Jeff  Tierney,  Laurie  Scott,  D’Arcy  Tieme'; 
Glenn  Hilditch,  Keith  Charles. 

EXHIBIT:  CHATTERBOX  is  the  world’s  most  popular 
circulation  IVR  system.  Chatterbox  automatically 
processes  complaints,  vacations,  account  inquiries, 
NIE,  classified  and  revenue  generating  applications. 
Increase  service  levels,  decrease  wait  time  and  reduce 
abandoned  calls.  Chatterbox’s  Windows  NT-based  plat¬ 
form  provides  maximum  connectivity,  and  ISD  has 
interfaces  for  all  major  CIS  host  computers. 
Pierrefonds,  QC,  Canada 
514-696-8377;  Fax:  514-696-9016; 
isd@chatterbox.com 


Booth:  1813 

CIBA  Specialty  Chemicals 

STAFFED  BY:  Sam  Chinnis,  Manager  (Marketing); 
Tom  Cauley,  Manager  (Industry);  Lydia  Vaugenis, 
Randy  Nelson,  Sales;  Ted  Kelly,  Technical  Director 
EXHIBIT:  CIBA  Speciality  Chemicals  provide  unique 


effects  for  the  manufacturing  of  newsprint,  including 
brightness,  shade,  tint  control  and,  new  this  year, 
brightness  stability. 

High  Point,  NC 

336-801-2046;  Fax:  336-801-2055; 
web  site:  http://www.cibasc.com 


Booth:  1971 

CKP  Newspaper  Systems  Inc. 

STAF’FED  BY:  Dick  Mooney,  Pres.;  Pat  Stewart,  V.P.  & 
GM;  James  Mooney,  Director  (Operations) 

EXHIBIT:  Millenium  Editorial  and  Millenium 
Advertising  are  fully  integrated  pre-press  production 
and  pagination  systems.  Built  on  a  distributed  network 
architecture.  Millennium  uses  industry  standard  hard¬ 
ware  platforms,  Windows  NT  and  Sun  Solaris  operat¬ 
ing  systems,  Sybase  database  management  systems 
and  a  revolutionary’  browser-based  GUI  that  provides 
platform  independence  using  JAVA  technology. 

Bedford,  NH 

603-472-5825;  Fax:  603-472-3082; 
james.mooney@ckp.com; 
web  site:  http://www.ckp.com 


Booth:  710 

Cleveland  Electric  Co. 

STAFFED  BY:  Danny  Bobo,  V.P;  Mike  Forrest,  Project 
Manager;  Amos  Stacey,  Manager  (Business 
Development);  Robin  Ginn,  Administrative  Assistant 
EXHIBIT:  Since  1925,  Cleveland  Electric  has  been  serv¬ 
ing  the  electrical  needs  of  major  printers  and  publish¬ 
ers  nationwide.  Cleveland  offers  a  full  range  of  instal¬ 
lation,  preventive  maintenance,  inspection,  and  repair 
services,  with  more  than  45  technicians  on  call  24 
hours  a  day. 

Atlanta,  GA 

404-505-4217;  Fax:  404-505-4698; 
robing@clevelandgroup.com; 
web  site:  http://www.clevelectric.com 


Booth:  2277 

CNI  Corp. 

STAFFED  BY:,  Mike  Gold,  Pres.;  Jon  Dickinson  V.P.; 
Scott  Cozansky,  V.P;  Elana  Angell-Litvak,  Director 
(Systems  Integration);  David  Farrell,  Marketing 
Coordinator 

EXHIBIT:  CNI  is  a  systems-integration  company  spe¬ 
cializing  in  newspaper  pre-press  systems.  CNI  will  pre¬ 
sent  Display  Ad  Tracker,  a  display-ad  tracking  and 
management  system  that  works  with  Muti-Ad  Creator 
and  QuarkXPress.  CNI  will  demonstrate  the  Special 
Edition  and  CNlOpen  editorial  systems,  both  based  on 
SQL  databases.  Word  and  ‘XPress. 

Newton,  MA 

617-244-5546;  Fax:  617-244-0952; 

dpf@cnicorp.com; 

web  site:  httpy/www.cnicorp.com 


Booth:  2663 

Compaq  Computer  Corporation 

STAFFED  BY:  Judith  Goodwin,  Industry  Director;  John 
Chirico,  Multimedia  Publishing  Consultant 
EXHIBIT:  Compaq  Computer  Corporation  has  over  34 
years  of  continuing  service  to  the  publishing  commu¬ 
nity  and  over  220  media  solutions  providers  committed 
to  our  platforms.  Compaq  provides  NT  and  Unix-based 
client/server  solutions  for  newspaper  applications  and 
digital  content  creation  and  management. 

New  York,  NY 

212-856-2735;  Fax:  212-856-2500; 
susan.huie@compaq.com; 
web  site:  http://www.digital.com 

Booth:  1963 

CompuTEXT  Inc. 

STAFFED  BY:  Jimmy  Connell,  Pres.;  Sandy  Bihm, 
Manager  (Customer  Support);  Dave  Lugo,  Dianne 
Rader,  Training  &  Installation  Specialists 
EXHIBIT:  CompuText  will  feature  the  Windows  NT  and 
SQL-based  software  publishing  solutions,  CompuClass 
and  COMET,  which  offer  fully-featured  publishing 
solutions  to  handle  multi-publication  advertising,  edi¬ 
torial  and  pagination  needs. 

Houston,  TX 

281-480-3494;  Fax:  281-480-3559; 
web  site:  http//www.computext.com 


Booth:  885 

Controls  Group,  Inc. 

STAFFED  BY:  Rick  Atwater,  Pres.;  Darrell  Hinson,  V.P. 
(Sales);  Dick  Hirst,  Sales  Manager  (North  America); 
Ken  Shaw,  Director  (Production) 

EXHIBIT:  Controls  Group  Inc.  will  display  their  digital 
ink  injector  kits  for  use  in  a  wide  range  of  upgrades. 
Conversions  are  available  for  pump  and  rail  upgrades 
and  double-width  open  fountain  conversion,  as  well  as 
the  new  single-width  open  fountain  conversion. 
Controls  Group  products  are  often  the  only  conversions 
produced  for  these  systems. 

Rockford,  IL 

815-227-0027;  Fax:  815-227-0025; 
dhinson@msn.com; 

web  site:  http://www.controlsgroupinc.com 


Booth:  434 

Craftsman  Newspaper  Production  Systems 

STAFFED  BY:  Richard  T.  Higgins,  Pres.;  Roger  S. 
Miller,  V.P. 

EXHIBIT:  Craftsman  features  the  A  545 
Counter/Stacker  for  newspapers,  magazines  or 
brochures,  which  stacks  and  counts  broadsheet, 
tabloid  or  quarter  folded  products  at  speeds  up  to 
70,000  per  hour,  which  eases  format  changeovers  and 
adjustments,  as  well  as  the  WINROB,  a  robotic  pal- 
letizer/cartloader  for  strapped  or  unstrapped  bundles. 
Craftsman  Newspaper  also  offers  addressing/labeling 
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Over  19.500  Lotus  Business  ParUiers  can  provide  solutions  for  you  today.  For  more  information,  call  1 800  872  3387.  In  Canada,  call  1 800  GO  LOTUS.  ®  1999  Lotus  Development  Corporation,  an  IBM  company.  All  rights  reserved.  Lotus  and  Lotus 
Notes  are  registered  trademartis  and  Domino  and  Super.Human.Software  are  trademarks  ot  Lotus  Development  Corp.  IBM  is  a  registered  trademark  of  International  Business  Machines  Corp. 


IN  THE 


NEWSPAPER  BUSINESS 

OLD  INFORMATION 

IS  WHAT  YOU 

WRAP  nSH  IN 


Four  of  the  nation’s  top  five  newspapers  use  a  Lotus  Notes*  and  Domino"  solution  because  it’s 
the  most  reliable  messaging  platform  for  putting  out  up-to-the-nanosecond  breaking  news. 
Because  it  increases  the  efficiency  of  vital  business  operations.  Because  it  thoroughly  exploits  the 
Web  to  help  newspapers  capitalize  in  the  new  electronic  age.  And  because  you’re  only  as  good  as 
your  last  story.  To  find  out  more,  visit  our  Web  site  at  www.Wiis.coa/MiperiwwMStrhwra 


Visit  Lotus  Booth  #3i25  and  IBM  Booth  #3031 
at  NEXPO  in  the  New  Media  section  of  the  exhibitor  floor. 


Lotus 


An  IBM  Company 


machines,  bottom  wrap/plastic  wrapping  machines, 
bundle  distribution  systems,  gripper/belt  conveyors, 
counter  stackers  and  strapping  machines,  inserters, 
palletizers,  cart  loaders  and  inserter/packaging  cell 
control  systems. 

Dayton,  OH 

937-233-8973;  Fax:  937-233-3911; 
perrmill@juno.com 


Booth:  1681 

Cryogenesis 

ST.\FFED  BY:  John  R.  Whalen,  VP.  (Sales) 

EXHIBIT:  Cryogenesis  will  be  displaying  the  Model 
150A  Accelerator.  Cryogenesis  is  a  technologically 
advanced  cleaning  process  that  utilizes  pellets  of  solid¬ 
ified  CO2  (dry  ice)  blasted  at  the  presses  for  removal  of 
inks  and  greases.  The  system  is  non-abrasive,  non- 
waste  generating  and  totally  dry,  while  the  unit  is  com¬ 
pletely  pneumatic  and  portable.  Also  displayed  will  be 
Cry  ogenesis  Model  150  ACPS,  Model  150A  100,  .Model 
ISOACPS  100. 

Cleveland,  OH 

216-696-8797;  Fax:  216-696-8794; 

cryogen@cyberdrive.net; 

web  site:  httpyAvww.cryogenesis-usa.com 


Booth:  1779 

CText,  Inc 

STAFFED  BY:  Larry  Moore,  Chairman  &  CEO;  Hassan 
Kotob,  Pres.;  Lynne  Punnett,  CfX);  Dave  Austin,  VP 
(Customer  Service);  Brian  Kruger,  Director  (Sales);  jay 
Greenwell,  Marketing  Coordinator 
EXHIBIT:  CText’s  innovative  software  products 
include:  AdVision,  for  managing  advertiser  informa¬ 
tion,  combined  with  real-time  rating,  WYSIWYG, 
robust  credit  checking,  online  help,  comprehensive 
business  system  interfacing  and  high  speed  rules-based 
pagination;  AdVision.Web  for  browser-based  customer 
self-service  including  real-rime  pricing,  WYSIWYG, 
complete  access  to  all  ad  content  for  renewal  and  can¬ 
cellation,  payment  processing  and  customer  account 
management;  Dateline,  which  provides  100%  accurate 
composition,  powerful  security,  advanced  query  and 
directory  display  capabilities,  and  Quark-based  pagi¬ 
nation;  and  TeleScope  and  TeleScope.web,  designed  to 
fit  even  the  most  complex  infrastructures,  allows  users 
to  perform  searches  and  retrievals  of  the  digital  assets 
from  anywhere  in  your  office. 

Ann  Arbor,  Ml 

734-677-4700  ext.  571;  Fax:  734-677-4747; 

pmrozinski@ctext.com; 

web  site:  httpyAvww.ctext.com 


Booth:  2323 

Cybergraphic 

STAFFED  BY:  Bernard  Grinberg,  Chairman;  Lee 
Silverman,  GM;  Dan  Nigloschy,  Sales  Manager  (U.S.) 
EXHIBIT;  Cybergraphic,  a  global  provider  of  enter- 
prise-wide  publishing  system  technology,  will  show- 
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case  the  General  Publishing  system  and  highlight  its 
new  initiatives  in  platforms  and  Internet  publishing. 
Cybergraphic’s  editorial  and  advertising  system  solu¬ 
tions  incorporate  the  powerful  Genera  Relational 
Database,  specifically  designed  for  the  new  multiple 
media  challenges  of  publishing.  Fxlitorial  products 
include  CyberNews,  CyberPage,  and  LayoutXPert. 
Advertising  products  are  Cyber$ell  Web  Client,  and 
CyberCla$$Page,  which  features  edition  building, 
wire  service  bureau  and  ad-component  management 
modules. 

Burlington,  MA 

781-221-0077  ext.  508;  Fax;  781-221-0070; 
dnigloschy@cybergraphicinc.com; 
web  site:  http://www.cybergraphicinc.com 


Booth:  3127 

Dalai  Software 

STAFFED  BY:  Heriberto  Garcia,  Pres.  &  CEO;  Gerardo 
Trevino,  Manager  (Development);  Juan  Lauro  Aguirre, 
Marnier  (Marketing  &  Channels) 

EXHIBIT;  Dalai  will  demonstrate  the  updated  Dalai 
Intranet  for  Newspaper,  including  a  complete 
NewsCreator  Editorial  System  and  DalaiCIass/Display, 
a  SQL  Classified  and  Display  advertising  solution. 
Also  on  display  will  be  CommunityModules,  a  revolu¬ 
tionary  concept  of  ready  to  use,  immediate-activa¬ 
tion,  no-infrastructure,  Web  site  enhancer  set,  includ¬ 
ing  Polls,  Moderated  Chat,  Bulletin,  Forums, 
WebMail  and  others. 

Monterrey,  Mexico 
52-8-365^77;  Fax:  52-8-365-5990; 
jaguirre@dalai.com: 
web  site:  httpy/www.dalai.com 


Booth:  780 

Data  Engineering  Ltd. 

STAFFED  BY:  Jarmo  Seppanen,  V.P  (Operations); 
Junani  Virtanen,  Department  Manager  (Sales) 
EXHIBIT:  Data  Engineering  will  present  the  F-PAR  File 
Print  Area  Reader,  a  software  application  which  calcu¬ 
lates  the  ink  key  pre-setting  measurement  values  direct 
from  the  bitmap  data  of  the  output  system  or  page  fac¬ 
simile  system,  as  well  as  the  Pagevision  System,  a  cal¬ 
ibrated  on-screen  proofing  system  for  quality  control 
and  production  tracking. 

Helsinki,  Finland 

358-9-759-1988;  Fax;  358-9-786-626; 

leena.taskinen@data-oy.fi; 

web  site:  httpy/www.data-oy.fi 


Booth:  2823 

Data  Sciences,  Inc. 

STAFFED  BY:  Mark  Ganslaw,  Pres.;  Dan  Marin,  V.P. 
(Sales  &  Marketing);  Deane  Parkhurst,  Regional  Sales 
&  Marketing;  Kelli  Nowak,  Supervisor  (Support 
Implementation) 

EXHIBIT:  Data  Sciences  is  a  developer  of  newspaper 
business  software,  and  will  feature  two  products:  the 
Oracle  7/Windows  NT  PowerBuilder  Circulation 
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Software  and  the  Display  Advertising  Accounts 
Receivable  Software.  Both  products  incorporate  a  com¬ 
mon  address  module  unique  to  DSL  All  DSI  products 
are  Microsoft  compliant  running  in  a  true  client-serv¬ 
er  environment. 

Silver  Spring,  MD 
301-622-6770;  Fax:  301-622-7954; 
danm@data-sci.com; 
web  site;  http://www.data-sci.com 

Booth:  1221 

Dauphin  Graphic  Machines,  Inc. 

STAFFED  BY:  Chris  Lunt,  Pres.;  Jack  Little,  V.P. 
(Customer  Services);  David  Moreland,  V.P.  (Sales  & 
Marketing);  Bob  Dietz,  Dave  Romberg,  Sales 
EXHIBIT:  Dauphin  Graphic  Machines  will  present  the 
DGM  435-3  4-High  and  the  DGM  1035  Folder.  DGM 
also  produces  the  DGM-430  and  DGM-850  single¬ 
width  printing  units;  the  DGM- 1030  and  DGM  1050 
Folder.  Dauphin  Graphic  Machines  is  also  authorized 
for  sales  and  service  of  Fincor  Press  Drives. 
Elizabethville,  PA 
800-346-6119;  Fax:  717-362-4165; 
jlittle@dauphingraphic.com 

Booth:  1501 

T.W.  Davis  Electrical  Contractors 

STAFFED  BY:  Terry  W.  Davis,  Pres.;  Gaiy  Allen,  V.P; 
Bruce  Knepp,  V.P. 

EXHIBIT:  T.W.  Davis  Electrical  Contractors  is  the  leader 
in  installations  of  single  and  double-width  newspaper 
products  worldwide.  T.W.  Davis  offers  the  total  packj^e 
including  new  and  used  equipment  installations,  relo¬ 
cation,  rebuilding,  reconfiguration,  engineering,  drive 
replacement,  press  startup  and  trouble  call  service,  cir¬ 
cuit  board  repair  and  control  upgrades. 

Orlando,FL 

407-855-2608;  Fax:  407-859-6266 

Booth:  1617 

Day  International 

EXHIBIT:  Day  International  presents  the  new 
dayGraphica  8897  NewsPrinter  printing  blanket, 
designed  to  improve  solid  ink  densities  through  main¬ 
tained,  consistent  print.  The  8897,  recently  introduced 
in  North  America  following  two  years  of  testing  in 
Europe,  is  designed  for  printing  applications  requiring 
a  .077”  gauge  blanket. 

Dayton,  OH 

937-224-7124  ext.  741;  Fax:937-226-1466: 
michelle_cantor@day-intl.com; 
web  site:  httpy/www.dayintl.com 

Booth:  2931 

DeskNet 

STAFFED  BY:  Brian  Fitzsimons,  Pres.;  Tom  Triumph, 
V.P.  (Sales  &  Marketing),  Jen  Corcoran,  Product 
Manager;  Lee  Barrie,  Client-Partner  Rep.;  Darragh 
Fitzsimons,  Marketing  Specialist 
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Appeal  to  the  Masses,  One  Reader  at  a  lime 


n 


Your  advertisers  want  you 
to  get  closer  to  your 
readers.  Your  readers  want 
you  to  get  closer  to  their 
interests.  And  you  want  to  get 


that  lets  you  print,  package  and 
distribute  all  of  the  required 
versions  of  your  paper  before  it 
becomes  yesterday’s  news. 
Heidelberg’s  integrated  presaoMn 


closer  to  a  production  system  and  mailroom  systems  let  you 
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produce  newspapers  faster, 
while  making  each  edition 
more  personal.  So  you  can  get 
closer  to  what  your  advertisers 
and  readers  want  with  every 
issue  you  publish.  ■ 


EXHIBIT:  DeskNet  will  demonstrate  the  entire 
NewsEngin  suite  of  products,  as  well  as  the  “first-in¬ 
category”  DeskNetAPS  software  in  action.  This 
Automated  Publishing  Solution  (APS)  provides  com¬ 
plete  information  management  and  automation  for 
building  print  and  web  products  quickly  and  accurate¬ 
ly.  APS  re-puiposes  an  entire  newspaper  to  the  Web  in 
minutes  and  automates  a  newsroom’s  workflow  from 
conception  to  print.  Visit  the  DeskNet  exhibit  to  see  how 
organizations  achieve  significant  utility  using 
NewsEngin  and  DeskNetAPS  to  attain  greater  efficien¬ 
cies,  reduce  costs,  decrease  workflow  bottlenecks  and 
unleash  new  streams  of  revenue,  and  receive  a  free 
copy  of  Messenter,  DeskNet’s  messaging  software  for 
QPS  workflows. 

New  York,  NY 

212-343-9800;  Fax:  212-343-9857; 
dfitzsimons@desknetinc.com; 
web  site:  httpy/www.desknetinc.com 


Booth:  1912 

Devlin  Electronics,  LTD 

STAFFED  BY:  Richard  Sucher,  Sales  Manager,  Martin 
Baker,  Managing  Director;  Vic  Bostock,  Manager 
(Development) 

EXHIBIT:  Devlin  offers  a  comprehensive  range  of  pre¬ 
press  keyboards.  Devlin  provides  specialized  systems 
keyboards  for  use  with  such  equipment  as  Atex,  Sii, 
Unisys,  Multicom,  Apple/Mac,  Sun  or  with  PC-compat¬ 
ible  products.  Devlin’s  newspaper  keyboards  meet  the 
specific  needs  of  users,  whether  for  an  editorial,  pagi¬ 
nation  or  classified  department,  by  offering  full  cus¬ 
tomization  of  layout,  keylop  colors,  legends,  firmware, 
etc.  The  Ken-lab  keyboard  is  a  multi-platform  unit, 
which  can  be  used  as  a  standard  PC  keyboard  but  has 
the  added  advantage  of  40  additional  “hotkeys”, 
allowing  the  user  to  map  keystrokes  to  a  single  depres¬ 
sion. 

Basingstoke,  United  Kingdom 
44-1256467367;  Fax:  44-1234-210820; 
rsucher@netcomuk.co.uk; 
web  site:  httpy/www.devlin.co.uk 


Booth:  1387 

Diamond  Roller  Corporation 

STAFFED  BY:  Charles  Stavola,  VP.  (Newspapers); 
Michael  Lach,  Sales  Manager  (Chicago);  Peter 
Moschinger,  Sales  Mant^er  (Florida) 

EXHIBIT:  Diamond  Roller  will  be  displaying  Version 
2.0  of  their  NewsTech  Newspaper  Rollers.  The 
NewsTech  Newspaper  Roller  features  Carbon  bonding. 
Lasting  Kiss  impression,  is  always  dimensionally  stable 
and  has  less  thermal  expansion. 

South  Windsor,  CT 
860-289-7748;  Fax:  860-291-9177; 
web  site:  http-y/diamondrollercom 
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Booth:  2712 

Digital  Collections 

STAFFED  BY:  Daniel  Zito,  Pres.  &  CEO;  Duane 
Hughes,  Director  (Sales  &  Marketing,  Celebro 
Advertising);  Bill  Kelley,  Director  (Sales,  Digital 
Collections);  Michael  Tlicker,  Director  (Marketing, 
Digital  Collections) 

EXHIBIT:  Digital  Collections  client/server  systems  for 
Internet,  Intranet,  and  Extranet  based  digital  asset 
management.  The  DC4  online  system  sports  an 
OracleS  Web  database  running  on  UNIX  or 
WindowsNT,  while  the  DC3  L-System  runs  on  Linux, 
web  site:  http://www.gmti.com 


Booth:  3139 

Digital  Data  Publishing 

STAFFED  BY:  Javier  Semerene,  Pres.;  Eduardo 
Velandia,  Technical  Support 
EXHIBIT:  Digital  Data  Publishing  Inc.,  a  leading  pub¬ 
lishing  industry  systems  integrator,  will  be  showing 
their  editorial  and  commercial  workflow  automation 
systems  based  on  Internet,  Intranet,  and  Extranet  tech¬ 
nologies.  The  DDP  Dalai  Intranet  for  newspapers, 
multi  modular  system  integrates  all  newspaper  activi¬ 
ties  in  a  single  Intranet/Extranet  system  and  auto¬ 
mates  Internet  publishing.  Includes  the  following 
modules:  DDPI  Dalai  Compass;  DDPI  Dalai 
NewsCreator,  DDPI  Dalai  Power  Wire;  DDPI  Dalai 
News  Place;  DDPI  Dalai  PageXTractor,  DDPI  Dalai 
NewsAudit;  DDPI  Dalai  InterClass;  DDPI  Dalai 
InterAgency.  DDPI  Digital  Data  Bank  is  a  pre-press 
database  that  allows  you  to  archive,  browse,  purge,  and 
track  any  pre-press  job  elements  including  images, 
text,  fonts,  illustrations  and  documents.  Digital 
DataBank  is  comprised  of  a  client  application  that 
runs  on  Mac  and  Windows  and  back-end  database 
processes  that  run  on  UNIX  or  Windows  NT  environ¬ 
ments. 

Weston,  FL 

954-349-5400;  Fax:  954-349-5401; 

javier@ddpinc.com; 

web  site:  http://ddpinc.com 


Booth:  2908 

Dimensional  Insight 

STAFFED  BY:  Edward  O’Brien,  Account  Manager,  Russ 
Madle,  Account  Specialist 

EXHIBIT:  Dimensional  Insight  provides  the  leading 
analytical  tool  for  the  newspaper  industry. 
Dimensional  Insight’s  data  mart  technology  can  be 
used  to  track  sales,  control  expenses,  and  increase  rev¬ 
enue  without  cumbersome  SQL  statements.  DI-Atlantis 
and  DI-Diver  provide  powerful  data  reporting  and 
multi-dimensional  analysis.  Specific  newspaper  appli¬ 
cations  include  advertising,  sales,  circulation,  dis¬ 
counted  business  and  newsroom  research.  Also  dis¬ 
played  will  be  WebDiver,  which  creates  a  Web  portal  to 
these  applications  through  JAVA  applets,  giving  users 


instant  access  to  your  data  via  most  Web  browsers. 
Burlington,  MA 

781-229-9111;  Fax:  781-229-9113: 

jeneane@dimins.com; 

web  site:  http://www.dimins.com 


Booth:  1817 

DK&A,  Inc. 

STAFFED  BY:  Charles  Jones,  YP.  (Technical  Services, 
Sales  &  Marketing);  Mark  Evans,  V.P.  (European 
Marketing) 

EXHIBIT:  On  display  will  be:  INposition  Page  Pairer, 
specifically  designed  to  impose  newspaper  pages  auto¬ 
matically  and  build  around  the  core  imposition  pub¬ 
lisher  technology.  This  product  is  unrivaled  automa¬ 
tion  and  management  tools  makes  it  the  market  leader 
in  its  sector,  INposition  Publisher,  a  truly  crossplatform 
total  solution  for  electronic  imposition,  running  on 
Macintosh,  Windows,  Windows  NT,  and  Unix 
Inposition  imposes  Native  QuarkXpress,  Pagemaker, 
EPS,  Tiff,  Piet,  PDF,  and  Postscript  files  simultaneous¬ 
ly,  all  within  one  application. 

San  Diego,  CA 

619-488-8118;  Fax:  619-488-9418; 

cjames@dka.com; 

web  site:  httpy/dka.com 

Booth:  2560 

Douthitt  Corporation 

STAFFED  BY:  Mark  B.  Froelich;  Mark  W.  Diehl;  John 
Diehl 

EXHIBIT:  Douthitt  presents  the  FleXographic  TWin 
Frame  Exposure  unit  designed  for  Napp  Flexographic 
Newspaper  Plates.  This  unit  is  also  ideal  for  offset 
plates  and  proofing  applications.  Douthitt  will  also  dis¬ 
play  the  semi-automated  TWin  Frame  GEMINI  Plate 
Exposure  System,  which  eliminates  the  need  for  latch¬ 
es  and  flipping  while  doubling  productivity  and 
improving  quality.  All  Douthitt  film  and  plate  exposure 
units  accept  any  registration  board  or  pins  of  any 
height. 

DetroiL  MI 

313-259-1565;  Fax:  313-259-6806; 

douthittem@aol.com; 

web  site:  http://www.douthittcotp.com 

Booth:  2221 

Duarte  Register  Systems,  Inc. 

STAFFED  BY:  Martin  A  Peters,  Karen  Juliano,  Marco 
Cema 

EXHIBIT:  The  new  PLATESET  Register  System  brings 
polyester  plate  technology  to  your  single-wide  web 
press.  Complete  register  system  includes  punches  and 
lockups  designed  to  let  you  run  plate-set  polyester 
plates  or  standard  aluminum  plates  in  register  on  your 
single-wide  press.  Duarte  register  systems  increase  pro¬ 
ductivity  and  profitability  by  reducing  paper  waste,  vir¬ 
tually  eliminating  plate  remakes,  experiencing  faster 
press  start-up  time  and  printing  all  color,  in  register, 
and  in  less  time  whether  printing  offset  and/or  direct. 
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The  Duarte  WEB-STEP  Imagesetter  Tiling  System  pro¬ 
vides  a  simple,  precise  and  innovative  way  to  tile  pre¬ 
punched  imageset  output  in  your  platemaker. 
Configured  to  work  with  your  imagesetter  and  with 
your  register  system  -  just  slide  the  tiling  blocks  into 
position  for  the  desired  Web  size. 

Palo  Alto,  CA 

650-493-0174;  Fax:  650-493-0178; 
duartemap@aol.com 

Booth  152 

DYC  Supply  Company 

STAFFED  BY:  Jack  Valdespino,  Kevin  Kennedy,  Jim 
Kearns,  Brian  Bales 

EXHIBIT:  DYC  Supply  Company  will  be  present  a  com¬ 
plete  line  of  offset  printing  blankets,  including  the  NP- 
21,  4  ply  no-pack  blanket,  designed  for  use  on  all 
newspaper  presses,  especially  tower  presses  such  as 
Colorliner  and  Newsliner.  The  NP-21  provides  excellent 
dot  reproduction  and  maintains  consistent  registra¬ 
tion,  especially  with  color  decks.  This  neutral  feed 
blanket  keeps  the  web  tight  between  units  on  the  tow¬ 
ers  while  controlling  the  tension  going  into  the  folder, 
eliminating  the  use  of  more  than  one  type  of  blanket 
on  the  entire  press.  The  special  rubber  surface  allows 
for  quicker,  easier  wash-ups  between  runs  and  is  easy 


to  mount  on  the  qlinder.  DYC  will  also  display  the  NP- 
98  4-ply  no-pack  blanket,  designed  for  use  on  all  news¬ 
paper  presses.  The  NP-98  features  excellent  release 
characteristics,  unmatched  durability  and  a  uni¬ 
formed  constmction  with  a  closed  microcell  compress¬ 
ible  layer  and  a  high  tensile  moisture  resistant  back¬ 
ing. 

Teaneck  ,NJ 

201-692-7700;  Fax:  201-692-7757 

Booth:  152 

Oynaric,  Inc. 

STAFFED  BY:  Mike  Maser,  VP.  (Sales);  Robert  Frey, 
Sales  Manager  (Graphic  Arts);  Steve  Mishler,  Regional 
Sales  Mant^er;  Len  Brown,  Sales  Manner  (Power 
Equipment);  Mike  Ameriser,  Sales  Manager 
(Technical);  Peter  Eckblad,  Sales  (Power  Equipment- 
Western  Region) 

EXHIBIT:  Dynaric  will  be  exhibiting  the  NP-3  strap¬ 
ping  machine,  capable  of  applying  50  straps  per 
minute,  allowing  for  increased  production  capabilities. 
It  is  equipped  with  an  external  operator  interface 
which  features  a  four-line,  easy-to-read  language  dis¬ 
play  that  identifies  the  operational  status  of  the  unit. 
With  its  low  bundle  sensor,  soft  clamp  compression, 
wider  tension  range  and  bundle  conditioning  system. 


the  NP-3  applies  the  appropriate  amount  of  tension 
allowing  for  a  more  uniform  bundle.  The  NP-3 
accommodates  the  user  with  removable  panels,  end  of 
strap  sensor,  quick-change  dispenser  and  external 
adjustable  tension  control. 

Dynaric  will  also  display  the  RLM-1  high  speed  bottom 
seal  strapper  for  offline  applications,  the  NP-1500 
high-speed  newspaper  strapping  machine,  the  DF-20 
semi-automatic  tabletop  unit  and  DF-11  bottom  seal 
strapper. 

Teaneck  ,NJ 

201-692-7700;  Fax:  201-692-7757 
Booth :  771 

EAM-Mosca  Corp. 

STAFFED  BY:  Dierk  Wessel,  Pres.;  Bob  Leighton,  V.P.; 
Jay  Trenkamp,  Randy  Wright,  Regional  Sales 
Managers 

EXHIBIT:  EAM-Mosca  will  display  the  new  TR-Z3 
newspaper  strapping  system  with  innovative  sealer 
technology  and  a  host  of  special  features  that  provide  a 
wear-free,  low  maintenance,  and  easy  to  operate  sys¬ 
tem.  The  TR-Z3,  from  Germany,  is  a  high-perfor¬ 
mance,  automatic  bundler  specifically  designed  for 
newspaper  mailrooms  and  capable  of  strapping  forty 
bundles  per  minute.  New  DC  motors  guarantee  accu- 
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rate  control  over  strap  feeding  and  tensioning.  The  TR- 
Z3  includes  contour  press,  bundle  stops,  side  condi¬ 
tioners,  variable  speed  direct-drive  conveyors,  a  touch¬ 
screen  operator  panel  and  more.  EAM-Mosca  also 
offeR  a  full  line  a  semiautomatic,  automatic  and  oper¬ 
atorless  strapping  systems  for  industry. 

West  Hazleton,  PA 
717-459-3426;  Fax:  717-455-2442; 
info@eammoscxcom; 
web  site:  http://eammosca.com 


Booth:  1627 

Eclectic  Company,  Inc. 

STAFFED  BY:  Ronald  M.  Wantz,  Pres. 

EXHIBIT:  The  Eclectic  Company  will  present 
Pressroom  Environmental  Systems  featuring  the 
11MA450  and  LIMA750  Dust  Collectors,  part  of  the 
Eclectic  Pressroom  Dust  Control  and  Noise  Abatement 
Systems  for  the  folder  and  slitter  group.  Also  featured 
will  be  the  Eclectic  Solvent  recovery  systems,  ink  mist 
control,  quiet  rooms  and  enclosures,  and  the  Eclectic 
Waste  Ink  Reclaimer  for  reclaiming  waste  ink  to  press 
'ready. 

Dayton,  OH 

937-277-7416;  Fax:  937-277-8395; 
wantzl@aol.com 


Booth:  2837 

ECRM 

STAFFED  BY:  Ytnce  Cooper,  V.P.  (Americas  Sales);  John 
DeVito,  Manager  (Marketing);  Desi  Edwards,  Manager 
(Eastern  Region);  Bob  Donellan,  Manager  (Western 
Region) 

EXHIBIT:  ECRM  will  demonstrate  the  StingRay,  capa¬ 
ble  of  producing  3-up  impositions  or  double  truck 
newspaper  pages;  the  Marlin,  which  utilizes  holo¬ 
graphic  imaging  technology  for  fast  throughput  and 
high  volume  production;  The  Mako,  a  cost  effective  2- 
up  or  tabloid  imagesetter  offering  high  resolution  and 
field  upgradability;  and  the  A1R75  CTP  im^ng  sys¬ 
tem,  a  high  speed  4-up  digital  color  platesetter. 
Tewksbury,  MA 

978-851-0207  ext.  257;  Fax:  978-851-7016; 
web  site:  http://www.ecrm.com 


Booth:  2873 

Edgil  Associates,  Inc. 

STAFFED  BY:  Ed  Hopey,  Pres.;  Gil  Wolsky,  V.P;  Linda 
Gagnon,  V.P.  (Sales  &  Marketing);  Dave  Fabrizio, 
Manager  (Customer  Support);  Jeff  Kosiorek,  Marcom 
Manager,  Bill  Jastromb,  Sales  Executive 
EXHIBIT:  Edgil  presents  EdgBiz.com  for  the  manage¬ 
ment  of  online  advertiser  accounts  and  Web  ad  order 
entry.  EdgBiz  allows  advertisers  to  post  and  pay  for 
classified  ads  and  other  services  interactively.  This  e- 
business  solution  supplies  newspapers  with  a  flexible 
integrated  solution  for  incorporating  online  ad  man¬ 
agement,  billing,  and  security  within  the  newspaper's 
existing  infrastructure.  Edgil  will  also  exhibit  the  Ads 
to  Go  software  system  that  enables  newspapers  to  sepa¬ 
rate  electronic  display  ads  into  single  searchable  clas¬ 


sified  ads  for  the  Web,  complete  with  advertiser  logos, 
graphics,  and  images.  The  WebCentral  and  AdParse 
systems  are  used  around  the  world  for  creating  robust 
and  accurate  classified  ads  search  ai^lications  on  the 
Web.  WebCentral’s  Recruitment  Center  application  is 
the  first  online  employment  software  packj^e  specifi¬ 
cally  designed  for  the  newspaper  publishing  industry. 
Edgil  also  produces  EdgCapture,  for  the  automated 
processing  of  advertising  and  circulation  payments, 
and  D3  Technology,  a  unique  and  powerful  work  flow 
manager. 

N.  Chelmsford,  MA 

978-251-9932  ext.  238;  Fax:  978-251-9970; 

jeff@edgil.com; 

web  site:  http://www.edgil.com 


Booth:  2539 

Editor  &  Publisher 

STAFFED  BY:  Chris  Phillips,  Publisher  (Editorial/ 
Operations);  Colin  Phillips,  Publisher  (Marketing/ 
Sales  and  Business  Development);  Dennis  O’Neill,  V. 
P. (Sales  &  Advertising);  Betsy  Maloney,  Associate 
Advertising  Director;  Howard  Flood,  Ramona  Cox,  Rick 
Ferriera,  Jill  Martin,  Greg  Lawner,  Regional  Sales 
Managers;  Robert  Paltos,  Sales  Manager  (National 
Accounts);  Carla  Gitlin,  Sales  Manager  (Free  Paper 
Publishers);  Lisa  Dixon,  Sales  (Classified  Advertising); 
Craig  Wilson,  Sales  (CD-ROM);  Larry  Bumagiel, 
Promotion  Director 
EXHIBIT:  New  products  and  services: 

NEW!  THE  E&P  INTERNATIONAL  YEAR  BOOK 
includes  three  volumes  of  data:  (1)  U.  S.  &  Canadian 
Dailies,  (2)  U.  S.  &  Canadian  Weeklies,  Specialty  and 
Free  Publications,  and  (3)  “Who’s  Where",  a  personnel 
directory  of  the  major  players  in  the  newspaper  indus- 
try. 

NEW!  NEWSPAPER  INDUSTRY  BUYER’S  GUIDE.  The 
online  version  includes  listings  of  both  conventional 
and  interactive  equipment,  supplies  and  services  with 
current,  easy-to-use,  comprehensive  information.  The 
pocket-sized  Buyer’s  Guide  includes  conventional 
equipment,  supplies  and  services  broken  down  alpha¬ 
betically  by  company  name  or  by  specific  equip¬ 
ment/supplies  categories. 

GETTING  EVEN  BETTER!  THE  E&P  INTERACTIVE 
WEB  SITE.  The  industry’s  most  accessed  site  now  with 
more  daily  news,  more  user  friendly  features  and 
greater  ease  of  navigation.  Site  includes:  calendar  of 
events,  listing  industry  happenings  for  the  next  year,  a 
comprehensive  classified  section;  easy  research  with 
links  to  more  than  1 1 ,000  news  sites  (across  all  media) 
around  the  world!  Access  F.&P  magazine  archives  since 
1988,  E&P  interactive  archives  since  1995,  and  Free 
Paper  Publisher  archives. 

NEW!  BETTER  LIVING  INDEX  IN  THE  E&P  MARKET 
GUIDE.  Now  the  guide  also  ranks  the  best  places  to 
live.  This  guide  helps  sell  newspaper  markets  with 
demographic  and  commercial  information,  including 
quality  of  life  data,  for  every  U.S.  and  Canadian  news¬ 
paper  market.  Also  available  in  CD-ROM  version 
together  with  U.S.  Market  Forecasts  data  and  projec¬ 


tions  for  all  towns  in  the  U.S.  with  a  population  of 
2,500  or  more. 

Other  products: 

•  Editor  &  Publisher  m^azine.  More  breaking  news! 
More  hard-hitting  coverage!  More  timely  features! 
Coverage  of  editorial,  new  media,  production  tech¬ 
nologies,  circulation  and  distribution,  advertising  and 
more.  Includes  the  industry’s  most  comprehensive 
classified  section. 

•  Free  Paper  Publisher  monthly  magazine  is  the  only 
m^azine  exclusively  serving  the  free  paper  industry. 
It’s  your  window  to  this  fast  growing,  changing  indus- 
try. 

•  MedialNFO.com  magazine.  Journal  of  the  Online 
News  Industry,  a  regular  supplement  to  E&P  maga¬ 
zine. 

E&P’s  Interactive  Newspapers  Conference  &  Trade 
Show.  The  premier  international  conference  and  trade 
show  on  interactive  newspapers  and  new  media. 
Interactive  Newspapers  2000  will  be  held  February  9-12 
at  the  Hyatt  Regency  in  New  Orleans,  Louisiana. 

•  E&P’s  Online  Classifieds  Industry  Symposium  for 
media  companies  with  online  classifieds  section  for 
those  still  in  the  planning  stages.  The  Symposium  will 
be  September  12-14  at  the  Hyatt  Regency  in  Austin, 
Texas. 

Stop  by  E&P’s  Booth  #2539  and  have  your  caricature 
drawn  on  the  cover  of  E&P  mt^azine.  Also  enter  draw¬ 
ings  to  win  quality  E&P  polo  shirts. 

New  York,  N’T 

212-675-4380  ext.  150;  Fax:  212-929-1259; 

laiTyb@mediainfo.com; 

web  site:  http://www.mediainfo.com 


Booth:  1665 

EDIWISE 

STAFFED  BY:  Susan  Sulman,  Pres.;  Dave  Maggs, 
Manager  (Development);  Jeff  Low,  Manager 
(Accounts);  Eric  Wee,  Director  (E-Commerce) 
EXHIBIT:  EDIWISE  provides  checking,  certification 
and  translation  services  for  mills  and  publishers  to 
convert  your  existing  electronic  commerce  documents 
into  Y2K  compliant  transaction  sets.  The  EDIWISE 
suite  of  paper  management  products  includes:  AbiNet, 
an  intranet  enabled  product  which  allows  newspaper 
group  corporate  offices  the  ability  to  view  paper  status 
and  assist  their  operating  units  in  managing  many 
aspects:  and  AbiTrol,  the  industry  standard  paper  man¬ 
agement  system. 

Mississauga,  ONT,  Canada 

905-855-7852;  Fax:  905-855-2475; 

jeffl@ediwise.com; 

web  site:  http://www.ediwise.com 


Booth:  1716 

ELAPLAN  Buchholt  GmbH  &  Co. 

STAFFED  BY:  Wolf  Buchholz,  Product  Manager; 
Roland  Weigenfind,  Sales  Manager;  Michael  Schultz 
EXHIBIT:  Products  for  various  stages  of  the  publishing 
process.  For  pre-press  to  print,  a  MultiLink  Server  and 
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adapter  system  designed  to  organize  the  im^e  setting 
between  OPI  process  (digital  page  make  up)  or  paste 
up  handling  to  set  a  final  page  on  film,  prepared  for 
CTP  or  direct  on  a  CTP  recorder.  Also  available  are  in- 
house  solutions,  facsimile  solutions,  integration  of 
existing  equipment  and  recorder  types,  workflow  and 
PageTrack  oriented,  color  presetting  and  final  page 
softproof  PrintFax  is  a  high  powered  facsimile  system, 
specifically  designed  for  Newspaper  requirements, 
including  Workflow  and  pageTrack  tools.  ELAPLAN 
also  offers  recorder  bitmap  oriented  presetting  data  for 
any  press  control  and  can  adapt  recorders,  scanners 
and  rips  into  future  oriented  CTP  solutions. 

Germany 

49-4344-309-0;  Fax;  49-4344-309-159; 

hte@elaplan.de; 

web  site:  httpyAvww.elaplan.de 

Booth:  1227 

Enkel  Corporation 

STAFFED  BY:  Chester  Moore,  Pres.;  Chuck  Kaiser, 
Market  Manager;  Ray  Cornell,  V.P. 

EXHIBIT:  On  display  will  be  the  AUTOWEB  and  the 
ACT  (automated  core  technology),  two  styles  of  speed 
match  automatic  splicers.  The  AUTOWEB  is  a  stack- 
able,  space  saving,  in-line  speed  match  design  that 
presently  serves  hundreds  of  customers  worldwide.  The 
ACT  is  a  two-arm  turret  which  incorporates  split  arms 
for  fast  make-readies  and  core  acceleration  that  elimi¬ 
nates  surface  belts.  Both  machines  incorporate  touch 
screen  operator  panels  with  management  information 
systems  and  full  machine  diagnostics. 

Rockford,  IL 

815-654-9355;  Fax:  815-654-9386; 
hfleming@baldwinenke.com 

Booth:  1756 

Enron  Capital  &  Trade  Resources  Corp. 

STAFFED  BY:  David  Cox,  Edward  Ordanza,  V.P;  Joe 
jure,  Brian  Burnett,  Managers 
EXHIBIT:  Enron  Capital  &  Trade  Resources  has 
designed  a  cost  structure  immune  to  swings  in  paper 
prices,  which  represent  up  to  25%  of  a  typical  publish¬ 
er’s  expenses.  Enron  helps  publishing  companies 
manage  paper  price  risk  by  either  locking-in  or  cap¬ 
ping  paper  prices  without  changing  existing  or  future 
supplier  relationships.  Their  national  paper  price  risk 
man^ement  program  allows  publishers  to  predict 
future  cash  flow  more  effectively  and  increase  finan¬ 
cial  stability. 

Houston,  TX 

713-853-9524;  Fax:  713-646-3253; 

mrosen@ect.enron.com; 

web  site:  httpyAvww.paper.enron.com 

Booth:  139 

EnterNet 

STAFFED  BY:  Bob  Davidson,  Pres.;  John  Martin, 
Manager  (Business  Development);  Jon  Klingbiel, 
Manager  (Marketing  Development) 

EXHIBIT;  EnterNet  and  Burt  Technologies  have 


. - '  r 

announced  a  business  alliance  to  integrate  Burt  data¬ 
base  products  with  the  EnterNet  fully  integrated  device 
independent  Insertion  Line  Control  System.  This  rela¬ 
tionship  will  provide  a  complete  solution  for  newspa¬ 
pers  to  advance  their  Insertion  Operations  through  the 
integration  of  production  information  with  a  total 
Network-Control  System. 

Lombard,  IL 

web  site:  http;/Avww.entemetworldwide.com 


Booth:  740 

Essex  Products  Group  (EPG) 

STAFFED  BY:  Pete  Alfano,  Sales  &  Product  Manner 
EXHIBIT:  EPG  (Essex  Products  Group)  will  exhibit 
its  new  high  speed  operating  system  for  the  KeyColor 
C  and  KeyColor  III  Remote  Ink  Control  Systems. 
The  KeyColor  Systems  minimize  makeready  time, 
reduce  waste,  improve  the  accuracy  and  consistency 
of  ink  cover^e,  and  increase  the  productivity  of  the 
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newspaper  printer.  They  are  retrofit  to  older  presses 
and  specific  by  OEMs  for  new  presses. 

Centerbrook,  CT 

860-767-7130;  Fax:  860-767-9137; 
epg@ct2.nai.net; 

web  site:  httpy/www.sedinterim.com 


Booth:  1121 

Ewert  America  Electronics  Ltd. 

STAFFED  BY:  Richard  Ewert,  Pres.;  Dieter  Ewert,  Dave 
Robinson,  Chris  Eickoff 

EXHIBIT:  Ewart  America  Electronics  will  display  infor¬ 
mation  on  control  consoles  for  printing  presses,  plan¬ 
ning  and  presetting  systems,  press  information  and 
totalizer  systems  retrofit  solutions. 

Marietta,  GA 

770-421-0774;  Fax:  770-421-0731; 
chris@eaeusa.com 


Booth:  1720 

Fake  Brains  Software,  Inc. 

STAFFED  BY:  Lisa  Pfeifer,  Pat  Pfeifer 
EXHIBIT:  Fake  Brains  will  present  AccountScout  dis¬ 
play  and  classified  ad  software,  which  not  only  man¬ 
ges  accounts  receivables  for  both  display  and  classi¬ 
fied  ads,  but  also  updates  customer  contracts,  calcu¬ 
lates  sales  commissions  and  provides  ad  scheduling 
capabilities.  The  classified  ads  are  formatted  on  the 
same  screen  that  they  are  billed,  to  keep  your  costs 
down.  The  classifieds  can  be  imported  into  most  any 
page  layout,  such  as  PageMaker,  Quark  and  Word,  and 
a  classified  ad  Website  can  even  be  created  directly 
from  AccountScout.  Fake  Brains  will  also  display 
RouteScout  circulation  software.  RouteScout  will 
automate  carrier  payroll,  manifests,  bundle  tops,  and 
combinations  whether  your  newspaper  is  distributed 
via  total  market  saturation,  rack,  or  subscription. 
Carriers  can  either  be  contractors  or  employees  and 
can  be  paid  either  per  paper,  insert,  hour,  mile,  drop  or 
flat  rate.  RouteScout  provides  bundle  reports  and  tmck 
manifests  that  insure  circulars  are  inserted  into  the 
appropriate  bundles,  and  on-line  mapping  with  street 
level  detail  has  been  integrated  to  locate  and  route  new 
subscribers. 

Littleton,  CO 

303-791-3301;  Fax:  303-470-5218; 

sales@fakebrains.com; 

web  site:  httpyAvww.fakebrains.com 


Booth:  339 

FERAG  AMERICAS 

STAFFED  BY:  Heman  Rincon,  Pres.  &  CEO;  Walter 
Wild,  Senior  Exec.  VP.  (Marketing);  Steve  Magel,  VP. 
(North  America);  Enrique  Godox,  VP.  (Latin  America); 
Joe  Collettii,  John  Groff,  Account  Managers 
EXHIBIT:  On  display  will  be:  the  Easystrap-35,  a  tying 
machine  with  a  newly  completed  modem  design;  ICS, 
an  integrated  control  system  to  control  all  functions; 


SNT-UNO,  a  high  performance  on-line  trimming  sys¬ 
tem  with  ms^azine-like  trimming  quality;  the  UTR 
single  gripper  conveyor,  and  STR  100,  a  new  stream 
conveyor. 

Bristol,  PA 

215-788-0892;  Fax:  215-788-3550; 
walter.wild@ferag-americas.com; 
web  site:  http://www.ferag-americas.com 


Booth:  757 

Fincor  Electronics 

STAFFED  BY:  Dick  Simmons,  Manager  (Engineering); 
Rodney  Heiner,  Manager  (Quality  Assurance);  Lee 
Hankey,  Sales  Manager  (Printing  Products) 

EXHIBIT:  Fincor  will  display  single  and  double-width 
drive  systems  designed  specifically  for  the  printing 
industry.  Drive  systems  can  be  easily  adapted  to  new 
press  installations  or  configured  for  additions  to  exist¬ 
ing  installations.  New  press  installations  could  be 
comprised  of  OEM  press  equipment  or  refurbished 
press  equipment.  Along  with  new  drive  systems,  Fincor 
is  also  introducing  a  “new  spark  of  life”  retrofit  to 
upgrade  existing  model  5125  double-width  drives  to 
current  state  of  the  art  power  electronics.  Also  on  dis¬ 
play  will  be  press/drive  complementary  equipment,  i.e. 
operator  panels  and  drive  information  systems. 
Charlotte,  NC 

704-588-5610  ext.  522;  Fax:  704-588-7181 


Booth:  1149 

Flint  Ink 

STAFFED  BY:  David  B.  Flint,  Exec.  VP;  Greg  Lawson, 
Pres.  (Flint  Ink  North  America);  Roy  Be^le,  VP.  &  GM 
(News  Ink  Division);  Norm  Harbin,  Director  (News  Ink 
Products);  Paul  Chmmielewicz,  Regional  Manr^er 
(Brazil);  Nestor  Porto,  Regional  Manager  (Central 
America  &  the  Caribbean) 

EXHIBIT:  Flint  Ink  will  highlight  new  generation  inks 
and  services  designed  to  meet  the  increasing  expecta¬ 
tions  of  readers  and  advertisers.  Flint  will  display  the 
award  winning  Performance  Plus  offset  colors,  Rub- 
Free  soy  and  petroleum-based  blacks,  new  Quadraflex 
4:4  high  coverage  flexo  colors,  and  Flint’s  new  high- 
density,  high-dilution  Quantum  HD  flexo  black  sys¬ 
tem. 

Ann  Arbor,  MI 

734-622-6332;  Fax:  734-622-6131; 

mgiffin@flintink.com; 

web  site:  httpy/www.flintink.com 


Booth:  1526 

FMC  Corporation 

STAFFED  BY:  Pat  Conway,  Director  (Sales  & 
Marketing);  John  Harper,  Sales  Manager 
EXHIBIT:  FMC  furnishes  complete  Automated 
Guided  Vehicle  Systems  (both  wire  and  non-wire 
guidance)  including  system  integration  and  inven¬ 
tory  tracking  for  roll-handling  and  inserts.  FMC  pro¬ 
vides  updated  automated  technology  with  their 
newest  Windows  based  Software  and  Vehicles.  FMC 


offers  full  installation,  start-up,  training  and  24 
hour  emergency  support. 

Chalfont,  PA 

215-822-4300;  Fax:  215-822-4553; 

amy_porter@fmc.com; 

web  site:  http://www.fmc.com/amhs/ 

Booth:  ifjf 

Foley,  Torregiani,  and  Associates,  Inc. 

STAFFED  BY:  James  Torregiani,  Bill  Foley,  Jim  Cuezzo, 
Charles  Donovan,  Deb  Rapsan 
EXHIBIT:  On  display  will  be:  ClassPage,  a  functionally 
rich  and  comprehensive  classified  pagination  system 
designed  for  larger  newspapers;  REAL,  a  sophisticated 
retail  ad  layout  system  designed  to  interface  with  any 
news  pagination  system;  and  the  Mach  2,  a  newly 
released  80”  per  minute  postscript  imager  manufac¬ 
tured  by  the  Bidco  Corp. 

Westport,  CT 

203-222-0496;  Fax:  203-227-8225; 
jamiefta@aol.com; 

web  site:  httpy/northwoodpublishing.com 


Booth:  2623 

Freedom  System  Integrators,  Inc. 

STAFFED  BY:  Don  Blecha,  GM  &  Director 
(Engineering);  Nicholis  R.  Koriakin,  VP  (Sales  & 
Marketing);  Rich  Barnett,  Regional  Sales  Manr^er 
EXHIBIT:  Freedom  System  Integrators  develops,  sells, 
and  installs  affordable,  fully-integrated,  Y2K  compli¬ 
ant  newspaper  advertising,  editorial  and  Internet  soft¬ 
ware  solutions  for  PC  or  MAC  clients  using  Windows 
NT  or  Oracle.  Products  displayed  include  Advance 
Sales  for  Windows  or  Macintosh,  Advance  Classified 
Pagination,  ROP  Ad  Layout,  METS  Editorial/Tracking/ 
Pagination  for  Windows,  Freedom  Edit  and  Pagination 
for  Macintosh.  Advance  Sales  2.0  enhances  productivi¬ 
ty,  allows  easy  upselling  and  increases  revenues.  It  fea¬ 
tures  on-screen  credit  checking,  cost  per  insert,  con¬ 
tract  fulfillment,  fax  proofs,  track  validation,  user 
definable  searches,  interactive  WYSIWYG,  automatic 
Web  page  creation,  assigned  per  user  feature  access, 
credit  card  processing  and  make  goods.  Advance 
Classified  Pagination  processes  a  typical  classified  sec¬ 
tion  in  minutes,  increasing  productivity.  Features 
include  front-to-back/back-to-front,  square  offs, 
drag/drop  ad  repositioning,  display  ads  placed  in  prop¬ 
er  classification,  advertiser  or  account  number,  accu¬ 
rately  forecast  number  p^es  needed  each  day,  report 
display  ad  and  linage  column  inches,  vertically  justify 
columns,  user-defined  fillers,  vertical  rules  between 
columns,  rules  between  ads  and  corrects  typos. 
The  Mets  Editorial/Tracking/Pagination  drag/drop 
approach  allows  concentration  on  writing,  editing, 
and  designing.  Featuring  MS  Word  writing, 
QuarkXPress  page  layouL  view  stories  without  opening 
Word,  open  stories  with  drag/drop,  drag  stories  desk  to 
desk,  view  text  as  it  appears  on  page,  precise  headfit  in 
Word  or  Xpress,  automated  folios  and  ad  placement. 
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I  create  shape  libraries  for  users,  autofit  box  to  text, 

I  jumps,  while  multiple  personnel  can  edit  stories  on  a 

I  page  at  the  same  time. 

Wichita,  KS 

316-722-8100;  Fax:  316-722-8708; 

monicaw@fsi-ipa.com; 

web  site:  httpyAvww.fsi-ipa.com 

Booth:  1379 

Fuji  Hunt  Photographic  Chemicals,  Inc. 

STAFFED  BY:  Scott  Clouston,  Director  (Sales);  Alice 
Peterson,  Manager  (Marketing) 

EXHIBIT:  Fuji  Hunt  will  spotlight  PressMax  pressroom 
products  and  ChemPact  Auto  Plus,  the  new  automatic, 
hands  off  chemical  handling  system.  The  system 
requires  only  the  insertion  of  the  vacuum-packed 
product,  as  all  other  functions  of  the  product,  opening, 
mixing,  replenishing  and  silver  recovery  are  fully 
automatic.  The  PressMax  line  includes  fountain  solu¬ 
tions,  alcohol  replacement,  additives  and  press  washes. 
Paramus,  NJ 

201-967-7594;  Fax:  201-967-9299; 

I  apeterson@fujihuntusacom; 

web  site:  httpyAvww.fujihuntusa.com 


Booth:  3039 

FutureTense 

STAFFED  BY:  Ron  Matros,  Pres.  &  CEO;  Bill 
Machanic,V.P.  (Marketing);  Carol  Mitchell,  V.P.  (Sales); 
Kathi  Piercey,  Manager  (MarCom);  Bob  Warren, 
Director  (Product  Management);  Katherine  Granat, 
Manager  (Product  Marketing) 

EXHIBIT:  FutureTense  will  officially  launch  the  latest 
edition  of  IPS  Xcelcrate  version  2.0  at  NEXP099 
Xcelerate,  a  Web  publishing  system  designed  to  meet 
the  high-performance  requirements  of  online  news 
publications,  will  showcase  new  product  features 
including  advanced  search,  revision  control  and  work- 
flow.  Specializing  in  sophisticated  content  man^e- 
ment  and  delivery,  Xcelerate  also  provides  streamlined 
site  production,  automatic  publishing ,  flexible  design, 
and  ease  of  use  and  deployment.  Xcelerate  is  com¬ 
pletely  scalable  and  comes  with  a  pre-designed  data¬ 
base  schema,  a  library  of  pt^e  templates  and  compre¬ 
hensive  editorial  services.  FutureTense  will  also  display 
the  IPS  AdOnTime,  built  on  the  powerful  IPS  platform. 
AdOnTime  is  the  first  classified  remote  ad  entry  prod¬ 
uct  to  take  full  advantage  of  the  Internet,  and  now  fea¬ 
tures  the  ability  to  handle  images.  ^OnTime  enables 
large  contract  advertisers  and  transients  to  establish  a 
direct  two-way  link  to  your  classified  ad  system  and 


advertisers  can  key  in  ad  copy,  format  their  ads,  and 
track  them  all  via  the  Internet. 

Acton,  MA 

978-635-3600  ext.  107;  Fax:  978-635-3610; 

sputnam@futuretense.com; 

web  site:  http:/Avww.futuretense.com 

Booth:  201 

Gammerler  Corporation 

STAFFED  BY:  Mario  Banci,  Manager  (Service);  Karen 
Voncina,  Coordinator  (Sales  &  Marketing);  Leslie 
Figler,  Manager  (Marketing) 

EXHIBIT:  On  display  will  be  the  RS  III  Rotary 
Trimmer,  an  inline  edge  trimming  system  for  streams 
printed  signatures  and  the  KL507  Compensating 
Stacker,  which  makes  compensated  stacks  at  full-press 
speed  for  post  press  finishing. 

Hanover  Park ,  IL 

630-582-7766:  Fax:  630-582-7770; 

mail@gammerler.com; 

web  site:  http:/Avww.gammerler.com 

Booth:  2712 

Gannett  Media  Technologies  InterNational 

STAFFED  BY:  Daniel  Zito,  Pres.  &  CEO;  Duane 
Hughes,  Director  (Sales  &  Marketing,  Celebro 


■  Ready  for  automated  newspaper  production? 
We  can  help. We’ve  been  training  in  Europe. 


Pape  +  Partner  Media  is  the  world  leader 
in  newspaper  production  planning  and 
control  software.  In  Europe,  more  than  45 
papers  rely  on  Pape  +  Partner  software  to 
plan  and  control  every  step  from  prepress 
to  postpress.  They’ve  lowered  their  cost- 
per-page  while  improving  product  quality 
and  customer  satisfaction. 

Pape  is  now  in  the  US  with  solutions 
you  can  start  with  today.  No  matter  what 
mix  of  systems  you  have  in  place  or  in 
planning,  Pape  can  help  you  keep  your 
production  processes  under  control. 

Give  us  a  call.  We’ve  been  training  for  the 
opportunity. 


Pape  +  Partner  Media 


Tel.:  800.769.4057 

Internet:  http://www.ppi.de 

E-mail:  media@ppi.de 
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Advertising  Solutions);  Bill  Kelley,  Director  (Sales, 
Digital  Collections);  Michael  TDcker,  Director 
(Marketing,  Digital  Collections) 

EXHIBIT:  Gannett  Media  Technologies  International, 
a  subsidiary  of  Gannett  Company  Inc.,  develops  soft¬ 
ware  solutions  and  provides  consulting  services  for  the 
publishing  industry.  GMTl  provides  customers  with 
products  engineered  to  increase  revenues,  reduce  oper¬ 
ating  costs,  and  position  their  businesses  for  the  future. 
GMTI  markets  and  installs  the  Celebro  System  as  well 
as  Digital  Collections  System  in  North  and  South 
America. 

Cincinnati,  OH 

513-665-3777;  Fax:  513-241-7219; 
mtucker@gmti.gannett.com; 
web  site:  http://www.gmti.com 


Booth:  2570 

Gazette  Technologies 

STAFFED  BY:  Steve  Hannah,  V.P.;  John  Herbst,  Director 
(Marketing  &  Sales) 

EXHIBIT:  Gazette  Technologies  will  present  Market 
Info,  a  newspaper  specitic  database  warehousing/mar¬ 
keting  system.  Market  Info  provides  complete  demo¬ 
graphic  and  lifestyle  modeling,  as  well  as  business 
modeling,  campaign  management,  route  targeting, 
auto  modeling  and  consumer  and  business  data. 
Cedar  Rapids,  lA 

319-368-8950;  Fax:  319-398-8453; 
connies@fyiowa.com; 

web  site:  httpy/www.gazettetechnologies.com 


Booth:  3087 

GCN  Publishing 

STAFFED  BY:  Sean  Tlilton,  V.P.  (Technology);  Joanne 
Persico,  Creative  Director 

EXHIBIT:  GCN  Publishing,  an  Internet  design  and 
development  firm  for  publishers,  offers  innovative 
products  like  InfoTaxi,  a  self-service  Buyer’s  Guide 
application  that  helps  newspapers  increase  online 
profitability.  Current  InfoTaxi  applications  include 
Auto  Shopper,  Real  Estate  Locator,  Community 
Calendar  and  a  Restaurant  Guide.  GCN  also  provides 
Site  design  and  development,  editorial  and  corporate 
intranets,  sales  and  marketing  extranets,  Web  applica¬ 
tions,  e-commerce  solutions  and  Web  hosting  and  co- 
location. 

Port  Washington  ,NV 

516-767-3325;  Fax:  516-767-3485; 

info@gcnpublishing.com; 

web  site:  http://www.gcnpublishing.com 


Booth:  2479 

GDI/Versifi 

STAFFED  BY:  Simon  Arkell,  V.P  (Internet  Group); 
Mark  Gore,  Monika  Parks,  Senior  Client  Managers; 
Jerry  Schuman,  CTO;  Barbara  MacNeil,  Marketing 
Administrator,  Barbara  Palazzolo,  Marketing  Director 
EXHIBIT;  Versifi  is  an  integrated,  new  media  software 


package  that  bundles  content  mant^ement,  ad  man¬ 
agement,  auctioning,  C/S  accounting,  personalization 
and  e-commerce  capabilities  into  an  easy-to-use  tool. 
Versifi  allows  seamless  integration  with  e-commerce, 
easy  handling  of  high  volumes  of  content  and  graph¬ 
ics,  speeds  up  deployment  time  and  simplifies  integra¬ 
tion.  Versifi  also  publishes  schedules  any  time,  is  100% 
Java  and  multiple  RDBMS,  supports  ICE  syndication, 
provides  automated  and  secure  content  and  graphics 
approval  and  integrates  with  best-of  breed  and  e-busi¬ 
ness  tools. 

Newport  Beach,  CA 
949-794-3210;  Fax:  949-851-9875; 
bmacneil@gdis.com; 
web  site:  http://www.gdis.com 


Booth:  2703 

Geac  Publishing  Systems 

STAFFED  BY:  Warren  Fletcher,  GM;  Jerry  Martinez, 
Sales  Manager  (National);  Richard  Kitzmiller,  Larry 
McGill,  Regional  Sales  Managers;  Richard  Fox,  Robert 
McCullion,  Senior  Account  Execs. 

EXHIBIT:  Geac  Publishing  Systems  provides  advertis¬ 
ing,  circulation  and  marketing  software  maximizing 
newspapere’  productivity,  efficiency  and  profitability. 
On  display  will  be  the  new  VisionShift  suite  of 
client/server  products.  Included  in  the  suite  are: 
VisionShift  Advertising,  the  latest  in  client/server  adver¬ 
tising  business  systems,  featuring  a  new  intelligent  rat¬ 
ing  engine  along  with  several  new  time  saving  fea¬ 
tures;  VisionShift  Circulation,  a  fully  Web  enabled 
graphical  solution  upstaging  our  own  World  Class 
Series  Circulation  product:  VisionShift  Circulation 
Director  provides  business  decision  support  informa¬ 
tion  quickly  and  intuitively  to  Circulation  managers; 
VisionShift  Attache,  the  only  advertising  system  with 
laptop  ad  rating  and  quoting.  It  strengthens  relation¬ 
ships  between  newspapers  and  their  customers  with 
tools  for  analyzing  advertisers’  buying  habits  and 
developing  cost-effective,  multi-buy  product:  and 
VisionShift  Preprint,  which  integrates  VisionShift 
Advertising  and  Circulation  information  in  the  order¬ 
ing,  pricing  and  scheduling  of  preprints  while 
automating  the  packaging  preparation  process,  as  well 
as  providing  sales  with  true  draw  counts  for  pricing 
and  ensures  preprints  are  distributed  to  advertiser  spec¬ 
ifications. 

Tampa,  FL 

813-872-9990;  Fax:  813-878-2751; 
vsinfo@geac.com; 

web  site;  http://www.publishingsystems.geac.com 


Booth:  1761 

GEI  (Graphic  Enterprises,  Inc.) 

STAFFED  BY:  Bob  Behringer,  Corporate  Technical 
Director,  Michael  Cowles,  Director  (Technical 
Operation);  Rosanne  Dressel,  Trade  Show  Coordinator, 
Michael  Frank,  National  Sales  Manager;  Bruce 
Zmylinski,  Corporate  Marketing  Director 


EXHIBIT:  GEI  will  present  demonstrations  of  its  work- 
flow  solutions:  GUSS  output  management  system; 
P^echeck  proof  management  system;  and  Imping 
Station  raster  manj^ement  system.  GEI  also  offers 
TESCA  dedicated  copy  dot  scanners  (up  to  1270  dpi) 
and  high-speed  proofers  such  as  the  GEI  ColorProof  XL 
wide-format,  digital  color  proofer  and  the  GEI 
Newsproof  large-format,  digital  black  and  white 
proofer. 

N.  Canton,  OH 

330-494-9694;  Fax:  330-494-1294; 

rdres@geiohio.com; 

web  site:  http://www.geiohio.com 


Booth:  434 

GE  Instrument  Control  Service 

STAFFED  BY:  Paul  A.  Frechette,  Manager  (Marketing 
&  Sales);  Robert  J.  Hartley,  Director  (Operations); 
Kenneth  Jones,  Manager  (Engineering  Projects) 
EXHIBIT;  The  GE  Newspaper  Production  Solutions 
Group  provides  total  connectivity  from  the  production 
cell  to  the  enterprise  system.  Their  in-house  expertise 
assures  you  the  most  efficient  connectivity  of  your  DCS, 
PLC,  PC,  MIS  and  MES  requirements  and  communica¬ 
tion  with  your  enterprise  system. 

Pensacola,  FL 
850-968-2191 


Booth:  1611 

Global  Press  Sales,  Inc.  of  Somerset,  NJ 

STAFFED  BY:  Ed  Padilla,  Pres.;  Donald  Hart,  Business 
Manager,  Al  Martino,  Harry  Parsons,  Senior  Engineers 
EXHIBIT;  Global  Press  Sales  Inc.  offers  press  surveys, 
appraisals,  press  brokerage  for  the  purchase  or  sale  of 
quality  newspaper  presses,  press  modifications,  engi¬ 
neering  for  the  adaption  of  components  into  existing 
press-lines,  and  complete  tum-key  services;  including 
press  removal,  storage,  press  refurbishment,  shipping, 
installation,  start-up  and  training. 

Somerset,  NJ 

732-560-9.364;  Fax:  732-560-9422; 

donhart@njl.aae.com; 

web  site:  http://www.globaipresssales.com 


Booth:  1611 

Global  Singlewidth  Sales,  LLC  of  West 
Chicago,  IL. 

STAFFED  BY:  Ed  Padilla,  Pres.;  Bill  Lawson,  V.P.  &  GM; 
James  Hancock,  V.P.  &  Director  (Sales) 

EXHIBIT:  Global  Singlewidth  Sales,  LLC  offers  quality 
used  single  width  press  equipment  and  components, 
specializing  in  Goss  Community,  SC,  SSC,  Urbanite 
and  C-150  units.  Services  include  press  appraisals,  rq)- 
resentation  for  the  purchase  or  sale  of  equipment, 
rebuilding,  remanufacturing,  enhancements  to  exist¬ 
ing  equipment,  installations,  on-site  services  and 
training. 

West  Chic^o  IL 
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Booth:  3149 

Glunz  &  Jensen,  Inc. 

STAFFED  BY:  W.  Bruce  Goodwin,  Pres.;  Michael  C. 
Bugge,  Director  (OEiM  Sales  &  Product  Management); 
Ray  Mesh,  National  Sales  Manager  (North  American 
Dealers);  Les  Bumian,  National  Service  Manj^er,  Scott 
Lemmonds,  Assistant  National  Service  Manger 
EXHIBIT:  Glunz  &  Jensen  will  premiere  the  new  high 
speed,  deep  tank,  heavy  duty  film  processing  system.  It 
quickly  produces  high  quality  film  images  and  is 
designed  for  the  largest  and  most  demanding  produc¬ 
tion  operations.  The  MultiSpeed  28  and  Multiline  PRO 
21  processors  for  smaller  newspaper  production  appli¬ 
cations  and  the  new  Interplater  85HD  plate  processor 
and  the  MultiUnk  On-Line  processing  systems  will  also 
be  on  display. 

Elkwood  VA 

540-825-7300;  Fax:  540-825-7525; 
mbugge@glunz-iensen-us.com; 
web  site:  http://www.glunz-)ensen.dk 

Booth:  402 

GMA/Muller  Martini 

STAFFED  BY:  Randy  Seidel,  Pres.  &  CEO;  Dick  Conner, 
Exec.'V.P.  (Sales  &  Marketing);  Tom  Stuart,  National 
Sales  Manner;  Darrell  Pav,  Director  (Technology); 
Phil  Jones,  Director  (Software  Systems);  Jim  Gollnski, 
Director  (Customer  Service  &  Project  Management) 
EXHIBIT:  GMA  Bundler  is  an  integrated  device  which 
produces  a  high  quality,  finished  newspaper  bundle, 
replacing  conventional  tie  line  equipment.  The  system 
provides  the  ultimate  in  count  accuracy,  applies  top 
and  bottom  sheets,  ink  jet  labels  the  package  and  uti¬ 
lizes  dual  straps  for  bundle  integrity.  This  product  will 
revolutionize  your  ability  to  make  large  Sunday  pack¬ 
ages,  as  well  as  daily  ROP  off  the  press.  Bundler  is 
designed  for  both  inserted  and  press  products.  Other 
products  include  the  SLS20(X)  inserting  system,  operat¬ 
ing  in  double  production  mode  and  feeding  inserted 
products  to  Bundler,  Alphaliner  inserting  machine, 
processing  inserted  products  to  a  CN-25  compensating 
counter  stacker,  AF200  hopper  loaders;  SLS20(X)  feeder 
with  a  running  stand;  NEWS-GRIP  conveyor,  GMA 
Production  Systems;  and  the  Muller  Martini  Bravo  TV 
stitcheiYtrimmer. 

Bethlehem,  PA 

610-694-9494;  Fax:  610-694-0776; 
hmack@gma.com 


Booth:  1300 

Goss  Graphic  Systems,  Inc. 

STAFFED  BY:  Don  Gustafson,  VP.  (Sales);  Al  Miller, 
Sales  Director  (Eastern  Region);  Kent  Kraft,  Sales 
Director  (Western  Region) 

EXHIBIT:  Goss  Graphic  Systems  representatives  will  be 
on  hand  to  discuss  the  latest  Goss  double-width  and 
single-width  newspaper  presses  and  technologies, 
including  the  Goss  Newsliner  and  Goss  Universal  press 
line.  Also  highlighted  will  be  the  provision  of  superior 
services,  products  and  support  to  users  of  existing  Goss 
quipment. 

Westmont,  IL 

630-850-5819;  Fax:  630-850-5697; 
web  site:  httpy/www.gossgraphic.com 


Booth:  728 

Grafikontrol  America 

STAFFED  BY:  Ward  Walsh,  Pres.;  Paolo  DeGrandis, 
Exec.  V.P.;  Ric  Mayle,  V.P.  (Sales  &  Marketing) 
EXHIBIT:  The  Grafikontrol  closed  loop  automatic  reg¬ 
ister  control  system  features  marks  that  are  only  .8mm 
in  size.  This  system  operates  on  presses  at  speeds  in 
excess  of  3000  ft./min.,  and  the  control  unit  recognizes 


patterns  and  anticipates  potential  register  errors. 
York,  PA 

717-843-3183;  Fax:  717-845-8828; 
GKA@netrax.net 


Booth:  1521 

Graphics  Microsystems,  inc. 

STAFFED  BY:  Fred  Barnes,  V.P.;  William  Fleck,  Phil 
Fluke,  Regional  Managers 


Will  You  Profit 
From  Change? 


At  New  Horizons  Team”,  we  can  help 
you  identify  the  right  business  and 
revenue  modei  for  a  profitable  evolution 
now,  not  down  the  road.  Especially,  if 
you  publish  a  small  or  medium  size 
newspaper.  We  have  experience  at  it. 


We  were  an  early  innovator  in  voice 
technology  and  revenue  models.  And, 
we  were  the  first  newspaper-owned 
company  to  help  other  newspapers  pub¬ 
lish  telephone  directories  as  a  new  rev¬ 
enue  stream. 


Now,  we 
are  developing 
a  community 
commerce  business 
modei  for  smalier 
newspapers.  One  that 
integrates  print  &  voice  &  inter¬ 
net  solutions  to  attract  a  new  segment  of 
small  business  advertisers,  and  generate 
incremental  revenue. 


Our  first  “C-Commerce”  offering  is  a 
multi-media  business  directory,  with  a 
print  revenue  model.  We’ve  proven  our 
products  work.  Now  we'd  like  to  show 
you.  After  all,  if  it’s  proven  in  Pottsville, 
it’ll  play  in  Peoria,  Portland,  Petoskey, 
Piccayune,  etc... 


Call  us  today  for  more  information  on  our 
revenue  generating  products. 


Newspapers  recognize 
the  need  to  evolve  into 
“information  companies” 
to  protect  and  grow  their 
business.  That’s  a  given. 
The  hard  part  is  making  a 
profit  at  it. 


NEWi 

HORIZONS 

TEAM 


Products,  People, 
Solutions  For  Your 
New  Media  Needs 


Directory  Division 


Voice  Division 


Community 
Commerce  Division 


122MahantongoSt.,  Pottsville,  PA  17901-3008  •  Phone:  888-NHT-TEAM 
Fax:  570-621  -3308  •  E-mail:  nht@pottsville.infi.net  •  http//:www.pottsville.com/nht 
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EXHIBIT:  CIP3,  a  consortium  of  leading  printing 
industry  firms  developing  products  for  pre-press,  press 
and  post-press  operations,  introduce  PPF  (Print 
Production  Fomiat),  a  data  architecture  standard  for 
describing  process  control  data  needed  to  adopt  CIM 
(computer  integrated  manufacturing)  practices  in 
print  production.  The  benefits  of  using  CIP3  files 
include  streamlined  production,  better  quality  control, 
quicker  makeready,  and  less  paper  and  ink  waste. 
Gr^hics  Microsystems  Inc.  will  demonstrate 
Microcolor,  a  100%  digital  remote  ink  key  control  sys¬ 
tem.  Graphics  Microsystems  has  installed  Microcolor 
on  over  700  press  units,  which  has  substantially 
reduced  make-ready  time  and  make-ready  waste. 
Microcolor  operates  on  the  following  insert  and  news¬ 
paper  presses:  the  Goss  C150,  Community,  Magnum, 
Metro,  Universal  and  Urbanite;  the  Dauphin  430  and 
850;  the  Global  Web  Phoenix  and  DEV. 

Sunnyvale,  CA 

800-336-1464;  Fax:  408-747-0222; 
web  site:  httpyAvww.gmicolor.com 


Booth:  2370 

GraphX,  Inc. 

STAFFED  BY:  Doug  Tlimer,  Pres  ;  Jamie  P.  Feiffer,  YP. 
EXHIBIT:  GraphX  will  display  the  Adtaker,  featuring 
classified  order  entry,  easy  invoicing  of  accounts  receiv¬ 
able  and  Quark  Ad  Flow  and  displays  order  entry, 
invoicing  accounts  receivable,  commission,  pagina¬ 
tion  interface  and  credit  card  flow.  Also  on  display  are 
AdSourcing,  featuring  classified  ad  taking  service, 
phone  bank  internet  and  Adtaker  Mobile. 

Allentown,  PA 

610-797-5515;  Fax:  610-797-8740; 

kellyf@adtaker.com; 

web  site:  httpyAvww.adtaker.com 


Booth:  1267 

GSI  (Gilberti  Spittler  International) 

STAFFED  BY:  Celso  Gilberti,  Principal;  Pete  Spittler, 
Principal;  Steve  Barber,  Director  (Newspaper  Services); 
Reuben  Grossberg,  Chuck  Rosati,  Senior  Project 
Managers;  Ronaldo  Gilberti,  Rep.  (Latin  America) 
EXHIBIT:  GSI  is  a  planning,  architecture,  engineering 
and  management  firm  that  specializes  in  services  to 
the  newspaper  industry.  Project  services  include  pro¬ 
duction  analysis  and  planning,  strategic  planning, 
feasibility  studies,  site  studies,  architecture,  interiors, 
engineering  and  construction  services  for  newspaper 
production  and  office  facilities.  The  exhibit  will 
include  graphics,  models  and  video  displays  of  recent 
projects  and  studies. 

Cleveland,  OH 

216-363-0000;  Fax:  216-363-1990; 
web  site:  htq)yAvww.gsiarch.com 


Booth:  763 

GSP,  Inc. 

STAFFED  BY:  Eric  Ljungberg,  CEO;  Jens  Ljungberg, 
Pres.;  Maurice  Blanchet,  V.P.;  Rich  McKrell,  Bengt 
Bmmberg,  Sales  Managers 

EXHIBIT:  On  display  will  be  the  Barstrom  TMC  Labeler 
featuring  a  3M  Post-It  Note  feature  which  applies 
removable  Post-It  Notes  in  line  with  press  or  inserter  as 
well  as  standard  mailing  and  promotional  labels.  A  zip 
code  sorting  option  is  now  available.  Also  presented 
will  be  extensively  reconditioned  Harris  Visa  printing 
units  with  Running  Circumferential;  an  extensively 
reconditioned  Harris  JF-7  Folder;  and  Motterstich  On 
Press  stitching  equipment,  which  produces  stitched 
products  on  press  at  full  press  speed. 

Mystic,  CT 

860-572-8507;  Fax:  860-536-3961 
Booth:  1501 

George  R.  Hall  Contracting 

STAFFED  BY:  Graham  Hall,  CEO;  Homer  Taylor,  Pres.; 
Devin  Hogan,  Project  Manager;  Ron  Eberhardt, 
Director  (Sales);  Don  Bish,  Pat  Jarrell,  Managers 
(Installations) 

EXHIBIT:  George  R.  Hall  features  full  service  press, 
mailroom  and  material  handling  installations,  press 
equipment  rebuilding  services  and  press  system 
upgrades.  Installation  services  include:  single  and 
double  width,  new  and  used  press  installations;  unit 
stacking,  unit  additions  and  reconfigurations  of  exist¬ 
ing  presses;  mailroom/distribution  installation. 
Rebuilding  services  include  single  and  double-width 
press  equipment  rebuilding  and  web  width  reductions. 
System  upgrading  includes  ink  systems,  RTP  upgrades 
and  press  control  systems. 

Avon  Lake,  OH 

440-933-4100;  Fax:  440-933-7070 
Booth:  2439 

Harding  Ankarlo  designALLIANCE 

STAFFED  BY:  Ken  Harding,  Loren  Ankarlo,  Susie 
Gallaudet,  Gary  Polona,  Scot  Sherick,  Gail  Bowden 
EXHIBIT:  designALLlANCE’s  collaborative  services 
include  strategic  planning,  process  analysis,  equip¬ 
ment  integration,  facility  and  interior  design  services 
and  business  consulting.  designALLIANCE  will  present 
New  Worlds  of  Opportunity,  an  interactive  two-day 
workshop  designed  for  managers  and  executives  at 
newspapers  of  all  sizes.  Each  workshop  will  explore 
and  assess  the  impact  that  business  and  media  change 
drivers  will  have  on  a  newspaper’s  fundamental  mis¬ 
sion  over  the  next  three  to  five  years.  Workplace  of  the 
Future  enables  clients  to  link  their  strategic  business 
objectives  to  comprehensive  and  innovative  workplace 
designs  that  support  company-wide  participation, 
strengthening  business  strategy  and  organizational 
goals. 

Boulder,  CO 

303-443-2535  ext.  101;  Fax:  303-443-2289; 

kenh@hadesignalliance.com; 

web  site:  httpyAvww.hadesignalliance.com 


Booth:  1571 

Harland  Simon  pic 

STAFFED  BY:  Tony  White,  Sales  Director;  Suzanne 
Fisher,  Marketing  Manager;  Doug  Mack,  Rob  Watson, 
Sales  Directors  (U.S.) 

EXHIBIT:  Harland  Simon  will  display  the  PRIMA  press 
control  console,  as  sold  to  The  Commercial  Appeal, 
Memphis  and  Chicago  Sun-Times,  as  well  as  the 
PRIMA  MS  management  system,  which  includes  pro¬ 
duction  planning,  auto  press  layout,  page  tracking, 
screen  proofing,  presetting,  local  and  Intranet  produc¬ 
tion  monitoring,  reporting,  roll  tracking  and  totaliz¬ 
ing. 

Milton  Keynes  Bucks,  United  Kingdom 
44-1908-276727;  Fax:  44-1908-276701; 
suzanne.fisher@harlandsimon.com; 
web  site:  httpyAvww.harlandsimon.com 


Booth:  2101 

Harris  Publishing  Systems  Corp. 

STAFFED  BY:  Don  Rogers,  VP.  &  GM;  Bill  Coates,  VP. 
(Sales);  G.  Briggs  Kilboume,  V.P.(Marketing);  Johanne 
Kittle,  VP  (Operations);  Gerry  Levitz,  Director  (Sales); 
Jim  Woodfin,  Man^r  (Product  Marketing) 

EXHIBIT:  Harris  Publishing  Systems  Corp.,  a  $3  9  bil¬ 
lion  international  communications  and  electronics 
company,  will  unveil  the  “next  level”  of  publishing 
solutions  including  new  integrated  newsroom  and 
advertising  innovations,  from  the  same  company 
that's  revolutionizing  the  communications  business, 
Harris  Corporation.  Harris  Corp.  will  spotlight  High 
Definition  Television  and  wireless  LAN  technology  and 
demonstrate  the  NewsMaker  Editorial,  Newsmaker 
Page  Design,  AdPower  Classified  P^nation,  PageTrak, 
Newsmaker  Correspondent,  DASH  (Display  Ad 
Makeup),  and  Mac  integration  products. 

Melbourne,  FL 

407-242-5445;  Fax:  407-242-4074; 
jfitch@harris.com; 

web  site:  httpyAvww.ess.haITis.com^psc 


Booth:  1812 

HAX  Systems  LLC 

STAFFED  BY:  Charles  Wright,  CEO;  Dick  Overton, 
Director  (Sales  &  Marketing) 

EXHIBIT:  The  HAX  Story  Processor  Version  2.0  is  the 
fast,  easy  way  for  reporters  to  write  and  send  stories 
from  their  laptop  computers  to  their  newspapers  with 
the  proper  formatting  control  codes  for  paragraphs, 
type  styles,  fonts  and  story  header  information. 
Compatible  with  most  front-end  systems,  HAX  allows 
stories  to  be  sent  directly  or  by  e-mail,  in  plain  text 
or  already  formulated  for  the  system.  Custom  char¬ 
acters  can  be  created,  displayed  on  screen  and 
mapped  to  special  front-end  formatting  commands. 
HAX  can  be  used  on  almost  any  PC  running  Windows 
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95/98/NT  with  a  Hayes  compatible  modem. 

Fresno,  CA 

888-553-0997;  Fax:  209-486-7281; 

doverton@haxsystems.com; 

web  site:  http//www.haxsystems.com 

Booth:  353 

Heidelberg  Web  Systems 

STAFFED  BY:  Doug  Gibson,  V.P.  (Newspaper  Sales); 
Peter  Walczak,  Technical  Sales  Specialist;  Jon  Fulton, 
Dave  Gilmore,  Dan  Kemper,  Dan  Picco 
EXHIBIT:  Heidelberg  Web  Systems,  which  manufac¬ 
tures  web  offset  presses  and  mailroom/packt^ing 
equipment  for  the  newspaper  industry,  will  be  spot¬ 
lighting  Mainstream,  a  totally  new,  double-width,  gap¬ 
less  newspaper  press  set  for  production  in  2000.  The 
new  paster  designed  in  conjunction  with  the 
Mainstream  will  be  on  display,  along  with  a  brand  new 
high-speed  inserter  model  and  a  RIMA  stacker. 

Dover,  NH 

603-743-5680;  Fax:  603-749-3301; 

klee@mail.hwpi.com; 

web  site:  httpy/www.heidelberg.com 


Booth:  621 

HK  Systems 

STAFFED  BY:  Rob  Smith,  Manager  (Business 
Development) 

EXHIBIT:  HK  Systems  markets  a  full  line  of 
storage/retrieval  machines,  automated  self-guided 
vehicles,  conveyors,  sortation  equipment,  electrified 
monorail,  and  palletizers  including  the  Z-3  NewsWrap 
palletizer.  HK  systems  provides  a  broad  range  of  sup¬ 
port  services  including  consultation,  implementation, 
modification,  and  maintenance. 

Hebron,  KY 

606-334-3082;  Fax:  606-334-2759; 

rob.smith@hksystems.com; 

web  site:  httpy/www.hksystems.com 


Booth:  1249 

Honeywell-Measurex,  Inc. 

STAFFED  BY:  Jan  Gribowiez,  Dennis  Davey 
EXHIBIT:  Honeywell-Measurex’s  Printa  printing  press 
automation  system  helps  printers  efficiently  control 
process,  reduce  waste  and  ensure  perfect  quality  in 
every  print  run.  Honeywell-Measurex  is  the  leader  in 
the  control  of  shaftless  printing  presses.  Printa  now 
includes  two  new  advanced  press  control  enhance¬ 


ments:  flying  plate  changeover  and  tower  to  tower 
change  over. 

Cupertino,  CA 

408-864-7525;  Fax:  408-864-7538; 
linette.young@hmx.honeywell.com; 
web  site:  httpy/www.measurex.com 


Booth:  1082 

Hurletron,  Inc 

STAFFED  BY:  Dave  Klein,  GM,  Dan  Jahn,  Sales 
Manner,  Jeff  Petrin,  Manager  (Project  Engineering) 
EXHIBIT:  Hurleton  will  display  the  ElectroCard  system 
for  attaching  response  cards  and  Post-it  notes  to  a  web 
at  press  speeds.  The  ElectroCard  affixes  cards  and  Post- 
it  with  -I-/- 1/8”  accuracy. 

Lincolnshire,  IL 

847-4784)723;  Fax:  847-478-9761; 

djahn@hurletron.com; 

web  site:  httpy/www.hurletron.com 


Booth:  3031 

IBM 

STAFFED  BY:  Steve  Dienna,  Global  Publishing  Exec.; 
Karen  Anderson,  Marketing  Manager;  George 
Schlaughenhoupt,  Global  Solutions  Manager,  Kevin 


Integrateci 

.  rdutionsi 

for  the  Newspaper  Industry. 


•  Workplace  Alternative  Programs 

•  Strategic  Planning  •  Production  Planning 

•  Facility  Design  &  Construction 

•  Energy  Management  •  Information  &  Data  Systems 

•  Call  Centers  •  Facility  Management 


>f  c:'C:  I.  I  K  K 

An  AECOM  Company 
150  Offices  in  24  Countries 
312.836i7760  •  www.mcclier.com 
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Murphy,  Business  Unit  Exec.;  Bob  Elliot,  Business  Unit 
Exec.;  Hiroshi  Shiomi,  Global  Solutions  Manager 
EXHIBIT;  IBM’s  e-business  initiatives  at  NEXP099 
include  a  wide  range  of  functions  and  services,  includ¬ 
ing:  SurfAid  Analytics,  which  provides  the  ability  to 
closely  monitor  Web  site  activity  for  fulfillment; 
NewsFlow  for  Lotus  Notes,  a  web  publishing  solution 
for  Lotus  Domino;  Net.Commerce,  IBM’s  award-win¬ 
ning  Internet  commerce  platform,  and  the  newest  line 
of  IBM  Netfinity  hardware  servere  for  the  growing 
demand  in  highly-available  systems  running  the 
Microsoft  NT  operating  system.  In  the  Lotus  booth  vis¬ 
itors  can  see  the  latest  versions  of  Lotus  Notes,  Domino 
5.0  and  the  wide  range  of  Lotus  solutions  from  IBM 
and  its  key  partners  in  the  publishing  industry. 

Palm  Beach,  FL 

561-615-7038;  Fax:  561-615-6526; 

doriant@us.ibm.com; 

web  site:  http7/www.ibm.com 


Booth:  1717 

ICANON  Associates,  Inc. 

STAFFED  BY;  Jim  Miani,  Mike  Hanson,  Robert  Derwin, 
James  Selph,  Dave  Motes,  Joe  Lewinski 
EXHIBIT:  ICANON  will  present:  Ad-Palm,  mobile 
advertising  customer  contact/order  management  via 
PalmPilot  and  driven  by  NEWZware,  which  enables 
sales  reps  to  manage  contacts  and  orders  to  help  close 
the  deal  while  eliminating  paperwork;  Dist-Palm, 
mobile  single-copy  draw,  returns,  and  theft  manage¬ 
ments  via  PalmPilot  and  driven  by  NEWZware,  allows 
you  to  enter  payments,  retums/thefts  or  make  draw 
adjustments  out  in  the  field  and  automatically  posts 
the  information  to  NEWZware  business  system; 
Dispatch-Pager,  driven  by  NEWZware,  automates  text 
and  numeric  p^ng  for  dispatched  misses,  deliveries 
and  shortages;  NEVt7ware  User  Network  reports,  ideas, 
and  practices  for  newspaper  managers.  The  Network 
consists  of  a  broadcast  mailing  list,  a  website  reposito¬ 
ry  of  technical  documentation  and  Crystal  Reports  that 
were  written,  tested,  and  submitted  by  NEWZware 
usere;  and  NEWZware  business  mant^ement  software 
including  advertising,  circulation,  ’TMC  and  insert 
management,  Postalsoft  address  correction,  credit  card 
payments,  transient  billing  and  layout  interfaces,  gen¬ 
eral  ledger,  accounts  payable  and  payroll. 

Ft.  Washington,  PA 
215-653-0754;  Fax:  215-653-0829; 
bmacqueen@icanon.com; 
web  site:  http://www.icanon.com 


Booth:  2805 

iCat  Corporation  (A  division  of  Intel) 

STAFFED  BY:  Scott  Haley,  Matt  Stroh,  Marketing;  Steve 
Santamaria,  Sales  Manager,  Scott  Battishill,  Public 
Relations;  Eric  Martin,  Business  Development;  Tashia 
Kuta,  Sales  iCO  Provider  Program  Manager 
EXHIBIT:  The  iCat  Web  Store,  everything  a  small  busi¬ 
ness  needs  to  build,  run,  and  develop  a  remote  man¬ 


aged  on-line  business;  iCat  Commerce  Cart,  an  on-line 
shopping  cart  that  transforms  Web  sites  into  a  fully 
functional  on-line  business  able  to  accept  orders;  iCat 
E-commerce  Provider  Program  allows  companies  to 
offer  co-branded  e-commerce  solutions  to  their  small 
business  customers;  iCat  Affiliate  Program,  allows 
companies  and  individuals  to  earn  recurring  revenue 
by  offering  iCat’s  Commerce  Online  to  their  customers. 
Seattle,  WA 

206-505-8703;  Fax:  206-505-8810; 

scotth@icat.com; 

web  site:  http://www.icat.com 


Booth:  1730 

IFRA 

STAFFED  BY:  Jamie  Davies,  Director  (Marketing  and 
Expo);  Valerie  Amould,  Editor  “Techniques  de  Presse”; 
Mechthild  Schimpf,  Director  (Concept  and 
Organization);  Jurgen  Miiller-Stephan,  Director 
(Events) 

EXHIBIT:  IFRA  is  the  world’s  leading  association  for 
newspaper  and  media  technology,  with  more  than 
1,300  members.  IFRA  will  provide  information  on 
activities  such  as  the  1FRA99  Expo  and  accompanying 
workshops,  special  events,  publications  (including  the 
monthly  magazine  “Newspaper  Techniques”  and  the 
“Suppliers  To  The  Newspaper  Industry  ”  international 
directory)  and  the  new  IFRA  web  site. 

Darmstadt,  Germany 

49-6151-733-781;  Fax:  49-6151-733-802; 

jamie@ifra.com; 

web  site:  http://www.ifra.com 


Booth:  728 

IMC  America 

STAFFED  BY:  Ward  Walsh,  Pres.;  Ric  Mayle,  V.P.  (Sales 
&  Marketing) 

EXHIBIT:  IMC  America  is  the  North  American  distrib¬ 
utor  of  Von  Roll  customized  systems  for  storing,  trans¬ 
porting  and  loading  paper  roils.  Grafikontrol  supplies 
closed  loop  automatic  register  control  systems  that  can 
produce  marks  only  .8mm  in  size. 

York,  PA 

717-845-4807;  Fax:  717-845-8828; 
imcservice@netrax.net 

Booth:  2467 

Indices 

STAFFED  BY:  Juan  F.  Healy  Loera,  Exec.  Director; 
Carlos  Felix,  Manager  (R  &  D) 

EXHIBIT:  Indices  will  display  the  I-Class  2000,  a  Y2K 
classified  system  perfect  for  small  to  medium  Latin 
American  newspapers,  and  the  1-News  2000,  a 
Microsoft  word  based  editorial  system  for  small  to 
medium  Latin  American  newspapers. 

Nogales,  Mexico 

52-62-594750;  Fax;  52-62-594751; 

jfhealy@imparcial.com.mx; 

web  site:  httpy/www.indices.com.mx 


Booth:  239 

Indramat 

STAFFED  BY:  Kin  Yung,  Manager  (Printing  & 
Converting);  Jim  Hulman,  Senior  Account  Exec.;  John 
Kowai,  Manager  (Marketing) 

EXHIBIT;  At  1 1  AM  on  Tliesday  and  Wednesday  Qune 
15th  and  l6th)  Indramat  will  present  a  live  20  minute 
satellite  videocast  which  will  link  showgoers  with 
Copley  Newspaper’s  “State  Journal  Register,”  operators 
of  the  first  shaftless  press  unit  retrofit  in  the  United 
States.  The  “State  Journal  Register”  worked  with 
Rexroth  Indramat  and  systems  integrator  Standard 
Electric  to  synchronize  a  shaftless  press  unit  with  a 
mechanically  driven  press.  Tlie  videocast  will  demon¬ 
strate  the  ease  of  a  plate  change,  speed  of  make-ready, 
and  reliability  and  quality  of  the  retrofit  installation. 
Representatives  from  the  “State  Journal  Register”  will 
describe  how  the  retrofit  was  accomplished  and 
explain  the  benefits  to  their  business. 

Auburn,  Hills,  Ml 

248-393-3330;  Fax:  248-393-2906; 

tspengler@indramat.com; 

web  site:  httpy/www.indramat.com 


Booth:  629 

Industrial  Acoustics  Company,  Inc. 

STAFFED  BY:  Jim  Graham,  V.P.;  Dan  O’Brien,  Product 
Manager 

EXHIBIT:  Industrial  Acoustics’  new  Zone  rooms  will  be 
displayed.  These  rooms  provide  cost-effective  enclo¬ 
sures  that  protect  press  operators  from  printing  and 
mailroom  noise.  Recent  projects  completed  for  the 
Washington  Post,  Newsday,  and  Singapore  Press  will  be 
featured,  and  a  videotape  describing  how  to  design 
press  areas  to  reduce  noise  will  be  shown. 

Bronx,  NY  10462 

718-43(M518;  Fax:  7184304530; 

jddgraham@aol.com; 

web  site:  http://industrialacoustics.com 


Booth:  2959 

InfiNet 

STAFFED  BY:  Susan  Kelly-Gilbert,  V.P.  (Customer 
Development);  Annette  Kingman,  Affiliate  Sales 
Manager 

EXHIBIT:  InfiNet  offers  complete  Internet  solutions  for 
newspapers  which  include:  Web  Site  hosting,  a  suite  of 
classifieds  products,  ad  man^ement  tools,  archives, 
community  publishing  and  chat  applications. 

Norfolk,  \A 

757-624-2681;  Fax:  757-627-2498; 

njqualls@infi.net; 

web  site:  http://www.infi.net 


Booth:  2909 

Infonautics 

STAFFED  BY:  Bill  Burger,  V.P.  (Content  and  Media 
Services);  Byron  Colby,  Director  (Media  Services);  Pat 
Casey,  Senior  Account  Exec. 

EXHIBIT:  Infonautics  is  a  leading  provider  of  e-com- 
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merce  online  archive  solutions  to  the  newspaper  pub¬ 
lishing  community,  whose  clients  include  The 
Associated  Press,  Cox  Interactive  Media  and  The  Dallas 
Morning  News. 

New  York,  NY 

212-344-4040;  Fax:  212-344-3322; 

pkapla@infonautics.com; 

web  site:  httpyAww.infonautics.com 


Booth:  2915 

Informatel,  Inc. 

STAFFED  BY:  Andre  Paquette,  Pres.;  Vincent  De  Garie, 
Account  Director,  Sylvain  Lesagem,  Senior  Analyst 
EXHIBIT:  Informatel  will  display:  AdPlus-Classifieds, 
software  that  allows  accessibility  to  entire  customer 
history;  the  WYSIWYG  text  editor,  which  easily  places 
logos  and  images;  AdPlus-Display,  which  uses  a  stan¬ 
dard  database  (SQL/OBDC  compliant)  that  is  dynami¬ 
cally  linked  with  Informatel  layout,  classifieds, 
accounting  and  account  management  systems  soft¬ 
ware;  AdPlacer-Display,  a  32-bit  pagination  system  that 
offers  the  ability  to  paginate  multi  editions  at  the  same 
time,  and  when  linked  with  AdPlus-Display,  allows 
your  editorial  and  sales  departments  to  have  an  on¬ 
line  view  of  the  page  layout. 

Laval,  Quebec,  Canada 
450-975-9000;  Fax:  450-975-8005; 
vdegarie@informalel.com; 
web  site:  httpy/informatel.com 


Booth:  1539 

The  Ink  Company 

STAFFED  BY:  George  Tholke,  Pres.;  Paul  Bolnik,  V.P.; 
Bob  Throckmorton,  Director  (Corporate  Services); 
Dave  Roberts,  Director  (Sales) 

EXHIBIT:  The  Ink  Company  will  be  highlighting  the 
latest  advances  in  no-rub  technology,  water-based  inks 
for  news  flexo  and  new  developments  in  water-based 
coatings. 

West  Sacramento,  CA 

916-372-2452;  Fax:  916-372-1860; 

info@ink.com; 

web  site:  httpyAww.ink.com 


Booth:  1101 

Inland  Graphics  International,  L.C. 

STAFFED  BY:  Charles  Kuryla,  Director  (International 
Sales);  M^e  Diez,  Director  (Administration  and 
Finance);  Julio  Sanclemente,  Regional  Manager; 
Justin  Ramirez,  Manager  (Technical  Sales) 

EXHIBIT:  Based  in  Miami,  with  offices  in  Mexico, 
Argentina,  Chile,  and  Columbia,  IGI  specifically 
addresses  the  needs  of  newspaper  and  commercial 
printers.  Through  direct  sales  and  various  distribution 
agreements,  IGI  supplies  ink,  press  control  systems, 
new  and  used  presses,  spare  parts,  plates,  blankets,  reg¬ 
ister  and  mailroom  systems  to  the  Caribbean  and  Latin 
American  market. 

Miami,  FL 

305-271-6118;  Fax:  305-271-0841 

pancho@inland-graphics.com 

web  site:  httpyAww.inland-graphics.com 


Booth:  1101 

Inland  Newspaper  Machinery  Corporation 

STAFFED  BY:  Beau  Campbell,  Pres.;  Jim  Allison,  Sales 
Manager,  Ann  Ewing,  Sales  Administration;  Reinhold 
Eckelhoefer,  Director  (Technical  Services) 

EXHIBIT:  Inland  specializes  in  top  quality  pre¬ 
owned  web  offset  presses  and  offers  services  such  as 
removal,  transportation,  reconfiguring,  recondition¬ 
ing,  installation  and  consulting.  Inland  buys  press 


equipment  and  can  act  as  an  exclusive  selling  agent. 
Lenexa,  KS 

913-492-9925  ext.  201;  Fax:  913-492-0170; 
web  site:  httpyAww.inlandnews.com 


Booth:  1683 

Innotek-Engineered  Products 

STAFFED  BY:  Parke  Killinger,  V.P.  (Sales);  Dan 
Toynton,  International  Sales  Manager,  Thord  Good, 
Sales  (Scandrive  Rep.) 


The  Society  for 
News  Design, 

in  conjunction  with  the  ^ 

American  Society  of 
Newspaper  EcJitors,  has 
written  the  definitive 
workbook  and  guide 
to  pagination! 

Finally, 

PAGINATI 
without  the  AGGRAVATION 

This  invaluable  resource,  Just  in  time  for  NEXPO,  can  help: 

^  Make  smarter  pagination  purchases. 

^  Better  manage  a  pagination  installation. 

^  Fine-tune  current  procedures  to  improve  workflow. 

^  Make  the  technology  work  in  your  favor. 


$15  PER  COPY,  PLUS  $2.50  SHIPPING  ($3.50  OVERSEAS) 

□  Check  enclosed  U.S.  dollars  drawn  on  a  U.S.  bank. 

Mai!  to  SND,  129  Dyer  St,  Providence,  Rl  02903-3904 

Name  _ 

Address  _ 


City  _ 

State,  Zip _ 

Credit  card  orders  (fax  this  form  to  (401)  276-2105) 

□  VISA  □  MasterCard  □  American  Express 

Card  #: _ _ 


Name  on  card: 


Signature  (required): 


.Expires: 


«»SND 


Good  design 
is  good  business 
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EXHIBIT:  Innotek  provides  innovative  engineering 
solutions  to  print  problems,  manufacturing  and 
design  of  proprietary  press  components  for  press  man¬ 
ufacturers.  Innotek  also  offers  damping  and  wash 
downsystems,  scandrive  self-oscillating  rollers,  and 
high-efficiency  actuators  for  speed  phase  and  registra¬ 
tion  control. 

Maple  Grove,  MN 
612-493-2810;  Fax:  612-493-2809 

Booth:  2584 

Integrated  Technologies  Solutions,  Inc. 

STAFFED  BY:  Ezra  Gershon,  Pres.;  Robert  M. 
Landsman,  Marketing  Consultant 
EXHIBIT:  Integrated  Technologies  will  display 
PostWork,  a  collection  of  integrated  software  solutions 
for  color  proof,  page  flow  management,  multi-bum 
and  page  pairing,  networking  to  remote  printing 
plants  and  integration  with  Imagers  and  CTP 
machines.  ITS  emphasizes  automation  and  productiv¬ 
ity.  Connectivity  to  Autologic,  Scitex,  Linotype-Hell, 
ECRM,  Crosfield,  Western  Lithotech  and  Konica  has 
been  installed  worldwide.  New  modules  include 
PostView,  PostProof  and  PostMerge.  Also  displayed  will 
be  Integrated  Color  Proofing  for  multiple  printing 
sites.  ITS  has  devised  a  patented  approach  that  pro¬ 
vides  reliable,  fast,  consistent  and  automated  repro¬ 
duction  for  color  quality  control  in  a  network  environ¬ 
ment,  integrating  a  scanner  XY  color  densitomatry, 
networking  and  color  proofing. 

Farmingdale,  NY 

516-420-9401;  Fax:  516-420-0453; 

ezra@i-tech-s.com; 

web  site:  httpy/www.i-tech-s.com 

Booth:  1283 

Intercontinental  Engineering  Co.,  Inc. 

STAFFED  BY:  Michael  Schwartz,  Pres.;  Soniendra 
Khosia,  Director 

EXHIBIT:  lEC  will  exhibit  the  new  GEMINI,  a  50,000 
copy  per  hour  web  offset  press  system  including  a  new 
jaw  folder  and  integral/free-standing  speed  match 
autopaster.  Configurations  are  available  up  to  four- 
high  towers  mounted  on  top  of  an  autopaster.  Also  on 
display  will  be  the  F-30,  a  30,000  copy  per  hour  web 
offset  press  as  well  as  a  four-high  tower.  Four  Color 
Satellite  units,  arch-type  units,  and  “I”  and  “Y”  units 
for  horizontal  webs  are  available  in  all  cutoffs.  The 
WEB  GENIE,  retro-fit  web  tension  control  to  convert 
existing  brake  block  and  pulley  brakes  to  disk  brake 
system,  will  also  be  shown. 

Taylor,  Ml 

734-946-9931  ext.  14;  Fax:  734-946-9992; 
lec45k@aol.com 

Booth:  3069 

Internet  Tradeline,  Inc. 

STAFFED  BY:  Saul  Homik,  V.P.;  Arnold  Behrman,  Eli 
Belil 

EXHIBIT:  Internet  Tradeline  develops  virtual  shopping 
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malls,  sponsored  by  newspapers  and  newspaper  pub¬ 
lishing  organizations  and  populated  by  traditional 
retail  outlets  in  the  form  of  virtual  storefronts.  All  vir¬ 
tual  malls  and  virtual  stores  known  as  Paint  +  Shop 
malls  and  Paint  +  Shop  stores  are  accessible. 

New  York,  NY 

m-WI-(^lT,  Fax:  212-997-6840; 

kbarthel@tradeline.net; 

web  site:  http://www.tradeline.net 

Booth:  259 

Intralox,  Inc. 

STAFFED  BY:  Paul  Hirshmann,  Industry  Account 
Manj^er,  Evelyn  Finney,  Customer  Service  Rep.;  Joe 
DePaso,  Senior  Engineer  (Applications  &  Research) 
EXHIBIT:  Intralox  offers  conveying  solutions  to 
improve  efficienq  and  reduce  operating  and  start-up 
costs.  Intralox  modular  plastic  conveyor  belts  can  be 
used  in  a  variety  of  newspaper  plant  applications,  such 
as  sorting  and  distribution  of  bundles,  stacking,  strap¬ 
ping,  waste  collection  and  stream  conveying.  The  pos¬ 
itive  drive  and  tracking  of  modular  plastic  conveyor 
belts  eliminates  slippage  and  edge  damage  associated 
with  other  belting  technologies.  In  many  applications, 
Intralox  modular  plastic  conveyor  belts  have  proven 
more  reliable,  more  energy  efficient,  quieter  and  easi¬ 
er  to  repair  than  rubber,  fabric  and  metal  belts. 
Intralox  will  also  display  the  Series  1100  Flush  Grid 
Belt,  the  Series  900  Flush  Grid  Belt,  the  Series  400 
Flush  Grid  Belt  and  the  Series  2200  Radius. 

Harahan,  lA 

504-733-0463;  Fax:  504-734-0063; 

rsalazar@laitram.com; 

web  site:  httpy/www.intralox.com 

Booth:  2903 

IPIX  (Interactive  Pictures  Corp.) 

STAFFFT)  BY:  David  Ramsey,  Sales  Manager;  Chasity 
McLain,  Marketing  Coordinator;  Derek  Morgan, 
Account  Exec.;  Charlie  Sasso,  Manager  (Western 
Region) 

EXHIBIT:  On  display  will  be  the  Nikon  950/700  Digital 
Camera  bundled  with  IPIX  software. 

Oak  Ridge,  TN 

423-482-3000;  Fax:  423-482-5447; 

townsendk@ipix.com; 

web  site:  http://www.ipix.com 

Booth:  2224 

J&B  Software 

STAFItD  BY:  Gerry  Marcucci.  Director  (Commercial 
&  Public  Sector);  Colleen  M.  Alley,  Account  Executive 
EXHIBIT:  J&B  Software  has  successfully  completed 
hundreds  of  payment  system  projects  in  a  wide  range 
of  industries.  Approximately  15%  of  all  payments 
processed  in  the  U.S.  utilize  J&B  Software  remittance 
applications;  our  strong  base  of  customers  process 
more  than  nine  million  transactions  per  day.  J&B 
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Software  will  be  displaying  their  flagship  product. 
Transaction  Management  System  (TMS),  an  applica¬ 
tion  that  provides  an  efficient  method  for  processing 
from  2,000  transactions  per  day  to  over  1,000,000 
transactions  a  day.  J&B  also  supports  multiple  hard¬ 
ware  platforms,  including  BancTec,  NCR,  Unisys, 
Panini,  Scan  Optics,  and  Kleindienst.  TMS  Image, 
which  is  feature  rich,  exceeds  the  standard  needs  of 
remittance  industry  and  can  be  easily  customized  to 
the  most  complex  requirements.  Enterprise  Solutions 
such  as  .Mark  Sense,  Image  Archive,  Key  at  Home, 
MICR  Database,  Returns  Database  and  Account 
Lookup  afford  our  clients  the  ability  to  further  employ 
the  features  of  TMS. 

Blue  Bell,  PA 

215-641-1500;  Fax:  215-641-1181; 

karinh@tmsimage.com; 

web  site:  http://www.tmsimage.com 

Booth:  1115 

Jardis  Industries,  Inc. 

STAFFED  BY:  Al  Jardis,  Pres.;  Gary  Klawinski,  Director 
(Sales);  Art  Langosch,  Cliff  Bassett,  Regional  Sales 
Manager 

EXHIBIT:  Jardis  Industries  provides  pressroom  ancil¬ 
lary  equipment.  Complete  pressroom  solutions  are 
available  with  single  source  responsibility.  Jardis 
equipment  is  approved  for  OEM  Sales  through  press 
manufacturers  in  conjunction  with  new  press  installa¬ 
tions  or  directly  from  Jardis  Industries  for  upgrading 
existing  presses.  Products  available  include  Flying 
Pasters,  Festoon  Splicers,  Constant  Tension  Infeeds, 
Web  Guides,  High  Velocity  Dryers,  Chill  Stands, 
Silicone  Applicators,  Ribbon  Decks  and  custom  engi¬ 
neered  products.  Additionally,  press  unit  enhance¬ 
ments  such  as  motorization,  pneumatic  throw-ofis,  fa- 
out  controls,  plow  folders,  roll  loaders,  pneumatic 
brakes  and  full  page  motorized  compensators  are 
available.  Jardis  will  feature  their  newest  model  of  web 
pasting  equipment,  the  FP4550  Flying  Paster,  rated  at 
70,000  iph. 

Itasca,  IL 

630-860-5959:  Fax:  630-860-6515; 
web  site:  http://www.jardis.com 

Booth:  2364 

John  Juliano  Computer  Services  Company 

STAFFED  BY:  John  Juliano,  Pres.;  Tor  Hansen,  Account 
Exec. 

EXHIBIT:  John  Juliano  Co.  presents  Guidelines,  an 
easy-to-use,  forms-based  application  which  allows 
users  to  manage  their  calendars  and  guides. 
Guidelines  has  modules  for  movies,  restaurants,  police 
blotters,  entertainment  calendars,  life  events  and 
more.  Guidelines  allows  users  to  set  up  export  profiles, 
thus  allowing  them  to  multi-purpose  their  content  eas¬ 
ily  and  cost-effectively.  Also  displayed  will  be  the 
Plansystem,  a  publication  production  and  tracking 
software.  Plansystem  also  builds  and  stacb,  and  when 
combined  with  off-the-shelf  software  such  as  Word, 
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Xpress,  Photoshop,  and  Illustrator,  is  a  complete  pub¬ 
lishing  system. 

Decatur,  GA 

404-377-9450;  Fax:  404-377-9931; 
jjcs@jjcs.com 


Booth:  2413 

K  &  F  Printing  Systems  International 

STAFFED  BY:  Alex  Kocsis,  CEO;  Joe  Bella,  V.P. 
(Marketing);  Terry  Kelly,  Director  (International 
Operations);  Tom  Kocsis,  V.P. 

EXHIBIT:  K  &  F  printing  will  display  the  Laser  Express 
C.T.P.  Unit,  the  Plate  Express  Automatic  Exposure  Unit 
and  the  Vision  Punch  Bender. 

Granger,  IN 

219-272-9950;  Fax:  219-277-6566; 

jbella@k-f.com; 

web  site:  http://www.k-f.com 

Booth:  1227 

Kansa  Corporation 

STAFFED  BY:  Ron  Swint,  V.P.  (Marketing)  ;  Chris 
McCune,  Senior  Marketing  Rep.;  Kevin  Paige,  Zach 
Lake,  Marketing  Reps.;  joe  Zumbrum,  Service  Manager, 
Jesse  Miser,  Assistant  Marketing  Manager 
EXHIBIT:  Kansa  will  be  running  their  high  speed  760, 
480  and  320  Inserting  Machines,  for  large  metropoli¬ 
tan  dailies  to  small  weeklies.  The  Kansa  320  Inserter 
will  be  running  into  the  Count-O-Veyor,  which  can 
accept  cut  or  folded  edge  leading.  The  Kansa  480 
Inserter  will  be  running  into  the  Kansa  1\vin  Stacker, 
which  can  stack  half-folds,  quarterfolds  or  tabloids  at 
^)eeds  up  to  15,000  pieces  per  hour.  The  Kansa  760 
Inserter  with  inkjet  labeling  will  run  into  a  conveying 
system  and  a  Kansa  high  speed  compensating  counter 
stacker.  The  Kansa  760  Inserter  will  insert  single  sheets 
to  128  pt^e  half-folds  through  each  insert  station  and 
can  run  up  to  eleven  inserts  in  a  single  pass.  Custom 
Designed  Belt  Conveyor  Systems  will  handle  products 
from  a  four  ps^e  half-fold  to  a  large  football  shaped 
inserted  package.  The  Kansa  Stacker  will  handle  from 
8  page  to  250  page  half-fold  and  up  to  60  batches  per 
minute.  The  Kansa  600  Feeder  Base,  550  labeler  and 
525  quarterfolder  can  feed  and  label  up  to  a  128  page 
half  fold  football  shaped  package,  and  also  offers 
Inkjet  labeling.  The  Kansa  Quadracart,  a  heavy-duty 
utility  truck  used  for  moving  or  storj^e  and  the  J-50 
Flat  Deck  Jogger  will  be  di^layed.  Kansa  Skid  Load 
Leveler  is  designed  to  eliminate  repetitive  bending  and 
lifting  motions  while  the  Padding  Press  eliminates  the 
mess  associated  with  pad  production. 

Emporia,  KS 

316-343-6700;  Fax:  316-343-2108; 
marketing@baldwinkansacom 

Booth:  601 

KASPAR  SHO-RACK 

Staffed  by  :  David  C.  Kaspar,  V.P.  (Sales);  Josh  Kaspar, 
Advertising  Manager . 

EXHIBIT:  Kaspar  will  display  coin-operated  Newspaper 
Racks,  the  TK  &  K  Electronic  mechanism  with  full  data 


system  capabilities  and  updated  TK  Advantage 
Software.  Moulded  honor  racks,  promotional  and 
point  of  purchase  items  including  acrylic,  polycarbon¬ 
ate,  counter  and  floor  models  are  also  available,  along 
with  new  style  “Concourse”  coin  operated  racks. 
Shiner,  TX 

512-594-2911;  Fax:  512-594-4264; 
kwire@.com; 

web  site:  htq)//www.shorack.com/ 


Booth:  900 

KBA  North  America 

STAFFED  BY:  Scott  Smith,  Pres.  &  CEO;  Gary  Owen, 
Director  (Marketing  &  Newspaper  Sales);  Heinz 
Schmdd,  V.P.  (Sales);  Jan  Lindstrom,  V.P  (Technology;) 
Bruce  Richardson,  Manager  (National  Accounts); 
Frank  Whittmann,  Manr^er  (Tech  Service) 

EXHIBIT:  KBA’s  Web  Press  Division  offers  a  complete 
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Over  1,700  publications  in  42  countries,  in  5  languages,  2  platforms, 

1  phone  number  800-638-1214  or  check  out  www.maned.com 
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line  of  single-width  and  double-width  flexographic 
and  offset  printing  machinery.  All  presses  are  available 
in  shaftless  couple  drive,  and  some  are  also  available 
with  gearless  drive. 

York,  PA 

717-755-1071;  Fax:  717-755-2327; 

kbamotter@aol.com; 

web  site:  http://www.kba-print.de 

Booth:  2283 

Jim  Kelley  &  Associates 

STAFFED  BY:  Jim  Kelley,  Pres.;  Stephen  Dunbar,  Sales 
.Manager,  Coleen  Kraynak,  Marketing 
EXHIBIT:  Displayed  will  be  the  Digital  Dot  1270  Wide 
Format  copy  dot  scanner  with  ability  to  scan  camera 
ready  double  truck  ads  in  less  than  one  minute  at  1270 
dpi.  New  Color  Snap  software  allows  4-color  separa¬ 
tions  to  be  reassembled  into  one  file,  on  screen  plate 
registration  and  the  ability  to  rotate  individual  separa¬ 
tions. 

Wilkes-Barre,  PA 

717-477-2501;  Fax:  717-477-3886; 
jkanda@aoI.com 

Booth:  1027 

King  Press  Corporation 

STAFFED  BY:  Evan  Kostas,  Pres.;  Jeff  Rex,  V.P.  (Sales  & 
Marketing);  Cliff  Eighmy,  V.P.  (Engineering);  Julius 
Rosewicz,  V.P.  (Customer  Service);  Geoff  Symanek, 
Regional  Manager;  Neina  Bellm,  Marketing 
Administrator 

EXHIBIT:  King  Press  Corporation  introduces  the 
PRINT  KING  IV  combining  a  proven  color  inker  and 
ease  of  operation  in  a  compact  vertical  web  press. 
Automated  options  can  tailor  the  PRINT  KING  IV  to 
numerous  coldset  or  heatset  applications.  The  Kingtrol 
remote  press  control  console.  Process  King,  Color  King, 
NEWSCOLOR IV,  Media  King,  Litho  King,  and  the  News 
King  will  also  be  on  display. 

Joplin,  MO 

417-781-3700;  Fax:  417-781-4002; 

ngibson@kingpress.com; 

web  site:  httpy/www.kingpress.com 

Booth:  179 

Kodak  Polychrome  Graphics 

STAFFED  BY:  Hermano  Rocha,  V.P.  &  .Marketing 
.Manager  (LAR);  Walter  .Manzek,  Product  Manager 
(LAR) 

EXHIBIT:  Kodak  Polychrome  Graphics  specializes  in 
electronic  photography,  film  and  paper  processors  and 
supplies,  plates  and  platemaking,  color  management 
systems,  and  computer-to-plate  products  (platesetters, 
systems,  etc.). 

Coral  Gables,  FL 

305-714-2000;  Fax:305-714-2011; 

manzekw@kpgraphics.com; 

web  site:  htipy/www.kpgraphics.com 


Booth:  2649 

Konica  Graphic  Imaging  USA,  Inc 

STAFFED  BY:  Steve  Schuster,  Pres.;  Bob  Feldberg,  V.P. 
(.Marketing);  Shashank  Munim,  Product  .Manager 
EXHIBIT:  Konica  produces  a  range  of  products  for  a 
wide  variety  of  tasks:  for  Imagesetting,  the  EV-Jetsetter 
family  consisting  of  large  format,  high  speed  image¬ 
setters  working  with  PS  3  compatible  Harlequin  RlP’s; 
for  Digital  Proofing,  the  HP  2000  large  format  proofer 
driven  by  SeeColor  RIP,  Rosette  RIP  for  halftone  proof¬ 
ing  or  Harlequin  RIP  with  ability  to  handle  ICC  pro¬ 
files.  Technologies  demonstrated  will  include  remote 
proofing,  two-sided  proofing  and  ROO.M;  for  scanning, 
Konica  will  demonstrate  Flatbed  Color  Scanners  and 
Black  &  White  Copy  Dot  Scanners.  Konica  will  also 
present  fully  networked  turnkey  solutions  for 
Macintosh  and  PC  systems  with  NT  servers  capable  of 
running  DPI  systems  and  Digital  Asset  .Management 
solutions. 

Glen  Cove,  NY 

516-674-2500;  Fax:  516-674-2530; 

rhf@ix.netcom.com; 

web  site:  http://www.konica.com/kgi 

Booth:  863 

Krause  Newspapers  Systems,  Inc. 

STAFFED  BY:  David  Peevers 
EXHIBIT:  Krause  provides  genuine  open  architecture, 
CTP  customization  and  flexible  Post  Rip  Imposition 
(PRl)  workflow.  The  Krause  presentation  will  concen¬ 
trate  on  the  company's  CTP  activities  and  will  feature 
the  new  La.serjet  CTP  platesetter  which  can  produce  up 
to  180  plates  per  hour  at  1270  dpi.  The  plates  are  deliv¬ 
ered  processed  and  press  ready. 

Coral  Gables,  FI 
305-422-9574; 

web  site:  http://www.krausens.com 
Booth:  2981 

Kubra  Data  Transfer 

STAFFED  BY:  Rick  Watkin,  Pres.;  Rick  Huff,  VP. 
(.Marketing);  Bill  Hardy,  Account  Executive 
EXHIBIT:  Kubra  introduces  a  new  way  for  billers  of  all 
sizes  to  reduce  costs  while  improving  their  service. 
Kubra  Interactive  Billing  Services,  iDOC  covers  all  the 
components  of  Internet  bill  presentment  and  payment, 
from  data  acquisition  to  bill  payment  and  remittance. 
Kubra  has  unparalleled  experience  in  systems  integra¬ 
tion  and  electronic  business,  and  can  help  you  deliver 
interactive  bills  from  system  to  system. 

Bloomingdale,  IL 
630-539-7206; 
whardy@kubra.com; 
web  site:  http://www.kubra.com 

Booth:  1570 

Lankford  Engineering 

STAFFED  BY:  Steve  Hall,  Pres.;  Pat  .Molbert,  Project 
.Manager,  Charles  Vivien,  V.P;  Niko  Pilgram,  Client 
Services;  .Mike  Edwards,  Project  Engineer 


EXHIBIT:  Lankford  will  display  a  modem  PLC-based 
paster  panel  that  enhances  the  operation  of  existing 
presses.  The  panel  features  on-line  diagnostic  capabil¬ 
ity,  touchscreen  operation  and  control  of  the  final  core 
cut  diameter.  It  is  network  and  bar  code  capable.  Quick 
Delivery  of  off-the-shelf  replacement  darts  is  another 
feature  of  the  unit. 

Lafayette,  LA 

318-267-3131;  Fax:  318-261-2332; 
pmolber1@lankfordengr.com 


Booth:  3075 

Lazer-fare  Media  Services,  Ltd. 

STAFFED  BY:  John  Stockwell,  GM;  Chris  Stanley,  Bob 
Howard,  Account  Managers 
EXHIBIT:  l.azer-fare,  the  developers  of  the  PDF  pagi¬ 
nation  tool  PostStrip,  have  been  consulting  newspa¬ 
pers  and  integrating  front  end  newspaper  systems  since 
1985. 

Winnipeg,  MB,  Canada 

204-452-5023  ext.  103;  Fax:  204-452-5061; 

j_stockwell@lazerfare.mb.ca 


Booth:  1601 

Lockwood  Greene  Engineers 

STAFFED  BY:  Joe  Collins,  Senior  .Manager  (Client 
Development);  Carmine  DiLullo,  V.P.  &  G.M;  Paul 
Poliski,  Project  Manager,  Dennis  Stamn,  Principal 
Consultant;  .Marilyn  Garcia,  Consultant 
EXHIBIT:  Lockwood  Greene  provides  full  service  plan¬ 
ning,  engineering,  architectural  and  constmction  ser¬ 
vices  for  Greenfield,  expanded  and  renovated  newspa¬ 
per  and  related  media  facilities.  Lockwood  Green  will 
demonstrate  computer  modeling  that  assists  the 
prospector  in  process  and  facility  planning. 

New  York,  NY 

212-545-6308;  Fax:  212-545-6400; 

joecollins@lg.com; 

web  site:  http://www.lg.com 


Booth:  2265 

LogEtronics  Corp. 

STAFFED  BY:  Isabel  Zobel,  John  .Masarick,  Bill  Merritt, 
Barry^  Heimbock,  Charles  Cornwell,  Ed  Rydbeck 
EXHIBIT:  LogEtronics  markets  an  extensive  line  of 
graphic  arts  pre-press  equipment,  including  rapid 
access  film,  paper  and  polyester  plate  material  proces¬ 
sors,  subtractive  plate  processors,  laminators,  on-line 
processing  systems  and  on-line  processors.  A  full  line 
of  accessory  items  is  available.  LogE  will  also  display 
the  .MX2229  film  processor  which  features  a  29-inch 
developer  path  length,  making  it  one  of  the  fastest 
processors  on  the  market. 

Springfield,  VA 

703-971-1400;  Fax:  703-971-9325 
loge@erols.com; 

web  site:  http://www.erols.com/loge 
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Booth;  1671 

Logic  Associates 

STAFFED  BY:  Jim  Downey,  Director  (Sales);  Barbara 
Ritchotte,  Sales  Administrator,  Frank  Gorski,  Director 
(Sales) 

EXHIBIT:  Logic  Associates  manufactures  the  Auto 
Count  3000,  1000,  500,  and  100  Press  Management 
Systems.  Coupled  with  Plant  Manager  Software,  over¬ 
ages  and  under  runs  to  below  1%.  Using  exclusive  DMI 
Technology,  Logic  Associates  offers  community  and 
local  newspapers  real  savings  on  commercial  print 
jobs. 

White  River  Junction,  VT 

8O2-295-5491  ext.  349;  Fax:  802-296-3701; 

carole@zlogic.com; 

web  site:  httpy/www.zlogic.com 


Booth:  1609 

Lorentzen  &  Wettre 

STAFFED  BY:  Bmce  Kopkin,  Pres.;  Lori  McAlister, 
Marketing  Director;  P.O.  Petersson-Warendh,  Area 
Sales  Manager 

EXHIBIT:  Lorentzen  &  Wettre  will  present  the  L&W 
TSO  Tester,  which  measures  the  Tensile  Stiffness 
Orientation  (TSO)  and  the  Tensile  Stiffness  Index 
(TSI)  properties  of  sheets  and  cross  machine  paper 
samples.  The  L&W  TSO  Tester  is  an  ideal  troubleshoot¬ 
ing  and  process  optimization  tool  for  increasing  effi¬ 
ciency  of  the  paper  machine.  It  can  also  be  used  to 
predict  converting  or  printing  performance  of  the  end 
product.  Information  from  the  instrument  can  be  used 
to  improve  productivity  and  reduce  costs  by  predicting 
runnability,  reducing  webbreaks  and  predicting  mis- 


register.  L&W  will  also  display  the  L&W  Autoline  300 
and  the  On-Line  Strength  Sensor. 

Alpharetta,  GA 

770-772-1008;  Fax:  770-442-6792; 
lori.mcalister.@lorentzen-wettre.com; 
web  site:  http://www.lorentzen-wettre.com 


Booth:  3081 

MacAcademy/Windows  Academy 

STAFFED  BY:  David  Dean,  Sales  Manager,  Shelley 
Schultz,  Manager  (Marketing);  David  Romeo,  Manager 
(International  Sales) 

EXHIBIT:  MacAcademy/Windows  Academy  produces 
training  videos  and  CD’s  for  Macintosh  and  Windows 
software  applications.  Training  is  available  for  soft¬ 
ware  such  as  Adobe,  Apple,  Corel,  Filemaker, 
Macromedia,  Microsoft,  Quark,  as  well  as  industry  spe¬ 
cific  training  products  such  as  Computer  Publishing, 
iMac,  Illustrator  8.0,  Multi-Ad  Creator  2,  Pagemill  3-0, 
Premiere  5.1,  Quicklime  \%  Vectorworks  8  and 
Website  development.  MacAcademy/Windows  Academy 
also  provides  live  training  seminars  and  castomized 
on-site  training. 

Ormond  Beach,  FL 

904-677-1918  ext  213;  Fax:  904-677-6717; 

davidd@floridamkt.com; 

web  site:  http://www.macacademy.com 

Booth:  1427 

Machine  Design  Service,  inc. 

STAFFED  BY:  Greg  Greenan,  Manager  (Marketing  & 
Sales);  Brad  Moseley,  Sales  Manager  (Western  Region); 
Steve  Williard,  Inside  Sales 

EXHIBIT:  MDSl  will  be  displaying  its  new  Newspak 


Newspaper  Counter-Stacker,  as  well  as  the  Lint  Buster 
Dry  Blanket  Cleaner,  Low  Profile  Rollhandling  equip¬ 
ment  and  Mailroom  Telesct^ing  Roller  Top  Conveyors. 
Technical  staff  will  be  available  to  provide  information 
on  roll  handling,  mailroom,  bundle  distribution  and 
waste  handling  systems. 

Denver,  CO 

303-294-0275  ext.  120;  Fax:  303-294-0634 


Booth:  2001 

Mactive,  Inc. 

STAFFED  BY:  Lynn  Yawn,  Director  (Sales);  Scott 
Roessler,  GM;  Steve  Roessler,  Director  (Marketing) 
EXHIBIT:  Mactive  will  feature  a  complete  ad-order 
entry  system,  with  software  for  booking  and  dynamic 
pricing  run-of-paper,  classified  display,  classified  liners 
and  pre-prints.  Mactive  will  also  feature  interactive 
layout,  classified  pagination,  finance  software,  con¬ 
tract  management  and  customer  management. 
Melbourne,  FL 

407-254-5559;  Fax:  407-254-5252; 
steve.roessler@mactiveinc.com; 
web  site:  http://www.mactiveinc.com 


Booth:  2561 

Managing  Editor,  Inc. 

STAFFED  BY:  Dennis  McGuire,  Pres.;  Mark  Leister,  VP. 
(Marketing);  Steven  Haught,  Director  (Sales);  Peter 
Kelts,  V.P.  (Technical  Services);  Linda  Bruce,  Marketing 
Manager 

EXHIBIT:  Managing  Editor  will  display  the  Ad  Layout 
System  3  0,  advertising  layout  software  with  a  Plug-in 
for  automated  ad  layouts  into  Adobe  InDesign  pagina¬ 
tion.  Features  include  a  new  report  generator  for  cus- 
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tomized,  ctDSS-platform  reports;  contextual  menu  sup¬ 
port;  a  new  Storyboard  for  assigning  editorial  content 
to  pages;  new  color  support  features,  including  per- 
cent^e  definition  of  ad  color  usage;  and  dynamic 
runsheet  filtering  for  display  and  export  based  on  user- 
specified  criteria.  Roundhouse  Ad  Tracking  System 
includes  new  features  for  automatic  pick-up  of  ad  files 
from  a  previous  run  during  import,  seamless  integra¬ 
tion  with  ALS  and  automatic  EPS  generation  and 
tracking.  Class  Force  2.0  is  a  totally  rebuilt,  point-and- 
shoot  classified  layout  program,  specifically  designed 
for  smaller  classified  sections.  ClassForce  offers  multi¬ 
directional  flow,  automatic  vertical  justification  with 
widow  and  orphan  control,  automatic  placement  of 
headers  and  fillers  and  much  more, 

Jenkintown,  PA 

215-886-5662  ext.  267;  Fax:  215-886-5681; 

spaprcka@maned.com; 

web  site:  httpy/www.maned.com 

Booth:  1449 

MAN  Roland 

STAFFED  BY:  Vince  Lapinski,  VP.  (Newspaper  Group); 
Mark  Handley,  Director  (Market  Development);  Keith 
Kandrashoff,  Sales  Manager  (West);  Ron  Sams,  Sales 
Manager  (Midwest);  Harry  Newton,  Sales  Manager 
(East);  Greg  Harabin,  Sales  Manager  (South) 
EXHIBIT:  MAN  Roland  will  introduce  the  four-page 
across,  one-page  around  REGIOMAN  press  which 
prints  blanket  to  blanket  utilizing  double-circum¬ 
stance  blanket  cylinders  for  added  print  quality.  The 
press  produces  up  to  eight  pages  per  web  in  production 
at  speeds  up  to  70,000  cph  in  straight  mode.  The 
REGIOMAN  addresses  important  issues  in  newspaper 
production  such  as  the  demand  for  dedicated  topic  sec¬ 
tions  and  sections  requiring  two-page  jumps  to  achieve 
extended  page-count  flexibility. 

Westmont,  IL 

630-920-3600;  Fax:  630-920-2457; 
birgit@mru.com; 

web  site:  httpy/www.manroland.com 
Booth:  1671 

Maratek  Environmental  Inc. 

STAFFED  BY:  Colin  Darrel,  Pres.;  Paul  Wavrock, 
Mani^er  (U.S.) 

EXHIBIT:  Maratek  Environmental  Technologies  Inc.  is 
the  leading  provider  of  comprehensive  recycling  tech¬ 
nologies  for  the  printing  industries.  Maratek  is  the 
one-stop  solution  for  all  liquid  waste  streams,  enabling 
you  to  be  both  environmentally  responsible  and  cost- 
effective.  Maratek  can  req'cle  solutions,  waste  inks, 
oily  wastewater,  fixers,  developers  and  even  shop  towels 
can  be  recycled  and  reused  with  Maratek’s  extensive 
range  of  onsite  technologies. 

Bolton,  ONT.Canada 

905-857-2738  ext.  280;  Fax:  905-857-2764; 
andrewmaxwell@compuserve.com 


iiriAi'U 

Booth:  2125 

Markzware  Software,  Inc. 

STAFFED  BY:  Mary  Gay  Marchese,  Pat  Marchese,  Mark 
Singelyn 

EXHIBIT:  Markzware  Software  will  showcase  its  new 
pre-press  workflow  solution,  MarkzScout,  which  auto¬ 
matically  transitions  native  digital  documents.  A  typi¬ 
cal  workflow  consists  of  three  basic  components: 
Hotfolders,  Checkpoints,  and  Action  points.  These 
three  components  can  be  configured  into  any  work- 
flow  that  the  user  requires  and  can  be  linked  using  a 
simple  click  and  drag  technique.  In  addition  to 
MarkzScout,  FLIGHTCHECK,  Markzware’s  revolution¬ 
ary  “preflighting”  application  will  be  showcasing  its 
latest  developments  as  well  as  MarkzTools  Ill. 
MarkzTools  III  is  an  updated  version  of  the  popular 
QuarkXPress  utility,  which  takes  additional  steps  to 
guard  files  from  going  bad. 

Santa  Ana,  CA 

714-756-5100  ext.  250;  Fax:  714-756-5108; 

pr@markzware.com; 

web  site:  http://www.niarkzware.com 

Booth:  732 

Masthead  International,  Inc. 

STAFFED  BY:  Harry  L  Anderson,  V.P.;  Jack  Baker, 
Director  (Operations);  Steve  Stone,  Manager  (Press 
Mechanics);  Frank  Casillas,  Manager  (Press  Electrics) 
EXHIBIT:  Masthead  features  drive  upgrades,  the  con¬ 
version  of  DC  drives  to  AC  and  press  installations. 
Albuquerque,  NM 
505-842-1357;  Fax:  505-243-6058; 
mastheadl@aol.com; 

web  site:  http://www.mastheadintemational.com 
Booth:  627 

Matthews  International  Corporation 

STAFFED  BY:  Karen  Seaton,  Sales  Promotion 
Coordinator,  John  Katona,  Manager  (Western  Sales); 
Roger  Muibach,  Barry  Cusano,  Sales  Reps. 

EXHIBIT:  The  Marketing  Products  Division  of 
Matthews  International  will  display  marking  equip¬ 
ment  used  to  print  route  information  on  newspaper 
bundles  which  can  be  integrated  with  wrapping 
machines.  Featured  will  be  the  Jet-A-Mark  DOD-5000 
and  the  Jet-A-Mark  DOD-2(XX)-e  drop-on-demand 
large  character  ink-jet  printing  systems,  including 
the  continuous  ink-jet  printing  system  for  fast,  reli¬ 
able  small  character  coding.  Matthews  will  also  dis¬ 
play  the  simple  Contact  Coder,  an  economical,  recip¬ 
rocating  unit  for  one  or  two  lines  of  print  on  just 
about  any  surface. 

Pittsburgh,  PA 

412-665-2500;  Fax:  412-365-2042; 
seaton@matthewsintemational.com; 
web  site:  httpy/www.matthewsmarking.com 


Booth:  2127 

MCC  Publishing  Consultants,  Inc. 

STAFFED  BY:  Patricia  A.  McCarthy,  Pres.;  Jan  Van  der 
Lee,  V.P.;  Lynn  Michaels,  Marketing  Consultant 
EXHIBIT:  MCC  will  demonstrate  the  TextStream  fami¬ 
ly  of  products:  TextCon,  for  multi-platform  text/char¬ 
acter  set  conversion  and  substitution;  ExprCon,  which 
evaluates  expressions  and  converts  measuring  units; 
MergCon,  which  merges  external  references  into 
source  files;  WrapCon,  a  text  wrapping  tool;  ClipRd  and 
ClipWr,  clipboard  readers  and  writers;  DecRd,  which 
reads  Decode/33  files;  TapeRd,  which  reads  stmctured 
files  and  converts  them  to  SGML;  UniRd  and  UniWr, 
which  reads  and  writes  Unicode  files  and  converts 
to/from  SGML;  and  TextUtil,  utilities  which  manipu¬ 
late  text  files.  MCC  Publishing  also  provides  consulting 
services  including  integration,  pagination,  training, 
support  on  SII  and  CCl  systems  along  with  Internet 
and  WWW  design  and  support. 

Rochester,  MI 

248-601-1925;  Fax:  248-601-1926; 

mcc@mccbiz.com; 

web  site:  http://www.mccbiz.com 

Booth:  703 

McClier  Newspaper  Group 

STAFFED  BY:  Frederick  K.  Rodgeis,  Senior  VP.  & 
Director  (Newspaper  Group);  Michael  M.  Pusich,  VP. 
(Newspaper  Group);  Leonard  E.  Elliot,  VP.  (Newspaper 
Group) 

EXHIBIT:  The  McClier  Newspaper  Group  provides  the 
publishing  industry  with  consulting,  design,  engineer¬ 
ing  and  constmction  services  for  office,  production 
and  distribution  facilities.  McClier  also  offers  a  multi¬ 
service  approach  to  meet  the  diverse  needs  of  call  cen¬ 
ters,  data  networks,  energy  management  and  commu¬ 
nication  facilities. 

Chicago,  IL 

312-836-7700;  Fax:  312-836-7710; 

blake@mcclier.com; 

web  site:  httpy/www.mcclier.com 

Booth:  1380 

McGrann  Paper  Corp. 

STAFFED  BY:  Anthony  V.  Nanna,  Pres.;  Kevin 
Wessterman,  V.P.;  Candice  Sheehey,  Customer  Service  & 
Sales  Rep.;  Mike  Slayton,  Chad  Pearson,  Sales  Reps. 
EXHIBIT:  McGrann  produces  various  papers  for  the 
publishing  industry  such  as  newsprint,  premium 
groundwoods,  groundwood  specialities,  super-calen¬ 
dered  grades,  coated,  offset/opaque  and  paper  board. 
N.  Las  Vegas,  NV 

702-644-3438;  Fax:  702-644-3491; 
photo-a-la-carte@att.net 

Booth:  2857 

Media  Marketing,  Inc. 

STAFFED  BY:  Charies  Mauldin,  VP.  (Marketing);  R. 
Allyn  Hallisey,  VP.  (Business  Development);  Amy  Ross, 
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Marie  Evans,  Manners  (Market  Development) 
EXHIBIT:  Media  Marketing,  a  provider  of  turnkey  sys¬ 
tems,  growth  strategy  needs  analysis,  system  and 
implementation  plans,  data  integration,  installation, 
training,  and  support,  will  present  the  1999 
imMEDlAte  system  for  newspaper  sales  force  automa¬ 
tion.  The  imMEDlAte  system  provides  the  only  market¬ 
ing  encyclopedia  able  to  instantly  generate  customized 
presentations  unique  to  a  single  advertiser,  based  on  an 
advertiser’s  unique  needs  and  a  rep’s  recomendations. 
The  encyclopedia  responds  to  advertiser  information 
needs  and  competitive  situations  and  objections,  in 
addition  to  supporting  the  sale  of  newspaper  products 
and  services.  Reps  can  choose  hard  copy  or  PowerPoint 
slides.  The  imMEDlAte  system  generates  complete,  spe¬ 
cific  advertising  proposals  -  annual  budgets,  market¬ 
ing  planning  maps,  pre-print  proposals  and  monthly 
schedules  in  sale-closing  format,  complete  with  ad 
impact  and  cost  effectiveness  measures.  The 
imMEDlAte  system  optimizes  radio,  television,  and 
cable  ad  programs  to  identify  broadcast  waste  and  con¬ 
vert  broadcast  budgets  to  newspapers. 

Boulder,  CO 

303-440-7855;  Fax:  303-440-8035; 

charliem@immediatesfa.com; 

web  site:  httpyAvww.immediatesfa.com 

Booth:  2955 

MediaStream 

STAFFED  BY:  Hal  Cohen,  Pres.;  Steven  Rubin,  Manner 
(SAVE  Sales);  Robert  Kennedy,  Director  (Development); 
Elizabeth  W.  Durso,  Director  (SAVE  Support);  Alan 
Zubris,  Sales  (PressLink);  Janet  Hoffman,  Renee  Fuller, 
SAVE  Customer  Reps. 

EXHIBIT:  MediaStream  will  be  demonstrating  Version 
4.0  of  the  SAVE  Archive  system  including  the  fully  inte¬ 
grated  im^e  archive  component  (SAVEimage).  Also 
on  display  is  NewsLibrary,  the  Web  accessible  archive 
that  allows  newspapers  to  make  their  archives  avail¬ 
able  directly  from  their  Web  sites  without  major 
expense  and  at  no  risk.  The  latest  version  of  PressLink, 
the  Web-based  source  of  text  and  image  content  from 
key  information  sources  (including  UPI,  AFP,  Reuters 
and  KRT)  will  be  introduced. 

Philadelphia,  PA 

215-239-4189;  Fax:  215-239-4152; 
shelschein@krmediastream.com; 
web  site:  httpy/www.krmediastream.com 

Booth:  981 

MEGTEC  Systems 

STAFFED  BY:  Chuck  Decker,  Ralph  Casale,  Tom 
Piskor,  Regional  Sales  Manr^ers 
EXHIBIT:  MEGTEC  Systems  supplies  equipment  sub¬ 
systems  for  the  newspaper,  insert  and  commercial 
printing  industries.  Products  include  roll  handling 
equipment,  zero  and  match  speed  splicers/pasters,  and 


complete  heat-set  packages  (i.e.  flotation  dryers,  con¬ 
ditioning  systems,  emission  control  equipment,  etc.) 
De  Pere,  W1 

920-339-2787;  Fax:  920-339-2784; 
mvanvonderen@megtec.com; 
web  site:  http://www.megtec.com 

Booth:  2863 

Mesa  Corporation 

STAFFED  BY:  Dan  Koonce,  Pres.;  Tom  Manning,  VP. 
(Sales  &  Marketing);  Jerry  Genrich,  Marketing  Rep. 
EXHIBIT:  Mesa  will  display  their  CD  ROM  Clipart 
Jukebox  software,  which  automatically  indexes  clip-art 
CD’s,  eliminates  lost  CD’s  and  provides  access  by  mul¬ 
tiple  clients  through  an  established  network.  Mesa 
offers  a  fast,  cost-effective  service  for  converting  data 
from  old  to  new  Circulation  and  Advertising  systems. 
.Mesa  also  provides  Archive  Plus,  an  “Enterprise  Wide” 
archiving  solution  for  all  aspects  of  the  publishing 
industry  and  applications  for  archiving  including  edi¬ 
torial  and  advertising  Text/Graphics/Photographs  and 
HTML  conversion  software. 

Lincoln,  NE 

402-489-9303;  Fax:  402-489-7524; 
jgenrich@mesacorp.com; 
web  site:  http://mesacorp.com 


Booth  1742 

MGI  International 

STAFFED  BY:  Arthur  H.  Hamlin,  Warren  Weaver 
EXHIBIT:  MGI  provides  pollution-control  systems  for 
newspaper  pressrooms,  including  paper  dust  and  noise 
control  of  presses  and  mailrooms,  utilizing  .MGI  pro¬ 
priety  collectors,  including  the  APAR  MKIV  air  washers. 
E-VAC  air-operated  vacuums,  and  cyclonic  dry  collec¬ 
tors.  MGI  also  provides  Flexo  ink  management  sys¬ 
tems,  ink  reclamation  and  waste  water  treatment  solu¬ 
tions. 

Rockville,  .MD 

301-881-4242;  Fax:  301-881-9121 


Booth:  2165 

Micro  Systems  Specialists,  Inc.  (MSSI) 

STAFFED  BY:  Catherine  Culkin,  Pres.;  Judy  Bruning, 
V.P.;  Bryan  Taylor,  Account  Specialist 
EXHIBIT:  MSSI  provides  software,  consultation,  hard¬ 
ware,  software  installation,  staff  orientation,  continu¬ 
ing  support  and  technical  advice  for  the  newspaper 
industry.  The  Newspaper  .Manager  consists  of  10  sepa¬ 
rate  software  modules  running  on  MS-DOS-based  PC’s, 
either  stand-alone  or  networked,  that  combine  to  form 
a  master  business  system.  Software  products  and  ser- 


ZERO  TO  2,500 

IN  TEN  YEARS 


Baseview  started  10  years  ago  with  a  single  editorial  customer  in  Sturgis, 
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in  10  years  —  what  will  the  next  decade  bring? 
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vices  on  display  include  The  Circulation  Manager, 
which  handles  mailed,  carrier  home-delivery  and  sin¬ 
gle-copy  sales,  plus  saturation  delivery.  The 
Advertising  Manager  handles  ROP  and  classified  dis¬ 
play  advertising  scheduling,  plus  billing,  sales  analy¬ 
sis,  and  receivables  for  display  and  line/word  advertis¬ 
ing.  The  Accounting  Manager  integrates  information 
from  the  Circulation  and  Advertising  Manager  mod¬ 
ules  with  Accounts  Payable  and  Payroll  into  a  multi¬ 
division  General  Ledger. 

■Millbrook,  NY 

914-677-6150;  Fax:  914-677-6620 


Booth:  1315 

Mid-America  Graphics,  Inc. 

STAFFED  BY:  David  George,  V.P.;  Dan  George, 
Manager  (Production);  Chris  George,  Manager 
(Operations) 

EXHIBIT:  .Mid-America  Graphics  will  display  its  new 
line  of  commercial  stacking  equipment  and  rebuilt 
.Muller  inserting  pockets,  as  well  new  floor  conveyor 
items  such  as  mattop  conveyors,  bundle-turners  and 
its  industn-leading  line  of  rebuilt  equipment  for 
post-press  operations. 

800-.556-4886;  Fax:  816-887-2762; 
dkgeorge@midameric^raphics.com 


Booth:  2171 

MidSystem  Technology  LTD. 

STAFFED  BY:  Chris  Hodges,  Managing  Director;  Neil 
Royden,  Sales  Manager;  Liz  Ledger,  Manager  (Tech 
Support) 

EXHIBIT:  Titan  Newspaper  Workflow  Management 
Sretein  has  two  main  functions:  production  manage¬ 
ment  and  file  management  by  tracking,  routing,  and 
locking  files.  It  can  maintain  status  info  and  moni¬ 
tor  the  workflow  of  all  files.  A  UNIX  based  system,  it 
is  well  used  and  accepted  in  the  ll.S.  market. 
.MidSystem  will  also  premier  Neptune,  based  on  the 
proven  Titan  system  but  run  on  Windows  NT,  which 
makes  Neptune  a  truly  open  system. 

Aylesbuiy,  United  Kingdom 

44-01296-398312;  Fax:  44-01296-.398538; 

midsys@midsys.co.uk; 

web  site:  http://www.midsys.com.uk 

Booth;  2330 

Miles  33  International 

STAFFED  BY:  Ray  Mancini,  Pres.;  Kenny  King,  Sales; 
Burt  Slavin,  Technical  Director  (Newspaper 
Systems);  Dr.  Peter  Meek,  Director  (Operations) 
EXHIBIT:  Miles  33  will  be  introducing  their  Future 
Proof  Newspaper  Publishing  System,  a  complete 
suite  of  integrated  products  utilizing  a  single  data¬ 
base  which  includes  Editorial,  Classified,  Pagination. 
ROP  Planning,  Pj^e  Layout,  and  Library  Systems. 
FutureProof  software  modules  are  built  around 
industry  standard  solutions  such  as  Microsoft  SQL 
Databases,  Word  97,  and  QuarkXPress.  Miles  33  will 
also  display:  Scribe-a-Reporter  story  and  graphics 
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management  software;  Edition,  a  page  layout 
Software;  Space,  an  all-in-one  classified,  advertising, 
and  contact  system  (including  Business  Manage¬ 
ment  Report  tools);  and  Beacon  ROP  and  Pagination 
Software. 

Darien,  CT 

203-656-1800;  Fax:  203-656-2400; 

raym@miles33com; 

web  site:  http://miles33  com 

Booth:  1673 

Mirachem  Aqueous  Cleaners 

STAFFED  BY:  Mario  Gallego,  Senior  V.P.  (Sales  & 
Marketing);  Marty  Motian,  Senior  Sales  Rep.; 
Katherine  Guido,  Business  Sales  .Manager;  Luis  Silva, 
Marcom  Specialist;  .Mary  Nielsen,  Sales 
EXHIBIT:  MIRACHEM  Pressroom  Cleaner  is  a  highly 
effective,  worker  and  equipment  safe  product.  It 
removes  ink,  grease,  oil,  and  other  organic  deposits 
and  is  ideally  suited  for  cleaning  blankets,  rollers, 
ink  trays,  pressroom  equipment  and  facilities. 
MIRACHE.M  Pressroom  Cleaner  is  a  certified  Clean 
Air  Product  and  is  non-flammable,  biodegradable, 
and  non-caustic.  .Mirachem  500  Cleaner/Degreaser 
is  water-based  and  has  been  formulated  using 
.MIRACHEM’s  Multi-.MicroEinulsifactant  technology' 
or  EMMET,  and  meets  federal,  state,  and  local  air 
pollution  and  wa.ste  water  regulations. 

Tempe,  AZ 

602-966-.3030;  Fax:  602-966-0890 
web  site:  http://www.mirachem.com 

Booth:  533 

Miracom  Computer  Corp. 

STAFFED  BY:  Judah  Holstein,  Pres,  &  CEO;  Martin 
Kameiman,  V.P.  (Corporate  Relations) 

FAHIBIT:  NEWSCOM  is  Miracom’s  state-of-the-art 
Inserter  Control  and  Monitoring  System  built  in  part¬ 
nership  with  NEWSTEC,  Inc.  NEVt'SCOM  leverages 
the  latest  in  technology  for  ease  of  use,  ease  of  inte¬ 
gration,  and  ease  of  maintenance.  Standard  features 
include  .Miss/Double/jacket  control.  Backup  and 
Repair.  Postal  Mode  provides  carrier-route  based  sort¬ 
ing.  Discreet  Pocket  Registration  offers  demographic 
and  geographic  insert  selection.  Web-based  monitor¬ 
ing  provides  easy  access  to  real-time  statistics  and 
reports.  And  a  SQL  database  and  Ad-Hoc  Reporting 
tool  lets  management  easily  retrieve  the  information 
they  need  to  reach  informed  decisions.  Other  prod¬ 
ucts  include  BayCount,  Miracom’s  distribution  man¬ 
agement;  ANTS,  an  Alarm  Notification  and  Tracking 
System;  and  Abacus,  a  production  scoreboarding  and 
totalizing  system. 

White  Plains,  NY 

914-682-2188;  Fax:  914-395-1293; 
judah@miracomcomputer.com; 
web  site:  http://www.miracomcomputer.com 


Booth:  957 

Mitsubishi  Heavy  Industries/MLP  USA,  Inc. 

STAFFED  BY:  Roy  Yokouchi,  Director  (Newspaper 
Printing  Presses);  Satoshi  Sozuka,  Manager  (News¬ 
paper  Printing  Presses) 

EXHIBIT:  Mitsubishi  will  display  newly  developed 
shaftless  double-width  newspaper  presses. 
Lincolnshire,  IL 

847-364-9100  ext.  355;  Fax:  847-634-9109 

Booth:  1710 

MJ  Systems,  Inc. 

STAFFED  BY:  Les  Feasey,  V.P.  (Business 
Development);  John  Tomko,  V.P  (Retail  Solutions); 
Toby  Tomko,  Director  (Retail  Solutions) 

EXHIBIT:  MJ  Systems  will  display  The  Route  Max 
single-copy  distribution  system  solution  which 
enables  newspaper  distributors  to  gather  information 
on  their  routes,  dramatically  reducing  returns  and 
stock-outs,  thereby  increasing  sales  and  reducing 
waste. 

Charlottesville,  \A 
804-977-2732;  Fax:  804-295-7414; 
lcreasy@mjsi.com; 
web  site:  http://www.mjsi.com 

Booth:  2461 

Monaco  Systems,  Inc. 

STAFFED  BY:  Frank  Gilliland,  Dan  Johansen, 
Business  Development 

EXHIBIT:  Monaco  Systems  is  just  releasing  version 
3.0  of  its  products  and  will  be  demonstrating  the  pre¬ 
cise  control  of  the  profiling  process,  the  refined  cus¬ 
tomization  of  ICC-compatible  profiles,  and  the  total¬ 
ly  redesigned,  intuitive  “wizard-like”  interface, 
MonacoMATCH  is  a  complete  color  management  sys¬ 
tem  used  by  major  newspapers  in  the  U.S.  and 
abroad.  It  provides  accurate  color,  reliable  proofing 
and  streamlined  color  correction  and  color  separa¬ 
tion.  MonacoMATCH  includes  .MonacoPROFILER  for 
building  ICC  device  profiles  and  two  modules  for 
color  workflow  automation.  MonacoPROFILER 
3.0  is  comprised  of  MonacoScan  (input  device 
profiling),  .MonacoVIEW  (monitor  profiling)  and 
MonacoPRlNT  (output  device  profiling). 
MonacoPRlNT  3-0  now  features  linearization  and 
ink  limiting,  along  with  the  ability  to  profile  Hi-Fi 
printers.  For  the  first  time,  MonacoPROFILER  will  be 
available  for  both  the  Macintosh  and  Windows  plat¬ 
forms.  MonacoCOLOR  3-0  is  a  photoshop  plug-in 
which  provides  reliable  soft  proofing  and  global  and 
selective  color  correction.  Color  edits  are  applied 
interactively  and  are  displayed  as  they  will  print. 
MonacoCOLOR  3-0  will  also  allow  image-based  pro¬ 
file  tweaking.  MonacoBATCH  3-0  executes  color  edits 
(via  defaults  or  individually  tagged  edits),  applies  p 
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rofiles,  color  separates  images  and  also  automatical¬ 
ly  converts  RGB  to  grayscale,  sets  highlight  and  shad¬ 
ow,  and  balances  tone. 

Andover,  MA 

978-749-9944  ext.  13;  Fax:978-749-9977; 

cheryl@monacosys.com; 

web  site:  http://www.monacosys.com 


Booth:  2425 

Monotype  Systems 

STAFFED  BY:  Dennis  Nierman,  Pres.;  Keith  Roeske, 
Director  (Support  Operations);  John  Lally,  V.P. 
(Sales);  Frank  O’Heam,  Sales  Manager  (Graphic 
Systems);  Brad  Fanshier,  Manager  (Graphic 
Systems);  Antoinette  Balthazor,  Manager  (Marketing 
Services) 

EXHIBIT:  Monotype  Systems  provides  integrated 
PostScript  solutions  for  the  newspaper  pre-press 
industry.  Monotype  offers  multi-platform  RIPs, 
recorders,  proofers,  OPI/Print  Spooling/Graphic 
Databases  Ad  Tracking  and  Remote  Transmission 
Systems.  On  display  for  the  first  time  will  be: 
PrintExpress  2000,  a  PDF/PostScript  High 
Availability  Server,  Metropolis,  a  NT  Database  Ad 
Asset  Manager;  the  ProofExpress  1000  full  broadsheet 
color  proofer,  the  ProofExpress  111  full  broadsheet 
BW  proofer;  FuturoNews,  2-up  Internal  Drum 
Imagesetter,  and  CTP  plate  volume  solutions. 
Rolling  Meadows,  IL 
847-427-8800;  Fax:  847-427-8860; 
kroeske@monoexpress.com; 
web  site:  http://monoexpress.com 


Booth:  2129 

Morcor  Solutions,  Inc. 

STAFFED  BY:  Kenn  Morrison,  Pres.;  John  .Martens, 
Director  (Product  Development);  Scott  MacPherson, 
Regional  Sales  Manager 

EXHIBIT:  Xpance  is  an  automated  workflow  system 
designed  to  manage,  track,  report  and  archive  digital 
assets  for  publications.  Xpance  controls  all  file  man¬ 
agement  and  interfaces  to  tlie  business  system  in 
order  to  track  and  confirm  billing  information  as 
assets  move  through  the  production  cycle.  Xpance 
automates  all  production  workflow  processes, 
including  pre-flighting  digital  assets  before  printing. 
New  features  include  asset  catalogue  previews  for 
active  and  archived  assets;  automatic  client  updating 
feature;  automated  archiving  capabilities;  and  the 
Xpance  PC. 

Napanee,  ON,Canada 

613-354-2912;  Fax:  613-354-6495; 

kenn@morcor.com; 

web  site:  http://www.morcor.com 


Booth:  763 

MoHerStitch  Co. 

STAFFED  BY:  Roland  Reuterfors,  Pres.;  Roland 
Johnsen,  V.P.;  Laura  Doris  Reuterfors,  Administrator 
EXHIBIT:  Motterstitch  will  display  inline  stitching 


for  newspaper  and  commercial  presses,  as  well  as  sta¬ 
pling  at  full  press  speed. 

Lanoka  Harbor,  NJ 

web  site:  http://www.motterstitch.com 


Booth:  402 

Muller  Martini  Corp. 

STAFFED  BY:  Robert  L.  Knott,  Division  Mani^er, 
Terry  M.  Moore,  Regional  Sales  Manager,  Paul 
Easley,  Sales 

EXHIBIT:  Muller  Martini  will  display  the  Bravo-TV,  a 
fully  automatic  saddle  stitcher  which  operates  at 
speeds  to  1 1,000/hr.  Bravo-TV'  folds,  trims  and  deliv¬ 
ers  TV  programs  ready  for  inserting.  It  will  be 
equipped  with  a  Folder  Feeder,  two  signature  feeders 
and  an  Apollo  Compensating  Counter  Stacker.  TV 
Program  Stitcher  builds  extra  advertising  revenue 
and  can  be  used  for  promotional  inserts.  Equipped 
with  signature  feeders  for  pre-folded  sections,  TV  pro¬ 
gram  stitchers  can  also  be  used  for  regular  commer¬ 
cial  work. 

Hauppauge,  NY 

516-582-4343;  Fax:  516-348-1961 


Booth:  2361 

Multi-Ad  Services,  Inc. 

STAFFED  BY:  Jill  Addy,  Product  Manager,  Perry  Rice, 
V.P  (Sales  &  Marketing);  Marc  Radosevic,  Sales 
Manager;  Ron  Davis,  Jim  Douglas,  Marketing 
Managers 

EXHIBIT:  .Multi-Ad  will  display  Creator2  1.5.,  layout 
software  that  excels  in  producing  advertising 
through  a  full  set  of  design  and  productivity  features. 
Creator2  1.5  has  over  30  new  features  to  address  a 
production  department’s  specific  needs.  Also  dis¬ 
played  will  be  FotoStop,  a  new  photography  service 
which  provides  newspaper  with  50  four-color,  high- 
resolution,  royalty-free  images  every  month.  Each 
issue  is  targeted  to  specific  retail-oriented  selling  sea¬ 
sons  and  events.  Other  products  presented  include 
Ad-Builder,  SCAN,  Ad-Builder,  ReCAS,  and  Cashline. 
Peoria,  IL 

309-690-5393;  Fax:  309-693-1648; 

wmartin@multi-ad.com; 

web  site:  http://www.multi-ad.com 


Booth:  2369 

NAPP  Systems,  Inc. 

STAFFED  BY:  Kai  Wenk-Wolff,  Ptes.  &  COO;  Jackie 
Crossman,  V.P.  (Newspaper  Sales);  Tom  Moore, 
.Manager  (Marketing) 

EXHIBIT:  NAPP  Systems,  a  Polyfibron  Technologies 
company,  will  display  printed  samples  from  its  new 
NAPP  direct  computer-to-plate  system  for  flexo.  With 
NAPP’s  new  computer-to-plate  system,  flexo  quality 
for  newspapers  has  taken  another  quantum  leap. 
San  Marcos,  CA 

760/510-6222;  Fax:  760/439-1853; 

jmiller@nappsystems.com; 

web  site:  http://www.nappsystems.com 


Booth:  2113 

Neasi-Weber  International 

STAFFED  BY:  .Micheal  Brier,  Senior,  V.P.  (Sales  and 
Marketing);  Michael  Head,  Director  (Technical 
Development);  Steve  Clippinger,  Account  Exec.;  Perry 
Sapp,  V.P.  (Circulation  Systems) 

EXHIBIT:  NWI,  a  leading  solutions  provider  will 
demonstrate  their  client-server  ORACLE  based  prod¬ 
uct  including:  ADMARC,  an  advertising  manage¬ 
ment  and  accounts  receivable  system;  DISCUS,  a  cir¬ 
culation  and  distribution  management  system; 
ADSERT,  a  preprint  insertion  management  system; 
as  well  as  a  new  system  that  is  being  jointly  developed 
with  CCI  Europe  that  will  integrate  advertising  and 
management  systems. 

Northridge,  CA 

818-895-6900;  Fax:  818-830-0889; 

debib@nwintl.com; 

web  site:  http://nwintl.com 


Booth:  963 

Nela  Graphics  Inc. 

Staffed  by;  .Manfred  Neumeister,  CEO;  Helmut 
Britsch,  Pres.;  Gary  Aheimer,  V.P.  (Sales  &  Marketing) 
EXHIBIT:  Nela  will  be  displaying  a  fully  automatic 
in-line  plate  finishing  system  including:  the  NPE  200 
plate  exposure  unit;  the  NPP  920  plate  processor,  in¬ 
line  barcode  reader,  the  VCP2002  video  controlled 
optical  punch/bender,  inkjet  plate  printer,  and  stack¬ 
ing  system.  There  will  be  a  live  display  demonstrat¬ 
ing  the  finishing  of  both  single-width  and  double¬ 
width  plates.  Customers  will  also  be  able  to  observe 
the  operation  of  integrated  software  programs  for 
registering  corrections  and  fan-out  compensation. 
River  Vale,  NJ 

201-594-0213;  Fax:  201-666-8470; 

sales@nela.de; 

web  site:  http://www.nela.de 


Booth:  1157 

NENSCO 

STAFFED  BY:  Brad  Beaton,  CEO:  Larry  Erwin,  Pres.; 
Mike  O’Guin,  GM  (Sales);  Dave  Vito,  Product 
Manager  (Pre-press) 

EXHIBIT:  NENSCO  will  display  Pre-press  Pressroom 
and  Post-press  products  including:  Polyfibron 
Technologies  Press  Blankets;  Liquid  Gold  Fountain 
Solutions;  environmentally  safe  USA  &  Freedom 
Press  Washes;  Ebonite  ink  drums  and  rubber  rollers; 
press  parts;  reel  room  supply  items;  ergonomic  mail- 
room  handling  equipment;  Anitec  and  AGFA  fdms; 
and  the  latest  NENSCO  pre-press,  pressroom  and 
post-press  catalogs. 

Millbury,  MA 

508-865-0800;  Fax:  508-865-0811; 

kod@nensco.com; 

web  site:  http://www.nensco.com 
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Booth;  1657 

The  Newark  Group 

STAFFED  BY:  Eric  Ashley,  Dan  Kewin,  Product 
Manj^ers;  Larry  Montague,  Sales  Manager 
EXHIBIT;  Greensleeves  creates  pressroom  flexibility. 
Pressrooms  now  have  available  a  Newsprint  core  and 
plastic  insert  that  reduces  butt  waste  and  also 
improves  runnability  and  paster  performance,  all 
without  capital  expenditure. 

Cedartown,  GA 

770-748-3715;  Fax;  770-748-7414; 
eashley569@aol.com 

Booth:  2931 

NewsEngin  Inc. 

STAFFED  BY:  George  Landau,  Pres. 

EXHIBIT:  NewsEngin  presents  battle-tested,  cross 
platform  software  for  editorial  workflow,  pagination, 
contact  and  knowledge  management,  photo  and 
graphic  workflow,  story  planning,  staff  scheduling, 
archiving,  wire  capture,  Web  publishing,  computer- 
assisted  reporting  and  research.  NewsEngin  software 
is  based  on  Lotus  Notes,  Domino  R5,  QuarkXPress 
and  Quark  Xtension  from  NewsEngin’s  business 
partner,  DeskNet  Inc. 

St.  Louis,  MO 

web  site:  http://www.newsengin.com 
Booth:  3025 

New  Horizons  Team 

STAFFED  BY:  Sharon  Smith,  Carl  Hughes,  Ed 
Costier,  Phil  Fuhrer,  Arvell  Kial,  Gene  TVe 
EXHIBIT:  New  Horizons  will  display  a  solutions  inte¬ 
grator  for  small  and  medium  size  newspapeis,  inter¬ 
active  telephone  directories,  voice  systems  and  multi- 
media  publishing  solutions. 

Pottsville,  PA 

717-628-6076;  Fax:  717-621-3308; 
sesmith@pottsville.infi.net; 
web  site:  http://pottsville.com 

Booth:  500 

Newspaper  Association  of  America 

EXHIBIT:  NAA  is  the  unified  voice  for  both  continu¬ 
ity  and  change  in  the  newspaper  industry.  NAA  focus¬ 
es  on  strategic  issues  of  vital  importance  to  newspa¬ 
pers.  Come  speak  with  industry  experts  about  pre¬ 
press  and  press  quality  control,  on-site  press  training 
and  consulting,  emerging  media  technologies, 
building  and  plant  design  and  newsprint  and  ink 
testing. 

703-902-1600;  Fax:  703-902-1843; 

info@naaa.org; 

web  site:  http://www.naa.org 

Booth:  127 

Newspaper  Processing  Services,  Inc. 

STAFFED  BY:  Keith  Crazier,  Pres.;  John  Durso,  VP. 
(Project  Management);  Alex  Morrison,  Project 
Mant^er,  Michael  McGeady,  GM 
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EXHIBIT:  Newspaper  Processing  Services,  Inc.  will  be 
available  to  answer  any  questions  on  current  instal¬ 
lations  projects  or  upcoming  installations  of  presses, 
mailroom  and  inserting  equipment. 

LaGrange,  GA 

440-239-1440;  Fax:  440-239-9006 
Booth:  1669 

Newspapers  &  Technology 

STAFFED  BY:  Mary  Van  Meter,  Publisher;  Mike 
Tartar,  Senior  Ed.;  Gerry  Valerio,  Ed.;  Kevin  Suhasz, 
Associate  Ed.;  Rick  Thompson,  Reviews  Ed.;  Rebekah 
Markheim,  Sales  Manager  (Advertising) 

EXHIBIT:  Newspapers  &  Technology  is  the  leading 
monthly  publication  written  for  newspaper  publish¬ 
ers  and  department  managers  involved  in  applying 
and  integrating  technology  within  the  industry. 
Denver,  CO 

303-575-9595;  Fax:  303-575-9555; 

vanmetemt@aol.com; 

web  site:  htq);//www.newsandtech.com 

Booth:  145 

NEWSTEC,  Inc. 

STAFFED  BY:  John  Connors,  Pres.;  Skip  Connors, 
Exec.  V.P.;  Terry  Connors,  VP.  (Sales) 

EXHIBIT:  NEWSTEC  is  the  leading  provider  of  high 
speed  remanufactured  inserting  systems,  integrated 
PC  controls,  and  quality  inserter  spare  parts.  NEW¬ 
STEC  also  offers  mailroom  management  training 
and  installation  services  for  all  mailroom  compo¬ 
nents. 

Walpole,  .MA 

508-850-7945;  Fax:508-850-7951; 
web  site:  http://vk'ww.newstec.com 

Booth:  2401 

NewsTech  Company 

STAFFED  BY;  Oscar  Rovito,  Pres.;  Diego  Rovito,  V.P.; 
Ray  Vergara;  Martha  Pinero,  Luis  Castillo,  Rocio 
Sarmiento 

EXHIBIT;  NewsTech  will  be  showcasing  a  complete 
line  of  newspaper  solutions  from  its  industry  part¬ 
ners:  Konica  Imaging  USA,  ERCM,  GMTI-Digital 
Collections,  DENEX,  Anocoil,  Managing  Fxlitor  and 
Graphic  Enterprises. 

Miami,  FL 

305-757-5577;  Fax:  305-757-2255; 

clalei@newstechco.com; 

web  site:  http;//www.newstechco.com 

Booth:  2741 

NewsView  Solutions  from  Reed  Technology 

STAFFED  BY:  Mike  Rosiak,  Product  Manager; 
Michael  Foster,  Director  (Product  Management); 
Steve  Eisenberg,  Director  (Sales);  Dave  McHoul, 
Marketing  Programs;  Glenn  Cruickshank,  Director 
(Tribune  Solutions) 


EXHIBIT:  Reed  Technology  will  be  showcasing  their 
next  generation  NewsView  2000  product  line,  as  well 
as  the  award  winning  Web  Publishing  Solution. 
NewsView  2000  Solutions  offers  publishers  the  first 
complete  line  of  digital  asset  mant^ement  tools  to 
integrate  the  new  XML-based  NITF  standard  format. 
The  NewsView  2000  text  archiving  system  interfaces 
with  any  editorial  system  and  offers  full  editing  and 
enhancing  capabilities  combined  with  a  search 
engine  powerful  enough  to  find  even  the  most 
obscure  story.  The  companion  PhotoView  2000  can 
process  and  store  imt^es  from  any  source  and  can 
even  extract  caption  and  header  information.  The 
Reed  Technology  Web  Publishing  Solutions  (WPS) 
gives  producers  of  timely  information  an  easy-to-use 
yet  powerful  system  for  publishing  on  the  Web. 
Integrated  with  Microsoft  Word,  the  WPS  authoring 
environment  provides  a  familiar  interface  while 
minimizing  training  and  support  requirements.  No 
knowledge  of  HTML  is  required,  which  allows 
authors  to  focus  on  content.  Combined  with  an  auto¬ 
mated  release  and  archive  scheduling  facility,  the 
WPS  is  the  quickest,  easiest  way  to  publish  on  the 
Web  or  corporate  Intranet.  Other  products  displayed 
will  include  Catalog  Solution,  Content  management 
with  SGML/XML  data  conversion,  pre-press,  CD-ROM 
production,  database  design,  online  services  and 
information  delivery. 

HoRham,  PA 
215-682-5087; 
dmchoul@reedtech.com; 
web  site:  http;//www.reedtech.com 

Booth:  2933 

The  New  York  Times  News  Services 

STAFFED  BY:  Bob  Famell,  Sales  Director  (North 
America);  Peter  Trigg,  Director  (Communications  & 
Technology);  Olivia  Vasquez,  Sales  Executive 
EXHIBIT:  New  York  Times  News  Service  will  display. 
Pt^e  Express,  which  puts  complete,  colorful  and  cre¬ 
ative  pages  just  a  mouse  click  away,  and  available  in 
eight  popular  categories  and  three  standard  formats; 
QuickNews,  a  news  service  updated  frequently  via 
bulletins  from  the  Nli'  Times  and  wire  services  that 
includes  market  summaries  and  links  to  news  and 
features  from  NYT  on  the  Web;  The  New  York  Times 
Book  Review,  featuring  full-length  reviews,  columns 
and  the  New  York  Times  Best-Sellers  Lists,  as  well  as 
special  issues  on  mysteries,  seasonal  picks  and  chil¬ 
dren’s  books. 

New  York,  NY 

212-499-3332;  Fax:  212-499-3382; 
web  site:  http://nyts\m.com 

Booth:  2011 

NOVA  (AISI)  Publishing  Systems 

STAFFED  BY;  Jan  McDonald,  CEO;  Sue  Middleton, 
Director,  Dave  Wood,  Jack  A  Mick,  Sales;  Chae’  Gale, 
Marketing 
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EXHIBIT;  Group  West’s  AISI/Nova  Publishing  will  be 
presenting  their  integrated  Classified  Advertising  sys¬ 
tem  from  Pongrass  and  their  Editorial  System  from 
Wilkenson  SCOOP.  Advertising  features  include  Ad 
Order  Entry  with  Ad  Tracking  and  ROP  Booking, 
Billing  and  Classified  Pagination  with  Ad 
Dummying.  The  editorial  features  include  full  edito¬ 
rial  makeup,  layout  to  Quark  and  an  integrated, 
browser  aware  text  and  graphic  archive  system.  Both 
systems  are  available  with  cross-platform  clients  and 
run  on  NT  with  a  variety  of  SQL  databases.  These 
solutions  are  completely  scalable  and  work  equally 
well  for  two  or  600  client  user  systems. 

Auburn,  CA 

530-887-1795;  Fax;  530-888-8313; 

sue@novapub.com; 

web  site;  http;//www.novapub.com 

Booth;  2673 

NTI  Newspaper  Technologies  Inc. 

STAFFED  BY;  Don  Chapman,  CEO;  Jim  Evans,  V.P.; 
Maggie  Rigaux,  Products  Manager;  Leslie 
Templeton.  Sales 

EXHIBIT;  NTI  will  be  showing  the  newest  version  of 
NTI  Newsline  Software  5.10.  The  single  copy,  home 
delivery  and  TMC  modules  have  been  enhanced  to 
meet  the  needs  of  over  85  newspapers  around  the 
world. 

Calgary,  AB,  Canada 
403-234-0230;  Fax;403-234-7897; 
jacquies@nti.ca; 
web  site;  http;//www.nti.ca 

Booth:  1726 

nuArc  Company,  Inc. 

STAFFED  BY:  Don  Cims,  Pres.;  Dennis  Dobranski, 
.Manager  (Western  Division);  Carlos  Acosta,  Manager 
(International  Division) 

EXHIBIT;  nuArc  will  introduce  the  nuLine  Imi^ng 
Systems,  a  completely  automated  exposure  unit  for 
plates,  color-proofing  materials  and  films.  Also  on 
display  will  be  a  comprehensive  line  of  pre-press 
equipment  including  high-output,  Flip-Top 
platemakers,  cameras,  diffusion  transfer  processors, 
light  tables  and  accessories. 

Chicago.  IL 

847-967-4400;  Fax:  847-967-0417; 

nuarc@ccm.net; 

web  site:  http://www.nuarcco.com 

Booth:  738 

Olympus  America 

STAFFED  BY;  Kurt  Wildermuth,  Larry  Vladic,  Sales 
Reps. 

EXHIBIT:  Olympus  offers  videoscopes,  fiberscopes 
and  rigid  borescopes,  which  enable  inspectors  to  view 
interiors  of  complex  machinery  such  as  aircraft  tur¬ 
bines,  diesel  engines  and  pipelines  without  costly  dis¬ 
assembly.  Also  available  is  the  Olympus  Encore  video 
camera,  which  enables  you  to  pinpoint  problems  in 
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high-speed  industrial  equipment.  It  digitally  records 
up  to  8,000  frames  per  second  and  provides  instant, 
variable  speed  slow-motion  replay  for  analysis.  Ideal 
for  manufacturing,  testing,  QC  and  research  applica¬ 
tions.  Compatible  with  Olympus  fiberscopes  and 
borescopes. 

Melville,  NY 

516-844-5609;  Fax:  516-844-5620; 

info@ipg.olympus.com; 

web  site:  http://www.olympusipg.com 

Booth:  825 

ONE  Corporation 

STAFFED  BY:  Durelle  Boles,  Pres.;  Henry  Cobb, 
Exec.V.P.;  Jennifer  Boles,  Manager  (Marketing 
Support  Services) 

EXHIBIT;  The  ONE  Corp.  will  introduce  both  an 
electronic  gluing  system  for  large  daily  newspapers 
and  a  series  of  auto-pasters  new  to  the  North 
American  market.  ONE  has  specialized  in  the  sale  of 
remanufactured  and  used  newspaper  presses  to 
domestic  and  international  clients  since  1971. 
Atlanta,  GA 

404-842-0111;  Fax;  404-842-0525; 

press@onecorp.com; 

web  site:  http://www.webpresses.com 


Booth:  2953 

Online  Marketing  Specialists,  Inc. 

STAFFED  BY;  Earl  Niemoth,  Pres.;  Hoshin  Seki, 
Director  (Sales);  Betty  Rector,  Director  (Technical 
Support) 

EXHIBIT:  OnLine  Marketing  will  feature  DART 
Software,  the  interactive  solution  for  moving  digital 
materials  and  management  information  from 
advertisers  and  agencies  to  publishers,  printers  or 
broadcasters  on-line.  DART  provides  complete  secu¬ 
rity,  accuracy  and  control  over  the  Internet,  as  well  as 
a  documented  system  for  internal  and  external  com¬ 
munications  throughout  the  production  cycle. 

Mt.  Vernon,  NY 

914-664-2414;  Fax:  914-664-2414; 
hoshin.seki@omsinc.com; 
web  site:  http://www.omsinc.com 

Booth:  207 

Ovalstrapping  Inc. 

STAFFED  BY;  Morgan  Stout,  Manager  (Sales  & 
Marketing);  Allen  Copeland,  Sales  .Manager 
(Graphic  Arts);  Alethea  Wofford,  Director  (.Marketing 
&  Advertising) 

EXHIBIT:  Ovalstrapping  will  demonstrate  the 
StrapMaster,  our  latest  model  of  high  speed  strapping 
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machine,  which  features  servo  drive  technology, 
increased  production  speeds  of  up  to  55  pack^es  per 
minute,  virtually  lubrication-free  design  and  limited 
maintenance  requirements  with  user  friendly  opera¬ 
tion. 

Fort  Payne,  AL 

256-845-1914;  Fax:  256-845-1493; 
alethea_wofford@ovalstrapping.com; 
web  site:  http:/Avww.oyalstrapping.com 


Booth:  1021 

Oxy-Dry  Corporation 

STAFFED  BY:  Edward  T.  McLoughlin,  Pres.;  Mary 
Ellen  Cahill,  VP  &  Director  (Marketing);  Diego 
Uribe,  VP.  (Operations);  Rick  Hausfeld,  V.P.  (Sales) 
EXHIBIT:  Oxy-Dry  will  be  featuring  Cylinder  Select, 
its  revolutionary  new  multi-position  Blanket  Washer 
system  that  automatically  cleans  the  common 
impression  cylinders  as  well  as  the  blankets  on  news¬ 
paper  presses  equipped  with  both.  Oxy-Dry’s  Cylinder 
Select  design  makes  the  washer  units  automatically 
retractable  to  allow  better  access  when  changing  the 
blankets  or  plates. 

Itasca,  IL 

630-773-3737;  Fax:  630-773-6630; 

oxycorp@aol.com; 

web  site:  http://www.oxydty.com 


Booth:  1471 

Pacific  Newspaper  Group 

STAFFED  BY:  Tom  Mastin,  Principal;  Steve  Palinski, 
Principal;  Doug  Cruse,  Allen  Flanders,  Architects 
EXHIBIT:  The  Pacific  Newspaper  Group  will  display 
production  plant  designs  of  the  Los  Angeles  Times 
and  the  Las  Vegas  Review  Journal.  Tours  of  the  new 
RJ  facility  will  be  available. 

Orange,  CA 

714-289-7576;  Fax:  714-289-1312; 
tom.mastin@juno.com 


Booth:  271 

Pacmatic  Corp. 

STAFFED  BY:  Andre  Pittaluga,  Pres.;  Beppe  Ponti, 
CEO  &  CMC;  Bob  Griffith,  V.P.  (Sales);  Larry  Bradley, 
Manner  (Technical  Service);  Alex  Mulas,  Technical 
Service 

EXHIBIT:  Pacmatic  will  display  the  RITMICA  Super 
300  high  speed  gatherer  and  plastic  wrapper  for 
newspaper  sections  and  inserts. 

Cublin,  OH 

614-793-0440;  Fax:  614-793-0443; 
uspacmatic@aol.com 


Booth:  1819 

PALOS  Software 

STAFFED  BY:  Mark  Barlow 
EXHIBIT:  PALOS  (Photo  Ad  Layout  System)  features 
a  series  of  integrated  applications  and  Quark- 
XTensions  designed  to  automate  the  production  of 


photo  advertisement  publications,  including  data¬ 
base  management  and  digital  photography.  The  sys¬ 
tem  assists  production  staff  with  pagination  and  lay¬ 
out,  is  fully  customizable  and  is  compatible  with  a 
wide  range  of  remote  front-end  systems.  PALOS  mod¬ 
ules  include  PhotoCaps,  an  image  capture  system; 
AdEntry/AdLink,  a  customizable  database  system 
used  to  enter  ad  client  information;  AdBase,  a  stand 
alone  application  that  is  used  to  maintain  databases 
for  each  publication,  update  ad  information  and 
specify  the  publication  setup;  DisplayBuilder,  a 
Quark  Xtension  allowing  the  automatic  construction 
of  display  ads  and  importation  into  layout;  and 
AutoLayout,  a  Quark  Xtension  that  automatically 
lays  out  publications  while  allowing  full  control  over 
ad  placement  and  layout. 

San  Diego,  CA 

619-654-3333;  Fax:  619-654-3939; 

mark@palos.com; 

web  site:  http://www.palos.com 


Booth:  1221 

Pamarco  Inc. 

STAFFED  BY:  Mike  Baldacre,  Pres.;  Brian  Jacobs,  V.P. 
(Sales  &  Marketing) 

EXHIBIT:  Pamarco’s  Fiberlyle  Anilox  roll  will  be  on 
display.  Conventional  steel  tubing  is  replaced  by  a 
core  of  carbon  fibre  that  is  twice  as  strong  as  steel 
with  approximately  l/KHh  the  weight  of  a  typical 
roll.  Advantages  of  Fiberlyle  Anilox  rolls  include:  Vast 
reduction  of  weight;  ability  to  operate  at  lower  power 
consumption;  lower  depletion;  better  print  quality- 
more  even  blade  wear  and  no  possibility  of  corrosion. 
Roselle,  NJ 

web  site:  httpy/www.pamarcoinc.com 


Booth:  1784 

Pape  &  Partner,  Ltd. 

STAFFED  BY;  Hans-Jouchin  Ettold,  Jorg  Kruse, 
Norbert  Ohl,  Steve  Nilan,  Rick  Sanders 
EXHIBIT:  Pape  &  Partner  will  feature:  Plan  Pag,  for 
newspaper  page  dummying  ad  disposition,  p^na- 
tion  and  production  control;  Ad  Pag,  a  page  make-up 
system  for  classified  ads;  Pro  Pag,  a  fully  automatic 
assembly  of  pages  and  packages  and  part-pages  of 
classified  ads  and  digital  pages  with  editorial  and  ad 
pages;  Pro  Man,  an  automatic  optimization  of 
film/plate-production  with  the  steps  OPl,  RIP, 
Transmission  and  typesetting;  and  Page  Track,  a 
browser  solution  providing  the  visualization  of  pro¬ 
duction  page  status. 

Hamburg,  Germany 

49-401-227433-60;’ Fax;  49-401-227433-19; 

finder@ppi.de; 

web  site:  http://www.ppi.de 


Booth:  2985 

Par  Omega  Corporation 

STAFFED  BY:  Michael  Pilarz,  Pres.;  J.  David  Swift, 
Systems  Manager 

EXHIBIT:  Par  Omega  has  developed  EONS 


(Expedited  Obituary  Notification  System),  which  is  a 
unique  software  system  for  newspapers  that  provides 
fee-based  expedited  notification  of  obituaries  to  indi¬ 
vidual  and  business  subscribers. 

Buffalo,  NY 

716-852-4352;  Fax:  716-852-6457; 

paromega@msn.com; 

web  site:  http://www.paromega.com 


Booth:  617 

PC  Industries 

STAFFED  BY:  John  Woodly,  V.P. 

EXHIBIT:  PC  Industries  will  exhibit  an  on-line  print¬ 
ing  inspection  system  that  can  be  used  to  automati¬ 
cally  detect  defects  in  printing  quality.  High-resolu¬ 
tion  color  cameras  are  used  to  spot  a  variety  of  print¬ 
ing  defects  and  automatically  alert  the  operator  of 
the  type  of  problem  as  well  as  the  web  number  and 
location. 

Gurnee,  IL 

800-997-1960  ext.  60; 

web  site:  http://www'.pcindustries.com 


Booth:  3169 

Pentawave,  Inc. 

STAFFED  BY;  David  Frenkel,  Pres.  &  C(X);  Bob 
Kuhne,  VP.  (Sales);  Matt  Kruck,  Director  (Technical 
Services);  Bob  Holt,  V.P.  (Marketing  &  Media);  Lisa 
Cramer,  Director  (Employment  Marketing);  Tom 
Foster,  Director  (Automotive  Marketing) 

EXHIBIT:  Pentaware  allows  publishers  to  use  a  cen¬ 
tral  database  to  publish  multiple  print  products  and 
the  Web.  AutoChooser,  the  ground  breaking  automo¬ 
tive  dealer  advertising  system,  offers  automatically 
generated  print-ready  classified  ads.  fully  searchable 
Web-site  content  and  much  more.  Pentaware  is  cur¬ 
rently  developing  complimentary  products  for  the 
employment  and  real  estate  industries. 

Scottsdale,  AZ 

602-596-9356  ext.  132;  Fax:  602-596-9357; 

jribera@pentawave.com; 

web  site:  http://www.pentawave.com 


Booth:  869 

Perretta  Graphics  Corp. 

STAFFED  BY:  Robert  Erb,  Director  (International 
Sales);  Jean  Laird,  Manager  (Western  Region); 
Denise  Reily,  Sales  Manager  (National) 

EXHIBIT:  On  display  will  be  Peretta’s  new  Digital 
Preset  Center,  a  CIP3  based  system  which  automati¬ 
cally  collects  information  from  customer’s  PPF  fdes 
and  presets  remote  ink  keys  on  Peretta  and  selected 
press  manufacturer’s  fountain  controls.  Also  present¬ 
ed  will  be  the  Peretta  P2100A  and  P2100ALT  remote 
ink  control  systems  with  sliding  segmented  blade 
assemblies,  as  well  as  the  Dynascan  closed  loop  color 
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control  system  and  the  VPS2100  video  plate  scanner. 

Poughkeepsie,  NY 

914-473-0550;  Fax;  914-454-7507; 

denisereily@perretta.com; 

web  site:  http://www.perreita.com 


Booth;  486 

PHI  Enterprises,  Inc. 

STAFFED  BY:  Mark  Kem,  Paige  Macomber,  Chad 
.Macomber 

EXHIBIT;  PHI  will  present  the  Rejuvenator  Plus 
portable  massage  unit,  which  helps  to  promote  over¬ 
all  health  and  wellness. 

Garden  Grove.  r.A 
714-537-7858  Fax:  714-537-8228 


Booth:  2648 

Pitman  Co. 

STAFFED  BY:  Joe  Demharter,  V.P.  (Sales);  Dick 
Simonian,  V.P  (Newspaper  Division);  Jim  DeRosa, 
Newspaper  Manager  (Eastern  Region);  Dave  Hamrock, 
Newspaper  Manager  (Central  Region);  Jim  Garvin 
Newspaper  Manager  (Southeast  Region);  Tony 
Spivack,  Newspaper  Manager  (Northwest  Region) 
EXHIBIT:  Pitman  will  display  a  range  of  products 
including:  the  AGFA/Polaris  and  Barco  Gerber/liSAT  36 
for  computer-to-plate;  for  color  proofing  and  digital, 
Polaroid,  Seecolor  Rosette  RIP,  Hewlett  Packard  Design 
Jet  2000  Printer,  TSE  B  &  W  Proofer,  Pump  Eskofot,  a 
copy  dot  scanner  and  job  prep  unit  the  Mitsubishi 
Direct-to-Polyester  plate  system;  Spectratech: 
Subtractive  plates,  and  a  complete  line  of  Pitman  press 
parts  and  mailroom  parts. 

Totowa.  NJ 

973-89(M633;  Fax:  973-812-1630; 

kdowney@hmpitman.com; 

web  site:  http;//www.pitmanco.com 


Booth:  779 

Plant  Integration  Associates,  Inc. 

STAFFED  BY:  Rich  Esposito,  Pres.;  Ken  Savold,  Sales; 
Ray  Hanna,  Controls;  Dave  Fortenbery,  Pres. 
(Mantissa  Corp);  Andy  Fortenbery,  Operations;  Vi 
Esposito,  Marketing 

EXHIBIT:  Plant  Integration  Associates,  a  Systems 
Integrator  of  the  Newspaper  and  Commercial 
Printing  Indastry,  will  introduce  a  new  high-speed 
sortation  device  developed  by  Mantissa.  The  Mantissa 
Scorpion,  a  high-speed  tilt-tray  sorter  engineered  to 
ensure  fast,  quiet  and  accurate  operation,  is  an 
American-made  product  whose  modular  design 
guarantees  flexibility  and  easy  installation,  mainte¬ 
nance  and  service.  The  Scorpion  is  powered  by  Linear 
Induction  Drive  (LID)  with  options  in  tip  profile,  tray 
design  and  track  configuration.  Also  on  display  will 
be  controls  for  sortation  and  totalizing  systems  with 
laser  sensors. 

Port  Chester,  NY 

914-939-1355;  Fax:  914-939-3801 


Booth:  617 

Plumtree  Company 

STAFFED  BY:  Tim  Cooper,  Pres.;  Julian  Cooper,  VR 
(Sales) 

EXHIBIT;  Plumtree  will  display  the  new  QTMS 
Copycounter  III  for  counting  folded  paper  products 
in  a  shingled  stream  and  designed  for  use  with  coun¬ 
ters,  totalizers,  labellers,  inkjet,  stackers,  gripper 
pick-up  systems.  Plumtree  will  also  display  video  web 
inspection  equipment  designed  to  monitor  text  and 
graphics  on  a  moving  web. 

Savannah,  GA 

915-354-0045;  Fax:  912-354-1375; 
web  site;  http://www.addcode.coni/plumtree 


Booth:  1916 

Pongrass  Newspaper  Systems 

STAFFED  BY:  Leslie  Pongrass,  Shelley  Hando,  Peter 
Orlundwell,  Cassandra  Myers,  Barbra  Fink,  Sharon 
Franck 

EXHIBIT:  Pongrass  will  demonstrate  Version  4.1  of 
their  Classified  &  Display  Advertising  System.  Version 
4.1  provides  a  host  of  new  features  including  easily 
customized  screens,  PC  classified  pagination  with 
SQL  Database  integration  and  the  new  Pongrass 
Contact,  a  newspaper  specific  ad  Sales  automation 
tool. 

Sydney,  Australia 

61-2-9369-3111;  Fax:  61-2-9369-3703; 

shelley@pongrass.com.au; 

web  site;  http://www.pongrass.com.au 


Booth:  607 

POSTech 

STAFFED  BY;  Joe  Budnal,  Pres.;  Mort  Nelson,  V.P.; 
Andy  Nazoroff,  GM;  Jeanette  Brockman,  Marketing 
Assistant.;  Jim  Fahyjim  Crawford.  Sales 
EXHIBIT:  POSTech  will  present  their  new  Horizontal 
MailBag,  a  line  of  Plastic-Sert  automatic  inserter  for 
plastic  envelopes,  as  well  as  the  original  MailBag 


Plastic-Sert  semi-automatic  machine  inserter  for 
plastic  envelopes. 

Fresno,  CA  , 

559-454-8098;  Fax;  559-454-8099; 

marketing@postech.net; 

web  site:  http://www.postech.net 


Booth;  3175 

PowerAdz.com 

EXHIBIT;  PowerAdz.com  will  feature  Zwire!,  a  com¬ 
plete  turnkey  solution  for  homepage,  local  news,  edi¬ 
torial,  community,  classifieds  and  everything  else  a 
newspaper  needs  to  make  their  online  newspaper 
successful,  including  PowerAdz  comprehensive 
training,  rollout  plans  and  initial  sales  support.  Also 
displayed  will  be:  ThinkHomes,  a  comprehensive 
online  real  estate  service  which  gives  newspapers  the 
ability  to  attract  and  involve  all  the  businesses  pro¬ 
viding  property,  products  and  services  to  homebuyers, 
renters  and  vacationers  in  their  region;  and 
SuperClassifieds,  which  offers  customizable  cate¬ 
gories  and  sub-categories,  features  classifieds,  classi¬ 
fied  archiving  and  dedicated  obituaries  section  (also 
with  archiving)  and  category  sensitive  yellow  pages. 
Troy,  MI 

518-286-2200;  Fax:  518-286-2979; 

bruce@poweradz.com; 

web  site:  http://poweradz.com 


Booth:  1687 

Precision  Pressroom  Products,  Inc 

STAFFED  BY:  Michael  McCarty,  Red  Hubert,  Tom 
Bryant 

EXHIBIT:  Precision  Pressroom  Products  provides 
high  quality  press  parts  for  Goss  presses,  as  well  as 
parts  for  all  areas  of  the  newspaper  production  plant, 
including  pressroom,  mailroom,  pre-press  and  plate 
making  departments.  They  also  supply  pressroom 
products  such  as  cutting  rubbers,  specialty  urethane 
products,  PSl  chemistry,  rollers  and  the  services  of 
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their  CNC  Machine  shop  for  all  of  your  parts  needs. 
Other  products  available  include  offset  printing 
blankets  for  newspapers  and  commercial  printers, 
Newspaper  letterpress  blankets,  Flexo  Cushions  and 
press  packing  materials  for  the  pressroom. 
Harrisonville,  MO 
816-887-5831;  Fax:  816-887-5834; 
pppmike@aol.com 

Booth;  2131 

PrePress  Solutions 

STAFFED  BY;  Jay  Roberts,  Sales  Director  (Newspaper 
Division) 

EXHIBIT:  The  PantherPro/62  imagesetter  paired 
with  a  suitably  configured  polyester  plate-processor 
now  offers  a  viable  computer-to-plate  solution  for 
even  the  smallest  of  newspapers.  The  large  image 
area  and  cut-to-length  capability  make  the 
PantherPro/62  platesetting  system  the  ideal  choice 
for  imaging  single  and  doubletruck  broadsheets  to 
polyester  plate  or  film.  The  high-speed  Panther 
FasTRAK  platesetter  produces  clean,  first-generation 
imt^es  on  long-running  metal  plates.  The  Pantlier 
FasTRAK  system  is  the  most  widely  installed  ZCTP 
solution  in  the  US  newspaper  market.  Panther 
Pagelmposer  software  provides  automated  page 
imposition  and  Production  that  is  well  matched  to 
the  high  speed,  large-format  imaging  of  Panther 
systems.  Now  available  for  the  PowerMacintosh, 
Pagelmposer  provides  hands-off,  post  RIP  opera¬ 
tions  powered  by  sophisticated  data  compression. 
Users  can  define  their  publication  layout  in  advance 
and  send  pages  as  they  become  ready.  Panther 
Pagelmposer  monitors  page  production  and  digital¬ 
ly  assembles  plate  impositions  in  compressed  form. 
Billerica,  MA 

978-262-5401;  Fax:  978-262-8990; 

bill,owens@prepress.pps.com; 

web  site:  http://www.prepress.pps.com 

Booth:  1639 

Pressline  Services,  Inc. 

STAFFED  BY:  Steve  Brown,  Pres.;  Jim  Gore,  V.P.  & 
GM 

EXHIBIT:  Pressline  specializes  in  double-width 
newspaper  presses,  and  offers  mechanical  and  elec¬ 
trical  press  rebuilding  and  repair,  including  rebuild¬ 
ing  cylinders,  drivelines,  RIP’s,  folders  and  more. 
Pressline  has  been  developing  a  50”  Web  Reduction 
planner  which  provides  a  checklist  to  help  produc¬ 
tion  and  maintenance  people  plan  a  50"  web  reduc¬ 
tion. 

St.  Louis,  MO 

314-533-0080;  Fax:  314-533-6944; 
jpgore@stlmetallizing.com; 
web  site:  http://www.nooter.com 


Booth:  724 

Pressroom  Cleaners,  Inc. 


STAFFED  BY:  Roy  Lilledahl,  Pres.;  Steve  Lilledahl, 
VR;  Randall  Bojanski,  Director  (Field  Operations); 
Rhonda  Bojanski,  Director  (Special  Projects) 
EXHIBIT:  A  family  owned  and  operated  business, 
Pressroom  Cleaners  has  specialized  in  the  daily 
cleaning  of  newspaper  production  facilities  for  over 
40  years.  Services  include  daily  janitorial  contracts 
for  press  equipment  and  production  facilities  and 
complete  redecorating  services. 

Omaha,  NE 

402-597-3199;  Fax:  402-597-8765 
Booth;  725 

PressTech  Controls 

STAFFED  BY:  Rick  Tannenbaum,  Angus  Hill,  Tim 
Lindquist,  Jeff  Goad,  Tracey  Dresh 
EXHIBIT:  PressTech  Controls  is  a  leading  supplier  of 
automatic  register  control  systems  to  the  printing 
industry,  including  newspaper  and  commercial  web 
offset  printers.  PressTech  has  developed  the  System 
Autotron  2400C  for  commercial  web  offset,  which 
provides  total  register  control  including  color,  folder 
and  ribbon  register  together  with  the  most  recent 
development  of  fan-out  control,  all  in  one  system. 
Each  system  can  be  customized  for  any  machine, 
from  a  single  web  to  a  multi-web,  multi-tower,  cross- 
coupled  press.  Webatron  32(X)  provides  cut-off  con¬ 
trol  only  and  works  from  either  an  automatically 
detected  feature  or  a  purpose  printed  mark. 

Vernon  Hills,  IL 

847-918-9888;  Fax:  847-918-9880; 
carol_kipp@PressTech.com; 
web  site:  http;//www.presstech.com 

Booth:  1629 

Printer’s  Service  (PRISCO) 

STAFFED  BY:  John  Degildo,  Brett  Dunne,  John 
Giblin,  Wayne  Fleishman,  Andrew  Douglas,  Ken 
Cesario 

EXHIBIT:  Printers’  Service  helps  printers  optimize 
their  performance  with  PRISCO  Fountain  Solutions, 
designed  specifically  for  newspaper  messes.  PRlSCO’s 
wide  range  of  solvents,  lubricants  and  blankets  are 
supported  by  the  industry’s  most  comprehensive 
technical  services. 

Newark,  NJ 

973-589-7800;  Fax:  973-589-3225; 
jgiblin@bellatlantic.net; 
web  site:  http://www.prisco.com 

Booth:  1479 

Printing  Press  Services  International 

STAFFED  BY:  Joseph  McManamon,  Pres.;  David 
McManamon,  V.P.;  Steven  McManamon,  V.P.;  Andrew 
Riggs,  V.P  (North  America);  David  Evans,  U.S.  Agent 
EXHIBIT:  Printing  Press  Services  International  spe¬ 


cializes  in  hydro  system  inkers,  press  remanufactur¬ 
ing,  4-high  towers,  inking  systems,  press  removals 
and  installations,  press  sales  and  purchases,  reel- 
stand  updates  and  shaftless  drive  updates. 

Burke,  VA 

703-978-2148;  Fax:  703-978-2148 
Booth:  702 

Printing  Technology,  Inc. 

EXHIBIT:  Printing  Technology  will  present  the 
LithiLox  Ink  Metering/Transfer  Roll,  a  unique  roll, 
covered  in  Rilsan  nylon  with  an  engraved  anilox  cell 
structure  to  greatly  increase  ink  train  capacity. 
Lithilox  takes  the  place  of  all  micrometric,  knurled 
steel,  copper,  chrome  and  plastic  covered  ink  meter¬ 
ing/transfer  rolls  in  Harris,  Goss  and  other  single  and 
double-wide  presses.  Your  old  rolls  can  be  manufac¬ 
tured  into  LithoLox  or  new  rolls  manufactured  for 
your  press.  The  LithiLox  roll  has  proven  its  quality 
and  durability  for  over  two  years  in  production  press¬ 
es.  Printing  Technology  also  offers  cylinder  rebuild¬ 
ing;  chrome,  copper,  nylon  and  knurled  steel  rolls 
repair  and  manufacture:  gears,  ink  blades,  shafts 
and  other  engineered  press  and  folder  parts;  press 
and  folder  consumables. 

Fort  Myers,  FL 

941-590-6777;  Fax:  941-590-6806 

Booth:  2477 

Prolmage  America 

STAFFED  BY;  Alex  Fames,  Pres.;  Amir  Karby, 
Director  (Development);  Brian  Ellery,  Product 
Manager 

EXHIBIT:  NewsWay  3-0  is  a  field-proven,  Web-based 
product  that  includes  easy-to-use  tools  for  job  plan¬ 
ning  and  workflow  design,  intelligent  load  balancing 
and  multiplexing,  automated  raster  imposition,  pro¬ 
duction  tracking  capabilities,  a  PostScript  RIP  and  a 
powerful  wide-area  communication  facility. 
Prolmage  will  also  display:  Harlequin  RIP;  The 
Scheduler;  the  Approval,  and  User  Profiles. 

N.  Andover,  MA 

978-6864333;  Fax:  978-681-8784; 

alex@newsway.com; 

web  site:  http://www.newsway.com 

Booth:  1749 

Publishing  Business  Systems,  Inc. 

STAFFED  BY:  Steve  Smith,  CEO;  Bud  DePietto,  COO; 
Mary  Olson  V.P.  (Operations);  Linda  Sheldon, 
Director  (Insight  Services) 

EXHIBIT:  PBS  will  be  demonstrating  graphical  JAVA 
based  MediaPlus  Circulation  functionality  and  its 
Advertising  .Management  Insight,  a  product  licensed 
to  over  eighty  newspapers  last  year.  Insight,  a 
Window-based  executive  information  system,  allows 
you  to  create  your  own  tailored  graphs  and  sum¬ 
maries,  then  just  point  your  mouse  to  select  any  of 
the  automatically  created  views.  PBS  will  also  show 
its  single  address  database  shared  by  all  its  products. 
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at  NEXPO 

June  14-17  •  Las  Vegas,  Nevada 


Learn  ail  about  our 
products  and  services: 

NEW!  E&P  International  Year  Book  -  Now  in  3 
separate  volumes 

NEW!“Newspapers  Take  You  Places”  • 

E&P’s  new  guide  to  entry  level  jobs  in  journal¬ 
ism 

NEW!  Buyer’s  Guide  •  Online  and  book  ver- 
sionof  conventional  and  interactive  equipment, 
supplies  and  services 

NEW!  Web  Site  Redesign  -  Now  more  up  to 
the  minute  news  coverage,  easy  maneuver¬ 
ability,  newly  redesigned  archives,  and  more 
than  11 ,000  links  to  other  industry  Web  sites 
NEW!  E&P  International  Year  Book  CD- 
ROM  has  been  redesigned  into  a  more  user 


NEXPO  *99 

Ane  14*17 


PUT  YOURSELF 
ON  THE  COVER 
OF  E&P 

Our  caricature  artist  will 
make  you  an  industry  star  on 
your  own  personal,  framable 
cover  of  E&P. 


!  NEXPO ’99 


Nexpo  Draws 

Industry 

Leaders 

E&P  feanues  top 
pros  at  show 

Jackpot! 

Attendees  strike  it 
rich  with  technc^ogy 
breakthroughs 

Internet 

Technolagy  BIG! 

EAP’s  Online 
Buyer's  Guide, 
demonstrates  online 
advantages  at 
WWW.  mediainfo.com 


WIN  E&P  PREMIUM 
QUALITY  POLO 
SHIRTS 

egular  drawings  throughout  the 
how.  Put  yourself  in  one  of  the  five 
hot  colors  that  match  the  colors  of 
E&P’s  weekly  technology  sections. 


HE  EdodrcSHPubusher  Company 

Where  You’ll  Find  the  Powers  of  the  Press. ^ 


which  allows  clients  to  use  PBS’s  powerful 
ListMatching  product  that  allows  demographic  style 
data  to  be  attached  to  any  address  and  lifestyle  data 
to  any  occupant  or  business.  PBS  will  also  display 
MediaPlus  Financial  Management,  human 
resources  products  and  its  new  version  of  Financial 
Statement  design,  which  creates  presentation  quality 
financial  statements.  All  applications  are  fully  inter- 
grated  with  MediaPlus  Advertising  and  Circulation 
Management. 

Des  Plaines,  IL 

847-699-5727;  Fax:  847-699-8989; 
dalee@pbs.com 

Booth;  3001 

Publishing  Partners  International 

STAFFED  BY;  .Mel  Graves,  Sam  List,  Al  Weston, 
Senior  Partners:  Jack  Tonole,  Regional  Sales 
(NorthEast);  Bill  Clark,  Regional  Sales  (Soutli  East); 
Bill  Suplee,  Regional  Sales  (West);  Brian  Freeman, 
Group  Sales 

EXHIBIT:  PPI  will  preview  Version  4  AD2000 
Advertising  Management  System  featuring  a  simpli¬ 
fied  screen  design  in  which  all  pertinent  information 
for  specific  ad  order  entrs'  tasks  are  displayed  on  one 
screen.  AD2000  is  the  leader  in  Open  Architecture 
Advertising  Management  systems  for  classified  and 
retail  ads,  featuring  integrated  accounts  receivable, 
contact  management,  canvassing,  remote  ad  input 
(bureau/laptop  sales),  and  multi-product  schedul¬ 
ing.  PPI  provides  interfaces  to  and/or  resells  a  variety 
of  pagination,  credit  card  and  telephony  systems, 
with  paths  to  Internet  publishing.  Also  on  display  will 
be  NOVA  products:  FaxAction,  WebPub,  Autobase  and 
RealtyBase. 

Bedford.  NH 

603-644-3339;  Fax:  603-623-6170; 

awhiting@pppius.com; 

web  site:  http://www.ppius.com 

Booth:  3065 

Purup-Eskofot,  Inc. 

STAFFED  BY:  Ron  Habel,  Jeff  Lovelace,  Dave 
Mitchell,  Ame  Nordtorp,  Ove  Lanberg,  Jan  Deding 
EXHIBIT:  Purup-Eskofot  will  present  the  2024S 
CopyDot  Scanner  along  with  PERfection,  their  new 
CopyDot  retouching  software.  Also  displayed  will  be 
the  DMX  2737  CtP  machine,  renowned  for  its  pro¬ 
ductivity  and  value,  and  known  as  one  of  the  fastest 
plate  makers  around.  Workflow  management  solu¬ 
tions  will  be  demonstrated  with  the  Purup-Eskofot 
NewAge  newly  updated  Version  1.1.1.,  as  will 
EskoNet,  which  seamlessly  transmits  full  pages 
between  editorial  and  remote  printing  sites  and 
includes  advanced  features  such  as  automatic  page 
pairing. 

Kennesaw,  GA 

770427-5700;  Fax;  770427-7844; 
barbaracohen@compuserve.com; 
web  site:  http://www.purup-eskofot.com 
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Booth:  1465 

QTI  (Quad/Tech  International) 

STAFFED  BY:  Karl  Fritchen,  Director  (Worldwide 
Sales);  George  Czechowski,  Manager  (National 
Sales) 

EXHIBIT:  The  RGS  V  Series  N  was  the  first  closed- 
loop.  color-to-color  register  designed  specifically  for 
newspaper  presses.  It  was  created  to  help  printers  pro¬ 
duce  clear,  high  quality,  four-color  printed  newspa¬ 
pers  and  supplements.  This  highly  accurate  yet  sim- 
ple-to-use  system  offers  many  benefits.  The  RGS  V 
Series  N  saves  paper  and  produces  a  superior  product 
by  maintaining  register  during  splices  and  through¬ 
out  the  entire  run.  The  system  supports  multiple  lan¬ 
guages,  contains  error  alarms,  provides  on-line 
assistance,  and  conforms  to  various  press  control  sys¬ 
tems.  Other  benefits  include  lateral  and  circumferen¬ 
tial  control,  automatic  makeready  capability,  and  a 
scanner  preset  feature.  The  second  system  being 
exhibited,  the  PPG  3000X  automatically  controls  the 
cut-off  or  unit-to-unit  register  of  the  printed  image  to 
such  mechanical  processes  as  folders,  sheeters, 
diecutters,  and  perforators.  The  PPG  .30(X)X  improves 
product  quality  and  saves  paper  by  reducing  mak¬ 
eready  waste.  The  system  offers  three  methods  of  cut¬ 
off  or  automatic  unit-to-unit  color  registration  con¬ 
trol;  single  mark  recognition,  pattern  recognition, 
and  dual  mark  recognition.  The  RGS  IV  Series  X  will 
also  be  shown.  This  system  detects  and  corrects  cir¬ 
cumferential  and  lateral  register  errors  simultane¬ 
ously  and  maintains  register  during  the  entire  press 
run.  The  RGS  IV  Series  X  can  handle  single  and  dou¬ 
ble-width  applications  and  adapt  to  various  press 
control  systems,  producing  clear,  quality  printed 
pieces. 

Sussex,  WI 

414-246-7500;  Fax:  414-246-5170; 

kmplache@qtiworld.com; 

web  site:  http://www.qtiworld.com 

Booth:  2407 

Quark,  Inc. 

STAFFED  BY:  Anna  Selvia,  Events  Gxwrdinator,  Leslie 
Holban,  Trade  Show  Manager 
EXHIBIT:  The  Quark  Publishing  System  (QPS)  is  a 
high  performance,  server-based  workflow  manage¬ 
ment  sy'stem  that  provides  page  layout,  editorial  and 
file  tracking  software  for  demanding  publishing 
environments.  QPS  is  a  cross-platform  system  that 
allows  groups  of  individuals  to  work  on  different  ele¬ 
ments  of  a  QuarkXPress  layout  collaboratively.  QPS 
are  also  extensible,  so  they  can  connect  with  other 
business  systems  or  be  customized  to  fit  specific 
needs.  Quark  will  also  display  the  Quark  Digital 
.Media  System,  an  enterprise-wide  asset  management 
system  that  lets  you  manage  a  virtually  unlimited 
number  of  text  files,  images  and  other  digital 
resources.  QuarkDMS  offers  true  document  decon¬ 


struction,  allowing  easy  reuse  of  elements  from 
QuarkXPress  documents  in  a  variety  of  publications, 
either  in  print,on  GD-ROM  or  on  the  Web. 

Denver,  GO 

303-894-3742;  Fax;  303-894-3619; 

aselvia@quark.com; 

web  site:  http://www.quark.com 

Booth:  3189 

Quickcut  N.A. 

STAFFED  BY:  Dan  Ghurchill,  Pres.;  Ellen 
Traberman,  V.P.  (Sales  &  Marketing);  Graig 
Schuetrumpf,  Director  (Development);  Richard 
Tomasso,  System  Integrator;  Joe  White,  Sales 
(Western  Region);  Bonnie  Gole,  Sales  (Eastern 
Region) 

EXHIBIT:  Quickcut  will  present:  QuickPrint,  a  digital 
ad  creator  that  creates  ads  to  the  exact  specifications 
of  each  publication,  and  will  generate  an  EPS  file 
while  automatically  outlining  the  correct  column 
widths,  file  format  and  color  styles,  and  can  even 
embed  fonts  automatically  and  check  for  correct 
graphic  resolution  and  text  over  flow;  Pagestore,  a 
store  and  collect  ad  delivery  system  which  allows  for 
EPS  to  PDF  to  EPS  workflow  while  tracking  and 
manj^ng  the  status  of  each  job,  with  ads  sent 
through  a  secure  hub  via  Quickcut  directly  into  the 
publishers  ptqpnation  system;  RendezVTJ,  a  client 
proofing  and  management  software  that  utilizes  a 
PDF  workflow  and  allows  a  centrally  based  art  pro¬ 
duction  unit  to  design  and  encapsulate  advertising 
material  on  a  standard  Macintosh,  as  well  as  allow¬ 
ing  agencies  to  remote-proof  ads  on  screen  for 
clients. 

Somerville,  NJ 
908-429-1138; 
rtomasso@quickcut.com; 
web  site:  http://www.quickcut.com 

Booth;  3181 

QuickWire  Labs 

STAFFED  BY:  Bill  Muir,  Product  Manager,  Bill  Miller, 
Paul  .Medland,  Developers;  Rob  Foster,  Advertising 
Systems 

EXHIBIT:  QuickWire  Labs  will  be  demonstrating 
Version  4.0  of  QuickWire,  the  latest  version  of  its 
world  class  wire  capture  software.  QuickWire  inte¬ 
grates  wire  service  with  their  desktop  publishing  work 
flow  and  brings  up-to-the-minute  news  of  the  world 
to  desktop  publishing.  Also  displayed  will  be 
QuickTrac,  a  client  server  database  application 
designed  to  manage  the  thousands  of  bits  and  pieces 
that  make  up  the  ongoing  production  of  display 
advertising,  from  ad  order  entry  to  archiving. 
Hamilton,  ONT,  Ganada 
905-526-3217;  Fax:  905-526-4616; 
dpetz@sitg.southam.ca; 
web  site:  http://www.quickwire.com 
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Booth:  401 

Quipp  Systems,  Inc. 

STAFFED  BY:  Anthony  Peri,  Ptes.  &  CEO;  Christer 
Sjogren,  Exec.  V.P.;  Angel  Arrabal.  VP.  (Sales);  John  F. 
Green,  V.P.  (Marketing) 

EXHIBIT:  Quipp  will  display  and  demonstrate  their 
Automatic  Palletizer  System  (APS)  built  exclusively 
for  the  Newspaper  Industry.  The  system  automatical¬ 
ly  places  newspaper  bundles  on  a  pallet,  loading  to 
heights  of  60  inches.  Simultaneous  with  loading,  the 
pallet  and  product  are  wrapped  in  plastic  stretch  film 
to  maintain  load  integrity.  Quipp  will  also  display  the 
new  Quipp  Gripp  II  Single  Gripper  Conveyor  System. 
Utilization  of  smart  controls  and  space  t^e  materials 
assures  performance  of  this  system  even  under  the 
most  difficult  operating  conditions.  Other  Quipp 
products  presented  will  be  the  400  Series  Newspaper 
Stacker,  the  Viper  3/4  Wrapper,  the  NS50  Strapping 
Machine,  a  Total  Waste  Management  System  and 
Bundle  Distribution  Control. 

Miami,  FL 

305-623-8760;  Fax:  305-623-0980; 

gteen@quipp.com; 

web  site:  httpy/www.quipp.com 


Booth:  1772 

Reed  Brennan  Media  Associates 

STAFFED  BY:  Bob  Reed,  Pres.;  Tim  Brennan,  V.P.;  Jeff 
Talbert,  Director  (Operations) 

EXHIBIT:  Over  300  newspaper  outsource  production 
work  to  RBMA  Services  include  pagination  of  black 
and  white  and  color  daily  comics  pages  as  well  as 
custom  editing  of  daily  features  sections.  RBMA  also 
provides  GIF  files  of  color  comics  for  on-line  use.  All 
delivered  via  disk,  Internet  or  Web. 

Orlando,  FL 

407-894-7300  exL  23;  Fax:  407-894-7900; 

tjbrennan@hearst.com; 

web  site:  httpy/www.rbmacom 


Booth:  1421 

Reliance  Electric 

(See  listing  under  Rockwell  Automation) 
web  site:  htq)y/www.ra.rockwell.com 


Booth:  1605 

Robertson  Press  Machinery  Co.,  Inc. 

STAFFED  BY:  Sheryl  Lallemand,  Director 
(Marketing);  Bob  Robertson,  Sc,  Rep. 

EXHIBIT:  Robertson  will  be  displaying  their  disc- 
brake/air  tensioning  systems  for  single-width  presses, 
featuring  new  Community  and  Urbanite  styles,  sold 
through  Goss  Graphic  Systems,  Inc.  Robertson  will 
debut  their  new  low-profile  remanufactured  News 
King  four-high  for  King  brand  users  (Robertson  is 
not  affiliated  with  King  Press  Corp).  Also  displayed 
will  be  spiral  brush  dampening  for  single-width 


presses,  with  Robertson’s  speed  following  circuitry. 
Webb  City,  MO 

417-673-1929;  Fax:  417-673^28; 

sales@robettsonpress.com; 

web  site:  httpy/www.robeitsonpress.com 


Booth:  857 

Rock-Built 

STAFFED  BY:  Rock  Ferrone,  Pres.;  Bmce  Bama, 
Frank  Pelaia,  V.P.  ( Sales);  Ed  Wiest,  Senior  Tech. 
EXHIBIT:  Rock-Built  will  display  their  Uni-Trim  in¬ 
line  trimming  systems;  the  Uni-Stack  100  compen- 
sating-stacking  systems;  the  new  Uni-Stack  500 
counter-stacking  systems;  Custom  conveying  sys¬ 
tems;  bump-tum  systems;  trim  removal  systems  and 
trim  removal  centrifugal  blowers. 

Pittsburgh,  PA 

412-784-1520;  Fax:  412-782-5267; 
web  site:  httpy/www.rockbuilLcom 


Booth:  1421 

Rockwell  Automation 

STAFFED  BY:  Jim  Minue,  Blake  Moret,  Gerry  Nieble, 
MikeFaase 

EXHIBIT:  Rockwell  Automation  presents  the 
PrintLogix  solution,  a  comprehensive  press  control 
package  specifically  designed  for  newspaper  printing 
applications.  PrintLogix  consists  of  familiar  Allen- 
Br^ey  and  Reliance  Electric  brand  components  for 
high-level  automation  control.  MIS,  MMI,  Unit 
Control  and  Drive  Control  are  specifically  configured 
for  press  operations. 

Mequon,  WI 

414-512-8126;  Fax:  414-512-8781; 

mbfaase@ra.rockwell.com; 

web  site:  httpy/www.ra.rockwell.com 


Booth:  728 

Rota-Schneider  US,  Inc. 

STAFFED  BY:  Wolfgang  Liebe-Herang,  Pres;  Robert 
Meehan,  GM;  Chad  Fallon,  Sales  Administration 
EXHIBIT:  Rota-Schneider  is  a  manufacturer  of 
Rotary  Trimmers  and  Overhead  Conveyors.  The  trim¬ 
mers  feature  a  patented  carbide  knife  for  superior 
trimming  quality  and  longer  er^  life.  The  Overhead 
Conveyors  feature  flexible  conveying  through  central 
guiding  of  the  shingled  stream  and  offer  custom 
designed  post-press  system  integration. 

Hingham,  MA 

781-740-1711;  Fax:  781-740-1712 


Booth:  166 

RouteSmart  Technologies,  Inc. 

STAFFED  BY:  Chris  Walz,  V.P.  (Sales  &  Marketing) 
EXHIBIT:  RouteSmart  is  a  GIS-based  route  opti¬ 
mization  system  that  automatically  builds  carrier 
routes  for  newspaper  delivery.  Used  by  the  largest 
newspaper  companies  around  the  globe,  RouteSmart 
reduces  carrier  route  miles,  determines  the  optimal 


I 


number  of  carriers  and  manages  impact  to  route 
operations  that  result  from  seasonal  fluctuations  in 
subscription  or  press-run  changes. 

Annapolis  MD, 

410-216-9447;  Fax:  410-216-9320; 

maureen@pomagency.com; 

web  site:  httpy/www.routesmarlcom 

Booth:  1607 

Royal  Press  Parts,  Inc. 

STAFFED  BY:  Sheryl  Lallemand,  Bob  Robertson,  Sr. 
EXHIBIT:  Royal  will  display  a  sampling  (tf  their  wide 
range  of  aftermarket  replacement  parts  for  King- 
brand  presses  manufactured  in  their  computer  con¬ 
trolled  machine  shop. 

Webb  City,  MO 

417-673-1929;  Fax:  417-673-4628; 

sales@robet1sonpress.com; 

web  site:  htlpy/www.robertsonpress.com 

Booth:  879 

Ryco  Graphic  Manufacturing,  Inc. 

STAFFED  BY:  David  Lies,  Pres.;  Thomas  Carbety,  V.P. 
(Sales);  Jiing-Kang  Lin,  V.P.  (Engineering);  Marty 
Kaczmarek,  Manager  (Technical  Sales);  Steve 
Brown,  Mant^r  (Regional  Sales) 

EXHIBIT:  Ryco  Graphic,  the  leader  in  spray  damp¬ 
ening  technology,  will  introduce  an  enhanced 
dampening  system  which  utilizes  the  most  advanced 
devices  and  control  theories  available.  Ryco  will  also 
exhibit  the  PTM  Mark  IV,  a  new  large  capacity  mixer 
for  spray  dampening  systems  which  features  com¬ 
plete  back-up  to  eliminate  emergency  situations  and 
is  compatible  with  existing  spray  dampening  sys¬ 
tems.  Ryco  will  also  present  the  new  8000  silicone 
applicator  which  features  cantilever  mounting,  uni¬ 
versal  non-tip  silicone  tray  and  multiple  motor  loca¬ 
tions  for  flexible  mounting. 

Wheeling,  IL 

847-259-3330;  Fax:  847-259-3422; 
barbm@rycographic.com 


Booth:  225 

Ryder  Integrated  Logistics 

STAFFED  BY:  Steve  Guthrie,  V.P;  Joe  Perez,  V.P.;  John 
Rykaczewski,  Jack  Massey,  Bob  Silverman,  Directors 
EXHIBIT:  Ryder  Integrated  Logistics,  a  division  of 
Miami-based  Ryder  System  Inc,  provides  unique, 
customized  logistic  solutions  to  raise  their  customers 
above  the  competition.  Services  available  include: 
complete  fleet  management  for  on-time  delivery, 
special  handling  and  zoned  distribution  techniques; 
reduced  costs,  inventory  investment  and  overhead 
expenses;  and  complete  regulatory  compliance  for 
reduced  liability. 

Miami,  FL 

305-500-3021;  Fax:  305-500M339; 

rose_grivas@rydeccom; 

web  site:  htlpy/www.ryder.com 
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Booth:  217 

Samuel  Strapping  Systems 

STAFFED  BY:  Tom  Gould,  V.P,  (Technical  &  Market 
Development);  Bill  Clowes,  Manner  (National  Parts 
&  Service);  Dennis  Kaskie,  Supervisor  (Newspaper 
Service);  Mike  Helton,  Joe  Lux,  Sal  Paldino, 
Regional  Sales  Managers 

EXHIBIT:  Samuel  Strapping  will  display  the  Samuel 
NT30  and  NT40  High  Speed  Strapping  Machines, 
proven  low  maintenance,  high  reliability  units. 
Samuel  also  manufactures  the  T05  Power  Thmer, 
P40(X)  Ring  Thmer,  MK6  Bottom  Wrapper  and 
Three-Quarter  Wrapper  to  complete  any  mailroom 
packaging  line 
Hodgkins,  IL 

800-323-4424  ext.  8273:  Fax:  708-482-9500 

Booth:  1801 

SAXoTech,  Inc. 

STAFFED  BY:  Frank  Durersky,  Pres.;  Werner 
Elhauge,  CTO;  Heidi  Heunecke,  Marketing;  Bjoem 
R.  Knudsen,  Project  Manager 
EXHIBIT:  SAXoTech  will  present  SAXoPRess 
anyWARE,  which  can  provide  the  full  functionality  of 
SAXoPRESS  through  an  Internet  browser  without  the 
need  to  install  any  SAXoPRESS  software  on  your 
workstation.  Simply  log  on  to  the  system  from  any 
available  computer  and  SAXoPRESS’  pagemakeup, 
imageprocessing,  archiving  and  production  man¬ 
agement  tools  are  on-hand.  Also  displayed  will  be 
SAXoBRS  Archive,  which  automatically  produces 
live/PDF  documents  of  archived  pages  with  links  to 
the  archiving  system.  Browsing  in  the  PDF  docu¬ 
ments  enables  additional  database  searches  to  be 
performed  by  simply  clicking  on  articles.  NetNews, 
an  InterNet  Publishing  client,  enables  two  banners 
and  additional  ads  to  be  attached  to  the  automati¬ 
cally  published  articles. 

Aalborg,  Denmark 

45-96-31-4200;  Fax:  45-96-31-42-42; 
heidi_huen«cke@saxotech.com; 
web  site:  httpyAvww.saxotech.com 

Booth:  107 

SITMA  U.S.A..  Inc. 

STAFFED  BY:  Peto  Butikis,  Managing  Director  & 
CEO;  Tim  Barthel,  F.S.  Manager,  Al  Lindsey,  National 
Sales  Manager,  Jim  McLear,  Herb  Klaus,  Regional 
Sales  Mansers;  Susan  Dahlquist,  Exec.  Assistant 
EXHIBIT:  Most  newspapers’  preprints  and  circulars 
reach  random  masses,  but  imagine  the  profit  poten¬ 
tial  in  delivering  ads  targeted  to  each  household. 
SITMA  will  demonstrate  the  C80/750  Newspaper 
Collating/Polywrapping  system  for  packaging 
preprints,  advertising  pieces  for  Sundays,  TMC,  and 
direct  mail.  The  system  will  be  configured  with  six 
feeders,  wrapper,  inkjeL  stacker,  and  SPAC  Selective 
Controller. 

St.  Paul,  MN 

612-222-2324;  Fax:  612-222-4652; 

sitmausa@worldneLatt.net; 

web  site:  httpyAvww.sitmagroup.com 
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Booth:  2226 

Smart  Storage  Inc. 

STAFFED  BY:  Donna  McDougall,  Sales  Manager 
(Central  Region);  Mike  Murphy,  Product  Manager 
EXHIBIT:  Smart  Storage  will  display:  SmartStor 
Access,  the  easiest  and  fastest  way  to  share  discs  with 
network  users.  SmartStor  Access  manages  a  wide 
array  of  CD/D\D  storage  devices,  providing  a  secure 
single  repository  for  an  oi^anization’s  collection  of 
discs,  and  provides  the  fastest  access  to  stored  infor¬ 
mation  thanks  to  its  sophisticated  caching  schemes; 
SmartStor  Archive,  a  complete  read/write  storage 
solution  that  extends  the  functionality  of  SmartStor 
Access  and  provides  flexible  data  archiving  and 
expanded  media  support;  SmartStor  Duplicator, 
which  offers  a  comprehensive  CD  production  system 
that  manages  all  aspects  of  the  CD  production 
process  including  asset  management,  premastering, 
high-speed  recording,  verification,  label  printing  and 
serialization. 

Andover,  MA 

978-623-3300;  Fax:  978-470-1908; 

dmentlick@smai1storage.com; 

web  site:  httpyAvww.smartstorage.com 


ads,  as  well  as  send  orders  and  instructions  electron¬ 
ically  to  the  newspaper. 

Mill  Valley,  CA 

415-289-5109;  Fax:  415-332-1635; 
ehamquist@softad.com: 
web  site:  http:/Avww.softad.com 

Booth:  2683 

The  Software  Construction  Company 

STAFFED  BY;  Lee  Funnell,  Rick  Mamai,  Miles 
Waldron 

EXHIBIT:  Tlie  Software  Constmction  Company  will 
display  Version  3  of  the  SCC  MediaServer  production 
and  archive  .Media  Asset  .Management  System. 
Version  3  adds  several  new  features,  including  pro¬ 
jects,  multi-file  support  and  improved  user  manage¬ 
ment  and  system  administration.  Mediaserver  sup¬ 
ports  te.xt,  PDF,  EPS  graphics,  images,  postscript, 
audio  and  video  media  types  and  incorporates  the 
Verity  free-text  search  engine. 

Atlanta,  GA 

77(M57-766l  ext.  223:  Fax:  770-454-7719; 

rickm@swcc.com; 

web  site:  httpyAvww.swcc.com 


Booth:  719 

Smith  RPM  Corporation 

STAFFED  BY;  Vicky  Smith,  Pres.;  Janette  Schumm, 
V.P.;  Dennis  Schupp,  .Manager  (Operations);  Jessie 
Bmnk,  Manager  (Engineering);  Paul  Geralds,  V.P 
(PPI) 

EXHIBIT:  Smith  RPM  will  present  their  Digital  Spray 
Dampening  for  all  web  offeet  printing  applications. 
New  high  speed  pulsing  and  precision  patterned 
dampening  produces  e.\cellent  print  qualitv  while 
substantially  reducing  fountain  solution  and  waste. 
TouchStar  Digital  Controls,  Touch  Screens  computer 
interface,  PPI  mixing  and  supply  sv’stems  and 
Smith’s  new  Smart  Bar  Digital  Dampening  C/incept 
will  also  be  displayed. 

Overland  Park,  KS 
913-888-0695;  Fax:  913-888-0699 

Booth;  2879 

The  SoftAd  Group,  Inc. 

STAFFED  BY;  Jerry  Dv^on,  V.P.  (Sales);  Brian 
Trombley,  Sales  .Manager  (East  Coast);  Erik 
Lindberg,  Sales  Manager  (Central);  Bill  McNey,  V.P.  & 
GM  (Media  Products);  Frank  McCallister,  V.P. 
(Technical  Sales  Support) 

EXHIBIT:  The  SoftAd  group  will  present  Media  Sales 
Excelerator,  designed  to  maximize  the  productivity  of 
the  newspaper  advertising  sales  process.  Salespeople 
using  a  portable  computer  can  electronically  obtain 
sales,  marketing  and  customer  performance  infor¬ 
mation  at  any  time  from  any  location.  They  are  then 
able  to  present  the  customer  with  informed  recom¬ 
mendations,  explore  alternatives,  create  and  price 


Booth:  2349 

Software  Consulting  Services 

STAFFED  BY;  Richard  J.  Cichelli,  Pres.;  Buck  Davis, 
Assistant  Director  (Sales);  Kurt  Jackson,  V.P.  (Oper¬ 
ations);  Jason  Conklin,  Kathy  Fik,  Regional  Sales 
Manners 

EXHIBIT:  SCS  provides  enterprise-wide  advertising 
and  editorial  solutions  for  newspapers.  SCS  will  be 
displaying;  GoodNews  Version3  features  layering, 
which  allows  multiple  users  to  access  the  same  pag^ 
at  the  same  time  and  makes  zoning  easier.  Topic,  a 
Windows  NT  OPI  server,  efficiently  manages  images; 
Tark  archives  images,  stories  and  full  pages;  Ad.MAX 
integrates  retail  and  classified  order  entry  and  billing 
and  supports  all  customer  service  functions; 
SCS/ClassPag,  a  super-fast  classified  pagination 
solution.  Long  legals  (agates),  square-offs,  section 
indices  and  display  ad  position  requests  are  no  prob¬ 
lem.  Best-fit  algorithms  optimize  newsprint  usage. 
SCS/Track  advertising  production  and  management 
system  now  offers  complete  document  workflow 
management  from  input  scanning,  pickups,  ad 
makeup  and  pagination  to  CD-ROM  archiving. 
Nazareth,  PA 

610-837-8484;  Fax:  610-837-8080; 

tari@nscs.fast.net: 

web  site;  http://nscs.fast.net 

Booth;  1101 

Solna  Web  USA,  Inc. 

STAFFED  BY:  Richard  Kearns,  Pres.;  Travis 
Ferguson,  Director  (Sales  &  Marketing);  Randy 
Johnson,  Parts  .Manner,  Paul  Gordon,  Sales 
EXHIBIT;  Solna  Web  offers  the  broadest  line  of  sin- 
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gle-width  web  presses  in  both  horizontal  and  vertical 
formats.  For  newspaper  or  commercial  printing,  as 
stand-alone  press  lines  or  to  add  capacity,  look  to 
Solna  for  the  best  single-width  solutions. 

Lenexa,  KS 

913-492-9925;  Fax:  913-492-0170; 

solna@solnaweb.com; 

web  site:  http:/Avww.solnaweb.com 

Booth:  1633 

Sonoco 

STAFFED  BY;  Lynn  Roper,  Product  Manager  (Paper 
Mill  Packaging);  Rick  Matthews,  Market  Manager 
(Paper  Mill  Packing);  Rolfe  Godshalk,  Account 
Manager  (Sonosystem);  Tony  Nicol,  Account 
Manner 

EXHIBIT;  Sonoco  will  be  displaying  its  full  line  of 
newsprint  cores,  including  the  CPC,  CPC-B  and  Ultra 
CPC-B  cores.  In  addition  to  these  cotes,  Sonoco’s  HQ 
series  of  high  performance  cotes,  line  of  metal  caps 
and  inserts  will  be  featured. 

Hartsville,  SC 

843-383-7455;  Fax:  843-339-6010; 
web  site;  httpyAvww.sonoco.com 

Booth:  2271 

Sonoran  Scanners,  Inc. 

STAFFED  BY;  Norm  Shaver,  Joe  Barrett,  Norm 
Bogen,  T.Q.  White  II,  Eric  Hegstrom 
EXHIBIT:  Sonoran’s  CactusSetter  is  a  computer-to- 
plate  (CTP)  system  that  images  250  broadsheet 
plates  per  hour.  Its  ability  to  image  inexpensive 
ultraviolet  (UV)  sensitive  plates  enables  newspapers 
to  eliminate  him  and  imagosetting  equipment  with¬ 
out  the  need  to  use  more  expensive  visible  plates. 
The  CactusSetter  includes  fully  automated  plate 
handling  for  single  and  double-track  plates  and 
integrates  easily  with  existing  newspaper  production 
systems. 

Tlicson,  AZ 

520-617-0072;  Fax:  520-617-0806; 
nbogen@sonoranscanners.com 

Booth:  2962 

Spanlink  Communications 

STAFFED  BY:  Kristen  Jacobsen;  Steve  Peterson, 
Marketing  Specialist;  Jennifer  Patterson,  Market 
Comm.  Specialist.  Angie  Hirchman,  B.S.E.,  Robin 
Gorza,  B.S.E.;  Rodger  Miller,  Account  Exec. 
EXHIBIT;  Spanlink  develops  integrated  Computer 
Telephony  and  Interactive  Voice  Response  solutions 
that  optimize  customer  satisfaction  and  call  center 
efficiencies  for  mid-to-large  size  call  centers. 
Spanlink  will  introduce  the  FastCall  Family  of  CTl 
products;  FastCall  Enterprise  (an  integrated  CTI 
and  IVR  solution  for  passing  IVR-colIected  data  to 
the  ^ent)  and  FastCall  (the  standard  in  screen  pop 
applications).  Both  offer  features  and  functionality 
similar  to  high-end  CTI  products  while  providing 

www.mediainfo.com 


the  easiest  solutions  to  install,  use  and  justify 
financially. 

Minneapolis,  MN 

612-971-2000  ext.  2178;  Fax:  612-971-2300; 

lindasmith@spanlink.com; 

web  site:  http;//spanlink.com 

Booth:  1700 

Sprectecom 

STAFFED  BY:  Terry  Allen,  Pres.;  Gerry  Lawrence,  V.P. 
EXHIBIT:  Spectrecom  specializes  in  pre-press  hard¬ 
ware  and  software,  servicing  and  installing  every¬ 
thing  they  sell,  including:  Sony  Spectraproof  and 
Epson  5000  Stylus  Pro  digital  proofers;  the  Platinum 
2230  computer-to-plate  machine;  and  the  Harlequin 
RIP  and  Highwater  Spool,  designed  to  increase  effi¬ 
ciency  and  print  predictability. 

Northridge,  CA 

818-727-7174  ext.  12;  Fax;  818-727-1351; 

info@spectrecom.net; 

web  site:  http;//www.spectrecom.net 

Booth:  1738 

Standlee  &  Associates,  Inc. 

STAFFED  BY:  Jim  Standlee,  Pres.;  Dennis  Havlik, 
Jack  Bretz,  Associates;  Debbie  Standlee,  Business 
Manager 

EXHIBIT:  Standlee  presents  the  V-Track  press  stream 
conveyor  which  transports  any  size  product  without 
needing  adjustments.  Standlee  also  offers  distribu¬ 
tion  quipment,  mailroom  quipment,  controls  and 
systems,  including  the  Mobile  Distribution  Center,  a 
new  distribution  concept  that  eliminates  costly  sub¬ 
stations  and  the  theft  of  valuable  coupons  and  inserts 
while  reducing  liability,  driver  unloading  and  also 
protecting  product  from  weather. 

Orlando,  FL 

407-273-5218;  Fax:  407-273-9011 
Booth:  2813 

Stauffer  Media  Systems 

STAFFED  BY:  Keith  Wood,  Sales  Manager,  Kim 
Sexton,  Jerry  DeBondt,  Pat  Scharr,  Chris  Waage,  Sales 
EXHIBIT:  SMS  will  demonstrate  a  new  version  of  the 
Interconnect  module  that  works  with  the  current 
Stauffer  Gold  Library  to  grant  Internet  access  to  a 
newspaper’s  archives.  'The  e-commerce  connection 
allows  newspapers  to  generate  revenue  from  editori¬ 
al  content  and  allows  new  data  to  be  merged  into  the 
online  library  rather  than  replacing  old  files.  SMS 
will  also  present  the  newest  version  of  Quadrant 
Online  Classified,  which  will  display  photos  or 
graphics  in  private  party  classified  ads. 

Topeka,  KS 

800-777-7171;  Fax:  785-295-1144; 

kwood@stauffeigold.com; 

web  site:  http://www.stauffergold.com 


Booth:  539 

Sterling  Packaging  Systems 

STAFFED  BY:  Carl  Haasen.  Ralph  Sommers,  Ken 
Wattleworth,  Tammy  Hansen 
EXHIBIT:  Sterling  Packr^ng  will  display  five  differ¬ 
ent  models  of  Newspaper  Strapping  .Machines  for  any 
size  paper  or  budget,  including  the  MR45CH,  GP- 
30C,  and  the  GP-30,  along  with  the  latest  versions  of 
the  MR-50CH  and  GR-45.  Also  shown  will  be  a  cross¬ 
tie  system  with  ring  turn,  touch  screen  diagnostic, 
and  back-to-back  interconnect  system. 

Key  Largo,  FL 

305-451-4229;  Fax:  305-451-4229 
Booth:  722 

Storeroom  Solutions,  Inc. 

STAFFED  BY:  Jeffery  B.Ward,  Exec. V.P.;  John  R.  Iona, 
President.;  Steven  L  Rock.  V.P.  (Operations) 
EXHIBIT:  SSI  provides  outsourced  comprehensive 
services  to  newspapers  for  the  management  of  all 
aspects  of  their  in-plant  storeroom.  SSI  specializes  in 
supply-chain  management  for  all  Maintenance, 
Repair  and  Operating  supplies  (MRO),  thus  increas¬ 
ing  parts  availability  while  reducing  inventory  cost. 
West  Chester,  PA 

610431-0800;  Fax:  610431-3495; 

ward@storeroom.com; 

web  site:  http://www.storeroom.com 

Booth:  5316 

Stratis  Plastic  Pallets 

STAFFED  BY:  Andy  Elder,  Pres  ;  Jay  Skinner,  National 
Sales  Manr^er,  Tom  Weaver,  Sales  Associate 
EXHIBIT:  Stratis  Plastic  pallets  are  “Solid  Wall 
Molded”  to  withstand  abusive  handling  conditions 
without  cracking  at  temperatures  as  low  as  minus  40 
degrees  Fahrenheit.  Ideal  for  cold  storage,  freezer  use 
and  “return  loop”  shipping,  these  pallets  are  com¬ 
patible  with  most  hand  trucks,  fork  lifts,  conveyors 
and  storage  racks  and  will  not  mold,  mildew  or  cor¬ 
rode. 

Indianapolis,  IN 

317-328-8000;  Fax:  317-328-8080; 

phayes@pallets.com; 

web  site:  http;//www.pallets.com 

Booth:  969 

Sun  Chemical  Latin  America 

STAFFED  BY:  Ursula  L  Stevens,  V.P  &  GM;  Bert  Luis, 
Man^r  (Technical  Marketing);  Robert  Goodbar, 
Sales  Manager  (Newsink) 

EXHIBIT:  Sun  Chemical  Latin  America  provides  a 
complete  line  of  inks  and  ink  recovery  systems. 

Fort  Lee,  NJ 

201-224-4600;  Fax:  201-886-0480 
Booth:  1919 

System  Integrators,  Inc. 

STAFFED  BY:  Amy  Evans,  Director  (Strategic 
Marketing);  Mike  Lee,  Exec.  V.P.  (Worldwide  Sales); 
George  Salidas,  V.P.  &  GM  (Sii  System  Solutions); 
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Kirk  Norlin,  Manager  (Marketing  Communications) 
EXHIBIT:  Sii  is  introducing  two  major  firsts  for 
newspaper  publishing  with  the  premiere  of  a  new 
groupware  environment  for  the  entire  publishing 
enterprise  and  an  advanced  line  of  revenue-generat¬ 
ing  Internet  applications  for  on-line  newspapers.  In 
addition,  Sii  has  revitalized  the  industry’s  most  reli¬ 
able  publishing  system  with  pwerful  new  pagina¬ 
tion  and  Windows-based  clients. 

Sacramento,  CA 

916-929-9481;  Fax:  916-928-0319; 

norlin@sii.com; 

web  site:  http:/Avww.sii.com 

Booth:  2121 

T/ONE 

STAFFED  BY:  David  M.  Tenenbaum,  Pres.;  Peter  B. 
Leabo,  Director  (Marketing);  Rande  A.  Simpson, 
Sales  &  Marketing  Flxec.;  Andrew  A.  Forber,  Chris 
Carr,  Software  Engineers;  Joshua  Chessman, 
Technical  Support 

EXHIBIT:  T/ONE  presents  the  Merlin  System,  a  sin¬ 
gle-system  solution  to  picture  desk  and  multimedia 
asset  management  need  of  news  organizations,  spe¬ 
cial  libraries  and  corporate  archives.  The  all  new 
Merlin  4  software  supports  a  multitude  of  industry- 
standard  image  file  formats,  PDFs,  graphic  file  for¬ 
mats,  page  layout  formats  and  multimedia  objects. 
Merlin  4  adds  an  all  new  dynamic  IJl  with  multiple 
windows,  full  dr^-and-drop  functionality,  greater 
flexibility  and  even  faster  search  performance. 
Merlin  supports  simultaneous  Macintosh/Power  PC, 
Windows  and  Web  clients  via  LAN,  WAN  and/or  the 
Internet. 

Quincy,  MA 

617-.328-6645;  Fax:  617-328-9845; 

pleabo@t-l.com: 

web  site:  http://www.t-l.com 

Booth:  1439 

Tech-Energy  Co. 

STAFFED  BY:  John  E.  Pickard,  Pres.;  David  Moeller, 
Sales  Manager,  Louis  Benke,  Tommy  Moeller,  Rachel 
Bell,  Jeff  Potts,  Sales 

EXHIBIT:  Tech-Energy  is  a  leading  provider  of 
replacement  press  parts  for  Goss,  Harris,  Hoe,  Motter 
and  TKS.  Tech-Energy’s  service  department  excels  in 
repairing  printing  units  and  folders.  They  offer  pre¬ 
owned  printing  equipment,  unit  installation,  unit 
add-on  enhancers  and  web-width  reduction.  Tech- 
Energy  will  display  the  1/4  Fold  Tape  Drive 
Conversion  for  the  Suburban  and  SC  Folder.  The  1/4 
Folder  will  be  offered  on  an  exchange  basis  and  will 
allow  for  a  25”  web  width. 

Cibolo,  TX 

210-658-0614;  Fax:  210-658-0653; 
techenergy@worldnet.att.net; 
web  site:  http://www.techenergy.com 
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Booth:  2220 

Tecnavia  S.A. 

STAFFED  BY:  Giancarlo  Vanoni,  Director 
EXHIBIT:  Tecnavia  specializes  in  picture  text  and 
pt^es  archiving  systems,  browsing  systems  for  wires 
pictures  services  and  Internet  publishing  systems. 
Tecnavia  will  highlight  the  new  TIS  (Total 
Information  System)  which  permits  automatic 
Internet  site  creation  and  mant^menL  in  addition 
to  its  renewed  products  for  browsing  all  live  news 
sources  PSF/WEB,  E-Binder  and  NewsWeb. 
Baibengo-Lugano,  Switzerland 
41-91-9932121;  Fax:  41-91-9932223; 
info@tecnavia.ch 

Booth:  2078 

TERA 

STAFFED  BY:  Roberto  Antoniotti,  CEO;  David  Howes, 
Director  (International  Sales);  Jesus  Toledo,  Director 
(Operations);  German  Acevedo,  V.P.  (Operations); 
Gustavo  Rios,  Coordinator  (Software  Support);  Josie 
Inchaustegui,  .Manager  (Marketing) 

EXHIBIT:  TERA  offers  Editorial,  Archiving  and 
Advertising  solutions  combined  with  complete  prod¬ 
uct  support  and  a  diverse  line  of  pre-press  equipment 
such  as  imagesetters,  scanners,  developers  and  more. 
TERA  will  present  the  GoodNews  Publishing  System, 
a  full  featured  newspaper  editorial  solution  installed 
in  over  1(X)  newspapers,  and  t@rk,  a  new  archiving 
solution  developed  using  the  latest  Web  and  SQL 
technologies.  t@rk  stores  pictures,  text,  and  pages  in 
an  SQL  database,  and  allows  searching  and  browsing 
through  a  Web  interface. 

Miami,  FI 

305-477-9998;  Fax:  305-477-9151; 

nuryr@gsihome.com; 

web  site:  http://www.gsihome.com 

Booth:  1635 

Ternes  Register  System 

STAFFED  BY:  Dave  Martin,  Director  (Business 
Development);  Scott  Nye,  Manner  (International 
Business  Development);  Eric  Ternes,  Jim  Ternes, 
Mike  Manning,  Product  Managers  (Web  Products) 
EXHIBIT:  Ternes  offers  Complete  Registration 
Control  solutions  to  the  newspaper  industry.  Ternes 
will  display  the  ProForm  Classic,  a  3/4  automatic 
Plate  Bender,  which  features  automatic  full  plate 
vacuum,  mechanical  clamping  and  anvil  retraction. 
’The  Ternes  Electronic-Pneumatic  (EP)  is  an  auto¬ 
matic  punch  using  individually  powered  pneumatic 
punch  heads.  Under  the  control  of  a  PLC,  this  punch 
is  factory  programmed  to  provide  the  greatest  degree 
of  flexibility  and  accuracy,  and  3  point  electronic 
contacts  provide  a  direct  register  link  to  any  Temes 
plate  bender  also  equipped  with  electronics. 

St.  Paul,  MN 

612-407-4800  ext.  4823;  Fax:  612-407-4801; 

lgarduno@temes.com; 

web  site:  http://www.temes.com 


Booth:  625 

Teufelberger  gmbH 

STAFFED  BY:  Christian  Obermair,  Sales  Manager 
EXHIBIT:  Teufelberger  will  display  Tewe- 
Polyprqvylene  strapping  for  use  in  fully  automatic 
strapping  machines  for  bundling  newspapers  and 
other  printed  products.  The  strapping  type  range  is 
from  5  mm.  to  19  mm.  in  width.  Tewe-PP  strapping 
convinces  through  its  reliability  throughout  the  pack¬ 
aging  process. 

Weis,  Austria 

0043-7242-413-115;  Fax:  0043-7242-413-420; 

fibersplastics@teufelberger.com; 

web  site:  http://wviw.teufelberger.com 

Booth:  2831 

Thomson  Interactive  Media 

STAFFED  BY:  Christine  Mathis,  Fxl  Manning,  Alison 
Hammersla 

EXHIBIT:  TIM  offers  the  first  integrated  Internet  suite 
designed  to  help  bring  buyers  and  sellers  together, 
consisting  of  classified  ads,  directories,  guides,  Web 
site  builders  and  vertical  markets.  The  suite  supports 
streaming  video,  e-mail,  hotlinks,  360-degree  immer¬ 
sive  photography,  priority  listings  and  private  brand¬ 
ing.  TIM  also  offers  consulting,  hosting  and  training. 
Stamford,  CT 

203-425-1277;  Fax:  203-425-1 196; 

byates@tim.com; 

web  site:  http://www.tim.com 

Booth:  233 

TigrSoft  Inc. 

STAFFED  BY:  Dilip  Kembhavi,  Pres.;  Neill  Orr, 
Director  (Marketing);  Vasu  Netrakanti,  CTO;  Lindsay 
Vogel,  Regional  Account  Manager,  Kathy  Lowe,  Pre- 
Sales  Consultant 

EXHIBIT:  TigiSoft  presents  TigrPrinL  which  com¬ 
bines  shop  floor  level  experience  in  the  print  industry 
with  leading  edge  artificial  intelligence  to  provide  a 
unique  post-press  APS  solution.  TigrPrint  allows 
scheduling  information  to  be  altered  up  to  the  last 
minute  as  well  as  changing  the  order  in  which  inserts 
are  placed.  TigrPrint  provides  complex,  refined  con¬ 
trol  while  dramatically  reducing  scheduling  creation 
time. 

Edmonton,  ALB,  Canada 

403-412-6977;  Fax:  403-423-0414; 

info@tirgsoft.com 

web  site:  httpy/www.tigrsoft  com 

Booth:  381 

Tinby  LLC  (Ergomat) 

STAFFED  BY:  Torsten  Rodbroe,  Exec.  V.P.  (Sales  & 
Marketing);  Patricia  Rodbroe,  .Manager  (Customer 
Service) 

EXHIBIT:  ERGOMAT,  a  division  of  Tinby  LLC,  pro¬ 
duces  anti-fatigue  mats  with  comfort  and  warranties 
second  to  none. 

Westlake,  OH 

800-357-2111;  Fax:  440-899-1700; 

info@ergomat.com; 

web  site:  http://www.ergomaLcom 
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Booth:  700 

Tingue,  Brown  &  Co. 

STAFFED  BY:  Richard  K.  Bird,  Chairman;  James  R. 
Hopkins,  Sales  Manager 

EXHIBIT:  Tingue,  Brown  &  Co.  offers  packing  sys¬ 
tems  for  Letter  Press  Polyfibron  Technologies, 
Polydraw  L-2  drawsheets  and  Polystick  undetblan- 
kets.  Polytop  top  blankets,  Corocel  underblankets, 
Tingue  Ball  Koat  drawsheets  (glass  beads),  and 
Tingue  contact  top  blankets.  In  addition,  they  offer 
packing  systems  for  offset  Polyfibron  Polycell-NP 
Version  20  blankets,  mod  plastic  molded  material 
handling  products,  mod  wire  and  fabric  metal  mate¬ 
rial  handling  products. 

Saddle  Brook,  N| 

201-796-5233;  Fax:  201-796-5820 


Booth:  400 

TKS  (USA)  Inc. 

STAFFED  BY:  Sapito  Hayashi,  Pres.;  Mike  Shafer, 
National  Sales  Manager;  Dean  Jacoby,  Sales 
Manager,  LaVaughn  Dawson,  Manager  (T-NPC) 
EXHIBIT:  TKS  will  exhibit  a  double-width  Colortop 
6000  tower  with  digital  ink  pumps  and  2:3:3  jaw 
folder,  which  will  be  printing  on  a  daily  basis  at 
NEXPO.  A  50”  web  width  format  will  also  be  demon¬ 
strated.  TKS  will  also  display  the  new  one  around  sin¬ 
gle-width  press,  the  Colortop  3000,  as  well  as  T-NPC 
digital  ink  pump  and  press  controls.  All  Colortop 
models  are  available  in  shafted  or  shaftless  configu¬ 
rations. 

Richardson,  TX 

972-437-4466  ext.  113;  Fax:  972-437-5858 


Booth:  744 

Tobias  Associates  Inc. 

STAFFED  BY:  Kevin  M.  Kelly,  Sales  Administrator, 
Bob  Karpowicz,  Director  (Technical  Sales) 

EXHIBIT:  On  display  will  be  the  Tobias  SDT 
Scanning  Densitometer.  The  SDT  can  scan  gray  bal¬ 
ance  bars  as  small  as  I/l6  of  an  inch  located  any¬ 
where  on  the  sheet.  Results  are  displayed  in  a  bar 
graph  format  according  to  ink  columns  for  a  quick 
visual  reference  by  press  operators.  Entire  gray  bars 
are  scanned  in  as  little  as  ten  seconds.  Also  on  display 
will  be  the  full  line  of  hand  held  reflection  and  trans¬ 
mission  densitometers  with  1/16  inch  apertures. 
Ivyland,  PA 

215-322-1500;  Fax:  215-322-1504; 
tobias@densitometer.com; 
web  site:  http://densitometer.com 


Booth:  716 

Tolerans  Ingol,  Inc. 

STAFFED  BY:  Thomas  Perzon,  CEO;  Igor  Heifets, 
Manager 

EXHIBIT:  Tolerans  Ingol  manufactures  in-line 
stitchers  for  all  types  of  web  press  folders.  The  new 
generation  Streamliner  2000  will  staple  tabloid  prod¬ 
ucts  of  8-144  pages  at  speeds  up  to  120,000  iph,  and 


is  available  in  both  straight  and  collect  models. 
Wanamassa,NJ 

732-918-8700;  Fax:  732-918-8701; 

iheifets@tolerans-usacom; 

web  site:  http://www.tolerans-usa.com 


Booth:  127 

Total  Mailroom  Support  Inc. 

STAFFED  BY:  Michael  McGeady,  Pres.;  Wayne 
Anderson,  Sales  Manj^er  (Eastern  Region);  Samuel 
Brockington,  Sales  Manager  (Southern  Region); 
Gary  Dishman,  Sales  Manager  (Western  Region); 
John  Durso,  Manager  (Special  Accounts);  Paul  Cook, 
Manner  (Field  Operations) 

EXHIBIT:  TMSI  will  be  exhibiting  a  complete  line  of 
mailroom  equipment  including:  Compass  Counter 
Stacker  2  and  4-  way  discharge  models;  PC  Control 
networking  and  additional  interfacing  capabilities. 
TMSI  will  also  present  Mattop,  Rollertop  and 
Navigator  Belt  Stream  Conveyors,  Cyclone  Bundle 
Timer  and  Reconditioned  Hall  Equipment. 
Middleburgh  Heights,  OH 
440-239-9000;  Fax:  440-239-9006; 
tmsil@aol.com 


Booth:  1753 

Total  Systems  Engineering 

STAFFED  BY:  Rick  Masters,  Pres.;  Michael  Johnson, 
V.P;  Martin  Whelan,  YP. 

EXHIBIT:  On  display  will  be  the  MaxWorkFlow  NT 
software  (Icon  driven),  which  features  In-RlP  OPI, 
In-RlP  Imposition  and  In-RIP  trapping;  the  MaxTif 
Converter,  which  makes  composite  output  using  Tiff 
files  from  Harlequin  or  Adobe  RIPs  without  the  need 
to  re-RIP  for  proofe.  Also  displayed  will  be  the  RAS- 
TERDOWN  module  which  uses  high  res  files  from 
Harlequin  or  Adobe  RIPs  and  down  samples  them  to 
output  on  low  res  proofers. 

Louisville,  KY 

502-587-0575;  Fax:  502-587-0484; 

rmasters@aye.net; 

web  site:  http://tse-inc.com 

Booth:  2614 

Tribune  Media  Services 

STAFFED  BY:  John  Kelleher,  Director  (Database 
Sales);  Jim  Donahue,  Managers  (Interactive 
Products);  Tom  Beatty,  Sales  Manager  (Database  and 
Advertising  Products);  Dave  Blackwood,  Account 
Exec.  (Database  and  Advertising  Products);  Tracy 
Frank,  Regional  Account  Exec.  (TMS  TV  Listings) 
EXHIBIT:  MovieQuest  MovieClocks  meet  publishers’ 
demands  for  movie  showtime  information  with 
accurate,  timely  movie  listings  from  a  database  of 
more  than  26,000  theatres.  Tribune  Media  Services 
offers  publishers  comprehensive  print  and  interactive 
entertainment  listings  and  weather  services.  On  the 
Web,  TVQuest,  along  with  Moviequest,  puts  complete 
online  television  programming  and  movie  listings  at 


customer’s  fingertips.  Weatherpoint  delivers  the  most 
accurate,  customizable  weather  reporting  for  cus¬ 
tomer’s  Web  sites. 

Chicago,  IL 

312-222-5697;  Fax:  312-2224328; 

chaibach@tribune.com; 

web  site:  http://ww.tms.tribune.com 


Booth:  2849 

TVData 

STAFFED  BY:  Kathy  Tolstrup,  Senior  VP.  (Newspaper 
Sales);  Bill  Callahan,  V.P.  (Advertising  &  Newspaper 
Sales);  Cameron  Yung,  V.P  (Newspaper  Sales);  John 
Dodds,  V.P.  (Metro  Sales) 

EXHIBIT:  TVData  presents  TV  listing  services 
designed  to  take  you  into  the  next  century.  TVData 
will  offer  Y2K  compliance  testing,  the  latest  trends  in 
TV  book  design  and  layouts,  new  services  for 
International  publications  and  click  TV,  the  pre¬ 
miere  TV  listings  website  for  newspapers. 

Glens  Falls,  NY 

518-792-9914  ext.  622;  Fax:  518-792-4671; 

kwem@tvdata.com; 

web  site:  http://www.tvdata.com 


Booth:  2564 

ULTRA 

STAFFED  BY:  Tony  Pardo,  Director,  Carlos  Gomez, 
Software  Support  Engineer,  Mike  Wead,  V.P 
EXHIBIT:  ULTRA  will  demonstrate  VXPaginator,  a 
layout  and  pagination  Quark  Xtension.  VXPaginator 
displays  a  palette  with  the  results  of  specific  queries 
allowing  the  operator  to  view  the  status  of  the  ele¬ 
ments  of  a  p^e  and  to  import  these  elements  direct¬ 
ly  to  the  pt^e. 

Hialeah,  R 

305-828-8202;  Fax:  305-828-2924; 

ultra@ultragroup.net; 

web  site:  httpy/ultr£^up.net 


Booth:  2513 

Ultre  Division,  Heidelberg  Publishing 
Services 

STAFFED  BY:  James  Martin,  V.P.  (Sales  & 
Marketing);  Mark  Astmann,  Channel  Marketing 
Manager,  Jeff  Buchman,  Sales  Manager,  Kathleen 
Fay,  Tradeshow  Coordinator 
EXHIBIT:  Ultre  debuts  its  new  PostScript  Level  3  RIP 
as  part  of  its  continuing  commitment  to  providing 
state-of-the-art  workflow  capabilities  in  Capstan 
environments.  Ultre  provides  proven  computer-to- 
polyester  plate  solutions,  such  as  the  Ultre  CTP2,  as 
well  as  complete  workflow  solutions  from  conven¬ 
tional  and  dry  imagesetters  through  RIPs,  proofing, 
trapping  and  imposition, 
i.lelville,  NY 

516-753-4800;  Fax:  516-753-4801; 

kfay@ultre.com; 

web  site:  httpy/www.ultre.com 
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Booth:  1661 

U.M.I. 

STAFFED  BY:  Bob  MacKenzie,  Pres.;  Lorraine 
MacKenzie,  V.P.;  Harold  Wells,  Gerry  Collins,  Steve 
Gould,  Sales 

EXHIBIT:  Nireco  computerized  cut-off  control  auto¬ 
matically  sets  compensation  rollers  and  automati¬ 
cally  sets  compensator  rollers  and  maintains  com¬ 
pensation  through  the  entire  run.  The  Nireco  color 
registration  control  is  the  most  user  friendly  and 
efficient  CCR  in  the  marketplace.  Real  product 
image  in  full  strobe  light  is  unequaled.  Nierco  will 
also  feature  a  new  line  of  paster  products,  a  new  safe 
butt  roll  rewinder  and  new  dollar  saving  web-saver 
lead-in  tape. 

Port  St.  Lucie,  FL 

561-340-1666;  Fax:  561-340-0580; 
umi313@aol.com 


Booth:  1931 

Unisys  Corporation 

STAFFED  BY:  Mark  Wasserman,  Publishing 
Program  Director  (U.S.  Center  of  Excellence);  Bill 
Wenger,  Director  (Business  Development);  Donna 
Wiley,  Bill  Hack,  Dave  La  Clair,  Jean  Leonardi, 
Regional  Sales  Execs. 

EXHIBIT:  Unisys  Publishing  Solutions  are  a  suite  of 
highly  integrated,  customizable  systems  designed 
specifically  for  medium  to  large  scale  newspapers. 
Available  in  UNK  and  Windows  NT  environments, 
the  Unisys  Publishing  Solutions  works  with  in-house 
applications  and  many  industry  standard  packages. 
The  three  highly  integrated  applications  (Hermes, 
WireCenter  and  DocCenter)  also  operate  as  stand¬ 
alone  systems.  Hermes  is  a  fully  integrated  editorial 
system  that  covers  both  editorial  and  production 
cycles  of  single  and  multiple  edition  publications.  An 
advanced  solution  for  text  or  layout  driven  newspa¬ 
pers,  Hermes  accommodates  different  editorial  envi¬ 
ronments  and  varied  workflows  while  manning 
hundreds  of  concurrent  users.  It  combines  a  high 
level  of  flexibility  and  configurability  with  easy-to- 
use  editorial  and  typographical  tools.  WireCenter  is  a 
state-of-the-art  system  for  wire  services  and  remote 
communications  management.  It  provides  large 
capacity  storage  and  fast  retrieval  of  wire  stories,  wire 
images  and  reporter  stories  in  a  multi-user  environ¬ 
ment.  DocCenter  is  an  advanced  multimedia  archiv¬ 
ing  system  that  provides  large  capacity  storage  and 
database  management  of  text,  images  stories,  pages, 
video  and  audio  clips.  Simple  or  complex  queries  are 
performed  to  retrieve  data  or  browse  records  in  an 
easy-to-use  PC  client  or  Web  browser  interface. 

Blue  Bell,  PA 

215-986-4080;  Fax:  215-986-0529; 
suzanne.depony@unisys.com; 
web  site:  httpVAvww.unisys.com 
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Booth:  969 

US  Ink 

STAFFED  BY:  Lawrence].  Lepore,  VP.  (Operations); 
John  C.  Corcoran,  Manager  (National  Accounts); 
Todd  P.  Wheeler,  Manager  (Marketing  Services) 
EXHIBIT:  Tap  into  RealColor  from  US  Ink.  You’ve 
invested  big  in  color  because  your  readers  want  it  and 
your  advertisers  demand  it.  Let  US  Ink  help  you  get 
the  most  from  that  investment  with  RealColor.  Stop 
by  to  learn  more  about  RealColor  and  see  a  live 
demonstration  of  Press  Doctor  99- 
Carlstadt,  Nj 

201-935-8666;  Fax:  201-933-3728; 
wheelert@sunchem.com; 
web  site:  http://www.usink.com 

Booth:  117 

Valley  Remanufacturing  Co. 

STAFFED  BY:  Bruce  L.  Seidel.  Pres.;  Tom  Toth, 
.Manj^er  (Production);  Scott  Renkes,  National  Sales 
Manager 

EXHIBIT:  On  display  will  be  remanufactured  Harris- 
GMA  Inserting  equipment,  new  heavy  duty  single¬ 
width  belt  Stream  Conveyor,  Hopper  Feed  Inader 
Model  HL500,  Buggy  Lugger  Newspaper  transport 
cart,  and  a  new  Vibro  jogging  Table. 

Allentown,  PA 

610-820-9669;  Fax:  610-820-0738 
Booth:  979 

Varn  International 

STAFFED  BY:  Greg  Johnson,  Manager  (National 
Accounts);  Mark  von  Zwehl,  Manager  (Marketing) 
EXHIBIT:  Vam  is  launching  a  new  line  of  high 
end  Process  Control  equipment.  Uthowater  Man¬ 
ufactured  water  treatment  system  helps  create  the 
perfect  water  for  the  printing  process.  Yarn’s  VPM  line 
of  precision  mixing  systems  accurately  doses  foun¬ 
tain  solutions  to  multiple  web  presses  to  set  points, 
and  the  FountainPure  Filtration  System  cleans  cont¬ 
aminants  that  corrupt  your  fountain  solutions.  Also 
available  is  Newsline  Neutral  350,  a  1 1/2  ounce  neu¬ 
tral  fountain  solution. 

Oakland,  NJ 

201-337-3600;  Fax:  201-337-8864; 
mark.von.zwehl@varn.com; 
web  site:  http://www.vam.com 

Booth:  101 

Videojet  Systems  International,  Inc. 

STAFFED  BY:  Maureen  Corbett 
EXHIBIT:  The  VIDEOJET  PrintPro  ES  is  a  complete, 
non-contact  ink-jet  imaging  system  capable  of  print¬ 
ing  fixed  or  variable  information  on  direct  mail,  cat¬ 
alogs,  magazines,  business  forms,  tickets,  etc.  The 
VIDEOJET  Cheshire  595  labeling  base,  combined 
with  the  569  labeling  head,  is  a  cost-efficient,  error- 
free,  versatile  labeling  system.  Vldeojet  will  also  dis¬ 


play  the  FJ(CEL  series  1781  and  VIP-NT  in  Kansa 
Corporation’s  booth. 

Wood  Dale,  IL 

63O-86O-73OO;  Fax:  630-616-3567; 
beyer-cindy@videojet.com; 
web  site:  http://www.videojet.com 

Booth:  2313 

Vision  Data  Equipment  Co. 

STAFFED  BY:  Thomas  A  Dempsey,  Pres.;  Tim  Ryan, 
Cliff  Lee,  Amy  Weaver,  Regional  Sales  Managers; 
Timothy].  Donnelly,  Sales  &  Marketing 
EXHIBIT:  Vision  Data  will  be  demonstrating  the 
newest  versions  of  their  fully-integrated  database 
software  systems.  Total  Advertising  2.0  includes 
Display  Ad  Billing,  Classified  AS  Sales,  Classified 
Pagination  and  Sales  &  Receivables  Management. 
When  linked  to  Vision  Data  Circulation  Sales  and 
Management  software,  it  creates  a  complete  newspa¬ 
per  customer  service  system.  Also  presented  will  be 
Vision  Data’s  new  remote  site  data  entry  systems 
which  maximize  the  effectiveness  of  a  single-server 
database  in  companies  with  remote  sites.  Other 
Vision  Data  add-on  products  include  Circulation 
Telemarketing,  Electronic  Funds  Transfer,  Auto¬ 
sacking,  Insert  Management,  on-screen  credit  card 
verification  and  faxing,  as  well  as  complete  Accounts 
Payable/  General  Ledger,  Payroll  and  Newsprint 
inventory  systems. 

Rensselaer,  NY 

518434-2193;  Fax:  518-434-3457; 

sales@vdata.com; 

web  site:  http://www.vdata.com 

Booth:  728 

Von  Roll 

STAFFED  BY:  Ward  Walsh,  Pres.;  Ric  Mayle,  VP 
(Sales  &  Marketing);  Hans  Frey,  Area  Sales  Manager 
EXHIBIT:  Von  Roll  manufactures  customized  sys¬ 
tems  for  storing,  transporting  and  loading  paper 
rolls.  Efficient  conveyor  systems  have  been  developed 
to  feed  rolls  from  the  loading  dock  to  paper  storage 
and  loading  into  the  printing  press.  Mechanized, 
motorized  or  fully  automatic  systems  can  be  offered. 
York,  PA 

717-845-4807;  Fax:  717-845-8828; 
imcsales@netrax.net 

Booth:  711 

Jervis  B.  Webb  Company 

STAFFED  BY:  Al  Kafka,  Newsprint  Specialist;  Keith 
Westphal,  AGV  Systems;  Paul  Hopersberger,  Director 
(Marketing) 

EXHIBIT:  Jervis  B.  Webb  Company’s  high-volume 
material  handling  systems  provide  efficient 
newsprint  handling,  increased  productivity  of  pallet 
handling,  and  improved  bundle  distribution  in 
mailrooms.  On  display  will  be:  Automated  Stoi^e 
and  Retrieval  Systems,  designed  to  improve 
newsprint  man^ement;  Automated  Guided  Vehicles 

www.mediainfo.com 


(AGVs),  a  reliable  roll  delivery  and  pallet  handling 
system  with  an  advanced  non-wire  guidance  systems 
and  Automated  Mailroom  Technologies  pallet  han¬ 
dling  equipment. 

Farmington  Hills,  MI 
248-553-1204;  Fax:  248-553-1228; 
phopersberger@jervisbwebb.com; 
web  site:  http://www.jervisbwebb.com 


Booth:  1513 

Web  Press  Corporation 

STAFFED  BY:  Gary  Palmer,  Pres.;  Chuck  Gath,  VP. 
(Sales);  Rollie  Mercer,  VP.  (Production);  Bill  Aldrich, 
Terry  Morton,  Grant  Dickinson,  Regional  Sales 
EXHIBIT:  Web  Press  will  be  introducing  a  new  mod¬ 
ular  press  line  based  on  the  highly  successful  Quad- 
Stack  four  color  unit.  The  new  press  will  feature  low 
profile  perfector  units,  2  highs,  3  highs  and  of  course 
the  Quad-Stack  unit  along  with  a  variety  of  folders. 
The  modular  design  of  this  press  allows  buyers  the 
luxury  of  purchasing  only  what  they  need  and  can 
afford,  as  the  purchase  of  add-on  modules  when 
required  can  transform  a  single  floor  unit  to  2, 3  or 
4  high  as  needed. 

Kent,  WA 

253-395-3343;  Fax:  253-395-4492; 

wpcotp@juno.com; 

web  site:  http://www.webpressl.com 

Booth:  1641 

Web  Printing  Controls 

STAFFED  BY:  Jim  Tasch,  VP.  (Sales  &  Technical 
Services);  William  Burke,  National  Sales  Manager, 
Stephen  Baird,  Engineer,  Wayne  Kaim,  Kaim  & 
Associates 

EXHIBIT:  Web  Printing  will  display:  MicroTrak  CCR 
Color  to  Color  Register,  MicroTrak  CLC  Closed  Loop 
Color  Control,  MicroTrak  9510  Unit  to  Unit  Color 
Register,  MicroTrak  9500  Cutoff  controls,  MicroTrak 
9400  Web  Guide,  MicroTrak  Margin  Minder,  Web 
Break  Detector  Systems,  Silicone  Applicator  and  Web 
Tension  Monitoring. 

Barrington,  IL 

847-382-7970;  Fax:  847-382-2348 
Booth:  1704 

West  Coast  Computer  Systems 

STAFFED  BY:  Ed  Kobrin,  Jim  Ponder,  Sales;  Simon 
Young,  Jerry  Schave,  Engineering 
EXHIBIT:  West  Coast  Computer  Systems  will  be 
demonstrating  the  WinCMS  and  Phoenix- 
NTadvertising  and  editorial  management  systems 
that  run  a  Windows-NT  employing  MicrosoftSQL 
server.  WinCMS  incorporates  all  the  features  neces¬ 
sary  to  effectively  run  a  classified  advertising  depart¬ 
ment.  The  regional  database  supports  simple  and 
complex  searches.  WinCMS  maintains  separate 
schedules  for  each  publication,  incorporating  a  com¬ 
mand  or  calender  booking  interface  and  comes  stan¬ 
dard  with  dummying  and  pagination  modules. 


WinCMS  incorporates  a  powerful  pricing  system  with 
built-in  rules  to  price  ads.  The  operator  is  not 
required  to  make  pricing/rating  code  decisions  and  a 
“ticker-tape”  detailing  the  pricing  algorithm  is  dis¬ 
played.  PhoenixNT  is  designed  to  work  the  way  a 
modem  newsroom  functions.  User’s  desktops  may 
contain  e-mail,  browsers,  spreadsheets,  archives, 
pj^e  layout  programs,  and  a  window  for  creating 
and  editing  news.  Wire  news  is  routed  to  particular 
areas  for  ease  of  use  and  may  have  text  markup, 
automatic  queuing/copying,  and  high  priority  noti¬ 
fication.  Powerful  User  Definable  Keys  can  automate 
many  functions.  Additional  features  include  routing 
of  stories,  strict  security  and  automatic  back-up  of 
both  terminal  and  server  files.  Stories  created  on  the 
server  are  easily  published  on  a  variety  of  platforms 
including  print,  Web  and  archival  systems. 

Stockton,  CA 

209-948-5499;  Fax:  209-948-4508; 

ekobrin@wccsys.com; 

web  site:  http://wccsys.com 


Booth:  1731 

Western  Lithotech 

STAFFED  BY:  Bill  Streeter,  Pres.  &  COO;  Todd  Socia, 
Sales  Manager  (National);  Lane  Palmer,  Senior  VP. 
(Sales  &  Marketing);  Ed  Eisenberg,  Sales  Manager 
(International);  Keith  Walker,  Marketing  Manager 
(Newspaper  Division) 

EXHIBIT:  Western  Lithotech  manufactures  automat¬ 
ed  plateroom  systems  for  newspapers  worldwide.  Live 
demonstrations  will  be  held  for  the  DiamondSetter 
347  and  DiamondSetter  610SP  CTP  Laser  Platesetter 
systems.  Also  being  exhibited  are  the  Lith-X-Pozer  7S, 
Skid  Load,  Automated  Exposure  System  and 
DiamondVision  Optical  Punch  Bender  units. 

St.  Louis,  MO 

314-225-5031;  Fax:  314-825-4681; 
web  site:  http://www.westemlithotech.com 


Booth:  914 

WIFAG  Press  Company 

STAFFED  BY:  Goetz  Stein,  CEO;  Joe  Ondras,  VP 
(Sales);  Noel  McEvoy,  V.P.;  Matthais  Kobel,  Project 
Manager  (Sales);  Marcello  Tarchini,  Sales  Engineer 
(Latin  America);  Iris  Imboden,  Sales  Assistant 
EXHIBIT:  WIFAG  will  display  their  OF  370  GTD,  the 
first  double-width  totally  shaftless  press.  The  370 
GTD  is  available  with  space-saving  5-high  towers, 
with  6-high,  12-couple  towers  capable  of  printing  a 
complete  48  page  newspaper  with  16  pages  in  full 
color,  and  is  also  available  with  PCU  for  Flying  Page 
Changes  and  PCU-i-  for  Page  Count  changes.  The 
WIFAG  OF  370  GTD  can  be  configured  as  add-on 
towers  for  your  existing  press. 

Bern,  Switzerland 

41-31-339-3333;  Fax:  41-31-339-3666; 

noel.mcevoy@wifag.ch; 

web  site:  http://www.wifag.com 


Booth:  2071 

X-Rite,  Inc. 

STAFFED  BY:  Kelly  V'andenBosch,  Sales  Manager 
(National);  Iain  Trevor  Pike,  Marketing  Manager 
(Worldwide);  Tom  Dlugos,  OEM  Manager  (World¬ 
wide);  Joe  C.  Schulz,  Product  Sales  Manager  (North 
America);  Craig  Narta,  Sales  Manager  (West);  Russ 
Sack,  Technical  Sales  Rep.  (Printing  &  Imaging) 
EXHIBIT:  X-Rite  will  present  the  new  500  series  of 
color  measurement  technology  with  built-in  news¬ 
paper  color  reproduction  functionality.  The  500 
series  of  hand-held  instmments,  including  the  504, 
508, 518, 528  and  530  models,  are  the  industry’s  first 
line  of  portable  units  equipped  with  spectral  engines. 
Spectral  technology  provides  unparalleled  accuracy’ 
and  repeatability.  X-Rite  also  offers  a  complete  line  of 
pre-press  and  publishing  measurement  solutions  for 
color  calibration  and  management. 

Grandville,  MI 

616-257-2577;  Fax:  616-534-8960; 

spridgeon@xrite.com; 

web  site:  http.7/www.x-rite.com 


Booth:  2771 

Xitron,  Inc. 

STAFFED  BY:  Dick  Steensma,  Pres.;  Jim  Thrush,  VP. 
(Sales  &  Marketing);  Pat  French,  OEM  Sales;  Ed 
Kennedy,  Sales  Manager  (Eastern  Region);  Brad 
Ross,  Sales  Manager  (Western  Region);  Lisa  Austin, 
Marketing  Manager 

EXHIBIT:  Xitron  will  display:  the  Navigator  NT  5.1, 
which  complies  fully  with  PostScript  3,  features  new 
color  proofing,  spot  color  handling  and  a  GUI  that 
has  been  redesigned;  the  Xitron  Automated  Page 
Stitcher  (XAPS)  film  saving  utility  holds  RIPped  files 
until  they  fill  a  defined  image  are.  XAPS  uses 
Harlequin  Flatout  technology;  Raster  Blaster,  which 
outputs  screened  raster  TIFF’s  to  any  Xitron  support¬ 
ed  output  devices;  and  XiDRY,  a  combination  of  the 
Exxtra  Corp’s  ExxtraDRY  internal  dmm  imagesetter, 
the  Xitron  Image  Processor  (XIP)  and  the  Kodak  Diy 
View  film  and  processor.  The  ExxtraDry  provides  the 
accuracy  of  a  drum  without  the  complexity  and  the 
DiyView  Imagesetting  film  produces  high  quality 
images  that  rival  conventional  films  and  eliminates 
chemicals,  fumes  and  mess. 

Ann  Arbor,  MI 

734-913-8080;  Fax:  734-913-8088; 
web  site:  http://www.xitron.com 


Booth:  2589 

ZZSoft,  Inc. 

STAFFED  BY:  Joe  Watkins,  Pres.;  John  Welch,  VP. 
(Sales  &  Marketing) 

EXHIBIT:  ZZSoft  will  display  Eclipse  for  Windows  cir¬ 
culation  software,  32-bit  software  that  is  scalable 
from  PC’s  to  mainframecomputers.  Eclipse’s  interna¬ 
tional  capabilities  include  currencies,  taxation, 
addressing,  and  distribution. 

Provo,  UT 

801-373-2246;  Fax:  801-373-5066; 

jwelch@zzsoft.com; 

web  site:  http://www.zzsoft.com 
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Nexpo  overview 

Continued  from  page  N1 

this  year’s  show.  (Unlike  most  destinations,  fares 
to  Vegas  aren’t  affected  by  a  Saturday  stay).  And 
though  it  is  no  longer  a  five-day  event,  early 
arrivals  can  attend  a  Sunday  afternoon  bonus 
workshop  on  successful  project  management.  Also 
new,  the  Monday  night  welcome  reception  is  open 
to  all. 

The  exhibit  hall  is  open  daily,  10  a.m.  to  5  p.m., 
except  Thursday,  when  it  closes  at  3  p.m. 
Exhibitors  can  arrange  private  demonstrations 
starting  at  8  a.m. 

The  conference  opens  Monday  morning  with 
Adobe  Systems  chairman  Charles  Geschke’s 
keynote  address.  All  NAA-scheduled  conference 
sessions  end  when  the  exhibit  hall  opens  at  10  a.m. 

The  program  resumes  Tuesday  with  four  over¬ 
lapping  sessions:  part  one  on  “Demystifying  Net¬ 
works’’  (security  standards,  strategies,  and  poli¬ 
cies);  advertisers’  thoughts  on  new  electronic 
media;  challenges  in  converting  to  a  fifty-inch- 
wide  newsprint  web;  and  digital  camera  demo’s, 
try-outs  and  tutorials. 

The  second  morning  winds  up  with  networks, 
part  two.  A  nuts  and  bolts  session  dealing  with 
issues  of  design  and  components,  it  commences 
immediately  after  part  one  but  overlaps  the  other 


As  always,  the  NAA  holds  its  Labor  Relations 
&  Technology  Seminar  in  conjunction  with  Nexpo 
on  June  14.  Also,  the  International  Newspaper 
Financial  Executive  will  convene  their  annual 
meeting  concurrently  with  Nexpo  and  will  attend 
its  sessions  and  explore  its  exhibits  on  June  15. 

There’s  more  Nexpo-related  activity:  Tours  of 
the  Las  Vegas  Review- Journal  are  being  organized 
(703-902-1882)  and  for  those  who  aren’t  out  until 
all  hours,  the  annual  Presstime  and  Flint  Ink  Fun 
Run  takes  place  early  Tuesday  morning  (register  in 
the  lobby  Fun  Run  booth,  Monday,  2  to  6  p.m.,  or 
on-site  in  front  of  the  convention  center  at  6  a.m. 
check-in). 

For  those  who  prefer  to  postpone  recreation 
until  after  the  day’s  work  is  done,  numerous  Web 
sites  guide  visitors  to  various  venues  for  entertain¬ 
ment,  dining,  events,  activities,  and  area  attrac¬ 
tions.  Beyond  such  likely  starting  places  as  NAA’s 
own  nexpo.com  and  the  Las  Vegas  Convention  & 
Visitors  Authority’s  lasvegas24hours.com,  try  the 
city’s  two  dailies.  From  the  Review-Journal’ % 
lvrj.com,  visit  its  “neon”  section,  its  “LV  Links” 
under  “Extras,”  and  its  lasvegas.com  community 
partnership  site.  From  the  Las  Vegas  Sun’s  lasveg- 
assun.com,  visit  its  “video  deluxe”  section  and  its 
link  to  vegas.com.  Also  explore  the  two  alternative 
papers’  Web  sites:  lvcitylife.com  and  lasveg- 
asweekly.com. 


Demystifying  Networks  concludes  Wednesday 
morning,  when  part  three  looks  at  management 
and  maintenance.  Nexpo’s  conference  program 
ends  with  a  post-press  idea  exchange  (by  groups 
gathered  according  to  their  papers’  circulation)  and 
a  pagination  case  studies  session  —  “new  ways  to 
make  electronic  layout  pay.” 

In  an  effort  to  help  newspapers  retain  new  tal¬ 
ent,  NAA’s  “Rising  Stars”  program  permits  a 
newspaper  to  select  a  non-managerial  employee  to 
attend  Nexpo  for  the  first  time  for  a  discounted 
$1(X)  if  registered  by  May  (details:  703-902-1880). 


Credits 

This  special  Nexpo  planning  guide  would 
not  be  nearly  as  special,  or  as  useful,  without 
the  talented  and  diligent  work  of  Charmaine 
Bailey,  June  Choi,  Shqipe  Malushi,  Reiko 
Matsuo,  Patty  Mongolia,  Robert  Rivera,  Jamie 
Santo,  Bret  Senft,  and  Jason  Williams. 
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FLOOR  iSIT 


^^GJJWeb  Press  Corporation  Introduces, 


THE  om-moi  4+4  COLOR  PRINTING  UNIT 


THE  QUAD-SIACK  4»4  COiOK  PfUKHNO  UNff 


GENERAL  DESCRIPTION 


The  QUAD-STACK  is  a  low  prohie,  single  width,  single 
circumference  modulor  constructed,  weboffset  printing  unit  wHh 
0  verticol  web  leod.  It  is  designed  typkdly  for  newspapers, 
mogozines,  brochures,  boob  and  other  commercid  printing  on 
uncooted  stock.  The  QUAD-STACK  is  very  compact  and  versode 
It  produces  quolity  printing,  very  low  wosie  ar>d  is  simple  to  operate 


PNEUMATIC  THROW  OFFS 


OPTIONAL  INTtGtiATSD  ROU  STAND 


VtKY  COMPAa  7,S  •  S.7  FEET  tN  HtIGHT) 

NO  SCAffOlDING  OP  PiATFOPMING  NtOSSAKY 


ATTACHAMli  TO  MOST  22  3/4*  /573mm  NOMINAL 
SINGLE  WIDTH  ONE  AROUND  PRINT^  PRESSES 


^  OIL  BATH  KELiCAL  cur  GEAR  TRAIN 


BEA/URS  ON  AU  BLANKET  CYLINDCRS 
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High-impact  styie  for  newcomers 


by  Lucia  Moses 

As  an  ambitious  newspaper  executive, 
David  McCollum,  52,  has  sought 
opportunities  to  advance  his  career.  That 
was  the  case  when  he  came  from  newspa¬ 
per  advertising  in  his  native  Oklahoma  to 
be  director  of  marketing  at  what  is  now 
The  Express-Times  of  Easton,  Pa.,  owned 
by  Denver,  Colo.-based  MediaNews 
Group  Inc. 

The  paper  needed  a  lot  of  work,  and 
under  McCollum’s  leadership,  the  paper 
stanched  the  circulation  bleeding  while 
continuing  to  post  advertising  growth. 

Two  years  ago,  opportunity  knocked 
again.  MediaNews  needed  a 
publisher  at  its  Las  Cruces 
(N.M)  Sun-News,  daily  cir¬ 
culation  21,700,  and  ap¬ 
proached  McCollum.  It  was 
a  growing  market,  and 
McCollum,  who  has  a  mar¬ 
keting  and  sales  back¬ 
ground,  was  offered  the  job. 

After  discussions  with  his 
wife  and  three  kids,  he 
decided  to  accept. 

“It  was  a  tough  deci¬ 
sion,”  McCollum  says.  He 
was  happy  with  the  turn¬ 
around  at  the  paper,  and  the 
family  had  carved  a  niche 
out  for  themselves  in 
Easton. 

While  the  industry  con¬ 
tinues  to  debate  the  pros  and 
cons  of  short  versus  long  stays  by  news¬ 
paper  executives,  McCollum  says  he’s 
been  able  to  make  up  for  being  a  new¬ 
comer  in  two  markets.  The  key,  he  says,  is 
to  become  integrated  in  the  community. 

“You  shake  a  lot  of  hands.  You  take 
every  speaking  engagement  you  can,  talk 
to  people  in  the  streets,  talk  to  employees, 
talk  to  advertisers,”  McCollum  says.  “It’s 
Just  a  phenomenal  effort.” 

Before  making  a  change  at  the  newspa¬ 
per,  he  asks  a  lot  of  questions,  floats  trial 
balloons.  “I  rely  greatly  on  people  who 
have  lived  a  long  time  in  the  market.” 

A  publisher’s  understanding  of  the 


community,  McCollum  says,  is  funda¬ 
mental  to  a  newspaper’s  success.  “The 
bottom  line  is,  I  find  [that  with]  most  ad 
decisions,  on  the  local  level,  the  emo¬ 
tional  appeal  is  perhaps  more  important 
than  the  logical  appeal.  To  have  a  per¬ 
sonal  relationship  with  key  decision 
makers  in  the  community  is  absolutely 
essential.” 

While  some  say  there’s  no  substitute 
for  being  in  a  community  a  long  time, 
McCollum  says  his  cumulative  experi¬ 
ence,  working  at  different  newspapers 
and  even  outside  the  industry,  has  been  an 
advantage. 

While  working  for  an  ad  agency  before 


coming  to  Easton,  he  saw  how  newspa¬ 
pers  can  sell  their  medium  better  by 
changing  the  way  they  present  them¬ 
selves  to  advertisers.  And  his  success  at 
Easton  helped  him  see  ways  to  grow  cir¬ 
culation  in  Las  Cruces.  Since  he  came  to 
the  Sun-News,  circulation  has  climbed 
7.5%  daily  and  9%  Sunday  over  the  past 
two  years,  surpassing  the  rate  of  popula¬ 
tion  growth. 

But  McCollum  likes  to  tell  a  story 
about  the  time  he  helped  make  a  differ¬ 
ence  in  the  community  because  of  his 
outsider  status.  While  in  Easton, 
McCollum  volunteered  to  meet  for  a  hour 


and  a  half  each  week  with  a  group  of 
local  leaders  that  didn’t  get  along. 

Not  knowing  the  background  allowed 
him  to  ask  sensitive  questions,  and  the 
year-long  effort  resulted  in  a  revitaliza¬ 
tion  plan  for  downtown  Easton.  In  that 
case,  McCollum  says,  being  an  outsider 
helped  him  accomplish  what  might  have 
been  harder  for  longtime  residents  to  do. 

Despite  his  best  efforts  at  integration, 
McCollum  has  still  encountered  skepti¬ 
cism,  he  says.  In  New  Mexico,  he  had  the 
advantage  of  being  from  out  West.  It  was 
tougher  in  eastern  Pennsylvania. 

McCollum  says  while  there’s  no 
“cookie-cutter”  model  of  success,  the 
key  is  being  able  to 
adapt.  “I  think  the 
most  successful  pub¬ 
lishers  are  ones  who 
try  to  fit  in.” 

But  relocating  isn’t 
without  personal 
costs.  The  adjustment 
to  a  new  place 
requires  a  lot  of  effort 
that  can  be  grueling. 
In  his  first  few  months 
at  Easton,  for  exam¬ 
ple,  McCollum  says 
he  spent  12  to  15 
hours  per  day  at  the 
newspaper  and  in  the 
community. 

“I  think  it’s  tough 
any  time  you  make  a 
move,”  he  concedes. 
Family,  he  says,  was  “probably  the  major 
factor  I  considered,  but  I  balanced  that 
with  being  able  to  provide  and  care  for 
my  family,  and  that  I’ve  got  to  be  able  to 
do  something  I  enjoy.” 

How  long  he’ll  be  at  the  Sun-News 
McCollum  can’t  say,  but  he  doesn’t  view 
his  Job  as  a  stepping  stone,  either. 
McCollum  focuses  on  the  Job  he’s  doing 
and  criticizes  those  who  are  impatient  to 
get  to  their  next  Job. 

“Whatever  you’re  doing,  wherever 
you’re  working,  you  keep  in  mind  that 
you’re  working  for  that  company,  and 
you  give  100%.” 


Norm  Denl<^ 


David  McCollum,  left,  publisher  of  the  Las  Cruces  (N.M.)  Sun-News,  with 
editor  Harold  Cousland  and  human  resources  administrator  Judy  Luna. 
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don’t  help  you  a  lot.  Publishers  have  a 
tremendous  amount  of  responsibility  in 
the  communities  that  they  serve.” 

In  a  1998  study  by  the  American 
Society  of  Newspaper  Editors  (ASNE), 
readers  identified  a  lack  of  community 
connectedness  as  a  problem  with  newspa¬ 
pers.  Past  ASNE  president  Edward  Seaton 
says  revolving  leadership  is  one  reason. 
“A  lack  of  people  at  the  top  who  under¬ 
stand  the  community  is  a  major  problem,” 
he  says. 

The  revolving  door  hits  hardest  at 
small  newspapers  that  are  training 
grounds  for  bigger  organizations  and 
whose  smaller  staffs  have  less  of  a  cush¬ 
ion,  Gissler  says. 

Newspaper  groups  with  a  large  number 


of  papers  of  varied  size  tend  to  have  nat¬ 
ural  opportunity  for  movement,  but  the 
value  placed  on  stability  also  varies  from 
one  newspaper  group  to  another.  James 
Weeks,  president  of  the  New  York  Times 
Regional  Newspaper  Group,  says  he  only 
moves  publishers  at  the  group’s  21  papers 
when  necessary  and  is  proud  that  there 
has  been  little  movement  in  recent  years. 

“I  think  it’s  part  of  the  newspaper’s 
role  to  be  a  leader,”  Weeks  says.  Frequent 
changes,  he  argues,  aren’t  “fair  to  the 
newspaper.  I  don’t  think  it’s  fair  to  the 
community.” 

John  Lee,  who  is  director  of  editorial 
development  for  the  group  and  Weeks’ 
counterpart  for  editors,  says  there’s 
enough  movement  among  lower-level 
staffers  to  keep  the  newsroom  fresh. 
Thomson  Newspaper  president  and  CEO 


Stuart  Gamer  says  movement  can  bring 
fresh  thinking  to  a  newspaper  while 
developing  the  executive’s  experience. 
Stability  alone,  he  says,  doesn’t  make  a 
good  executive.  “I  do  not  believe  a  lot  of 
years  in  the  same  place  means  a  lot  of 
experience,”  he  says. 

Even  companies  like  Knight  Ridder 
and  Gannett  that  are  noted  for  their 
development  of  management  have  people 
who  have  stayed  put  for  10  years  or 
more,  and  their  current  and  former  edi¬ 
tors  say  the  companies  don’t  make 
change  willy-nilly. 

But  it’s  hard  to  say  no  when  the  call  comes. 

“You  always  have  the  ability  to  say 
no,”  Quarles  says.  “The  key  is,  just  don’t 
say  no  too  many  times.  I  think  the  rule  of 
thumb  is,  if  you  say  no  three  times, 
they’re  not  going  to  ask  again.” 


Relocating  executives,  family-style 


Gannett  publisher 
Monte  Trammer 


Newspaper  companies 
are  showing  a  greater 
interest  in  the  impact 
on  the  family  of  the  relocat¬ 
ed  executive,  recruiters  say. 

The  shift  reflects  a 
change  across  today’s  cor¬ 
porate  culture.  Donna  J. 

Malinak,  a  New  Jersey- 
based  consultant  with  20 
years  in  the  relocation  busi¬ 
ness,  says  she  sees  a  grow¬ 
ing  awareness  among  com¬ 
panies  in  general  of  the  family’s  needs 
when  relocating  executives. 

“The  reason  they’re  doing  this  is, 
recent  studies  have  indicated  that  family 
ties  are  the  main  reason  people  refuse  to 
relocate,”  she  says. 

When  recruiting  candidates  for  top 
positions,  the  Milwaukee  Journal 
Sentinel,  for  example,  asks  about  the 
spouses’  concerns  and  tries  to  help  them 
find  employment.  Candidates  may  be 
treated  to  dinner,  ball  games,  or  horse 
and  buggy  rides. 

Jim  Spangler,  the  newspaper’s  vice 
president  of  human  resources  and  labor, 
says  he’s  not  doing  anything  that  other 
major  newspapers  aren’t. 


Competition  for  a  limit¬ 
ed  number  of  qualified 
people  is  fierce,  and  family 
issues  are  a  high  priority 
for  candidates,  he  says. 

The  same  care  often  goes 
into  internal  relocations. 

Monte  Trammer,  a  Gan¬ 
nett  publisher,  says  that 
Gary  Watson,  president  of 
the  Newspaper  Division, 
talked  to  him  and  his  wife 
about  their  likes  and  dis¬ 
likes  before  moving  him  to  Saratoga 
Springs,  N.Y.,  to  be  publisher  of  The 
Saratogian. 

Trammer,  who  didn’t  know  anything 
about  the  city,  wanted  to  live  in  a  place 
that  had  big-city  sophistication;  employ¬ 
ment  opportunity  for  his  wife,  a  federal 
employee;  and  where  he,  an  African- 
American,  would  be  comfortable. 
Saratoga  Springs  met  all  those  criteria. 

He  stayed  there  12  years  until  Gannett 
moved  him  to  the  Star-Gazette  in 
Elmira,  N.Y.,  in  January.  “What  I  like 
about  Gannett  is,  all  that  information  got 
together  well,”  Trammer  says. 

Search  consultants  observe  that  bene¬ 
fits  and  transition  programs  for  top  per¬ 


sonnel  at  newspapers  haven’t  changed 
significantly  in  recent  years.  But  grow¬ 
ing  reluctance  among  executives  to  relo¬ 
cate  has  forced  companies  to  look 
longer  and  outside  the  organization  for 
candidates. 

“They  may  have  to  work  harder  to 
bring  in  the  kind  of  person  they  want  to 
bring  in,”  says  Chicago-based  manage¬ 
ment  consultant  Mike  Walker. 

A  few  companies  have  hired  transition 
companies  to  help  with  relocation.  In 
general,  however,  companies  have  a  long 
way  to  go  —  newspapers  companies 
included,  Malinak  says.  If  they  don’t, 
they  may  face  higher  turnover  rates. 

A  study  done  in  late  1996  by  a  com¬ 
pany  she  founded.  Transition  Manage¬ 
ment  Group,  showed  that  across  a 
range  of  industries,  people  who  are 
relocated  and  not  given  assistance  are 
more  likely  to  bum  out  and  leave  the 
company. 

Those  things  can  be  expensive,  but  so 
is  the  cost  of  high  turnover.  “A  few  extra 
dollars  hired  in  recruitment  or  reloca¬ 
tion,  if  it  results  in  getting  the  most 
qualified  person,  it  sounds  to  me  like  a 
good  investment,”  Spangler  says. 

—  Lucia  Moses 
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Since  The  Modesto  Bee  added  VCR  Plus+®  and  supported  it  urith  in-paper 
promotions,  the  paper  has  been  rewarded  by  the  overwhelming  support  of 
its  readers,  many  of  whom  have  called  the  paper  to  express  t^ir  thanks. 
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Sulzberger  tells  newspapers 
how  to  survive  digital  age 


by  Martha  L.  Stone 

When  Microsoft  CEO  Bill  Gates 
and  former  Intel  chairman  Andy 
Grove  talk  about  the  imminent 
demise  of  newspapers.  The  New  York 
Times  Co.  chairman  and  publisher  Arthur 
Sulzberger  Jr.  listens.  “They’re  serious  guys 
demanding  attention,  and  they’ve  got 
mine,”  Sulzberger  said  as  the  keynote 
speaker  at  the  Ad-Tech  conference  in  San 
Francisco  May  3. 

But  while  Sulzberger  recognizes  the 
peril  of  the  Internet  for  newspapers,  he  also 
recognizes  the  promise  of  the  Web.  “There 
will  always  be  newspapers,”  he  predicted. 
“The  point  is  that  our  business  and  every 
business  has  to  go  through  the  walk  through 
the  valley  of  death”  in  order  to  succeed. 

Sulzberger  outlined  nine  key  lessons  his 
company  has  learned  from  running  The 
New  York  Times  on  the  Web.  The  first 
epiphany;  listen  to  creative  ideas,  imple¬ 
ment  change,  and  embrace  those  changes. 

Secondly,  adhere  to  a  news  company’s 
core  competencies  of  good  journalism. 
"The  New  York  Times  has  another  thing  to 
protect:  its  remarkable  franchise,”  embod¬ 
ied  by  its  motto  “All  the  News  That’s  Fit  to 
Print,”  Sulzberger  said. 

The  third  lesson  is  “seek  your  Holy 
Grail.  For  users,  it’s  not  Just  about  content, 
it’s  about  delivery  and  speed.”  he  said. 
“Offer  real  value.” 

Sulzberger  relayed  a  story  about  search¬ 
ing  for  information  on  the  Web  for  a  classic 
BMW  motorcycle,  when  he  stumbled  upon  a 
fascinating  story  that  explained  why  the 
model  he  was  researching  is  called  a 
“boxer.”  The  story  convincingly  relayed  how 
the  front  wheel  was  designed  poorly,  and 
consequently,  the  wheel  bounced  up  and 
knocked  drivers  off  the  bike,  so  BMW  engi¬ 
neers  enlisted  professional  boxers  who  were 
used  to  being  knocked  around,  to  test  the 
defect.  Problem  was,  the  story  was  bogus. 

“Nobody  has  time  to  sift  through  the 
undigested,  unanalyzed  information,” 
Sulzberger  said.  “Journalists  will  always  be 
needed  to  find  what  is  factual.” 

Lesson  four  is  about  the  Times’  road  to 
profits.  The  Times  has  expanded  rapidly,  and 
now  places  in  the  top  100  of  the  most  traf¬ 


ficked  sites  on  the  Web.  About  60%  of  the 
Times  on  the  Web  users  have  never  been 
readers  of  the  Times  print  newspaper,  he 
said.  Sulzberger  reflected  on  the  Web  site’s 
decision  to  stop  charging  international  users, 
saying  it’s  a  strategy  that  has  paid  off:  more 
than  one  million  of  its  seven  million  regis¬ 
tered  users  are  non-U.S.,  and  about  4,500 
non-U.S.  users  register  every  day,  he  said. 

Lesson  five  is  about  “stickiness,”  or  Web 
site  features  that  keep  users’  attention  for 
extended  periods  of  time.  Sulzberger  cited 
frequently  updated  news,  expanded  original 
content,  multimedia,  e-mail  updates,  and 
breaking  news  bulletins.  The  result,  he  said, 
is  that  visitors  spend  more  time  on  average 
at  nytimes.com  —  32  minutes  —  compared 
with  visitors  to  other  news  sites,  according 
to  Media  Metrix. 

Lesson  six  is  that  new  media  is  a  trans¬ 
actional  and  accountable  medium,  and 
those  attributes  should  be  exploited.  The 
Times  exploits  the  medium  by  building  its 
7-million-user  registered  database  and 

Community  is 

Community-building  applications  are 
the  future  of  the  Web,  according  to  a 
panel  of  media  leaders  at  the  Ad-Tech 
online  advertising  conference  in  San 
Francisco  April  4.  Panelists  touted  locally 
targeted,  special  interest  chat  rooms  for 
content  and  marketing,  community  calen¬ 
daring,  bulletin  boards,  and  targeted  con¬ 
tent  and  advertising  as  features  offering  the 
highest  value  for  users,  and  therefore,  the 
greatest  reason  to  stay  on  a  site  and  come 
back  again.  In  short,  community  features 
are  the  ultimate  sticky  applications,  to  use 
the  latest  Net  parlance. 

Peter  Friedman,  CEO  of  Talk  City  in 
Campbell,  Calif.,  says  his  company  has 
created  high  value  for  the  sites  on  which 
Talk  City  chats  reside,  including  Cox 
Interactive  Media,  Hearst  Home  Arts, 
NBC,  Sears,  and  Mattel.  “We  have  really 
created  a  culture,”  he  says.  “We  have  seg¬ 
mented  into  a  portfolio  of  communities.” 

BlackVoices.com,  a  unit  of  Chicago’s 
Tribune  Co.,  offers  a  unique  platform  for 


leveraging  demographics  anonymously  to 
target  advertising. 

Lesson  seven  is  to  bolster  trust  by  draw¬ 
ing  a  clear  distinction  between  news  and 
advertising.  “[The  industry]  must  develop 
new  ground  rules.”  Sulzberger  said  Yahoo! 
“continues  to  blur  the  distinction”  by  allow¬ 
ing  advertisers  to  pay  a  fee  to  link  from 
their  site,  without  clearly  labeling  the  links 
as  paid  advertising. 

Lesson  eight  is  that  “timing  is  every¬ 
thing.”  Well-timed  strategic  alliances  for 
the  Times  have  included  CareerPath, 
cars.com,  and  TheStreet.com.  Sulzberger 
said  these  partnerships  also  extend  the 
newspaper  industry’s  legacy. 

Lesson  nine  is  that  the  Times  has  found 
new  ways  to  differentiate  itself  and  provide 
quality  to  its  readership.  If  portals  lose  the 
massive  influx  of  users  to  smaller  sites,  as 
analysts  predict,  Sulzberger  believes  sites 
like  the  Times  can  become  “knowledge 
portals,”  providing  quality,  trustworthy 
information,  and  e-commerce. 

In  order  to  succeed,  newspapers  need  the 
right  mixture  of  content  and  courage, 
Sulzberger  said.  “Tho.se  that  will  succeed 
will  offer  real  insight,  real  depth,”  he  said. 
“As  for  courage,  businesses  must  commit  to 
a  new  way  of  operating  —  before  most  peo¬ 
ple  are  ready  for  it.” 

Where  it’s  at 

the  African-American  community  to  gath¬ 
er  and  share  their  experiences.  “We  offer 
the  African-American  community  a  little 
more  than  what  traditional  media  may 
offer  them,”  editor  Jenelle  Bums  says.  The 
community  has  responded  by  providing  10 
million  page  views  per  month  and  200,000 
registered  users. 

Jonathan  Glick,  group  director  of  prod¬ 
uct  development  for  The  New  York  Times 
Electronic  Media  Co.,  says  quality  content 
will  be  the  Times’  mantra,  not  increasing 
volume  of  traffic.  “Volume  is  winning  in 
the  community  space,”  Glick  says.  “It’s  a 
challenge  to  build  the  quality  side.” 

Real  Media  president  Dave  Morgan  says 
marketers  sometimes  have  misconceptions 
about  community  applications  like  chat  and 
bulletin  boards.  “What  they  don’t  realize  is 
community  is  about  building  a  long-term 
franchise,”  he  says.  “When  it  comes  to 
'  brand  building,  it  involves  long-term  trust. 
It’s  about  building  long-term  loyalty.” 

—  Martha  L.  Stone 
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DIGITAL  HOW-TO 


Get  the  41 1  on 
rap  terminology 


by  Charles  Bowen 

ften,  the  language  of  the  streets  is 
the  language  of  music. 

At  the  beginning  of  this  centu¬ 
ry,  jazz  began  adding  words  to  our  every¬ 
day  speech,  from  gig  and  jive  to  hip,  pot, 
scat,  and  jam.  Swing  gave  us  cats,  chicks, 
and  jitterbugs  cutting  rugs,  while  bebop 
made  everything  either  hot,  cool,  crazy,  or, 
like,  square.  Rock 
rolled  in  with  teeny- 
boppers,  punk,  funk, 
and  groovy,  stretch¬ 
ing  from  sock  hops  to 
hip-hop,  heavy  metal 
and  glitter  to  grunge. 

Because  profes¬ 
sional  music  tradi¬ 
tionally  has  reveled 
in  its  bad-boy  associ¬ 
ations,  music  lan¬ 
guage  also  frequently 
is  the  language  of 
crime.  Jazz  musi¬ 
cians,  who  plied  their 
trade  in  nightclubs, 
began  sounding  like 
mobsters.  The  go- 
with-the-flow  ’60s 
culture  gloried  in  its  private  language  for 
sex,  drugs,  and  rock  ’n’  roll,  a  terminolo¬ 
gy  that  has  been  evolving  for  30  years. 

Today  the  keeper  of  the  counter-culture 
lexicon  is  the  gangsta’  world  of  rap.  And 
because  we  live  in  a  truly  global  village, 
rap-speak  reaches  far  beyond  the  world’s 
mean  streets  and  recording  studios. 

A  computer  programmer  might  speak 
of  being  scoffed  and  “joned”  at  a  confer¬ 
ence  because  of  his  company’s  lame  pro¬ 
gram.  Upscale  college  kids  might  talk  of 
“liming”  with  some  “trill”  new  friends 
before  “jetting”  to  their  next  classes.  Even 
balding  politicians  have  been  heard  to  ask 
each  other  if  they  are  “down  with”  the  cur¬ 
rent  budget  proposal. 

But  when  a  skateboarding  youngster 
asks  a  reporter  for  a  “dap”  and  says  he’ll 
introduce  her  to  his  “road  dogs,”  should 
her  editors  worry?  And  what  did  the 


accused  robber’s  girlfriend  mean  when 
she  told  police  he  was  already  “jiggy”  that 
night  when  he  appeared  at  her  house  in  his 
“hooptie”?  Where  does  the  poor  journalist 
turn  for  translations? 

Why,  to  The  Totally  Unofficial  Rap 
Dictionary,  of  course,  a  cyberspace 
authority  since  1992.  Visit  the  site 
(http://www.rapdict.org)  and  click  on  the 
dictionary  link  on  the  introductory  screen. 

The  subsequent  dis¬ 
play  provides  a  hyper- 
linked  alphabet  at  the 
top  of  the  screen  so 
you  can  jump  to  a  spe¬ 
cific  portion  of  the 
work.  Then  just  scroll 
through  the  screen  to 
find  the  entry  you 
need.  The  site  follows 
English  rules,  writing 
out  the  word  and  indi¬ 
cating  its  part  of 
speech  (noun,  verb, 
adjective,  etc.)  as  well 
as  its  definitions. 
Some  have  more  than 
one.  Here’s  the  entry, 
for  example,  for  the 
word  “hawk”: 
hawk  1 )  (v)  to  look  at  something.  2)  (v) 
to  stare  down  someone.  3)  (n)  the  wind, 
especially  when  it  is  blowing  hard. 

The  dictionary’s  providers  —  college 
students  Patrick  Atoon  and  Niels  Janssen 
—  note  the  site  is  not  intended  to  show  the 
only  correct  spelling  of  words.  Slang 
mostly  is  a  spoken  language,  so  no  one 
really  knows  how  the  words  should  be 
spelled.  Some  starting  with  an  ‘T’  are 
written  with  “ph,”  as  in  “phat”  and 
“phunky.”  The  site  also  routinely  includes 
sources  for  the  words,  quotes  from  rap 
artists  and  performances  that  show  the 
words  in  context.  For  example: 

dap  1)  (n)  sort  of  high-five  type  of 
handshake.  “Gimme  a  dap.  I’ll  give  you 
one  back”  —  Ice  T.  (Ziplock  [1991])  2) 
(n)  dignity  and  pride,  old  slang  (think 
’70s  here). 

Also,  the  site  notes  rap  words  are  not 


REUTERS! Pner  Morgan 


Rapper  LL  Cool  J  is  listed  in  the  Rap 
Dictionary  as  a  source  for  the  word 
“chill,"  which  he  used  in  a  1990  song. 


strictly  categorized,  so  nouns  can  be 
verbs  and  vice  versa,  and  some  terms 
have  multiple  uses.  “Slang  for  ‘gun’  and 
‘penis’  is  almost  always  interchangeable,” 
the  site  notes  in  its  help  file. 

Other  thoughts  about  using  the  Rap 
Dictionary  in  your  reporting: 

IThis  is  always  a  work  in  progress,  so 
don’t  expect  this  —  or  any  other 
resource  —  to  be  the  last  word  on  rap  def¬ 
initions.  A  word  or  phrase  may  have  addi¬ 
tional  meanings  than  those  displayed 
online.  “This  is  because  all  words  and 
corresponding  meanings,”  says  the  site, 
“have  been  put  in  the  list  on  a  ‘goes  until 
challenged  by  someone’  basis.” 

2  A  variety  of  beats  in  your  newsroom 
—  from  music  and  arts  to  police, 
courts,  and  education  reporters  —  might 
benefit  from  the  dictionary.  However,  you 
probably  don’t  want  to  share  its  Web 
address  with  your  readers,  unless  you’re 
prepared  to  answer  the  complaints  about 
the  fact  that  every  other  term  deals  with 
sex,  drugs,  or  violence. 

3  Besides  the  dictionary,  Atoon  and 
Janssen  also  provide  links  from  their 
introductory  page  to  rap  groups  and  per¬ 
formers,  places  frequently  mentioned  in 
rap  lyrics,  key  albums,  and  related  sites 
elsewhere  on  the  Internet.  WM 


Express-News 
offers  online  bills 

The  San  Antonio  Express-News  is  like¬ 
ly  the  first  major  newspaper  to  offer  elec¬ 
tronic  billing  and  payment  for  print  sub¬ 
scriptions.  Billserv.com  Inc.  of  San 
Antonio  will  run  the  service,  which  will 
allow  newspaper  subscribers  to  review 
and  pay  their  bills  on  the  Internet.  The 
company  says  it’s  not  aware  of  any  other 
newspaper  offering  this  service. 

Steve  Jones,  controller  for  the  news¬ 
paper,  hopes  to  have  the  service  running 
by  late  summer.  He  initially  hopes  to  get 
5%  of  the  paper’s  216,000  subscribers  to 
use  the  service.  “It’s  hard  to  know  how 
many  people  will  take  advantage  of  it,” 
Jones  says. 

“It  makes  it  convenient  for  our  cus¬ 
tomers,  but  it  saves  us  money,  too,”  he 
adds.  “We  don’t  have  to  print  bills.  We 
don’t  have  to  mail  bills.  We  don’t  have  to 
pay  check-processing  fees  to  the  bank.” 

The  Express-News  has  often  been  on 
the  forefront  of  technology.  It  is  one  of 
the  largest  Internet  Service  Providers  in 
San  Antonio. 
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celebratina 


1999  has  been  a  banner  year  for  conservative 
columnist  Cal  Thomas.  His  column  recently  passed 
the  500-newspaper  mark,  he  celebrated  his  1 5-year 
anniversary  with  the  Los  Angeles  Times  Syndicate 
in  April,  and  his  10th  book,  “Blinded  by  Might,”  was 
published  in  March  by  HarperCollins/Zondervan. 

Throughout  his  journalistic  career.  Cal  Thomas  has 
set  a  new  standard  for  conservative  commentary.  The 
Los  Angeles  Times  Syndicate  would  like  to  take  this 
opportunity  to  both  thank  and  congratulate  the  most 
widely  syndicated  political  commentator  of  our  day. 


LOS  ANGELES  TIMES  SYNDICATE  •  213-237-7987 
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Journal,  Daily  News  ad  blitz 

As  circulations  dip,  newspapers  react  with  new,  humor-based  ad  campaigns 


THE  if  fowidpa  had  wsj.rom  you’d  ha^r 
a  bi^  inberiianco  STHEET  JOURNAL 


IHE  WALL  unions  ywi  alrrady  have 
too  much  monev  STHEET  JOURNAL. 


by  Joe  Strupp 

The  Wall  Street  Journal  and  the  New 
York  Daily  News  have  launched 
new,  humorous  ad  campaigns  that 
seem  to  target  readers  outside  their  usual 
target  audiences. 

A  $15  million  outdoor  advertising  blitz 
to  promote  the  Journal  is  the  Dow  Jones- 
run  newspaper’s  first  major  ad  campaign 
in  10  years,  according  to  newspaper  offi¬ 
cials,  who  say  the 
effort  is  aimed  at  find¬ 
ing  younger  readers 
and  showing  the  fi¬ 
nancial  broadsheet’s 
sense  of  humor. 

At  the  Daily  News, 
which  launched  a 
redesigned  Sunday 
edition  two  months 
ago,  two  new  televi¬ 
sion  commercials  run¬ 
ning  in  New  York 
poke  fun  at  the  neigh¬ 
boring  New  York  Times 
by  presenting  the 
Times  as  an  upper- 
crust,  snobby  read  and 
comparing  it  to  anes¬ 
thesia  in  an  operating  room. 

Both  efforts  come  as  the  Ne\i’s  and  the 
Journal  have  seen  circulation  slips  in  recent 
years,  according  to  the  Audit  Bureau  of 
Circulation.  Recent  figures  released  last 
week  show  the  Journal  dropped  from  1 .82 
million  national  readers  in  March  1998  to 
1.79  million  in  March  1999,  while  the 
Sunday  Daily  Neva’s  went  from  851,921  to 
835,429  readers  over  the  same  period. 

Those  spearheading  the  new  promotions 
say  they  are  aimed  at  using  humor  to  reach 
customers  who  may  not  ordinarily  consider 
each  paper. 

“We  want  to  say  it  very  loudly,  and  we 
are  appealing  to  those  who  might  not  have 
thought  of  us  as  their  read,”  says  Celia 
Currin,  the  Journal's  director  of  marketing 
communications. 

“We  want  to  say  that  if  you  know  the 
Journal,  but  don’t  read  it,  then  you  proba¬ 
bly  don’t  know  it.” 

The  ad  program  marks  the  first  major 


THEIVALXi  not  aecessarily  srxy.  bat 
darn  sointiliatiag  STREET  JOURNAL'! | 


The  Wall  Street  Journal  doesn’t  mind 
laughing  at  its  often-serious  image  in  a 
new  $15  million  outdoor  ad  campaign. 


Journal  advertising  effort  since  the  “Daily 
Diary  of  the  American  Dream”  campaign  in 
the  late  1980s,  Currin  says.  “As  the  millenni¬ 
um  comes  up  and  the  Internet  keeps  going,  we 
want  to  remind  people  that  we  still  have  rele¬ 
vance,  and  we  still  have  insight,”  Currin  says. 

The  Journal  promotion  started  April  15 
with  an  outdoor  advertising  campaign  on  bill¬ 
boards,  subway  trains,  bu.ses,  kiosks,  and  other 
outdoor  locations  in  six  cities  —  Atlanta, 
Boston,  Chicago,  Los  Angeles,  New  York,  and 
San  Francisco.  The  ads 
also  will  run  in  airports 
serving  Atlanta,  Denver, 
and  Washington,  D.C. 

The  ads  will  use  the 
newspaper’s  masthead 
with  a  humorous  theme 
that,  in  some  cases, 
makes  fun  of  the 
Journal’s  straight-laced 
image,  calling  the  news¬ 
paper  “The  if  grandpa 
had  wsj.com  you’d  have 
a  bigger  inheritance 
Street  Journal”  or  “The 
Wall  not  necessarily 
sexy  but  dam  scintillat¬ 
ing  Street  Journal.” 

“People  don’t  real¬ 
ize  what  a  great  sense  of  humor  the 
Journal  has,  unless  you  read  it,”  says 
Currin,  who  also  says  the  promotion  is 
aimed  at  younger  readers  and  those  out¬ 
side  the  business  world.  “We  want  to 
remind  people  that  we’re  not  just  smoke¬ 
stacks  and  Wall  Street;  we  cover  the  busi¬ 
ness  of  life  that  affects  a  lot  of  people.” 

The  ads  were  created  by  Goodby, 
Silverstein  &  Partners  in  San  Francisco, 
who  took  over  the  Journal's  combined 
trade  and  consumer  ad  accounts  in  January. 

A  similar  promotion  on  television  will 
begin  in  June,  Currin  says,  and  will  target 
many  of  the  same  cities.  After  a  short  break 
in  July  and  August,  both  campaigns  will 
resume  again  in  September  and  October. 

At  the  Daily  News,  which  launched  a 
redesign  of  its  Sunday  newspaper  on 
March  28,  a  new  marketing  effort  to  pro¬ 
mote  the  revamped  product  kicked  off  on 
April  30  with  TV  ads  that  tell  New  Yorkers 
to  read  the  News  instead  of  The  New  York 


Times  because  the  News  is  a  newspaper  for 
“real  New  Yorkers” 

In  one  spot,  a  patient  in  an  operating 
room  suddenly  falls  asleep  after  reading  the 
Times,  while  another  spot  depicts  sports 
fans  watching  a  baseball  game  in  a  bar 
chiding  one  of  their  friends  for  quoting  the 
Times  instead  of  a  “real  New  York  paper.” 

“It  isn’t  really  to  attack  The  New  York 
Times,"  Les  Goodstein,  Daily  News  execu¬ 
tive  vice  president  and  associate  publisher 
says  about  the  spots  created  by  Deutsch 
Advertising  of  New  York. 

“But  there  are  truisms  in  New  York  and 
one  is  that  the  Times  isn’t  as  exciting  as  the 
Daily  Ne^’s.  If  you  can’t  poke  fun  at  The  New 
York  Times,  who  can  you  poke  fun  at?”  ■■ 

USA  TODAY  ads 
go  Page  One 

Breaking  one  of  the  sacred  practices  of 
most  daily  newspapers,  USA  TODAY 
announced  last  week  it  will  begin  offering 
advertising  space  on  Page  One  this  fall, 
with  one-inch  ad  strips  at  the  bottom  of 
the  front  page. 

The  Gannett-owned  national  publica¬ 
tion,  which  reaches  more  U.S.  house¬ 
holds  than  any  other  daily  newspaper, 
says  the  extra  space  is  in  response  to 
advertiser  demands  for  more  room. 

“We’re  delighted  to  offer  this  new 
advertising  position  that  had  been  previ¬ 
ously  used  to  promote  USA  TODAY," 
Carolyn  Vesper,  .senior  vice  president 
for  advertising  and  associate  publisher 
said  in  a  statement.  “This  is  a  terrific 
new  way  for  advertisers  to  get  their 
message  in  front  of  millions  of  affluent 
readers  each  day.” 

USA  TODAY  officials  say  the  ads, 
which  are  unusual  in  daily  newspapers, 
will  run  in  what  is  now  the  front  page 
bottom  color  bar  and  will  be  sold 
through  one-year  contracts  for  $1  mil¬ 
lion  to  $1.2  million  each. 

The  first  ads  will  run  in  October, 
according  to  news  executives,  who  say 
they  already  have  commitments  from 
AT&T,  Marriott,  and  Northwest  Airlines. 

—  Joe  Strupp 
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EWSPAPER  INDU 


The  world’s  premier  source  book  on  today’s  newspapers.  Now 
in  its  79th  annual  edition,  the  Year  Book  is  an  exhaustive  com¬ 
pilation  of  names,  statistics,  data  and  newspaper-by-newspaper 
information  you’ll  find  nowhere  else!  More  than  16,000  research  hours  have  been  devoted  to  revising, 

adding,  updating  and  enhancing  the  Year  Book  It  provides  the  most 
P.XFTT  1  -  U.S.,  CANADIAN  AND  FOREIGN  DAlLlEiS  up-to-date  data  available.  Order  your  set  today! 

Dailies  throughout  the  world  including  contaa  names,  addresses, 
phone/&x  numbers,  local  population,  circuladon,  special  editions, 
mechanical  specs,  equipment,  news  services  and  more!  Also  data  on 
news,  picture  and  syndicated  services;  equipment/interaaive  prod¬ 
ucts  and  services;  and  other  oiganizations  and  industry  services. 


ITS  THE  WHO,  WHAI;  WHERE,  WHEN 
AND  HOW  OF  NEWSPAPERS! 


PRICING 

Full  set.  Parts  1,  2  and  3  -  $179  *  Dailies  (Part  1)  and 
Who’s  Where  (Part  3)  —  $129  •  Dailies  (Pan  1)  ONLY  —  $1 15 
Ask  about  discounts  on  five  or  more  copies! 

Also  available  on  CD-ROM 

Database  and  application  WITH  listing  capabilities  —  $895 

Mail  Your  Order  and  Payment  To:  Editor  &  Publisher  International  Year 
Book,  PO  Box  3000,  Elenville,  NJ  07834-3000  Or  charge  your  order  to 
your  AMEXA'isa/MC  account,  call:  800-783-4903  •  Fax:  973-627-5872 
•  E-mail:  edpub@mediainib.com  ORDER  ONLINE:  www.mediainfo.com 
•  CD-ROM  inquiries:  (212)  675-4380,  ext.  172 

Payment  must  accompany  all  orders  for  1999  edition.  CA,  CO,  DC,  MA  and 
NY  residents  please  add  appropriate  sales  tax.  Canada  residents  please  add 
GST.  No  shipment  to  PO  Boxes.  All  CD-ROM  sales  are  final. 


■N'lLW!  PAR  I  2  -  U.S.  AND  CANADIAN  COMMU¬ 
NITY,  SPECIALTY  and  FREE  PUBLICATIONS 

Community  papers,  shoppers/TMCs,  specialty  and  niche  publica¬ 
tions:  alternative,  ethnic,  religious  ...  Contaa  names,  addresses, 
phone/fia  numbers,  circulation,  ad  rates,  mechanical  specs,  equip¬ 
ment  and  more! 


P/\R  I  A  -  "WHOS  WHERE’ 

Your  separate,  perfectly  portable  and  packable  phone  diteaory  of  the 
major  players  in  both  DAILY  and  NON-DAILY  papers. 
Alphabetical  by  name  with  company  name,  title  and  phone  number. 


The  EDrroR^j'PuBLiSHER  company 

Where  You’ll  Find  the  Powers  of  the  Press.^^  . 


Syndicate  sharing:  Rivais 
revei  in  occasionai  aiiiances 


Recent  deais  inciude 
piacement  of  non-United 
comics  on  United  site 

by  David  Astor 

What  happens  when  you  unite 
with  United  or  become  part  of 
Universal’s  universe?  It  means 
rival  syndicates  cooperate  in  certain  areas. 

During  the  past  two  months.  United 
Media’s  Web  site  (www.comics.com) 
began  posting  comics  from  Creators 
Syndicate  and  the  Washington  Post 
Writers  Group  (WPWG).  And  Universal 
Press  Syndicate’s  sister  firm  —  Andrews 
McMeel  Publishing  (AMP)  —  continues 
to  add  books  by  non-Universal  creators. 

Interviewees  differ  on  whether  syndi¬ 
cate  sharing  is  a  growing  trend  or  occa¬ 
sional  phenomenon,  but  most  favor  it. 

“As  long  as  everyone  goes  in  with  their 
eyes  open,  and  everything  is  mapped  out,” 
says  Copley  News  Service  editorial  direc¬ 
tor  Glenda  Winders. 

“Syndicates  will  continue  to  be  fiercely 
competitive  in  the  actual  selling  of  fea¬ 
tures,  but  there’s  no  reason  why  they  can’t 
share  in  certain  other  areas,”  adds  United 
senior  vice  president/general  manager  Sid 
Goldberg,  who  says  the  Internet  is  partic¬ 
ularly  conducive  to  alliances. 

“When  United  Media  approached  us,  we 
talked  to  our  cartoonists  and  lawyers  and 
couldn’t  find  anything  wrong  with  it,” 
recalls  WPWG  editorial  director/gener¬ 
al  manager  Alan  Shearer. 

Creators  president/CEO  Mike 
Santiago  notes  that  syndicates,  at  a 
time  of  fewer  competitive  newspaper 
markets,  need  to  explore  other  ways  to 
build  business.  “If  another  syndicate 
has  expertise  in  a  certain  area,  you 
don’t  have  to  duplicate  all  those 
resources,”  he  says. 

“Most  companies  can’t  be  all  things 
to  all  people,  so  if  you  can  outsource 
rather  than  create  those  capabilities 
internally,  it  makes  sense,”  agrees 
Tribune  Media  Services  president/CEO 
David  Williams. 


Creators  and  WPWG  do 
have  their  own  Web  sites.  But 
they  attract  much  less  traffic 
than  United’s  comics.com, 
which  gets  a  whopping  40 
million  page  views  per  month 
—  many  from  fans  of 
United’s  “Dilbert.”  So 
Creators  and  WPWG  car¬ 
toonists  now  receive  a  lot 
more  Internet  exposure,  and 
links  from  comics.com 
increase  traffic  on  the 
Creators  and  WPWG  sites. 

(The  size  of  the  increase  isn’t 
known  at  this  point.) 

Meanwhile,  the  United  site 
gets  even  more  traffic  and 
becomes  a  more  comprehen¬ 
sive  destination  for  comics  fans. 

“The  trend  on  the  Internet  is  that  people 
don’t  want  to  keep  track  of  14  different 
URLs  for  the  same  interest.  They  want 
one  place  to  go,”  says  Goldberg.  “The 
consumer  ultimately  doesn’t  care  who’s 
distributing  the  comic.” 

Most  consumers  also  don’t  know  or 
care  that  AMP  publishes  some  non- 
Universal  creators.  In  fact,  many  readers 
and  bookstores  aren’t  even  aware  that 
AMP  is  affiliated  with  a  syndicate. 

Syndicated  creators  know,  but  the 
important  thing  for  them  is  that  AMP  is  a 
large,  well-respected  publisher  of  humor 
books,  comic  collections,  and  more.  “It’s 


as  good  a  publisher  as  you’ll  find,”  says 
Williams,  adding  that  AMP  and  Universal 
are  basically  separate  businesses. 

“We  don’t  have  to  sell  Andrews 
McMeel  on  the  concept  of  why  it’s  good 
to  publish  comic  collections,”  adds 
Goldberg. 

AMP  president  Tom  Thornton  says  his 
company  does  best  when  it  publishes  the 
best  creators,  whether  or  not  they’re 
Universal’s.  “There  are  a  lot  of  good  prop¬ 
erties  from  other  syndicates,”  he  observes. 

Thornton  recalls  that  the  1973-founded 
AMP  started  publishing  books  by  non- 
Universal  creators  about  20  years  ago.  Now, 
roughly  half  of  AMP’s  syndication-related 
books  are  by  non-Universal  people, 
some  of  whom  approach  AMP  directly 
rather  than  through  their  syndicates. 

AMP’s  top  sellers  include  collec¬ 
tions  from  not  only  “FoxTrot”  creator 
Bill  Amend  of  Universal,  but 
“Dilbert”  creator  Scott  Adams  of 
United  and  “For  Better  or  For  Worse” 
creator  Lynn  Johnston  of  United 
(which  she  joined  from  Universal). 

Thornton  adds  that  AMP  collections 
of  two  King  Features  Syndicate  strips 

—  “Mutts”  by  Patrick  McDonnell  and 
“Zits”  by  Jerry  Scott  and  Jim  Borgman 

—  are  also  getting  very  popular. 
AMP’s  all-time  bestsellers  are  col¬ 
lections  of  the  now-defunct  “Calvin 


Andrews  McMeel  doesn’t  just  publish  books  by 
Universal  Press  Syndicate  talent. 
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and  Hobbes”  by  Bill  Watterson  of  Universal 
and  “The  Far  Side”  by  Gary  Larson. 

Larson  was  with  Chronicle  Features 
when  his  first  books  were  released  by 
AMP.  One  former  syndicate  executive 
says  this  publishing  relationship  helped 
convince  Larson  to  join  Universal,  and 
Chronicle’s  loss  illustrates  a  potential 
drawback  of  syndicate  cooperation. 

But  others  say  Larson’s  move  was 
unusual,  and  cooperation  would  end  if 
syndicates  kept  signing  creators  from  syn¬ 
dicates  they  work  with. 

“We  would  be  abusing  our  role  if  we 
tried  to  do  that,”  says  Goldberg. 

“If  someone’s  going  to  go  to  another 
syndicate,  they  would  go  anyway,”  adds 
Shearer,  who  says  syndication  is  a  rela¬ 
tively  small  industry  where  many  people 
know  each  other. 

Speaking  of  Chronicle,  United  used  to 
do  sales  for  the  now-defunct  syndicate. 

While  it’s  not  one-to-one  cooperation 
per  se,  syndicates  often  deal  with  the 
same  companies.  Editors  Press  Service 
handles  international  sales  for  several 
syndicates,  Reed  Brennan  Media 
Associates  (a  sister  firm  to  King)  pagi¬ 
nates  for  various  syndicates,  American 
Color  colorizes  Sunday  comics  for  vari¬ 
ous  syndicates,  etc. 

There’s  informal  cooperation,  too. 
Universal  national  sales  director  John 
Vivona  recalls  occasionally  recommend¬ 
ing  other  syndicates’  crossword  puzzles  to 
newspapers  before  Universal  offered  a 
crossword  of  its  own. 

Santiago  says  syndicate  sharing  bene¬ 
fits  creators.  “If  I’m  a  cartoonist  or  colum¬ 
nist  looking  to  distribute  my  work  as 
widely  as  possible,”  he  notes,  “I  wouldn’t 
want  my  syndicate  to  look  at  things  from 
a  strictly  territorial  viewpoint.” 


BS?P  BRIEFS 


Cal  Thomas  in 
select  500  club 
for  columnists 

Cal  Thomas  has  joined  a  small  group 
of  columnists  with  500  newspapers. 

The  Hawaii  Tribune-Herald  put  Thomas 
over  the  top  —  15  years  after  the  conserva¬ 
tive  opinion  writer  was  signed  by  the  Los 
Angeles  Times  Syndicate  (LATS). 

“When  1  started  the  column  in  1984,  I 
felt  there  was  a  need  on  many  op-ed  pages 
for  a  space  where  values  and  virtues  might 


be  unapologetically  discussed  —  and  it 
would  appear  from  reader  response  that  I 
have  touched  a  nerve,”  says  Thomas. 
Other  over-500  columnists  include: 

•  Ann  Landers,  Creators  Syndicate,  1 ,200 
newspapers. 

•  Abigail  Van  Buren  (“Dear  Abby”), 
Universal  Press  Syndicate,  1 ,200. 

•  James  Dobson  (“Focus  on  the  Family”), 
Universal,  550. 

•  Dave  Barry,  Tribune  Media  Services 
(TMS),  533. 

•  Heloise,  King  Features  Syndicate,  500. 
Among  those  with  over  250  clients: 

•  Robert  Novak,  Creators,  almost  500. 

•  George  Will,  Washington  Post  Writers 
Group  (WPWG),  480. 

•  Ellen  Goodman,  WPWG,  425. 

•  James  Dulley  (“Sensible  Home”),  self- 
syndicated,  425. 

•  Chuck  Shepherd  (“News  of  the  Weird”), 
Universal,  350. 

•  David  Broder,  WPWG,  300. 

•  Tom  and  Ray  Magliozzi  (“Click  and 
Clack  Talk  Cars”),  King.  300. 

•  Jack  Anderson  and  Jan  Moller 
(“Washington  Merry-Go-Round”),  United 
Feature  Syndicate,  almost  300. 

•  Dr.  Paul  Donohue  (“To  Your  Good 
Health”),  King,  275. 

•  Roger  Ebert.  Universal,  270. 

•  Art  Buchwald,  LATS,  over  250. 

•  Mona  Charen,  Molly  Ivins,  Thomas 
Sowell,  Creators,  over  250  apiece. 

•  Kathleen  Parker,  TMS,  250. 

•  Judith  Martin  (“Miss  Manners”), 
United,  250. 

•  Mort  Kondracke,  Nat  Hentoff,  Joseph 
Perkins,  Ben  Wattenberg,  Newspaper 
Enterprise  Association,  250  apiece. 

Rankings  don’t  include  certain  fea¬ 
tures,  such  as  horoscopes.  All  numbers 
were  provided  by  syndicates  and  couldn’t 
be  verified  independently.  Also,  depending 
on  the  size  of  their  clients,  some  columns 
have  fewer  papers  hut  more  readers  than 
other  columns.  —  David  Astor 
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Feature  offers  dinner  details. 


publications,  including  Parade  magazine. 

“Express”  clients  include  The  Dallas 
Morning  Neva's;  The  Denver  Post;  The 
Detroit  News;  The  Patriot-News  in 
Harrisburg,  Pa.;  Minneapolis  Star  Tribune; 
The  Ottawa  Sun;  The  Oregonian  in 
Portland;  San  Antonio  E.xpress-Neyi's;  and 
Seattle  Post-Intelligencer,  among  others. 

Leblang’s  new  panel  is  the  latest  in  a 
boomlet  of  quick-meal  features.  One  is 
“Desperation  Dinners”  by  Beverly  Mills 
and  Alicia  Ross,  whose  weekly  column 
appears  in  200  papers  after  23  months 
with  United  Media. 

Ghost  spirited 
into  the  comics 

The  Washington  Post  Writers  Group  is 
syndicating  a  comic  starring  an  1 8th-cen- 
tury  ghost  distracted  by  junk  food  and 
Nintendo  as  he  tries  to  haunt  modem  soci¬ 
ety.  “12:01”  is  by  Canadian  creator 
Thomas  Boldt,  a  former  Calgary  Herald 
editorial  cartoonist. 


‘Express  Lane’ 
to  your  hearth 

Universal  Press  Syndicate  has  intro¬ 
duced  a  panel-shaped  daily  food  column 
for  print  and  online  clients. 

“Express  Lane  Cooking”  is  by  Bonnie 
Tandy  Leblang,  a  registered  dietitian  who 
also  co-writes,  with  Carolyn  Wyman,  the 
“Supermarket  Sampler”  column  for 
Universal.  Leblang  has  also  co-authored 
several  books  and  contributed  to  many 
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For  more  information  on  the  NTI  NEWSLINE" 
software  suite  of  products  for  circulation,  visit 
http://www.rTti.ca,  or  call:  (North  America,  toll  free) 
1-888-NTI-LINE  (684-5463)  or  (403)  234-0230 

Visit  us  at  NEXPO,  Booth  #2673 


Solutions  Without  Compromise 


N 

NEWSPAPER  TECHNOLOGIES  INC. 

Mcrosaff- 


CTP  enters  large-newspaper  market 


Publishers  of  biggest 
dailies  in  U.S.,  U.K.,  Italy 
buy  platesetters;  Western 
Lithotech  sells  into  Europe 

by  Jim  Rosenberg 

Purchase  of  eight  computer-to-plate 
imagers  for  both  of  The  New  York 
Times  production  plants  is  not  just  a 
vote  of  confidence  in  the  next  step  in 
achieving  an  all-digital  workflow. 

Along  with  concurrently  announced  sales 
to  The  Columbus  Dispatch,  London-based 
News  International,  and  other  European  cus¬ 
tomers,  it  adds  to  CTP’s  small  installed  base 
among  U.S.  newspapers,  puts  the  process  into 
the  large-newspaper  market,  and  breaks  the 
logjam  for  St.  Louis-based  Western  Lithotech 
—  which  has  offered  the  highest-throughput 
machines  but  has  had  only  a  few  in  testing. 

After  several  commercially  unsuccessful 
efforts,  direct-to-plate  technology  was  tried 
again  in  the  early  1990s  —  this  time  leading 
to  numerous  products  and  sales.  Since  then, 
the  European  and  North  American  markets 
became  inversions  of  one  another,  and  a  dis¬ 
parity  developed  between  newspaper  and 
commercial  CTP  users. 


Europe’s  newspapers  adopted  CTP  more 
readily  than  its  commercial  printers,  while 
North  American  commercial  CTP  sites  vast¬ 
ly  outnumber  those  printing  newspapers:  and 
CTP  has  generally  proved  more  feasible  for 
big  commercial  printers  and  smaller  dailies. 

In  addition  to  gains  in  quality  and  effi¬ 
ciency  through  the  elimination  of  page  films, 
CTP  can  benefit  very  large  dailies  because  of 
their  need  for  multiple  iterations  of  each  page 
plate  for  printing  on  more  than  one  press, 
often  at  more  than  one  plant. 

CTP  SHORT  OF  FULL  PAGINATION 

Unlike  their  small  to  mid-sized  brethren, 
however,  those  same  big  papers  typically 
have  been  slow  to  approach  full  pagination 
—  a  practical  prerequisite  for  imaging  pages 
directly  to  film.  And  when  imaging  direct  to 
plate,  only  the  full  page  will  do,  although  the 
required  data  can  be  the  bitmap  from  a  page 
scan  (as  would  be  needed  when  a  hard-copy 
ad  arrives)  rather  than  ra.ster  image  processor 
output  from  a  pagination  system. 

A  national  daily  like  the  Times  but  with 
60%  more  circulation  and  a  consistently  sec¬ 
tioned  and  formatted  56  pages  (though  stated 
to  grow  in  page  count  and  color),  USA 
TODAY  already  is  testing  CTP.  Whatever  its 
workflow  while  it  awaits  CCI-Europe  pagi¬ 
nation,  because  the  paper  sends  full  pages  by 


satellite  to  its  33  print  sites,  its  pages,  like 
those  of  the  Times,  might  Just  as  well  be  out¬ 
put  to  plate  as  to  film.  Three  Gannett  sites  are 
running  Agfa  and  Barco-Gerber  platesetters, 
using  Agfa  Intellinet  NewsFlow  software. 

But  unlike  USA  TODAY,  “we  need  to 
manipulate  the  image  once  it  hits  the  print 
site,”  says  Kris  Tennent,  Times  group  director 
in  charge  of  pagination. 

Using  its  Scitex  Telepress  system,  the 
Times  transmits  page  facsimiles  as  G4  TIFF 
files  overTl  lines  from  Midtown  Manhattan 
to  film  imagesetters  at  its  New  York  and  New 
Jersey  plants.  The  TelePress  station  in  Edison 
then  also  sends  pages  to  the  Boston  and 
Springfield,  Va.,  print  sites  over  T1  lines  and 
to  sites  elsewhere  in  the  country  via  satellite. 

Pages  downloaded  at  its  own  plants  will  go 
directly  to  platesetters  rather  than  to  recorders 
that  now  output  film  for  plate  exposure  in 
conventional  Western  Lithotech  systems. 
“We  are  paginated  enough  to  really  be  look¬ 
ing  at  eliminating  imagesetters,”  says  Ten¬ 
nent.  About  half  of  all  pages  (roughly  80%  of 
feature  pages  and  under  50%  of  hard  news 
pages)  are  assembled  entirely  in  software  and 
can  be  transmitted  directly  to  the  plants. 

“Pagination,”  she  says,  “is  in  very  good 
shape  here.”  Save  for  “odds  and  ends”  such 
as  occasional  house  ads,  the  regular  daily 
broadsheet  product  “is  fully  paginated.” 
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Broadsheet  news  pages  and  some  tabloid 
products  are  paginated  in  Atex  EdPage;  the 
Book  Review  and  other  tab  products  are 
designed  and  assembled  in  QuarkXPress. 
And  while  “stocks  pages  are  paginated  in 
Quark,”  any  story  for  one  of  those  pages 
must  be  pasted  in  from  EdPage.  Some  clas¬ 
sified  ad  pages  are  partly  paginated.  In  all, 
Tennent,  estimates  about  “ten  pages  out  of  a 
hundred  have  some  paste-up.” 

Beyond  improved  imaging  and  only  minor 
adjustment  of  color  and  black-and-white 
transfer  curves,  Tennent  says  direct-to-plate 
imaging  carries  the  possibility  of  ensuring 
and  automating  the  “annotation”  of  the  small 
bits  of  information  needed  to  distinguish  the 
editions  of  a  large,  complex  product  made  up 
for  different  regions  at  different  sites  using 
different  equipment.  It  may  even  be  a  must. 

With  CTP,  “there  are  little  fudges  you  can’t 
do  anymore,”  says  Tennent.  “It’s  not  a  long 
list,  but  it’s  a  tricky  list.”  She  notes,  for  exam¬ 
ple,  that  pages  can  now  be  sent  with  multiple 
folios,  allowing  receiving  sites  to  mask  off  all 
but  the  proper  number  on  a  given  page.  If 
regional  print  sites  bypass  film  and  go  direct¬ 
ly  to  plate,  that  will  no  longer  be  possible.  She 
says  Western  Lithotech  is  cooperating  with 
the  Times  to  pass  this  and  other  information 
electronically  with  page-plate  files. 

RIP,  PROOF,  AND  TRACK 

Citing  growth  in  processing  power  and 
bandwidth,  Tennent  says  an  entire  edition 
can  be  processed  through  three  RIPs.  So 


why,  she  asks,  would  her  paper  spend  the 
considerable  amount  needed  to  install  at 
every  production  site  multiple  RIPs  that 
would  run  for  only  minutes  each  day? 

Instead  of  transmitting  page  data  to  RIPs 
at  each  site,  she  says,“we  are  planning  on 
RIP’ing  and  sending  TIFFs”  from  New  York. 
More  economical,  centralized  IP’ing  also 
confers  greater  control,  and  pages  sent  to  dif¬ 
ferent  sites  can  be  processed  to  best  suit  the 
sites’  different  printing  conditions. 

CTP,  says  Tennent,  is  “forcing  us  to  think 
about  formalizing  the  proofing  steps”  and 
ask,  “who’s  proofing  for  what?”  Much 
proofing  now  is  casual  —  a  result  of  seeing 
films.  But  with  staff  proofing  for  content, 
completeness,  color  accuracy,  or  such  things 
as  register  marks,  Tennent  remarks:  “Talk 
about  blowing  your  ROI  —  you  start  putting 
in  full-page  proofers  for  every  step  . . . 

So  while  the  newsroom  will  keep  its  doz¬ 
ens  of  11"  X  17"  proofers  to  check  copy,  the 
Times  is  considering  on-screen  soft-proofing, 
allowing  anyone  anywhere  to  see  the  same 
thing  at  the  same  time.  Even  the  newsroom, 
says  Tennent,  has  an  interest  in  knowing,  for 
example,  that  a  late  PostScript  file  is  imaged. 

CTP-driven  changes  also  will  force  all 
departments  to  adopt  a  uniform  vocabulary 
regarding  the  newspaper’s  various  physical 
parts  or  sections,  according  to  Tennent, 
because  “we  have  to  talk  about  how  we  are 
keeping  track  of  our  versions  now  that 
there’s  not  a  human  being  mediating.” 

Frequent  changes  to  different  editions  pro¬ 


duced  by  many  systems  complicates  tracking. 
The  Times  will  map  out  an  ideal  tracking 
model  for  all  products  through  the  entire  pro¬ 
duction  process.  But  rather  than  try  to  antici¬ 
pate  every  possibility,  says  Tennent,  “we  will 
develop  that  as  we  go,”  allowing  production 
realities  to  guide  development  of  the  model. 

As  tracking  takes  shape,  the  paper  will 
look  to  create  a  central  point  of  access  to 
information  held  by  all  vendors’  systems. 
The  solution  may  come  from  a  single  vendor 
or  the  paper  may  develop  its  own. 

Several  forces  seemed  to  bring  Western 
Lithotech  to  the  fore  late  last  month:  The 
Dallas  Morning  News  had  put  the  Mitsubishi 
Chemical  company’s  platesetter  through  its 
paces  for  two  years  (even  though  it  was  not 
ready  to  convert  to  CTP)  and  News 
International  had  run  comparative  product 
trials;  the  manufacturer  refined  its  original 
product,  then  broadened  its  product  line; 
more  newspapers  for  which  the  products 
were  suited  were  achieving  digital  work- 
flows  that  make  CTP  feasible. 

With  the  prospect  of  increasing  quality, 
speed,  and  automation,  says  David  Thurm. 
Times  production  vice  president,  CTP  “is 
something  we  wanted  to  do  as  soon  as  the 
technology  was  ready.”  Judging  from  the  ex¬ 
perience  of  commercial  printers  and  Euro¬ 
pean  newspapers,  “the  technology  seems 
very  well  established,”  he  says.  “What  was 
missing  was  a  company  that  could  do  it  at  a 
speed  that  could  meet  the  needs  of  a  large 
metropolitan  daily.” 


We  chose  this  symbol  of  a  bird  in  flight  to  represent  the  spirit  of  innovation  and  individual  creativity,  responsibility 

\and  participation  on  which  Tembec  is  built.  In  our  operations  aaoss  Canada  and  in  France,  Tembec,  through  our 
various  Divisions  and  Business  Units,  produces  a  wide  variety  of  pulp,  paper  and  wood  products  and  markets 
them  in  50  countries  worldwide.  With  recent  acquisitions,  we're  a  $2  billion  a  year  company.  We're  committed 
3  to  long  term  customer  satisfaction  and  stakeholder  benefit  and  to  an  environmental  program  that  stresses 
\  ecological  forest  management  and  sustainable  development.  We'd  like  you  to  get  to  know  us. 
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Tests  of  machines  at  the 
Dallas  Morning  Nms  (which 
has  since  bought  one)  and 
Times  sister  paper  The  Boston 
Globe,  as  well  as  work  on  next- 
generation  equipment  in  West¬ 
ern  Lithotech’s  labs,  persuaded 
the  Times  that  DiamondSetters 
would  support  its  production. 

“This  isn’t  just  an  experi¬ 
ment  with  one  or  two 
machines,”  says  Thurm. 

“We’re  comfortable  enough 
now  to  proceed  to  a  full  con¬ 
version  to  computer-to-plate.” 

At  least  one  of  the  flatbed 
machines  should  be  running 
in  the  Edison,  N.J.,  plant  by 
mid-summer  and  the  remain¬ 
ing  three  should  be  operating 
by  October,  according  to 
Thurm.  “By  early  next  year, 
we’ll  start  College  Point,”  he 
adds,  referring  to  the  dupli¬ 
cate  installation  in  the  paper’s 
newer,  New  York  City  plant. 

The  objective  is  to  get  CTP 
running  in  Edison  before  heavy 
seasonal  demands  begin  in  fall, 
then  do  the  same  for  College  Point  when  the 
season  ends.  “We  hope  to  be  fully  computer- 
to-plate  by  this  time  next  year,”  says  Thurm. 

Western  Lithotech  newspaper  products 
manager  Keith  Walker  says  his  company 
will  first  ship  to  Edison  a  DiamondSetter 
347  imager,  then  a  DiamondSetter  610SP, 
capable  of  producing  two-page  “panorama” 
plates,  followed  by  two  more  347s. 

Designated  by  its  page-image-area  width 
in  millimeters,  the  double-wide  model  347 ’s 
separate  la.ser  scanning  modules  simultane¬ 
ously  image  side-by-side  single-page  plates 
at  200  to  230  per  hour  at  resolutions  ranging 
from  1,000  to  1,270  dpi.  At  a  slower  speed  it 
can  image  at  2540  dpi.  Its  self-contained  trol¬ 
ley  with  interleaf  storage  can  hold  800  plates. 
(The  model  435,  with  a  wider,  17  Vs"  image 
area,  is  available  in  versions  able  to  image 
one  and  two  single-page  plates  at  a  time.) 

The  model  610  (image-area  depth  for  all 
DiamondSetters  is  610  mm,  or  24  inches) 
can  image  78  to  92  panoramic  plates  (each  a 
two-page  spread  up  to  36  inches  wide)  per 
hour  at  the  lower  resolutions.  The  610’s  two 
versions  also  can  image  two  single-page 
plates  f)er  cycle,  at  144-172  per  hour  on  the 
S2P  and  125-143  per  hour  on  the  SP. 

The  Times  will  use  the  latter,  primarily  for 
panorama  plates  but  also  as  back-up  for  the 
single-page-only  347  machines,  says  Walker. 

All  Western  Lithotech  platesetters  operate 
on  a  Digital  Equipment  Alpha/Microsoft 


Windows  NT  platform,  with 
lOO-BaseT  communication. 
All  use  yttrium-aluminum  gar¬ 
net  green  lasers  to  expose 
DiamondPlate  LY  plates. 
Western  also  makes  plates  for 
argon-ion  blue  lasers  in  others’ 
machines.  It  says  both  metal- 
backed,  silver-free,  photopoly¬ 
mer  plates  are  stable  when 
imaged  and  can  produce  200- 
to  300-line  process  color  that 
preserves  highlights  and  shad¬ 
ow  area  detail. 

The  company  also  intro¬ 
duced  daylight-handling  ther¬ 
mal  plates  that  it  says  quickly 
reach  water-ink  balance,  need 
no  preheating,  and  feature 
high  contrast  and  long-run¬ 
ning  durability  when  baked. 

Each  Times  plateline  will 
include  a  DiamondSetter  92 
processor;  each  plant  will  run 
DiamondSetter  Assistant  soft¬ 
ware  to  manage  production 
and  use  a  DiamondVision  sin¬ 
gle/double  optical  punch  ben¬ 
der.  Rather  than  rely  on  con¬ 
ventional  pin-register  hole  locations,  plate- 
to-press  registration  is  achieved  through 
vision-controlled  image  location  that  verifies 
alignment  on  an  .v,y  rotary  table. 

The  amount  of  the  investment  was  not  dis¬ 
closed  and  the  rollout  of  CTP  has  yet  to  be 
determined,  according  to  Thurm,  who  says 
the  Times  is  working  up  plans  for  its  transition 
from  conventional  plate  exposure. 

Edison  gets  first  crack  at  CTP  because  its 
extra  room  “right  next  to  the  plateroom” 
allows  Thurm  to  set  up  what  he  calls  “a  shad¬ 
ow  plate  room.”  There,  the  first  Diamond- 
Setters  can  be  installed  and  tested  and  CTP 
output  begun  “at  whatever  pace  we  need  to 
do,”  with  the  existing  conventional  Western 
Lithotech  plate  lines  serving  as  back-up. 

When  DiamondSetters  go  into  College 
Point,  however,  they  will  immediately 
replace  Western’s  Litho-X-Pozer  10  lines 
there.  “So,  Edison’s  where  we’re  going  to 
shake  out  the  equipment,”  says  Thurm. 

A  347  also  will  go  to  The  Columbus 
(Ohio)  Dispatch  (circulation  252,491,  Sunday 
386,218),  along  with  processor,  optical  punch 
bender  with  OPB  Imposition  software,  and  a 
DiamondSetter  Assistant  workstation. 

Showing  at  Nexpo  in  Las  Vegas,  June  14- 
17,  before  it  ships  to  Columbus,  that  equip¬ 
ment  is  the  first  of  two  lines  that  will  replace 
10-year-old  conventional  Western  Lithotech 
platemakers.  The  second  probably  will  be 
purchased  early  next  year,  according  to 
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—  David  Thurm, 

The  New  York  Times, 
production  vice  president 


Dispatch  production  director  Del  Varney. 

After  talking  to  Western  Lithotech  at 
Nexpo  ’98,  his  paper  “waited  until  the 
equipment  had  matured,”  says  Varney.  All 
along,  Columbus  “worked  real  closely  with 
Dallas  and  watched  their  progress”  with  the 
DiamondSetter.  As  it  happened,  to  negotiate 
the  purchase  of  color  towers  from  press 
maker  TKS,  in  nearby  Richardson,  Texas, 
(E&P,  Aug.  15)  “we  were  down  there  three 
or  four  times,”  Varney  recalls. 

To  support  direct  output  of  plates,  editor¬ 
ial  is  approximately  95%  paginated  and 
advertising  has  reached  about  60%.  “We 
hope  to  be  completely  paginated  some  time 
late  next  year,”  says  Varney,  adding  that  pag¬ 
ination  of  full  sections  —  editorial  and 
advertising  —  may  begin  in  fall. 

To  shake  out  the  system  and  train  on  it 
while  pagination  progresses,  the  first  CTP 
line  initially  will  produce  only  advance  sec¬ 
tions.  Another  reason  for  postponing  full  con¬ 
version  until  next  year,  says  Varney,  is  to 
avoid  the  burden  of  another  major  project 
while  installing  color  towers  and  continuing 
to  deal  with  Year-2()(X)  issues. 

In  the  meantime,  two  test  sites  in  Europe 
are  now  customers.  At  its  Knowsley,  Eng¬ 
land,  plant.  News  International  will  install 
three  wide-image  DiamondSetter  435s  and 
one  fast-panorama  610S2P.  Each  of  the  four 
plate  lines  also  will  consist  of  an  optical 
punch  bender  (two  single/double),  processor 
and  10-station  sortation  conveyor. 

Following  year-long  beta  tests,  Milan- 
based  Corriere  della  Sera  —  at  935,000  cir¬ 
culation,  Italy’s  biggest  daily  —  has  pur¬ 
chased  its  DiamondSetter  435  and  an  optical 
punch  bender. 

Other  customers  are  Finland’s  Lehtikanta 
Oy,  a  newspaper  printer  in  Kouvola,  (435, 
processor,  optical  punch  bender.  Assistant 
software)  and  31,000-circulation  Hameen 
Sanomat,  Hameenlinna,  (610SP,  processor), 
and  Denmark’s  67,000-circulation  Fyens 
Stiftstidende,  Odense,  (435S  one-plate-per- 
cycle  imager;  optical  punch  bender). 

At  the  high  end  of  the  newspaper  market. 
Western  Lithotech  competes  with:  Krause 
Newspaper  Systems,  Coral  Gables,  Fla., 
which  has  placed  numerous  150-pph,  inter¬ 
nal-drum  LaserStar  machines  in  Europe  and 
South  America  and  last  fall  introduced  the 
210-pph  LS  Jet  flatbed  model  (E&P,  Aug.  8, 
Nov.  14);  Agfa’s  100-pph,  panorama-capa¬ 
ble,  flatbed  Polaris,  manufactured  by  Bel¬ 
gium’s  Strobbe;  an  automated  flatbed  imager 
from  K&F  Printing  Systems  International, 
Granger,  Ind.,  said  to  image  at  185  pph  (to  be 
raised  to  2(X));  and  a  120-pph  external-drum 
machine  from  Japan’s  Kaneda  Kikai  Seisa- 
kusho  (E&P,  July  1 1 ).  IH 
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FEATURES 

AVAILABLE 


_ ADVICE/HUMOR _ 

WACKY  TIMES  -  A  weekly  column  of 
parody  and  hilarity.  Cleon,  tasteful, 
and  unlike  anything  you've  ever  seen 
before.  Sample  (805)  563-0499  or 
E-mail  ingetal@aol.com 

ASTROLOGY 


Weekly  -  ASTROLOGY  -  Monthly 
Free  www  link  to  'Fortune  Cookies' 
http://www.time-data.com/fc.html 
Time  Data  Syndicate  (800)  322-5101 

AUTOMOTIVE 

AUTOMOTIVE  NEWS,  world's  leading 
authority  on  automotive  industry. 
Weekly  package  available.  Crain 
News  Service,  New  York:  Joe  Hanley, 
(212)  254-0890,  Fax  (212)  254- 
7646.  Chicago:  Melanie  Glover  (312) 
649-5464,  Fax:  (312)  397-5500. 


_ CARTOONS _ 

BIG  AL  CARTOONS:  Samples 
www.bigalcartoons.com  E-mail 
bigalcartoons@mindspring.com 
Fox  (770)  937-9079 

ENTERTAINMENT 

“Hollywood  Behind  the  Scenes" 

Hook  readers  with  insider's  view  of 
what  stars  are  really  doing. 

Roles  and  samples,  (800)  959-9977 

FEATURES  AVAILABLE 

COLUMNS:  “Math  for  the  Masses", 
i.e.:  “Shylock...A  Modern  Version". 
And  also  Humorous,  satirical,  current. 
(615)  356-6774.  Leo(djd@cx>l.com 

HUMOR 


HUMOR  SELLS!  60s  author's  hilarious 
take  on  GenX,  life,  the  universe!  Call/ 
fox  (91 4)  855-3646  bimbcx3ks@cxil.com 


_ HUMOR _ 

SUGHTLY  OFF  SUPERMOM! 
Syndiccsted  columnist  Deb  Di  Sandro 
(51 5)  222-6994.  www.slighllyoff.com 

INTERNET  &  TECHNOLOGY 

TechnologyFair.Com 
See  the  Tech  News  Center  for 
Tech  Editors  and  Journalists 
www.technologyfair.com 

MOVIE  REVIEWS 

MINI  REVIEWS.  Essential  information 
for  moviegcsers.  Camera  reacfy.  Star 
photos.  Graphic,  provocative  rating 
system.  Cineman  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  1 0941  ; 

(914)  692-4572  Fax  (9 1 4)  692-83 1 1 

PHOTOS 

NEWSMAKERS  PHOTO  SERVICE 
Online  photo  resource  for  news, 
feature,  sports  and  travel  pictures. 
www.newsmakers.net 


j _ PUZZLES _ 

ABSOLUTELY  the  finest  in  crosswords 
I  PUZZLE  FEATURES  SYNDICATE 
j  Call  (800)  292-4308/(909)  766-76 1 7 


BRAINSQUEEZE 

The  ultimate  Word  Puzzle  prcsducers 
FREE  packet  with  sample  puzzles 
(409)  295-5794  Fox  (409)  295-9624 
P.O.  Box  1 972,  Huntsville,  TX  77342 


TRAVEL  COLUMN 


Brand  New  TRAVEL  NOTES.  Interest¬ 
ing  items  about  facinating  places. 
Write:  TRAVEL,  P.O.  BOX  2151, 
Louisville,  KY  40201 

E-nxiil  travel@help-od.cc)m 


Call  us  about  our 
low  contract  rates! 

(212)  675-4380  ext.  174 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

HIGHLY  SUCCESSFUL  Home  Remodel¬ 
ing  Publication  now  syndicating 
nationwide.  Opportunity  to  become  an 
independent  publisher  available  in  all 
markets.  We  provide  articles,  you  sell 
ods,  produce  and  distribute. 

_ (281)807-1818 _ 

NEWSPAPER  APPRAISERS 

■99  MARKET  VALUATIONS 
KAMEN  &  CO  GROUP  SERVICES 
Specializing  in  weekly/monthly  pub¬ 
lications.  NY  (516)  379-2797,  Tampa 
(727)  786-5930.  Fox  (516)  379-3812 

APPRAISALS/BROKERAGE 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 

NEWSPAPER  BROKERS 


BILL  MAHHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quol- 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(727)  733-8053 

or  write  Box  3129,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 

750Sold-Est.  1959 
WB.  GRIMES  &  COMPANY 
2421 2  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-50 1 6 
Wren  Barnett,  South  (828)  698-0021 
Stephen  Klinger,  SWest/West 
(505)524-0122 
Phillip  Ferguson,  SW/Midwest/ 
Internet  MSA  (409)  234-251 1 
Michael  Bradley,  Northeast 
(508)563-2835 


C.  BERKY  8.  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)368-4352 
1 23  NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 

GAUGER  MEDIA  SERVICE,  INC. 
Appraisals,  Mergers,  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Nationwide  Sales  St  Appraisals 
(909)626-6440 
Fox  (909)  624-8852 


NEWSPAPER  BROKERS 


Thousands  of  Papers  ^old  ..  if 

We  have  sold  thousands  of  publishing  companies  since  19!^ 
Pjei^  call  to  discuss  your  options  In  a  sale.  >  X* :  _ 

[  Confidential  Appraisal  for]  IBB » Bolitho-Clibb 
I '  Estate,  ESOP,  Partners, 

!  Bank,  Tax,  Stock,  Assets 


'  For  a  listing  of 
publications  for  sale,  go  to 
-  www.crlbb.com 


&  Associates 

^  Publication  Brokerage  ic 
Appraisals  since  1923  * 

•406-586-6621- 

Fax  40e-586-6774  .. 


John  T.  Crlbb  104  E.  Main,  Suite  402,  Bozeman,  MT  S9715  (;mali:icr!bb@imtnet  - 


NEWSPAPER  BROKERS 

JMPC,  Est  1 983,  sells  community,  sub¬ 
urban,  niche,  daily,  and  weekly  news¬ 
papers  in  90-120  days.  Phone  (614) 
889-9747.  http://www.jmpc.net 

MEDIA  AMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fox  (404)  364-6533 
Lon  W.  Williams 


MEL  HODEa  NEWSPAPER  BROKER 
5196  Benito,  #1 1,  Montclair,  CA  9 1763 
(909)626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  -  Confidential 
229  Stetson  Dr,  Cheyenne,  WY  82009 
(307)  772-0003  FAX  (307)  772-0004 

PHIIilPS  PROPERTIES,  INC. 
Consultants-Investments 
Management-Brokers 
P.O.  Box  21 9 
Baker,  FL  32531 
Phone  (850)  537-4040 
Fax  (850)  537-4050 


NEWSPAPERS  FOR  SALE 

FLORIDA:  Major  Atlantic  shopper 
$350,000,  Atlantic  community  monthly 
$100,000,  Gulf  gay  bi-weekly; 
HAWAII:  Community  monthly 
$160,000.  Mayo  Communications 
(813)971-2061. 


FREE  LIST  -  Weekly  newspapers  for 
sale  in  Iowa,  Minnesota,  Wisconsin, 
Illinois,  Missouri,  Kansas,  South  Dakota 
and  Montana.  Northwest  Publishers, 
Inc.,  Box  275,  Spirit  Lake,  lA  51360- 
0275.  Phone  (71 2)  336-2805. 


HIGH  NET  IOWA  newspaper  shopper 
28-37%  5  year  cash  flow.  $350,000. 
(51 5)  740-0336,  leave  message. 


MOVE  TO  TEXAS:  No  state  income 
tax,  and  we  have  newspapers  for  sale. 
Write  for  free  list.  Bill  Berger,  ATN, 
1 801  Exposition,  Austin,  TX  78703. 
(512)476-3950 


WISCONSIN  (SOUTHERN) 
Adjudicated  community  newspaper, 
established  1937.  Servicing  a  great 
small  community.  Good  management. 
Write  Box  08793,  Editor  Si  Publisher. 


THOMAS  C.  BOUTHO 
Newspaper  broker/appraiser 
"A  tradition  of  service 
to  the  newspaper  industry" 
BOUTHO-TAYLOR  MEDIA  SERVICE 
1 1 5  S.  Broadway,  Ada,  OK  74820 
(580)421-9600 
E-mail:  bolitho@boiitho.com 
http://www.bolitho.com 

NEWSPAPERS  FOR  SALE 

ARTS  NEWSPAPER.  Seasonal  free 
weekly.  Zone  1  resort.  14  years  old. 
260,000  copies  annually.  Serious 
inquiries  only.  Box  08812,  Editor  Si 
Publisher. _ 

CURRENT  USTINGS 
GOTO 
cribb.com 


SOUTHERN  CALIFORNIA  paid  vreekly  in 
growing  and  exclusive  market.  Gross 
near  $600M  with  strong  cash  flow.  Priced 
at  $900M.  Contact  Jim  Hicks  (Bolitho- 
Cribb  Si  Associates)  at  (307)  684-9407. 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community 
Newspapers 

Check  our  References 

(214)265-9300 


Ted  Rickenbacher 


Rickenbacher  Media 

6731  Desco  Dr.,  Dallas,  TX  75225 
www.rickenbachermedia.com 
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ANNOUNCEMENTS 

NKHE  PUBUCATIONS 

NEWSPAPERS  WANTED 

NEWSPAPERS  WANTED 

PUBUCATIONS  FOR  SALE 

LIBERTY  GROUP  PUBLISHING  is 
aggressively  seeking  newspapers  and 
other  print  publication  ocquisitions. 
LGP  is  owner/operator  of  approxi¬ 
mately  240  publications,  including  60 
daily  newspapers.  All  carrespondence 
and  discussions  are  confidential.  Con¬ 
tact: 

KENNETH  W.  COPE 

Executive  Vice-President 

1 006  W.  Harmony 

Neosho,  MO  64850 

Phone:  (417)451-1520 

MTE  HAVE  BUYERS 
for  Newspaper  and 

Other  Print  Media 

RANGING  FROM  $  1 OOK  to  $  1 OOM 
Knowles  Media  Brokerage  Services 
Gregg  K.  Knowles,  President 
(909)  626-6440  Fax  (909)  624-8852 

PUBUCATIONS  FOR  SALE 

MONTHLY  ULTRALIGHT  AVIATION 
MAGAZINE  only  true  ultralight  pub¬ 
lication  on  newsstand.  Establi^ed  and 
growing.  (727)  821-31 20  Evenings. 

SOUTHERN  RHODE  ISLAND.  Highly 
respected  established  shopper,  great 
money  maker.  $225,000.  Box  08830, 
Editor  &  Publisher. 

Lookiiig  for  a  new 

Altanadve? 

Check  0(4  Express  Weekly,  the 
fully-desigbecl  alternative  news, 
views  &  eaiiRtainmeft  tabloid  for 
American  naiii||papers.  Toll-free: 

GET  READY  FOR  THE  2000  Olympics! 

20  year  old  6X  year  diving  magazine. 
Part  time  effort,  international  circula¬ 
tion.  $4,235.  Will  train.  (727)  866- 
9856  or  E-mail  boxer55270@ciol.cc)m 

FAX  your  od  to 

212  ^929  ♦1259 

EQUIPMENT  & 
SUPPLIES 


CAMERA  &  DARKROOM 

SQUeeze  Lenses 
Herb  Corlbom  -  CK  Optical 
(310)372-0372 

EQUIPMENT  FOR  SALE 

FOR  SALE:  6  Leaf  System  Inc.  Macin¬ 
tosh  LAN  cards,  $500  each;  5  fiber 
optic  bypass  modules,  $150  each.  Call 
(505)823-3770. 

MAILROOM 


ALL  MAILROOM  EQUIPMENT 
MULLER  MARTINI 
StitcherArimmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355/(256)  997-9656  Fax 

MAILROOM  EQUIPMENT 
Stondlee  and  Associates,  Inc. 
(407)  273-521 8  Fax  (407)  273-901 1 


PRE-OWNED  MAILROOM  Equipment 
Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-581 7  Fox  (770)  590-7267 


PRESSES 


Inland  Newspaper  Machinery 
Corporation 


For  a  complete  list  of  presses: 

www.inlandnews.com 


_ MM[ROOM _ 

NEWSTEC,  INC. 

Specializing  in  SLS/Muller  Martini  and 
Heidelberg  Inserting  Systems 

Spare  Parts  Training  Installation 
Mailroom  Systems 
Buy/Sell  Used  Moilrcxim  Equipment 
Terry  Connors,  Director  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
www.newstec.com 


PRESSES 


_ MAILROOM _ 

LARGE  GROUP  OF  1 992  QUIPP 
CONVEYOR  COMPONENTS 
(stream,  floor,  stackers) 

Muller  227  Inserters/Pockets 
Kansa  480  Inserters 
MID-AMERICA  GRAPHICS,  INC. 
(800)356-4886  Fox  (8 16)  887-2762 

PRESSES 


BEST  SELECTION  OF 
USED  NEWSPAPER  PRESSES 
ON  THE  INTERNET  AT 
www.webpresses.com 


COMMERCIAL  PRESSES  &  AUXILIARIES 

•  2  Units  V- 1 5D,  1 979,  in  production 
until  5/30.  $35,000  eoch. 

•  1 0  Unit  V- 1 5D  Press  with  2  JF-4 
Folders.  $235,000. 

(81 5)  648-461 1  Fax  (815)  648-2856 


DON'T  SELL  YOUR  PRESS 
Until  You  Contoct 
Newman  International,  L.L.C. 

Web  Press  Sale 

“  Worldwide  Marketing  of  Commercial 
Web  and  Newspaper  Web  Presses" 

PRESSES  WANTED:  HARRIS  V25  V22 
V15A  VI 5D  or  845,  KING  Process 
Color  or  Daily;  GOSS  Community 
Urbanite  Metro;  SOLNA  D30  C96 


_ PRESSES _ 

GOSS  COMMUNITY  PRESS  10  floor 
units  I  stack  (7  units  rebuilt).  1  SS/C 
folder  with  1  /4  folder  and  upper  for¬ 
mer,  1  S/C  folder  with  1/4  folder,  2 
drives  parallel  system  with  7  clutches. 
Other  auxiliary  equipment  including 
two  1-Dab  stackers  available.  Coll  Tom 
Bugbee  for  details  (520)  775-3804. 


GOSS  METRO,  22  3/4" 

3  units,  1  half  deck,  2:1  folder 
Coll  Jim  Hager  (215)  542-0200. 


!  METRO,  URBANITE,  COMMUNITY, 

I  SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(  (770)  552- 1528  Fox  (770)  552-2669 

I  USED  NEWSPAPER  PRESSES. 

1  Call  Henry  Cobb  @  ONE 

I  (404)  842-01 1 1 


!  WANTED  TO  BUY 

GOING  DIGITAL?  Will  pay  cash  for 
I  photo  archives,  any  quantity,  any- 
;  where.  Call  Jim  1  (800)  872-9990. 


WANTED  DEAD  OR  ALIVE 
Muller  Martini/Harris 
Inserters  &  Stitcher/Trimmers 
All  Mailroom  Equipment 
Joe  Scott  &  Associates,  IrK. 

(256)  997-9355/(256)  997-9656  Fax 

WANTED:  Presses  -  Inserters 
Coll:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 

(770)  428-5817  Fax  (770)  590-7267 


Tel:  (91 3)  648-2000 
Fox:  (913)648-7750 


Classified  Advertisers:  If  you  don't  see  a  category 
that  fits  your  needs,  please  call  us  at  (212)  675-4380  ext.  174 


Did  you  know...  9^? 

• 

28.31%  of  all  new  start  orders 
written  are  either  never  started, 
started  with  a  delivery  problem,  or 
no  good. 

Source:  Ver-A-Fast  Corporation,  1998  data 
1-800-327-8463 


PRODUCfSui 

SERVICES 

DIRECTORY 

For  Business  Card  advertising, 
call  (21 2)  675-4380,  ext  174 
Contract  rates  available 
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CLASSIFIED 


INDUSTRY 


CIRCULATION  SERVICES 

MM  1  ANSWER 
METRO  NEWS  SERVICE,  INC. 
Nationwide  TELEMARKING 
Horace  Soulliward 
(877)550-1515 
E-mail:  mnsl  ©mefro-news.com 
www.metro-news.com 

MBEST  QUALITY  AWARDS!! 
Circulation  Development,  Inc. 
Teleservices  For  Newspapers 
(800)  247-2338 
www.circubtion.net 

BLENKARN  TELEMARKETING 
•Auto  pay  experts 
•Automatic  Bonk/ 

Credit  Cord  Transactions 

Joseph  Skaff  (800)218-6731 

PRO  STARTS 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES 


TELE  DIREa  MARKETING,  INC. 

(91 2)  226-6100  Fox  (91 2)  226-541 4 
'newspaper  telemarketing  experts' 

HEADUNE  PROMOTIONS,  INC. 

TELEMARKETING  SERVICES 

NEW  START  GENERATION 
STOP  SAVER  PROGRAMS 
VERIFICATION  CALUNG 

Our  programs  are  tailored  to  meet 
yourcircubtion  needs. 

Every  subscription  guaranteed. 

RATES  BASED  ON  RESULTS 

Dennis  McQuillan 

_ (800)  260-9823 _ 

SPECTRUM  MARKETING  SERVICES 
A  tebservices  solution  br 
•Cob-call  projects 
•Stop-saver  projects 
•Up-grade  projects 
Call  Doug  Reese  at  (800)  972-6778 


CIRCULATION  SERVICES 


CIRCULATION  SERVICES,  INC. 

Professional  Telemarketing  &  Database  Services 

PAID  IN  ADVANCETELEMARKETING 

Credit  Cards  or  FoneChex  Thousands  Processed  Weekly 

25%  Minimum  PIA  Guaranteed 
Programs  Powered  By  INSOURCE™  -  Data  From  experian™ 

The  Leading  Source  of  consumer  marketing  inb  available 
Great  Rates,  the  most  accurate  data  and  the  highest  quality  representation  available 
1-888*343*0470  Offices  Nationwide 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791 -3301 
hllp://www.fokebrains.com 

PRESSROOM  SERVICES 

DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  for  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)545-6908, 24  hr.  line 
(505)  842-1357 
P.O.Box  1952 
Albuquerque,  NM  871 03 

PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  bd- 
derways?  Dirty  air  handling  systems, 
ductwork? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION! 

30  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-2 1 1 0 


ADVERTISING  SALES  TRAINING 
Proven  results  in  increasing  od  volume, 
new  contracts,  od  count,  reductions  in 
errors  and  customer  retention.  We 
buib  teams  that  get  results! 

Call  ProMox  Training 
&  Consulting,  Inc.  (800)  898-0444 

FINALLY!  AN  OFF-THE-SHELF 
CLASSIFIED  TELEPHONE 
SALES  TRAINING  PROGRAM. 

Call  MocDoTKib  Classified  Services 
(800)  237-9075;  (765)  742-901 2 
mcs@mcicdonaldcbssified.com 


WEB  PUBUSHING 


jiishing  TownSource 

“  .  Interactivetm 

V  Guides _ 

www.webpublishingtools.com 


NEWSPAPER  EXECUTIVE  SEARCH  NEWSPAPER  EXECUTIVE  SEARCH 


Executive  Search  Consultants 


“Our  Associates  are  former  newspaper  execs  with  over  70  years 
experience,  call  me  for  a  confidential  discussion  of  your  needs.” 

Ron  Haas  &  Associates 

713-977-8955  Fax  713-977-%56 
e-mail:  rhaas@rhaas.com 


HELP  WANTED 

ACADEMIC 

DIRECTOR  OF  College  Publications 
(One-year  position) 

Bank  Street  College  seeks  candidate  to 
oversee  Colley  Publications  Office 
while  current  director  is  on  sabbatical 
leave.  The  Director  leads  team  in 
developing  promotional  strategies  for 
Callege  auaiences.  The  Director  will 
supervise  staff  and  freelancers;  oversee 
web  publishing;  handle  advertising 
and  design  and  manage  budget. 
Requirements  are  a  B.A.  Graphic 
design/ related  degree  and  minimum  5 
years  relevant  publications  experience. 
Must  have  excellent  management  skills, 
writing  ability  desired. 

For  more  information,  visit: 

www.bnkst.edu/hr/ 

Send  cover  letter,  resume  and  3-5  non- 
returnable  samples  to  Antonelb  Serv- 
ero.  Bank  Street  College,  610  W. 

1 1 2lh  Street,  New  York,  NY  1 0025. 

_ ADVERTISING _ 

ADVERTISING  MANAGER 
Experienced  advertising  manager  is 
needed  at  the  Daily  Sun  in  Beatrice, 
Nebraska.  We  seek  an  individual 
skilled  in  the  sales  of  multiple  products 
who  can  train,  motivate  and  challenge 
our  staff  to  exceed  the  newspaper's 
budgeted  goals.  Excellent  income  and 
benefits.  For  more  information  call  Reg 
Durant  at  (402)  223-5233. 


ACADEMIC 


ACADEMIC 


JOURNALISTS  WANTED 

for  The  Freedom  Forum  Ph.D.  Fellowship  Program 

The  School  of  journalism  and  Mass  Communication  at  the 
University  of  North  Carolina  at  Chapel  Hill  is  seeking  applicants 
for  its  sixth  class  of  Freedom  Forum  Ph.D.  Fellows.  Open  to  mid- 
career  jprofessionals  with  at  least  10  years  of  news  experience. 
Must  be  currently  enmloyed  full  time  in  a  news  operation. 
Experience  as  adjunct  faculty  member  beneficial  but  not  essen¬ 
tial.  The  27-montn  program  pays  up  to  $50,000  a  year  plus  tuition, 
medical  insurance  and  travel  benefits.  GRE  required  of  all  appli¬ 
cants.  Master's  not  required.  This  program  is  funded  by  The 
Freedom  Forum. 

Contact:  Margaret  A.  Blanchard 
mablanch@email.unc.edu 
919  /  962-4072 

Program  information  also  available  at: 
http://mctalab.unc.ed  u/iomc/academic/graduate/financial/fff.html 
Deadline:  Dec.  1, 1999 
Class  enters  May  2000 

UNIVERSITIY  OF  NORTH  CAROLINA 
THE  FREEDOM  FORUM 


It's  a  Cbssified  Secret- We  7/  never  reveal  the  identity  of  an  E&P  box  holder. 
If  you  don't  wont  your  reply  to  go  to  certain  newspapers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  E&P  CbssifiM  Advertising  Department  with  on 
attached  note  listing  the  newspapers  or  companies  you  do  not  wont  the  reply  to  reach.  If 
the  Box  Number  you're  answering  is  on  your  list,  we'll  discard  your  reply. 


_ ADVERTISING _ 

AD  DIREaOR/SALES  MANAGERS  - 
Visit  yrww.marks-ferber.com  for  current 
list  of  top  career  opportunities. 

ADVANCEMENT 

See  how  for  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenewspapers.com 

ADVERTISING  DIREaOR 

Wonderful  opportunity  for  someone 
with  experience  in  advertising  sales 
and  staff  management  to  lead  an 
aggressive,  enthusiastic,  hard-working 
team  into  the  next  century.  We're  an 
award-winning,  seven-day  AM  in  one 
of  Zone  2's  most  beautiful  growth 
markets.  Candidate  should  know  his/ 
her  way  around  everything  from  major 
agencies  and  large  companies  to 
“mom  and  pop”  stores.  We  want  a 
person  as  comfortable  preparing  and 
tracking  a  budget,  as  he/she  is  getting 
out  of  the  office  and  into  the  fielcT 
Excellent  salary  and  benefits  package. 
Send  resume  to  Box  08827,  Editor  & 
Publisher. 

ADVERTISING  MANAGER 
17-year  old  alternative  weekly  in 
Northwest  university  town  seeks 
energetic  sales  professional  to  lead  our 
team  of  four  to  new  heights.  Substan¬ 
tial  soles,  marketing  ana  management 
experience  required.  Send  letter  and 
resume  to  Publisher,  Eugene  Weekly, 

1 251  Lincoln,  Eugene,  OR  97401 . 
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HELP  WANTED 

ADVERTISING 

ADVERTISING  SALES  MANAGER  - 
needed  for  group  of  weekly,  com¬ 
munity  newspapers  and  specially  pub¬ 
lications  throughout  Allegan  County. 
Must  be  able  to  effectively  manage 
sales  people  as  well  as  plan,  develop, 
and  oversee  advertising  promotions. 
Heavy  community  involvement  also 
necessary.  Full  benefit  package.  Those 
who  are  very  organized  and  self- 
directed  may  send  cover/ resumd/ 
salary  history  to  "Advertising  Man¬ 
ager"  ,  Kaechele  Publication,  P.O.  Box 
189,  Allegan,  Ml  49010  or  fax  (616) 
673-5535. 

ADVERTISING  MANAGER 
Dynamic,  sales-driven  and  goal- 
oriented  retail  advertising  manager 
needed  for  a  daily  in  beautiful  South¬ 
east  Mississippi.  Looking  for  someone 
to  lead,  motivate,  train  and  hold  sales 
people  accountable.  This  is  your 
opportunity  to  be  part  af  a  team  that  is 
growing  the  top  line. 

The  Hattiesburg  American,  has  loca¬ 
tion,  location,  location.  You  are  in  easy 
driving  distance  of  New  Orleans,  the 
Florida  Gulf  Coast,  and  other  major 
destinations.  You'll  be  in  the  cotbird's 
seat  as  retail  sales,  construction, 
household  growth  and  population 
growth  all  are  on  the  rise.  The  weather 
is  warm,  the  people  friendly. 

Sales  experience  and  management 
skills  a  must.  Excellent  interpersonal 
skills  and  the  ability  to  hold  staffers 
accountable  key  to  success  in  this  posi¬ 
tion. 

Send  resume  to  Hattiesburg  Amer¬ 
ican,  Dept.  HR-RAM,  825  North  Main 
Street,  Hattiesburg,  MS  39401 .  Fax  to 
(601 )  584-3075  or  E-mail  to: 
spepper@hattiesb.gannett.com  EOE 

ADVERTISING  SALES  MANAGER 
Zone  4  daily  newspaper  seeking  expe¬ 
rienced  sales  professional  to  manage 
1 6  person  advertising  staff.  Includes  six 
sales  territories  and  support  staff.  Pri¬ 
mary  responsibilities  includes  revenue 
growth  and  cost  effective  management 
of  company  resources,  equipment  and 
personnel.  Salary  in  the  $30,000- 
$40,000  range,  plus  benefits  and 
bonus.  Please  send  resume  and  salary 
history  Box  08821 ,  Editor  &  Publisher. 

ADVERTISING  SALES 
3-year-old,  Ann  Arbor,  Michigan- 
based  Catholic  newspaper  seeking 
advertising  salespeople,  responsible  for 
securing  new  advertisers.  Advertising/ 
sales  experience,  high  level  of  organi¬ 
zational  skills,  initiative  and  strong 
sense  of  mission  required.  Must  be 
able  to  present  the  Catholic  character 
of  the  publication.  Knowledge  of 
Microsoft  Windows  95  helpful.  Base 
salary  and  generous  commission 
structure.  Please  submit  your  resum6  to 
Credo  Newspapers,  Attn:  Clare,  P.O. 
Box  504,  Ann  Arbor,  Ml  48106  or  fax 
to  (734)  930-31 79. 


_ ADVERTISING _ 

ADVERTISING  SALES  MANAGER 

New  England  Newspapers,  Inc.  has  an 
immediate  opening  for  an  Advertising 
Sales  Manager  to  oversee  The 
Berkshire  Eagle  sales  staff.  The  ideal 
candidate  will  have  a  4  year  college 
degree  in  advertising/marketing  or  a 
related  field,  coupled  with  newspaper 
sales  and/or  sales  management  expe¬ 
rience.  In  addition,  the  right  individual 
will  be  a  conscientious,  quality  sales 
leader  with  an  extraordinary  ability  to 
train,  motivate  and  innovate.  This  posi¬ 
tion  reports  to  the  Advertising  Director. 

We  offer  an  excellent  salary,  aggres¬ 
sive  incentive  plan  and  complete 
benefits  package. 

If  you  possess  the  right  skills,  a  positive 
attitude  and  thrive  in  a  fast-paced  com¬ 
petitive  environment,  please  send  your 
resume  with  a  cover  letter  to: 

The  Berkshire  Eagle 
Attn:  Alinda  Shank 
Human  Resources  Manager 
75  South  Church  Street,  P.O.  Box  1171 
Pittsfield,  AAA  01 202 

Or  FAX  it  to  (41 3)  442-7611 

CLASSIFIED  INSIDE  SALES  AAANAGER 

The  SOUTH  BEND  TRIBUNE,  an  award 
winning  75,000  circulation  newspa¬ 
per,  located  in  South  Bend,  Indiana,  is 
seeking  applications  for  the  position  of 
Classified  Inside  Sales  AAanager.  The 
position  reports  to  the  Advertising 
Director. 

This  is  a  challenging  opportunity  for 
someone  to  lead  the  classified  inside 
sales  team,  which  also  includes 
responsibility  for  the  obituary  and 
death  notices  in  the  newspaper.  As 
their  leader,  you  will  be  responsible  for 
hiring,  supervising,  training,  devel¬ 
oping  and  implementing  new  sales 
ideas  and  promotions  so  that  the 
department  can  continue  their  record 
setting  ad  count  and  revenue  pace.  The 
CompuClass  Classified  system  used  for 
production  and  cxjgination  of  classified 
advertising  and  other  systems  in  the 
department  ore  also  included  in  your 
responsibility. 

A  College  degree  and  experience 
in  Classified  advertising  or  sales 
is  required.  Management  and 
supervisory  experience  in  a  sales 
environment  needed.  Excellent  oral 
and  written  skills  are  necessary.  Must 
be  highly  functional  with  PCs  and 
Macs.  Experience  with  desktop  pub¬ 
lishing  a  plus. 

This  position  is  salaried  with  a  bonus 
plan  based  on  performance.  Excellent 
benefits  including  a  401  (k)  plan. 

Please  send  a  resume  and  letter  outlin¬ 
ing  your  ability  to  successfully  fill  this 
position  with  a  salary  history  to: 

South  Bend  Tribune 
Human  Resource  Department 
225  W.  Colfax  Avenue 
South  Bend,  IN  46626 


_ ADVERTISING _ 

CLASSIFIED  AAANAGER 

Greater  Media  Newspapers,  a 
200,000  circulation  group  of  high 
quality  weekly  newspapers  located  in 
central  New  Jersey,  is  looking  for  an 
experienced  classified  sales  manager 
with  a  successful  track  record.  The 
ideal  candidates  might  already  have 
this  job  in  another  newspaper  or 
perhaps  they  are  number  two  in  the 
department  and  would  like  to  run  their 
own  show.  In  either  case  we  want  to 
grow  and  need  a  leader  to  take  us  to 
the  next  level.  Interested?  If  so  please 
mail,  fax  or  E-mail  your  resume  and 
salary  requirements  to: 

Kevin  Wittman 
Greater  AAedia  Newspapers 
25  Kilmer  Drive,  Suite  1 09 
AAorganville,  NJ  07751 
Fox  (732)  972-6746 
gmpublisher@gmnews.com 

RECRUITMENT  ADVERTISING 
SALES  AAANAGER 

The  Austin  American-Statesman  seeks 
an  enthusiastic,  progressive  and 
dedicated  leader  to  develop  our  re¬ 
cruitment  advertising  division.  Drawing 
on  your  previous  leadership  and 
communication  skills,  you  will  be 
responsible  for  growing  revenues  and 
developing  strong  sales  teams. 

Qualified  candidates  will  have  a  suc¬ 
cessful  newspaper  advertising  back¬ 
ground  and  be  extremely  skilled  in  the 
areas  of  sales  management,  account 
planning  and  new  business  devel¬ 
opment.  Knowledge  of  the  Recruitment 
Industry,  including  agency  interaction 
and  job  fair  development,  is  a  definite 
asset.  This  position  also  requires  the 
ability  to  develop  category  and  seg¬ 
ment  strategic  plans,  product  devel¬ 
opment  and  budget  management. 

The  Austin  American-Statesman  offers 
competitive  salaries  and  bonuses, 
excellent  benefits  and  an  environment 
encouraging  and  rewarding  vision  and 
initiative.  If  you  are  interested  in  join¬ 
ing  the  Austin  American-Statesman, 
send  your  cover  letter  and  resume  to: 

Esther  Terrazas 
Human  Resources 
Austin  American-Statesman 
305  S.  Congress  Avenue 
Ausrin,TX  78704 
Fox  (512)  445-3883 
No  phone  colls,  please 
Equal  Opportunity  Employer 

METRO  AAANAGER 

We  are  seeking  a  person  who  can 
manage  and  motivate  a  team  of  out¬ 
side  sales  staff.  The  ideal  candidate 
will  possess  a  combination  of  powerful 
selling  skills,  ability  to  motivate,  train 
and  direct  a  seasoned  sales  staff  to  the 
next  level.  Must  have  a  proven  track 
record.  A  beautiful  coastal  area  with 
an  opportunity  for  growth.  Resume  and 
salary  requirements  to  Lou  Barnes, 
Savannah  Morning  News,  P.O.  Box 
1 088,  Savannah,  GA  31 402. 


_ ADVERTISING _ 

NEWSPAPER  ASSOCIATION  has  open¬ 
ing  for  an  experienced  media  represen¬ 
tative  to  promote  newspaper  advertis¬ 
ing  to  state,  regional,  and  national 
advertisers.  Expertise  in  the  political 
arena  especially  helpful.  We  seek  an 
aggressive  individual  to  develop  busi¬ 
ness  relations  and  expand  customer 
base.  We  offer  base  salary  +  com¬ 
mission/incentives  and  full  benefits. 
Send  resume  to  Jill  Weigel,  WNA, 
P.O.  Box  5580,  AAodison,  Wl  53705. 

RETAIL  ADVERTISING  AAANAGER 

The  Florence  Times  Daily,  a  35,000 
circulation  daily  newspaper  located  in 
northern  Alabama  has  an  immediate 
opening  for  a  retail  manager  to  lead 
its  advertising  sales  staff,  me  individ¬ 
ual  selected  will  display  extraordinary 
leadership  and  team  building  skills; 
establish,  meet  and  exceed  sales  goals; 
motivate  and  train  sales  staff;  and  plan 
and  implement  strategies  that  will  grow 
revenue  and  market  share. 

We  are  looking  for  a  dynamic  individ¬ 
ual  with  a  minimum  of  3  years  news¬ 
paper  management  experience  with  a 
proven  track  record  in  advertising 
sales.  In  return,  we  offer  the  opportu¬ 
nity  to  join  The  New  York  Times 
Regional  Newspaper  Group  with  a  com¬ 
petitive  salary,  bonus  and  excellent 
benefits  package. 

Qualified  applicants  should  send  their 
resume  to: 

Renita  Jimmar,  Advertising  Director 
Times  Doily 
P.O.  Box  797 
Florence,  AL  3563 1 
E-mail:  jimmarr@nytimes.com 

RETAIL  SALES  AAANAGER 

The  Tennessean  (189,000  doily, 
270,000  Sunday)  is  looking  for  on 
experienced  gool  oriented  sales  man¬ 
ager  to  lead  an  energetic  sales  team 
into  the  21st  century.  Proven  track 
record  in  soles  and  experience  work¬ 
ing  in  a  highly  competitive  market 
required.  Nashville  offers  high  quality 
living  and  the  Tennessean  offers  a 
great  career  growth  ladder.  Com¬ 
petitive  compensation  program  and 
excellent  benefits  at  one  of  Gannett's 
largest  newspapers. 

Please  send  resume  with  salary  require¬ 
ments  to: 

Gary  Wortel,  Advertising  Director 
The  Tennessean 
1 100  Broadway 
Nashville,  TN  37203 
Fax:  (615)726-8979 
Gwortel@tennessean.com 
EOE 

ADMINISTRATIVE 


GENERAL  AAANAGER  -  Newspaper 
Publishing  -  Portland,  ME:  80AAM 
division  of  a  privately  held,  family 
managed  publisher.  Reports  to  the  Pub¬ 
lisher/CEO;  8  managers  and  staff  of 
400;  manage  all  aspects  of  daily 
operations;  responsible  for  advertising, 
marketing,  communication,  circulation, 
finance,  IT,  HR  etc.  Excellent 
interpersonal,  communication  and 
leadership  skills  necessary.  lO-i-  years 
newspaper  experience.  College 
degree.  Base  compensation  $150- 
$175K  with  MBO  of  20%.  Interested 
parties  forward  resume  to  E-mail 
kroberts1@erols.com  or  fax  (781 )  662- 
4997. 
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CLASSIFIED 


HELP  WANTED 


_ ADMINISTRATIVE _ 

MANAGING  DIREaOR 

The  Managing  Director  will  serve  as 
chief  operating  officer  of  this  national 
organization  dedicated  to  diversity  in 
news  media.  Incorporated  more  than 
20  years  ago,  the  Maynard  Institute  is 
growing  rapidly,  with  nationally 
acclaimed  management  and  editing 
programs,  controcted  services,  content 
analysis  and  community  journalism 
training. 

This  newly  created  position  reports  to 
the  Presidenf/CEO.  The  MD  will  be 
primarily  responsible  for  finance, 
administration,  human  resources, 
marketing,  communications  and  pub¬ 
lications.  The  MD  will  manage  director- 
level  staff,  support  staff  and  consul¬ 
tants,  and  work  with  the  President/ 
CEO,  who  will  be  primarily  responsible 
for  programs  and  resource  devel¬ 
opment. 

The  successful  candidote  will  hove 
several  years  of  management  experi¬ 
ence,  including  hiring,  staff  training 
and  building  teamwork;  excellent 
verbal  and  written  communication, 
negotiation  and  project  management 
skills  (including  goal-setting,  devel¬ 
oping  budgets  and  timelines,  monitor¬ 
ing  accountability  to  achieve  results); 
program  development  experience, 
strong  financial  management  skills  and 
an  ability  to  cultivate  and  coordinate 
relationships. 

The  ideal  candidate  will  have  journal¬ 
ism,  newsroom  and/or  news  media 
business  experience.  Non-profit  man¬ 
agement  experience  is  desirable  but 
not  essential.  Generous  package  of 
salary,  vacation  and  other  benefits. 
Some  travel  is  required. 

Cover  letter  and  resume  should  be  sent 
before  May  1 7  to: 

Executive  Search 

Maynard  Institute 
1211  Preservation  Park  Way 
Oakland,  CA  9461 2 
www.iTxiynardije.org 

ART/GRAPHICS 

ADVERTISING  ART  DIREOOR.  The 
Denver  Rocky  Mountain  News,  the 
leader  in  America's  most  competitive 
newspaper  market,  needs  a  creative, 
technologically  savvy  director  for  its 
Advertising  art  department.  The  ideal 
candidate  will  have  either  a  metro 
newspaper  or  commercial  agency  back¬ 
ground  and  a  demonstrated  knowl¬ 
edge  of  computerized  od  design,  supe¬ 
rior  people  skills  and  proven  obility  to 
relate  to  clients  in  a  demanding 
environment.  Applicant  packet  should 
include  resume,  cover  letter,  samples  of 
published  work  and  three  references 
who  can  be  contacted  immediately. 
Send  to  Jim  Nolan,  Denver  Rocky 
Mountain  News,  4(X)  West  Colfax 
Avenue,  Denver,  CO  80204. 

Or  call:  (303)892-2900 
E-mail:  nolanQdenver-rmn.com 


_ ART/GRAPHICS _ 

GRAPHIC  ARTIST 

The  Fayetteville  Observer-Times,  a 
75,000  morning  daily  in  North  Caro¬ 
lina,  needs  a  graphic  artist  with  2 
years  experience.  Would  consider 
talented  newrcomers.  Must  know  QuarkX¬ 
Press,  Phatoshop  and  Freehand.  Illus¬ 
tration  skills  a  plus.  Send  resume  and 
tearsheets  to:  Suzanne  Schubert,  The 
Fayetteville  Observer-Times,  P.O.  Box 
849,  Fayetteville,  NC  28302. 

CIRCULATION 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  ga  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
wvrw.boonenewspapers.com 

CIRCULATION  DIREQOR 

A  growing  Zone  5  seven  day  a  week 
1 5,000+  circulation  daily  is  looking  for 
a  Circulation  Director  with  strengths  in 
the  areas  of  distribution  and  promo¬ 
tion.  Live  within  an  hour  of  a  small 
metro  and  still  enjoy  rural/suburbia. 
Experience  as  a  #2  at  a  larger  paper 
or  #1  at  a  smaller  paper  is  required.  If 
interested,  please  send  a  resume  listing 
yaur  current  annual  compensation.  All 
resumes  will  be  kept  confidential. 
Please  serxi  to: 

GOOD NEWS 

Suite  245  North  Alpine  Centre 
Bettendorf,  lA  52722 
Fax:  (319)  359-8539 
E-nxiil: 

greeneQgoodnews-searchfirm.com 

CIRCULATION  DIREaOR 
Seven-day  community  newspaper  in 
Zone  2  is  seeking  a  results-orieniM  pro¬ 
fessional  to  manage  its  circulation 
department.  The  ideal  candidate  has 
the  demonstrated  ability  to  closely 
manage  home  delivery  and  receiva¬ 
bles,  dievelop  a  strong  single  copy  pre¬ 
sence  and  implement  effective  market¬ 
ing  strategies. 

If  you  are  ready  to  take  your  career  to 
a  new  level,  have  a  minimum  af  five 
years  circulation  management  experi¬ 
ence  and  wish  to  join  an  organization 
that  will  challenge  you  to  your  full 
potential,  this  may  be  the  right  job  for 
you. 

We  provide  an  exceptional  starting 
salary  and  benefits  package  with 
unlimited  growth  potential.  Reply  in  con¬ 
fidence  to  Box  08718,  Editor  &  Pub¬ 
lisher. 


STATE  DIVISION  MANAGER 
The  Courier-Journal  Circulation 
department  has  an  opening  for  posi¬ 
tive,  career-oriented  individual  to  serve 
as  State  Division  Manager.  This  indi¬ 
vidual  will  supervise  area  supervisors 
and  state  district  managers.  Will 
oversee  the  daily  operation  and  initiate 
long  and  short  term  planning  for  his/ 
her  area  of  responsibility. 

Send  resumes  to  The  Courier- Journal, 
Human  Resources  Department,  525 
West  Broadway,  P.O.  Elox  74(X)31, 
Louisville,  KY  40201-7431.  Fax  (502) 
582-4560.  E-mail: 

jmosleyQlouisvil.gannelt.com 
An  Equal  Opportunity  Employer 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
This  Week  Publications,  a  division  of 
CNI  Newspapers,  is  looking  for  an 
assertive,  take  charge  person  to  lead 
its  12  paper,  240,000+  shopper 
network  in  suburban  Milwaukee.  The 
person  we  need  should  hove  strong 
communication,  promotion  and  sales 
skills  and  have  the  proven  ability  to  do 
what  it  takes  to  help  our  orgonization 
grow. 

Familiarity  with  paid  newspapers  and 
non-duplicated  distribution  of  free 
papers  a  necessity.  Circulation  soft¬ 
ware  experience  a  plus. 

As  a  subsidiary  of  Journal  Communica¬ 
tions,  we  offer  a  competitive  salary  and 
bonus  program  with  excellent  benefits 
including  medical,  401  (k),  pension  and 
employee  stock  ownership  opportuni¬ 
ties.  Send  resume,  including  compensa¬ 
tion  history  to: 

CNI  Newspapers 
640  E.  Ryan  Rood 
Oak  Creek,  Wl  531 54 
Attn:  Troy  Burke,  circulation  director 

CIRCULATION  MANAGER 

The  North  Adams  Transcript,  a  daily 
newspaper  located  in  the  beautiful 
Berkshire  Mountains,  seeks  a  qualified 
individual  to  lead  the  circulation 
department.  This  is  a  great  opportunity 
for  a  district  manager  who  wishes  to 
advance  to  the  nation's  7th  largest 
chain.  We're  looking  for  the  right  indi¬ 
vidual  to  maximize  our  sales  potential 
and  develop  sustained  programs  to 
increase  circulation. 

The  candidate  will  possess  good  ana¬ 
lytical  skills,  excellent  organizational 
skills,  great  marketing  skills  and  the 
attitude  and  desire  to  succeed.  At  least 
two  years  experience  in  a  circulation 
deportment  is  desired. 

Salary  commensurate  with  experience, 
and  we  offer  a  full  benefits  package. 
Please  submit  application  and/or 
resume  to: 

New  England  Newspapers,  Irx:. 

Attn:  Michael  Fern,  Jr. 

75  South  Church  Street 

Pittsfield,  MA  01 202-1 171 

We  are  an  Equal  Opportunity 
Employer 


TELEMARKETING  MANAGER 
Dominant  Zone  2  daily  newspaper  has 
outstanding  opportunity  for  seasoned 
telemarketer  to  manage  our  aggressive 
outbound  telemarketing  department. 
Responsible  for  vendor  controcting  and 
management,  database  management, 
cost-efficient  production,  customer 
satisfaction  and  all  elements  of  weekly 
telemarketing  campaigns  in  a  highly  com¬ 
petitive  market. 

Requires  solid  experience  and  knowl¬ 
edge  of  the  industry  including  tech- 
nol^y,  compensation  and  market 
analysis. 

We  offer  a  highly  competitive  salary, 
plus  medical,  dental,  visiori,  401  (k) 
and  more.  Send  resume,  including 
salary  history  to  Box  08809,  Editor  & 
Publisher. 


_ CIRCULATION _ 

STATE  CIRCULATION 
ZONE  MANAGER 

The  Des  Moines  Register  is  seeking  a 
well-organized  individual  with  at  least 
3-5  years  circulation  management 
experience  or  equivalent  ana  lead¬ 
ership  skills  to  manage  independent  con¬ 
tractors.  This  is  a  tost  paced  environ¬ 
ment  and  growing  market.  Qualified 
candidates  must  demonstrate  expertise 
in  all  aspects  of  circulation,  a  solid 
sales  and  service  background,  a  win¬ 
ning  attitude,  creativity  and  the  ability 
to  motivate.  We  offer  a  competitive 
benefits  package  which  includes 
medical,  dental,  vision,  life  insurance, 
retirement,  401  (k),  growth  opportunity, 
plus  lots  more.  The  Des  Moines  Regis¬ 
ter  is  committed  to  diversity  and  praud 
to  be  an  equal  opportunity  employer. 
Employment  may  be  contingent  on 
passing  a  pre-employment,  post-offer 
physical  and  drug  test.  Apply  in 
person,  or  mail  your  resume  to  Human 
Resources,  The  Des  Moines  Register, 
715  Locust  Street,  Des  Moines,  lA 
50309  or  fax  your  resume  to  (515) 
286-2526. 

EDITORIAL 

ADVANCEMENT 

See  how  far  your  newspaper  career 
can  go  with  Boone  Newspapers,  Inc. 
See  the  JOBS  page  at  our  web  site: 
www.boonenevrspapers.com 

ASSISTANT  BUSINESS  EDITOR 

The  Albuquerque  Journal,  New  Mexi¬ 
co's  statewide  newspaper,  is  seeking 
an  assistant  business  editor.  Applicants 
should  have  several  years  experience 
in  both  editing  and  reporting.  Experi¬ 
ence  with  business  coverage  a  plus. 
Clips,  resume  and  salary  expectations 
should  be  sent  to  Business  Editor  Mike 
Murphy  at  P.O.  Drawer  J,  Albuquer¬ 
que,  NM  87103.  Murphy  can  be 
reached  at  (505)  823-3830,  fax  (505) 
823-3994. 


ASSISTANT  CITY  EDITOR 
Progressive  Gulf  Coast  1 00,000+  daily 
seeks  experienced  editor  or  reporter 
for  assistant  city  editor  positian.  Would 
supervise  general  assignment  and  beat 
reporters  at  national  award-winning, 
enterprise-oriented  paper.  Submit  clips 
that  shaw  editing  and/or  writing 
strength  and  coordination  of  photog¬ 
raphy,  graphics,  etc.  to  Box  08822, 
Ecktor  &  Publisher. 


BUSINESS  JOURNALISTS  NEEDED 
now  for  full-time  jobs  writing/editing 
for  new  Web  site  serving  small  busi¬ 
ness.  Must  have  recent  business  writ¬ 
ing/editing  experience  and  com¬ 
petence  in  basic  Internet  tools/editors. 
The  company,  in  Research  Triangle 
Park,  NC  also  seeks  freelancers  for 
additional  small  business/home  office 
content.  Resume/clips  to  Mr.  Shawn 
Tooley,  resumebox99Qhotmail.com  or: 

Fax  (91 9)  765-5020  EOE 


CITY  EDITOR  SOUGHT 
Appeal-Democrat,  a  23,000-cir¬ 
culation  daily  with  emphasis  on 
enterprise,  seeks  leader  with  proven 
editing  and  organizational  skills.  Con¬ 
tact  M.E.  Laura  Nicholsan  at  (530) 
74 1  -2400  or  E-mail  to: 

Laura_NicholsonQlink.freedom.com 
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HELP  WANTED 


_ EDITORIAL _ 

BUSINESS  REPORTERS 
Whether  the  subject  is  technology, 
trade,  health  core  or  personal  finance, 
readers  of  The  San  Diego  Union- 
Tribune  are  demanding  more  cov¬ 
erage,  and  we  are  looking  for  experi¬ 
enced  reporters  who  can  deliver  it  -- 
aggressive,  sophisticated  business 
journalism  for  a  dynamic  region.  If  you 
hove  the  expertise  and  a  track  record 
of  delivering  compelling  stories  of 
strategies,  trends  and  the  people  who 
create  them,  let's  talk.  Please  call  to 
learn  more  about  our  current  openings 
and  the  new  San  Diego  challenge  that 
may  await  you.  Steve  Prosinski,  senior 
editor  for  business  and  sports,  (619) 
293-1303. 


_ EDITORIAL _ 

CITY  EDITOR  -  One  of  America's  best 
mid-size  dailies  seeks  an  enterprising, 
high-energy  assignment  editor  to  lead 
its  core  local-news  desk.  The  Lexington 
Herald-Leader  (120,000  daily; 
160,000  Sunday)  is  a  Knight  Ridder 
paper  with  a  tradition  of  quality  jour¬ 
nalism  that  sets  agendas  and  wins 
awards.  Lexington  is  a  beautiful  city  of 
250,000  that's  home  to  hundreds  of 
thoroughbred  farms  and  the  University 
of  KY.  Daniel  Boone  Notional  Forest 
and  the  Appalachian  foothills  ore 
nearby.  Send  resume,  references,  sam¬ 
ples  of  breaking  news  and  enterprise 
coverage  and  a  cover  letter  summariz¬ 
ing  your  editing  style  to  Tom  Caudill, 
AME/Local  News,  Lexington  Herald- 
Leader,  100  Midland  Avenue,  Lex¬ 
ington,  KY  40508. 

E-mail:  tcaudill@herald-leader.com 


EDITORIAL 


EDITORIAL 


New^nuts 

IS  GROWING  AND  IN  SEARCH  OF  EDITORS. 

New  Times  publishes  magazine-style  weekly 
newspapers  -  coveting  local  news  and  features,  restaurants 
and  sports,  film  and  music  -  in  Phoenix,  Denver,  Miami,  Dallas, 
Houston,  San  Francisco,  Los  Angeles,  Cleveland  and  St.  Louis. 
Our  stories  inform  and  entertain  readers,  provoke  strong 
reactions,  and  win  national  awards.  We  are  accepting 
applications  now  for  the  following  fulltime  editing  positions 
(the  interview  process  will  include  a  test); 

MANAGING  EDITOR 
PHOENIX,  HOUSTON  AND  CLEVELAND 

This  position  requires  fine  writing  and  editing  skills  and 
the  ability  to  help  staffers  produce  superior  stories.  The 
managing  editor  also  supervises  the  day^to<lay  operations  of 
the  editorial  department.  Houston  candidates  should  have 
a  strong  feature/arts  background;  Phoenix  candidates  should 
be  well  grounded  in  news;  Cleveland  applicants  must  have 
experience  in  both  features  and  news. 

ASSOCUJE  EDITOR 
FT.  LAUDERDALE 

We  are  looking  for  an  editor  with  a  strong  news  background 
who  can  craft  a  compelling  narrative  and  work  well  with  writers. 

MUSIC  EMTDR 

PHOENIX,  DENVER  AND  FT.  LAUDERDALE 

This  job  entails  planning/editing  a  music  section,  hiring  freelancers 
and  writing  a  local  music  column  as  well  as  non-music  features. 

CALENDAR  EDITOR 
DALLAS 

We  need  a  writer  with  a  distinctive  voice  and  broad  cultural 
interests  to  organize  and  write  a  weekly  entertainment 
calendar  and  report  on  the  arts. 

New  Times  offers  competitive  salaries  and  benefits. 
Interested  candidates  should  send  cover  letter, 
resum§  and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
P.O.  Box  5970 
Denver,  CO  80217 

To  toarn  mora  about  Now  ‘nmet,  visit  our  wobsito  at  wwauMWtfmesxoin. 


_ EDITORIAL _ 

CITY  EDITOR  -  The  Sedalia  (MO) 
Democrat,  a  1 3,000,  7-day  AM  seeks 
a  city  editor,  the  Number  2  manage¬ 
ment  position  in  a  16-person 
newsroom.  Job  requires  strong  report¬ 
ing  background,  excellent  news  judg¬ 
ment,  strong  text  editing  skills  and 
ability  to  coach  reporters.  Seasoned 
reporters  ready  to  move  into  manage¬ 
ment  and  help  make  a  good  paper  the 
best  in  its  class  are  encouraged  to 
apply.  Reply  with  letter,  resume, 
examples  of  best  work  and  copies  of 
your  paper  to  Oliver  Wiest,  editor, 
P.O.  Box  848,  Sedalia,  MO  65302. 

(800)  892-7856  democral@ozarks.net 


CITY  EDITOR:  Super  Ohio  daily  needs 
superstar.  24K  daily/27K  Sunday.  We 
neM  friend,  fighter,  leader  to  talce  on 
competitive  market,  resume  to  Todd 
Franko,  314  W.  Market,  Sandusky, 
OH  44870.  New  applicants  only. 


COME  WORK  IN  PARADISE 
Entry-level  general  assignment  reporter 
sought  for  Knight  Ridder  weekly  news¬ 
paper  in  the  Florida  Keys.  Great  job  in 
a  great  environment  for  recent  college 
graduate.  Extensive  benefits  begin  on 
the  first  day  of  work.  Send  resume, 
variety  of  samples  of  your  work  to 
Jackie  Harder,  editor.  The  Reporter, 
P.O.  Box  1 1 97,  Tavernier,  FL  33070. 


COPYEDITOR  j 

A  30,000-circulation  business  weekly  ] 
in  Atlanta  seeks  an  experienced  copy 
editor.  Send  resume  to  Copy  Chief, 
Atlanta  Business  Chronicle,  1801 
Peachtree  Street,  Atlanta,  GA  30309. 


COPY  EDITOR  -  Immediate  copy  editor 
opening  in  the  furniture  capital  of  the 
world  for  candidates  who  prefer  to 
work  at  their  own  pace.  A  flair  for 
design  and  creativity  a  plus.  Duties 
include  writing  catchy  headlines,  edit¬ 
ing  wire  copy  and  using  a  keen  eye  for 
detail.  Pagination  and  daily  desk  skills 
are  preferred,  but  will  consider  excep¬ 
tional  recent  or  spring  graduates.  Send 
resume  to  Ken  Irons,  managing  editor. 
High  Point  Enterprise,  P.O.  Box  1 009, 
High  Point,  NC  27261. 

COPY  EDITOR  -  Mid-Michigan  daily 
seeks  an  eneraetic  addition  to  its  six- 
member  copy /design  desk.  Knowledge 
of  QuarkXPress  a  must.  Qualified  can¬ 
didate  must  have  a  college  degree  and 
some  newsroom  experience.  Com¬ 
petitive  salary  and  benefits.  Equal 
Opportunity  Employer.  Send  a  resume 
with  names  and  phone  numbers  of 
three  references,  and  samples  of  your 
best  copy-desk  work,  to  Tom  Limmer, 
news  editor,  Jackson  Citizen  Patriot, 
214  S.  Jackson  Street,  Jackson,  Ml 
49201  -2282.  No  phone  calls,  please. 

COPY  EDITOR  -  Seeking  skilled 
enthusiastic  copy  editors  and  page 
designers  to  join  our  news  desk  team. 
You  must  hove  a  passion  for  news,  a 
thorough  knowledge  of  grammar, 
unctuation,  usage  and  AP  style,  o 
air  for  headline  writing  and  page 
design.  If  you  want  to  work  in  a  com¬ 
petitive  FL  market,  send  your  resume 
with  samples  of  headlines  and  page 
designs  to  Larry  Leech,  news  editor, 
102  Manatee  Avenue  West,  Bra¬ 
denton,  FL  34205. 


_ EDITORIAL _ 

COPY  EDITOR,  2  REPORTERS 
The  Arizona  Daily  Sun  of  Flagstaff,  in 
the  heart  of  4-season  Grand  Canyon 
Country,  has  openings  for  an  entry- 
level  copy  editor  (QuarkXPress)  and 
City  Hall  and  Education  reporters  (dai¬ 
ly/weekly  experience  preferred;  strong 
college  clips  considered).  We're  o 
Pulitzer  paper  with  a  long  list  of 
awards,  new  building  and  new 
Boseview  system.  Send  samples, 
resumes  and  references  to  ME  Randy 
Wilson,  Arizona  Daily  Sun,  P.O.  Box 
1849,  Flagstaff,  AZ  86002. 

COPY  EDITOR/PAGE  DESIGNER  -  Sub¬ 
urban  Philadelphia  daily  needs  a 
skilled  journalist  for  its  universal  desk. 
Candidates  must  be  fluent  in  QuarkX¬ 
Press  and  adept  at  editing  copy.  Sports 
knowledge  o  plus.  Send  letter,  resume 
and  tearsheets  to  Lonny  Morgnanesi, 
executive  editor.  The  Intelligencer 
Record,  P.O.  Box  858,  Doylestown,  PA 
18901 .  E-mail  is: 

lmorgnanesi@calkinsnewspapers.com 

COPYEDITOR 

Detroit  suburixin  daily  newspaper  seek¬ 
ing  experienced  copy  editor.  30-37K, 
medical/dental  benefits.  QuarkXPress, 
daily  and  a  minimum  of  two  years 
copy  editing  and  layout  experience 
preferred.  Send  clips  and  resume  to: 

Bill  Wilson 
The  Macomb  Daily 
P.O.  Box  707 

Mount  Clemens,  Ml  48046 


COPYEDITOR 

Immediate  opening  for  entry-level  copy 
editor  for  busy  five-person  copy  desk 
on  this  20,000  circulation  seven-day 
newspaper  in  eastern  West  Virginia. 

The  successful  candidate  will  write  j 
accurate  and  snappy  headlines,  edit 
local  and  wire  copy  and  will  be  able  to 
paginate  quickly  using  QuarkXPress. 
Located  in  the  heart  of  the  Shenandoah 
Valley,  about  65  miles  from  Washing-  ! 
ton  and  Baltimore,  this  newspaper's  | 
circulation  is  growing.  Send  letter,  j 
resume  and  design  clips  to  Maria  j 
Lorensen,  editor.  The  Journal,  207  W.  | 
King  Street,  Martinsburg,WV  25401 .  I 

COPYEDITOR 

The  San  Diego  Union-Tribune  is  seek¬ 
ing  candidates  for  copy  editors  on  its  | 
fast-paced  news  and  features  copy  j 
desks.  Must  have  strong  editing  skills,  a  i 
mastery  of  the  language,  a  flair  for  j 
headline  writing  and  a  commitment  to 
teamwork  and  collaboration.  Send  let-  ] 
ter  and  resume  to  Lora  Cicolo,  news 
editor.  The  San  Diego  Union-Tribune, 

P.O.  Box  120191,  San  Diego,  CA 
92112-0191. 


COVERING  PREP  to  pro  (mostly  prep), 
our  3-person  sports  desk  requires 
strong  writing  talent,  QuarkXPress 
skills,  plus  ability  to  shoot  action 
photos.  The  award-winning  Daily  Star 
-  www.hammondstar.com  -  is  located 
in  o  college  town  across  the  lake  from 
New  Orleans.  Send  resume,  clips  to 
Managing  Editor  Lil  Mirando,  Doily 
Star,  Hammond,  LA  70404. 
staredil@i-55.com  or  (504)  542-0242 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

DEPUTY  NEWS  EDITOR:  The  Gazette, 
a  100,000-circulation  daily  in  Col¬ 
orado  Springs,  Colorado,  is  searching 
for  an  experienced  journalist  to  serve 
as  deputy  news  editor  and  help  lead  a 
staff  of  17.  A  successful  candidate 
knows  the  wire,  knows  how  to  get  the 
news  in  on  deadline  and  enjoys  work¬ 
ing  with  copy  editors  to  improve 
headlines.  Strong  coaching  skills  are  a 
must.  Send  a  resume  ana  work  sam¬ 
ples  by  June  10  to  Jo  Ann  Barrow, 
news  editor.  The  Gazette,  P.O.  Box 
1779,  Colorado  Springs,  CO  80901. 
No  phone  calls,  please. 


DO  YOU  ENJOY  TRANSCRIBING 
GOVERNMENT  MEETING?  Are  you 
excited  by  the  minutiae  of  the  latest 
municipal  bond  issue?  Do  you  dream 
of  tax  increment  financing  districts?  If 
sa,  stay  where  you  are.  We're  looking 
for  a  reporter  with  solid  hard  news 
experience  and  a  variety  of  clips  for 
our  Public  Life  Team. 

We  are  also  looking  for  a  reporter  to 
join  our  Social  Issues  Team,  which 
focuses  on  education,  health  care  and 
racial  issues.  The  reporter  should  also 
be  able  to  craft  an  issue  or  trend  into 
an  engaging  feature  story.  We're  a 
50,000  daily,  70,000  Sunday,  Knight 
Ridder  newspaper  in  beautiful  North¬ 
eastern  Pennsylvania.  If  you're 
interested,  tell  us  in  a  detailed  cover  let¬ 
ter  why  you  could  compete  in  one  of 
the  nation's  most  competitive  media 
markets  and  send  your  resume  and 
clips  to  Chris  Ritchie,  development 
editor.  The  Times  Leader,  15  North 
Main  St.,  Wilkes  Barre,  PA  1 871 1 . 


EDITOR  FOR  SMALL  MAGAZINE  pub¬ 
lished  in  San  Francisco.  Requires  2+ 
years  Professional  Experience,  top  writ¬ 
ing,  research  and  proofing  skills; 
finance/business  writing  clips.  $30- 
$35K  +  bonus,  rapid  advance, 

resume,  samples  to  657  Mission 
Street,  #502,  San  Francisco,  CA 
94105. 


EDITOR,  ETHNIC  PUBUCATIONS 
Review  and  select  Polish  language 
materials  for  publication.  Plan  overall 
and  individual  page  layout  of  various 
Polish  language  publications. 
Organize  material,  plan  overall  and 
individual  page  layout,  and  select  type. 
Review  copy  for  errors  in  grammar, 
punctuation,  and  spelling.  Examine 
proof  sheets  to  detect  errors  in  position 
ond  of  alignment  of  type,  page  ele¬ 
ments,  margins,  trim,  and  fold  areas. 
Oversee  and  coordinate  production  of 
publications,  distribution  and  circula¬ 
tion  of  publications.  Requirements; 
Associate  degree  in  Liberal  Arts,  3 
years  experience  in  job  offered  or  3 
years  experience  as  Reporter  or 
Teacher/Language  or  Librarian.  Must 
speak,  reaa  and  write  Polish.  40 
hours/week;  7:30  a.m.  -  4:40  p.m., 
$35,020/year.  Must  have  proof  of 
legal  authority  to  work  permanently  in 
the  U.S.  Chicago,  IL.  Send  2  copies  of 
both  resume  and  cover  letter  to  Illinois 
Department  of  Employment  Security, 
401  S.  State  St.,  7  North,  Chicago,  IL 
60605,  Attn:  Joanne  Breaux, 
Reference  #  V-IL  20144-N,  an 
employer  paid  od. 


_ EDITORIAL _ 

COPYEDITOR 

Mid-size  Media  General  daily  in 
Southside  VA  seeks  copy  editor  for  our 
presentation  desk.  Need  someone  who 
can  make  our  local  copy  better  and 
has  an  eye  for  detail.  Knowledge  of 
QuarkXPress  a  plus.  Send  resume  to 
Danville  Register  &  Bee,  P.O.  Box  331 , 
Danville,  VA  24543  or  E-mail: 

jbuchanan@regislerbee.com 


EDITOR/REPORTERS 
One  of  the  premier  publishing  groups 
in  the  U.S.,  seeks  top-notch, 
enthusiastic,  talented  editor  and 
reporters  to  help  launch  a  Jewish  news¬ 
magazine  in  Palm  Beach  County. 
Editor  must  hove  extraordinary  editing, 
managerial  and  public  relations  skills 
and  a  strong  Jewish  background. 
Reporters  must  have  excellent  news¬ 
gathering  and  writing  skills  and  a 
strong  Jewish  background.  We  provide 
excellent  benefits  and  opportunities  for 
growth.  Please  send  cover  letter  and 
resumes  to  Gary  Press,  publisher, 
4000  Hollywood  Blvd.,  Suite  695S, 
Hollywood,  FL  33021 .  Fax  (954)  359- 
21 35.  No  phone  calls,  please. 


EDITORIAL  DIREaOR 
Join  our  expanding,  award-winning, 
Sausalito-based  newsletter  publishing 
company.  If  you  have  extensive  writ¬ 
ing,  editing  and  publishing  experience 
in  topics  related  to  employment  law, 
we  want  to  talk  to  you.  You'll  generate 
story  ideas,  write  and  edit  articles, 
supervise  freelancers,  help  develop 
new  products  and  more.  This  senior 
level  position  offers  excellent  compensa¬ 
tion  and  enormous  gro>vth  potential. 
Reply  to  ERI,  Box  378,  Tiburon,  CA 
94920.  Fax  (41 5)  332-2999,  or 
E-mail:  publisher@employeradvice.com 


XDURNAUSM  FELLOW 
The  Des  Moines  Register  and  Drake 
University  seek  our  first  Minority  Jour¬ 
nalism  Fellow  to  work  at  the  Register 
and  to  teach  at  Drake.  Requirements: 
At  least  five  years  professional,  full¬ 
time  newsroom  experience  plus 
Bachelor's  degree.  Preferred:  Master's 
Degree  and  some  teaching  experience. 
$40,000  stipend,  plus  medical  bene¬ 
fits.  Screening  is  underway.  Position 
starts  8/99.  Send  letter  of  interest  and 
resume  to  Janet  Keefer,  Dean,  School 
of  Journalism  and  Mass  Com- 
municatiom.  Drake  University,  118 
Meredith  Hall,  Des  Moines,  lA  5031 1  - 
4505.  For  more  information  go  to: 
www.drake.edu/joumalism 


EDITOR 

The  Dyersville  Commercial  is  currently 
accepting  resumes  for  o  full-time 
Editor.  We  are  seeking  an  individual 
who  has  a  college  degree  in  journalism 
or  related  field  plus  a  minimum  of  two 
years  experience  in  the  print  media. 
Send  resume  to  Susie  Wells,  em¬ 
ployment/  compensation  manager. 
Woodward  Communications,  Inc., 
P.O.  Box  688,  Dubuque,  lA  52004- 
0688  AA/EOE.  Women  and 
minorities  are  encouraged  to  apply. 


_ EDITORIAL _ 

EDITOR 

The  News-Journal,  a  Southeastern 
North  Carolina  weekly  newspaper  with 
a  long  tradition  of  strong  news  report¬ 
ing  and  community  involvement,  seeks 
an  editor.  We  need  someone  with 
strong  people,  writing,  editing  and 
photography  skills  to  help  us  develop 
our  paper  in  one  of  the  fastest  growing 
areas  of  North  Carolina.  Definite 
growth  potential  for  the  right  person. 
Send  resume  to  Ken  MacDonald,  The 
News-Journal,  119  West  Elwood  Ave¬ 
nue,  Raeford,  NC  28376  or  fox: 

(910)  875-7256 


EXECUTIVE  EDITOR 

Major  monthly  non-fiction  children's 
magazine  seeks  individual  with  outstan¬ 
ding  editing  and  management  skills. 
Responsibilities  include  creative  input 
into  magazine  planning,  story  editing, 
supervising  editors,  overseeing  work 
on  international  edition,  and  liaison 
with  other  divisions.  Requirements 
include  10  years'  experience  in  print 
media;  children's  publishing  back¬ 
ground  preferred.  Position  located  in 
Washington,  DC. 

Fax  or  mail  cover  letter  with  salary 
requirements  and  no  more  than  2  non¬ 
fiction  editing  or  writing  samples  to 
(202)  857-7741  or  National  Geo¬ 
graphic  Society,  Human  Resources, 
1145  1 7th  Street,  NW,  Washington, 
DC  20036.  EOE 


EXPERIENCED  Managing  Editor  for  20 
year  old  National  WINE  magazine. 
Wine  knowledge  a  must.  Fax  resume 
to  Publisher  at  (949)  464-1 1 49. 


EXPERIENCED  REPORTER 
Award-winning  20,000  circulation, 
century-old  weekly  in  vibrant  seaside 
resort  community  seeks  full-time 
reporter.  Need  versatile  journalist  with 
strong  news,  analysis  and  investigative 
reporting  skill,  someone  for  whom  the 
meeting  is  the  beginning  of  the  story. 
Minimum  two  years  experience.  Top 
salary,  benefits,  401  (k),  profit  sharing, 
resume,  clips,  references  to  Editor,  The 
Southampton  Press,  P.O.  Box  1 207, 
Southampton,  NY  1 1 099. 


MANAGING  EDITOR 
Press  Publications  is  looking  for  a 
Monaging  Editor  for  its  six  St.  Paul  sub¬ 
urban  weekly  newspapers.  Strong 
edit-ing  along  with  demonstrated 
newsroom  leadership  skills  are  needed. 
QuarkXPress  and  Baseview  experience 
are  a  plus.  Send  cover  letter,  resume 
and  salary  requirements  to  Gene 
Johnson,  Press  Publications,  4779 
Bloom  Avenue,  White  Bear  Lake,  MN 
55110. 


SEND  E&PBOXREPUESTO; 

Editor  &  Publisher 

Classified  Ad  Dept. 

11  West  19th  St. 
New  York,  NY  10011 


_ EDITORIAL _ 

jaN  THE  RENAISSANCE  IN 
PASSAIC  COUNTY 

The  Herald  &  News,  a  49,000  daily  in 
northeastern  New  Jersey,  is  looking  for 
a  few  good  journalists.  If  you're  com¬ 
mitted  to  excellence  and  enterprise  in 
community  reporting,  the  Herald  & 
News  wants  you.  We  prefer  candi¬ 
dates  from  Zones  1  and  2,  but  will 
make  exceptions  for  exceptional  peo¬ 
ple.  We  need: 

SPORTS  EDITOR  to  lead  a  staff  of  12 
in  telling  the  story  of  sports  in  our  com¬ 
munities.  For  us,  the  state  high  school 
football  championship  held  just  down 
the  road  in  Giants  Stadium  is  every  bit 
as  important  as  the  pro  games  played 
there.  We  want  an  innovative  pro  with 
substantial  experience,  including  at 
least  three  years  as  a  supervisor.  Write 
to  Scott  West,  managing  editor. 

RESEARCH  EDITOR  to  lead  digital 
research  and  reporting  in  a  newsroom 
dedicated  to  computer  assisted  report¬ 
ing.  This  cyber  pro  will  also  be  the 
master  of  our  library,  electronic  and 
hard  copy,  and  responsible  for  turning 
those  materials  into  vital  parts  af  the 
daily  and  enterprise  report.  Write  to 
Jim  McGarvey,  editor. 

COPY  EDITOR  with  wit,  exquisite 
mastery  of  the  language  and  QuarkX¬ 
Press  competence  to  join  a  desk  of 
eight  that's  the  keeper  of  the  newspa- 
i  per's  standards.  Our  new,  state-of-the 
art  computer  system  required  addi¬ 
tional  staff.  So,  there's  an  opportunity 
for  an  experienced,  creative  editor 
who  understands  that  the  copy  desk  is 
the  bedrock  of  good  newspapering. 
Write  to  Kathie  Adams,  assistant 
managing  editor. 

Send  your  resume,  references,  salary 
history  and  work  samples  to  The 
Herald  &  News,  988  Main  Avenue, 
Passaic,  NJ  07055. 


lAYOUT/COPY  EDITOR 

The  Gazette  Newspapers,  a  growing 
newspaper  chain  in  the  Maryland  sub¬ 
urbs  and  a  subsidiary  of  The  Washing¬ 
ton  Post,  has  an  opening  for  an  editor 
on  its  fast-paced  layout  desk.  The  ideal 
candidate  will  have  experience  with 
QuarkXPress  and  strong  editing  skills. 
Knowledge  of  page  design  and 
Illustrator  or  Freehand  is  definitely  a 
plus.  Send  cover  letter,  resume  and 
work  samples  to  Mark  Wood,  graphics 
editor.  Gazette  Newspapers,  1200 
Quince  Orchard  Blvd.,  Gaithersburg, 
MD  20878.  Send  E-mail  applications 
tomwood@gazette.net  EOE 

LEADING  CHILDREN'S  MAGAZINE 
seeks  editors  at  different  levels.  All 
ualified  candidates  will  have  a 
emonstrated  interest  in  children,  and 
a  commitment  to  helping  them  grow 
into  thoughtful,  literote  citizens.  College 
degree  and  several  years'  publishing 
experience  needed.  Work  in  new 
media  a  plus.  Contact;  Managing 
Editor,  Highlights  for  Children,  803 
Church  Street,  Honesdale,  PA  18431. 
Fax:  (570)251-7847.  E-mail: 

cfclark@highlights-corp.com 
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HELP  WANTED 


_ EDITORIAL _ 

MAGAZINE  EDITOR 
Prominent  business  professional  mem¬ 
bership  association,  located  in 
dawntown  Chicago,  has  an  immediate 
opening  for  a  hands-on  editorial  pro¬ 
fessional.  Acting  as  a  change  agent  for 
our  well-respected  publication,  you  will 
develop  innovative  editorial  direction, 
manage  cantent  and  contributors,  and 
work  closely  with  design,  marketing 
and  distribution  staff.  Related  degree 
and  a  minimum  of  5  years  experience 
managing  magazine  publishing  and 
feature  writing,  plus  desktop  publishing 
expertise  is  required.  Understanding  of 
business  publications  and  trade  or  pro¬ 
fessional  associations  is  highly  desira¬ 
ble.  If  you  are  a  visionary  seeking  an 
opportunity  for  personal  and  pro¬ 
fessional  growth,  please  contact: 

Jennifer  Dunlap 

Amherst  Human  Resource  Group,  Ltd. 

401  N.  Michigan  Avenue 
Chicago,  IL6061 1 
(312)  245-0050 
Fax:  (312)  245-0063 
E-mail:  amhersthrg@msn.com 


EDITORIAL 


_ EDITORIAL _ 

MANAGING  EDITOR  -  The  Enterprise 
Mountaineer,  a  Western  North  Caro¬ 
lina  tri-weekly  newspaper  is  looking  for 
an  experienced  leader  for  its  award 
winning  1 0-person  news  staff.  Pasition 
requires  strong  writing,  editing  and  com¬ 
munity  oriented  leadership  skills.  Pho¬ 
tography,  layout/design  skills  a  plus. 
Excellent  work  environment  witfi  good 
salary  and  benefit  package.  Send 
resume  and  references  to  Editor  Posi¬ 
tion,  The  Enterprise  Mountaineer,  P.O. 
Box  1 29,  Waynesville,  NC  28786. 

A4ANAGING  EDITOR 
We  are  seeking  an  editor  to  write  one 
of  our  flagship  newsletters.  In  addition 
to  top-notch  reporting  and  writing,  you 
will  coordinate  an  active  talk  group, 
work  closely  with  a  contributing  editor, 
develop  materials  for  audiocon¬ 
ferences,  coordinate  the  on-line 
version,  and  travel  to  accreditation 
events.  Additionally,  the  position  pro¬ 
duces  four  quarterly  reports,  as  well  as 
periodic  reader  and  benchmarking  sur¬ 
veys.  Reply  to  OpusComm  Corp., 
Human  Resources  150  Hoods  Lane, 
Marblehead,  MA  01 945  or  fox: 

(781)  639-7857  or  E-mail: 
careers@opuscomm.com  Visit  our 
website  at:  www.opuscomm.cam 


EDITORIAL 


_ EDITORIAL _ 

MANAGING  EDITOR 

Family  owned  Ohio  doily  (Monday  - 
Saturday)  newspaper  ( 1 2- 1 3M)  seeks 
an  experienced  candidate  for  the  posi¬ 
tion  of  Managing  Editor.  Applicant 
should  have  a  college  degree  in  jour¬ 
nalism  or  related  field,  minimum  6-8 
years  newsroom  experience,  strong 
interpersonal  skills  with  a  commitment 
to  "get  involved  in  the  community",  and 
demonstrated  experience  in  teaching, 
training,  and  overall  leadership  for 
a  fully  paginated,  sixteen  position 
newsroom.  Salary/Compensation 
package  based  on  skill  and  experi¬ 
ence.  Benefits  package  includes  health 
care,  insurance,  pension  and  401  (k) 
plan.  Reply  to  Box  08829,  Editor  & 
Publisher. 


MANAGING  EDITOR  SOUGHT  BY 
BAY  AREA  DAILY 

The  ANG  Newspaper's  flagship 
70,000  daily  seeks  an  experienced 
editor  with  great  ideas,  high  standards 
and  the  drive  to  produce  an  exciting 
local  news  orients  newspaper  each 
day.  This  is  the  number  two  newsroom 
pxisition  of  The  Oakland  Tribune  in  the 
heart  of  the  Bay  Area.  Creativity  and 
strong  people  skills  a  must  with  well- 
rounded  experience  at  or  near  the  top 
of  a  mid-size  or  larger  daily  newspa¬ 
per.  To  apply,  send  resume  (including 
three  references),  samples  of  your  best 
work,  a  week's  worth  of  your  newspa¬ 
per  and  a  letter  outlining  your  strengths 
to  Charles  Jackson,  editor.  The 
Oakland  Tribune,  66  Jack  London 
Square,  Oakland,  CA  94607. 


MANAGING  EDITOR,  The  Union 
Democrat,  Sonora,  CA.  Provide  lead¬ 
ership  and  direction  to  an  excellent 
staff  of  1 6  individuals  with  a  strong 
tradition  of  community  reporting.  Our 
Managing  Editor  supports  and  directs 
the  work  of  our  City,  Sports  and  News 
Editors,  is  responsible  for  the  editorial 
page,  develops  and  implements  plans 
for  editorial  growth  and  takes  the  lead 
role  in  ongoing  staff  training  and 
development.  Published  Monday 
through  Friday  afternoons.  The  Union 
Democrat  is  the  leading  newspaper  in 
our  region.  Current  circulation  is 
12,C)(X)  with  tremendous  potential  for 
growth  through  expanded  coverage 
and  new  circmation  areas.  Nestled  in 
the  historic  gold  country  of  the  Sierra 
Nevada  Mountains,  Sonora  offers  a 
strong  retail  base  with  several  shop¬ 
ping  centers,  a  vibrant,  historic 
downtown  and  a  wide  range  of  cul¬ 
tural  and  recreational  opportunities. 
Send  cover  letter  and  resume  to  Geof¬ 
frey  T.  White,  publisher.  The  Union 
Democrat,  84  S.  Washington  Street, 
Sonora,  CA  95370.  The  Union  Demo¬ 
crat  is  a  division  of  Western  Communi¬ 
cations,  Inc. 


MANAGING  EDITCH? 

Need  news  department  manager  with 
successful  leadership  record,  experi¬ 
ence  in  creating  excellent  product  and 
community  news  coverage,  and  to  pro¬ 
vide  inspiration  for  staff  of  7.  The 
Baker  City  Herald  is  a  5  day/week 
paper  in  the  small  town,  high  satisfac¬ 
tion  living  of  rural  Oregon.  Contoct 
kborgen@bakercityherald.com 
Kari  Borgen,  P.O.  Box  807, 

Baker  City,  OR  978 1 4  by  May  1 4. 


_ EDITORIAL _ 

NIGHT  CITY  EDITOR.  Gannett  news¬ 
paper  (6-day,  18,000  AM)  seeks  an 
editor  with  strong  planning  and  copy 
editing  skills  and  solid  judgment  in 
directing  reporters.  Will  consider  a 
seasoned  reporter  ready  to  move  up. 
Great  location  near  Philadelphia,  New 
York  City  and  the  Jersey  Shore.  Send  a 
letter,  resume  and  samples  af  best 
work  to  Sam  Fosdick,  local  news 
editor.  The  Daily  Journal,  891  E.  Oak 
Road,  Vineland,  NJ  08360.  Or  call 
(609)  563-5249  (or  more  information. 

Equal  Opportunity  Employer 

OPPORTUNITIES  IN  SINGAPORE 

VYITH  BLOOMBERG  NEWS 
-Editors- 

Bloomberg  News  Is  seeking  experi¬ 
enced  editors  (or  our  Singapore 
Bureau  who  can  deliver  timely,  well 
written  news  in  a  fast-paced,  deadline- 
driven  environment.  We  require  3-5 
years  experience  editing  preferably 
with  a  business  news  organization, 
magazine  or  newspaper,  and  a 
thorough  understanding  of  financiol 
markets,  the  economy  and  company 
news. 

Please  send  resume/CV  and  writing 
clips  to  Howard  Horder,  Human 
Resources  Department  SGP,  Bloomberg 
L.P.,  499  Park  Avenue,  New  York,  NY 
1022.  Fox:  (212)  940-1954,  E-mail; 
hhorder@bloomberg.com  No  phone 
calls,  please.  EOE  M/F/D/V.  Visit  our 
website  at  www.bloomberg.com 

BLOOMBERG  L.P. _ 

OVERSEAS  WEB  EDITOR 
A  global  100  corporation  has  a  key 
editing  position  in  Germany  for  an 
experienced  U.S.  journalist  with  writ¬ 
ing/reporting  skills  and  a  vision  (or 
how  the  web  will  transform  corporate 
communications.  Excellent  cci.-eer 
opportunity,  pay.  Fax  resumes  to  (734) 
214-1551. 


PAGE  ONE  EDITOR 

Creative  designer/top-notch  wordsmith 
needed  for  fast-paced  Night  City  Desk 
on  50,000-circulation  Monday- 
Saturday  paper  in  New  Jersey/New 
York  metro  area.  We  are  looking  for 
someone  with  proven  editing,  copy  edit¬ 
ing  and  layout  skills  to  get  zonM  Page 
Ones  and  jumps  done  on  ti^t 
deadlines.  Will  train  on  our  pagination 
system,  but  candidates  should  nave  at 
least  three  years  editing  experience  at 
a  comparable  daily.  Strong  back¬ 
ground  in  local  news  essential.  $44K 
to  start.  Competitive  benefits.  Send 
resume,  cover  letter  and  at  least  five 
examples  of  your  work  to  Box  08823, 
Editor  &  Publisher. 


PHOTOJOURNALIST:  The  Norwolk 
Reflector,  a  growing  small  town  Mon- 
day-Saturday  PM  daily  that  thinks  big, 
seeking  a  photojournalist.  Recently 
expanded  staff  neMs  energetic  shooter 
with  a  sense  of  composition  and 
storytelling.  Electronic  darkroom  skills 
required.  Recent  college  or  two-year 
program  graduates  welcome  to  apply. 
Send  resume,  concise  letter  of  applica¬ 
tion  and  a  few  samples  to  Bette  Pearce, 
managing  editor,  Norwalk  Reflector, 
P.O.  Box  71 ,  Norwalk  OH  44857  or 
pearce@goreflector.com 
Equal  Opportunity  Employer 


Get  the  story.  Get  the  Times.' 


SPORTS  WRITbR 


The  Los  Angeles  Times  has  an  opening  for  a  reporter  who  will 
cover  sports  with  a  particular  emphasis  on  their  importance  in  the 
Latino  community.  The  reporter  must  produce  daily,  feature  and 
occasional  Page  One  stories  on  a  significant  segment  of  the  Southern 
California  sports  scene.  The  beat  will  include  feature  and  game  cov¬ 
erage  of  soccer,  from  the  top  international  level  to  MLS  to  community 
leagues,  with  a  special  emphasis  on  Latin  American  teams  and 
players;  major  and  minor  league  baseball,  again  with  a  focus  on  Latin 
American  players;  professional  and  youth  boxing;  and  prep  sports  of 
all  kinds.  Prior  experience  in  covering  sports  is  useful,  but  not 
required.  A  strong  interest  and  knowledge  of  the  sports  that  Latinos 
follow,  and  the  role  they  play  in  Latino  culture,  is  a  must.  So  is  the 
ability  to  speak  and  read  Spanish  fluently. 


lU  SINLSS  RLPORTKR 


The  Los  Angeles  Times  has  an  opening  for  a  reporter  who  will 
cover  aerospace.  The  reporter  must  produce  daily,  feature  and  Page 
One  stories  on  a  significant  part  of  the  Southern  California  scene,  and 
will  be  expected  to  regularly  break  news  and  trend  stories.  The 
aerospace  industry,  while  smaller  than  a  decade  ago,  is  still  a  major 
economic,  industrial  and  technology  force,  regularly  producing  front 
page  stories.  While  the  primary  focus  is  on  Southern  California 
aerospace,  the  beat  also  includes  major  national  and  international 
developments.  The  beat  also  includes  the  business  of  aerospace,  its 
employment  situation  and  economic  impact,  aerospace  technology,  the 
industry's  lifestyle  and  people,  and  company  developments  involving 
giants  like  Boeing  and  Hughes,  as  well  as  small  machine  shops  and  sub¬ 
contractors.  Prior  experience  in  covering  aerospace  is  not  required, 
but  strong  interest  and  knowledge  of  the  subject  is  a  must. 

Send  resumes  and  clips  for  both  positions  to: 

Randy  Hagihara 

Recmiter/Editorial  Hiring  and  Development 
Los  Angeles  Times 
Times  Mirror  Square 
Los  Angeles,  CA  90053 
E-mail  randy.hagihara@latimes.com 
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CLASSIFIED 


HELP  WANTED 


_ EDITORIAL _ 

PLAY  AT  THE  BEACH, 

WORK  AT  THE  PILOT 
The  Virginian-Pilot,  a  200,000  daily 
and  235,000  Sunday  in  the  Norfolk- 
Virginia  Beach  area,  is  looking  For  a 
copy  editor  for  its  night  news  desk.  We 
need  an  editor  who  shows  a  mastery  of 
the  language  and  knows  how  to  make 
art  and  text  work  together  to  engage 
readers.  We  offer  a  newsroom  in 
which  the  desk  is  respected  and  copy 
editors  ore  expected  to  voice  their 
views  on  story  content,  ploy  ond  pres¬ 
entation.  This  growing  region  offers  an 
oceanfront  resort,  the  Chesapeake  Bay, 
vast  Navy  bases,  a  diverse  culture, 
museums,  the  Outer  Banks,  Colonial 
Williamsburg,  Jamestown,  the  Great  Dis¬ 
mal  Swamp  and  a  close  proximity  to 
Washington,  D.C.,  3  hours  away.  Con¬ 
tact  LesTie-Jean  Thornton,  copy  desk 
chief.  The  Virginian-Pilot,  13(J  West 
Brambleton  Avenue,  Norfolk,  VA 
23510,(757)446-2290. _ 

READY  TO  GROW 

Award-winning  55,000-plu5  New  Eng¬ 
land  AM  daily  is  looking  For  reporters 
able  to  take  on  the  challenges  of  work¬ 
ing  for  a  larger  newspaper.  We  offer 
opportunities  For  enterprise  and  in- 
d^th  reporting  in  addition  to  daily  cov¬ 
erage.  Send  samples  and  resume  to 
Bob  Veillette,  managing  editor,  Repub- 
lican-American,  389  Meodow  Street, 
Waterbury,  CT  06770. 

REPORTER  -  Aggressive,  intelligent 
reporter,  1  -3  years  experience  needed 
for  THE  MASSACHUSEHS  NEWS,  a 
politically  conservative  online  daily  and 
soon,  printed  monthly  newspaper.  Fax 
(781)239-1 193  Attention:  Michael. 


REPORTER  NEEDED  for  two  weeklies  in 
the  Colorado  mountains.  Will  consider 
recent  graduates.  QuarkXPress  skills  a 
plus.  Send  resume,  clips  to  Jim  Lovely, 
editor,  Ute  Pass  Courier,  P.O.  Box 
340,  Woodland  Park,  CO  80866. 
_ EOE _ 

REPORTER  POSITION  OPEN  immedi¬ 
ately  at  Texas  Gulf  Coast  semi-weekly 
in  Houston  area.  Prefer  Journalism 
degree,  Macintosh  experience  (QuarkX¬ 
Press,  Photoshop).  Mail  letter  of 
application,  clips,  resume,  references 
to;  El  Campo  Leader-News,  P.O.  Box 
1180,  El  Campo,  TX  77437,  fax  to 
(409)  543-0097.  Call  Chris  at  (409) 
543-3363  for  more  information. 

REPORTER 

Located  on  the  west  coast  of  Florida, 
the  award-winning  Sun  Herald  is  one 
of  the  fastest-growing  papers  in  the 
country.  We  are  looking  for  a  county 
reporter  to  help  us  become  the  best 
mid-size  paper  in  the  country.  We  are 
looking  for  someone  who: 

•  likes  competition 

•  has  the  will  to  win 

•  can't  stand  errors 

•  is  never  satisfied  with  the  status  quo 
The  job  requires  the  ability  to: 

•  meet  daily  deadlines 

•  manage  a  beat  and  enterprise  stories 

•  deal  well  with  the  public 

For  those  interested,  contact  Lorraine 
Schneeberger  at  (941)  474-5221,  or 
send  resume  and  samples  of  work  to 
1 67  W.  Dearborn  Street,  Englewood, 
FL  34223.  We  are  a  drug  free 
workplace,  pre-employment  testing 
required. 


_ EDITORIAL _ 

REPORTER  WANTED 
3-year-old,  Ann  Arbor,  Michigan- 
based  Catholic  newspaper  seeking 
experienced  reporter.  High  level  of 
organizational  skills,  initiative  and 
strong  sense  of  mission  required. 
Knovdedge  of  Microsoft  Windows  95 
helpful.  Salary  dependent  on  experi¬ 
ence.  Submit  your  resume  ond  letter  of 
intent  to  Credo  Newspapers,  Attn: 
Clare,  P.O.  Box  504,  Ann  Arbor,  Ml 
48 1 06  or  Fax  to  (734)  930-31 79. 

REPORTER  WANTED 
The  Asian  Wall  Street  Journal  seeks  an 
Asia-Pacific  regional  travel  and  avia¬ 
tion  correspondent  to  be  based  in 
either  Hona  Kong  or  Singapore.  This 
person  willbe  responsible  for  writing 
spot  news  and  Features  as  well  as  a 
weekly  column.  The  successful  candi¬ 
date  will  have  proven  ability  to  gener¬ 
ate  thoughtful  and  original  stories. 
Experience  in  Asia  is  a  plus,  experi¬ 
ence  writing  about  business  and  report¬ 
ing  overseas  are  both  a  must.  Send 
resume,  clips  and  references  to  Manag¬ 
ing  Editor  Peter  Stein,  GPO  Box  9823, 
Hong  Kong,  or  fox  to: 

01 1  (852)  283-4529 


REPORTER 

General  assignment  reporter  needed 
for  fost-pacea  50,(XX)-circulation  daily 
in  metropolitan  New  Jersey/New  York 
area.  Candidates  with  at  least  two 
years'  experience  on  a  comparable 
daily  or  exceptional  weekly  will  be  con¬ 
sidered  for  this  challenging  spot  in  an 
exciting,  diverse  coverage  area.  Com¬ 
petitive  salary.  Send  resume,  cover  let¬ 
ter  and  several  examples  of  your  work 
to  Box  08828,  Editor  &  Publisher. 

REPORTERS  &  EDITORS 
Securities  Data  Publishing,  an  estab¬ 
lished  New  York  City  financial  pub¬ 
lisher,  has  several  openings  for  beat 
reporters  and  one  opening  For  an 
editor.  We  are  a  fost-growing,  entre¬ 
preneurial  company  that  offers  an 
opportunity  to  build  expertise  in  finan¬ 
cial  journalism  in  a  collegial  work 
environment.  Prospective  reporters 
must  have  a  proven  ability  to  dig  for 
news  and  develop  sources.  Business/ 
finance  background  not  necessary. 
Prospective  editors  must  have  top-flight 
reporting,  writing  and  editing  skills  and 
some  experience  covering  finance. 
Please  send  resume,  letter  and  clips  to 
SECURITIES  DATA  PUBLISHING,  Box 
TW,  1290  Avenue  of  the  Americas, 
36th  Floor,  New  York,  NY  10104.  Fax 
(212)581-4830.  EOE _ 

REPORTER 

The  Free  Press,  top  award  winner  in  its 
class,  seeks  general  assignment 
reporter.  Send  resume,  5  clips, 
references  to  Richard  Wagner,  editor. 
The  Free  Press,  2103  N.  Queen  Street, 
Kinston,  NC  28501. 


SPORTS  EDITOR 

The  Odessa  American,  a  28,(XX)  morn¬ 
ing  daily  in  West  Texas,  is  looking  for 
a  sports  editor  to  manage  five-person 
staff.  Duties  include  supervising  cov¬ 
erage  of  two  local  high  schools,  two  col¬ 
leges  and  two  professional  sports 
teams,  as  well  as  extended  coverage  of 
1 8-county  area.  Candidate  must  have 
daily  newspaper  experience  as  a 
sports  editor  or  assistant  sports  editor. 
Pagination  skills  and  knowledge  of 
Microsoft  Word  and  QuarkXPress  are 
desirable.  Send  resume,  work  samples 
to  Gary  Newsom,  editor,  222  E.  4th 
Street,  (Jdessa,  TX  79761 . 


_ EDITORIAL _ 

ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco,  Los  Angeles,  Ft.  Lauderdale, 
Cleveland  and  St.  Louis.  We  publish 
in-depth,  well-crafted  stories  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Miami,  Phoenix,  Ft. 
Lauderdale,  Cleveland,  St.  Louis, 
Denver  and  Dallas.  New  Times  is  com¬ 
mitted  to  building  a  diverse  workforce 
and  acknowledges  the  needs  of 
employees  with  young  families.  We 
offer  competitive  salaries  and  bene¬ 
fits... and  all  the  space  you  need  to  put 
the  news  in  perspective  and  tell  a  good 
story. 

Send  all  applications 
(no  phone  calls  or  E-mail,  please)  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 

Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three,  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


_ EDITORIAL _ 

SPORTS  COPY  EDITOR/DESIGN 
Maryland  daily  seeks  creative 
journalist  to  design  our  section.  Good 
editing  skills  a  must.  QuarkXPress  a 
plus.  Some  writing  experience 
required.  Reply  to  Bob  Blubaugh,  Car- 
roll  County  Times,  P.O.  Box  346, 
Westminster,  MD  21 1 58. 


SPORTS  DESIGNER/EDITOR 
The  Herald-Sun  is  in  the  market  for  an 
experienced  designer/copy  editor  with 
the  possibility  for  ropid  advancement. 
We  are  installing  a  PC-based  pagina¬ 
tion  system  using  QuarkXPress  and 
Word.  To  apply,  send  resume  ASAP  to 
Jimmy  DuPree,  sports  editor.  The 
Herald-Sun,  P.O.  Box  2092,  Durham, 
NC  27702,  or  E-nxiil: 

jed@herald-sun.com 


SPORTS  EDITOR 

The  Alliance  Times-Herald  is  seeking  a 
Sports  Editor  for  its  Editorial  Depart¬ 
ment.  Candidates  must  desire  to 
emphasize  local  sports  for  a  Panhandle 
Nebraska  community.  Familiarity  with 
QuarkXPress  and  page  design  a  plus. 
This  is  a  full-time  salary  position  with  a 
full  package  of  benefits.  Send  letter, 
resume  and  references  to  Managing 
Editor,  Alliance  Times-Herald,  P.O. 
Box  G,  Alliance,  NE  69301,  or  Fax 
(308)  762-3063. 


!  SPORTS  REPORTER.  The  Brownsville 
i  Herald,  a  20,CXX)  circulation  daily  30 
j  minutes  from  the  beach  and  five 
:  minutes  from  Mexico,  is  looking  for  a 
j  sports  reporter.  PC-based  QuarkXPress 
I  experience  a  plus.  Send  resume  and 
I  work  samples  to  Jay  Rex,  sports  editor, 
1135  E.  Van  Buren,  Brownsville,  TX 
j  78597.  jay_rex@link.freedom.com 


EDITORIAL 


EDITORIAL 


OUR  PRODUCTS  REQUIRE 
YOUR  EXPERTISE! 
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HELP  WANTED 


_ EDITORIAL _ 

SPORTSWRITER  NEEDED  for  The 
Citizen,  a  daily  located  in  the  beautiful 
Finger  Lakes  Region  of  New  York  state. 
Responsibilities  would  include  high 
school  sports  coverage,  minor  league 
baseball  and  Syracuse  University 
sports.  Page  design  skills  using  QuarkX¬ 
Press  a  bonus.  Send  resumes,  writing 
and  page  design  samples  to  Chris 
Scirio,  sports  editor.  The  Citizen,  25 
Dill  Street,  Auburn,  NY  1 3021 . 

THE  ASPEN  DAILY,  a  1 2,000  circula¬ 
tion,  doily  newspaper  is  seeking  a 
news  junkie  to  complete  its  four-person 
reporting  staff.  Applicants  must  have  at 
least  one  year  or  experience  in  news¬ 
papers  and  be  willing  to  ^  the  extra 
distance  to  get  the  story.  That  means 
applicants  must  be  self-motivated,  will¬ 
ing  to  break  a  sweat  and  able  to  work 
long  hours  if  necessary.  If  you  wont  a 
lifestyle  change  in  a  great  news  town, 
join  the  Aspen  Daily  News  team.  Call 
Carolyn  at  (970)  925-2220,  ext.218, 
or  E-mail  at  sack@sopris.net 

THE  COLUMBIA  DAILY  TRIBUNE,  a 
1 9,000  circulation,  award-winning 
afternoon  daily,  needs  a  city  editor 
with  an  unstoppable  fire  for  news,  a 
deft  touch  with  words  and  a  cool 
demeanor  on  deadline.  Must  have  the 
experience  and  proven  skills  to  lead  a 
staff  of  high-performing  reporters  in  a 
competitive  market.  Send  resume  and 
clips  to  Columbia  Daily  Tribune,  P.O. 
Box  798,  Columbia,  MO  65205  or  E- 
moil  jerobertson@tribmoil.com _ 

THE  DAILY  TIMES,  o  17,000  circula¬ 
tion  daily,  seeks  a  copy  editor  with 
strong  poge  design  skills,  the  obilily  to 
meet  deadlines  and  superior  editing 
skills.  Pagination  experience  and 
knowledge  of  QuarkXPress  helpful. 
Send  cover  letter,  resume,  salary 
requirements,  and  samples  to  Debbie 
Allard,  managing  editor,  Portsmouth 
Daily  Times,  P.O.  Box  581, 
Portsmouth,  OH  45662. 


_ EDITORIAL _ 

THE  DAILY  TIMES-CALL  in  Longmont, 
Colorado  is  seeking  a  QuarkXPress/ 
Photoshop  whiz  who  is  a  pro  with  a 
Macintosh,  but  comfortable  with  a  PC. 
Primary  responsibilities  include  page 
design  and  copy  editing;  side  work  will 
include  Photoshop  ond  creation  of 
local  graphics.  Longmont  is  a  short 
drive  from  Denver,  Boulder,  and  Col- 
arada's  mountain  recreatian  areas, 
and  the  Times-Call  is  a  recent  Society 
of  News  Design  World's  Best  winner. 
Send  clips  and  resume  to  Personnel 
Manager,  Attn:  News  Editor,  The  Doily 
Times-Call,  P.O.  Box  299,  Longmont, 
CO  80502. _ 

THE  DAYTON  DAILY  NEWS  (160,000 
daily;  205,000  Sunday)  is  seeking  a 
3- 1 2  reporter  who  goes  after  news 
with  a  passion  and  produces  well- 
written  stories  on  deadline.  Applicants 
should  have  at  least  2-3  years  daily 
newspaper  experience  covering  cops, 
law  enforcement  or  government. 
Strong  writing  skills  a  must.  We  are  a 
Pulitzer  Prize  winning  newspaper  thot 
values  reporters  who  write  for  Page  1 . 
Contact:  Jahn  Erickson,  metro  editor, 
Dayton  Daily  News,  45  South  Ludlow 
Street,  Dayton,  OH  45402. 

THE  SAVANNAH  Morning  News, 
named  Georgia's  best  daily,  seeks  a 
creative  city  gavernment  reporter  for  its 
8-person  civic  team.  Need  a  strong 
writer  with  a  love  of  local  politics  who 
looks  beyond  the  process  stories  for 
issues,  people  and  solutions.  Must  be 
able  to  approach  news  in  non- 
traditional  ways  and  connect  with  the 
community.  Civic  journalism,  project- 
quality  work  desirable.  Quality  of  life  is 
super-charm,  history,  arts,  beach. 
We're  a  76,000  daily  that  rewards 
initiative,  integrity,  innovation  and  inte-  i 
gration.  Resume,  5-10  best  clips  and  I 
cover  letter  to  Tuck  Thompson,  civic  I 
editor.  Savannah  Morning  News,  P.O.  I 
Box  1 088,  Savannah,  GA  3 1 402.  I 


_ EDITORIAL _  j 

THE  DAYTON  DAILY  NEWS,  a 
Pulitzer-Prize  winning  newspaper  in 
southwest  Ohio,  is  taking  applications 
for  a  Miami  County  bureau  editor.  This 
editor  will  be  part  of  the  regional  team 
which  has  bureaus  in  three  counties  in 
the  Dayton  area.  Editor  must  be  able  to 
lead  an  aggressive  staff  as  it  competes 
head-to-head  with  daily  suburban 
newspapers.  We  seek  an  editor  who 
can  nurture  yaung  talent  and  help 
reporters  grow.  This  editor  must  have  a 
proven  track  record  of  handling  break¬ 
ing  news  and  enterprise  with  equal 
skill.  Must  be  a  terrific  word  editor  who 
can  turn  mundane  stories  into  crisp 
tales  that  grab  readers.  This  editor  will 
also  represent  the  Dayton  Daily  News 
at  community  functions  and  write  a 
weekly  column.  We  seek  a  minimum  of 
three  years  editing  experience.  If 
interested,  please  send  an  E-mail  to 
Regional  Editor  Ray  Marcano 
ray_marcano@coxohio.com  or  mail  a 
resume  and  other  applicable  informa¬ 
tion  to  45  S.  Ludlow  Street,  Dayton, 
OH  45402. _ 

THE  BAKERSFIELD  CALIFORNIAN  an 
award-winning  94,000/76,000  ram- 
ily-owned  daily  in  central  California, 
has  immediate  openings  in  several  key 
areas.  Our  paper,  judged  the  state's 
best  for  its  size  last  year  by  CNPA,  i 
serves  a  metro  area  of  350,000.  We  1 
value  initiative,  creativity,  energy  and 
innovation.  Visit  our  website 
www.bakersfield.com  -  for  a  closer  I 
look.  If  interested,  send  cover  letter, 
resume  and  work  samples  to: 

Linda  Wienandt,  managing  editor 

c/o  Human  Resources  Department 
The  Bakersfield  Californian 
P.O.  Box  440 
Bakersfield,  CA  93302 

ASSISTANT  FEATURES  EDITOR  to  help 
oversee  seven  daily  entertainment/ 
lifestyle  sections,  weekly  Food  & 
Healthy  Living  section,  weekly  TV  view¬ 
ing  quide  ond  various  speciol  projects. 
Previous  supervisory  experience  essen¬ 
tial,  as  well  as  3-5  years  experience 
reporting. 

j  COPY  EDITOR  for  desk  using  fully 
aginated  QuarkXPress/QPS  system, 
xperience  as  reporter  and/or  editor 
preferred,  but  will  consider  entry-level 
applicant  with  sharp  spelling,  punctua¬ 
tion  and  grammar  skills. 

PHOTO  EDITOR  to  lead  award¬ 
winning  staff  of  six  in  technologically 
advanced  environment.  Familiarity  with 
QuarkXPress,  PhotoShop,  MediaGrid  a 
plus,  along  with  strong  understanding 
of  digital  photography's  potential  and 
challenges.  5-10  years  daily  photo¬ 
journalism  experience  required,  includ¬ 
ing  3-5  in  management. 

THE  SOUTH  COUNTY  JOURNAL,  a 
24,000  daily  south  of  Seattle,  seeks  an 
experienced  reporter  with  strong  report¬ 
ing  and  writing  skills.  Send  letter, 
resume  and  six  clips  to  Jeon  Porietti, 
city  editor.  South  County  Journal,  P.O. 
Box  130,  Kent,  WA  98035. _ 

THE  SYRACUSE  NEWSPAPER  in 
Syracuse,  NY,  is  seeking  hard- 
charging  news  reporters  to  rill  some 
anticipated  vacancies  on  our  staff. 
Experience  covering  doily  newspaper 
beats  a  must.  Send  your  best  clips  and 
resume  to  Richard  A.  Sullivan,  AME, 
The  Syracuse  Newspapers,  P.O.  Box 
49 1 5,  Syracuse,  NY  13221. 


_ EDITORIAL _ 

THE  KOKOMO  PERSPECTIVE,  a 
million-dollar  revenue  weekly,  now 
reaching  more  than  24,000  homes, 
soon  will  become  a  daily  publication  in 
a  cooperative  effort  with  the  state's 
largest  newspaper.  The  Indianapolis 
Star.  The  Perspective  is  an  established, 
respected,  local  newspaper,  now  in  its 
1 1th  year.  We  are  searching  for  high- 
intensity,  motivated  editorial  staff  mem¬ 
bers  to  assist  in  this  transition. 

GENERAL  ASSIGNMENT/ 

NEWS  REPORTER 

Responsibilities  will  include  reporting 
on  events  of  local  interest. 

SPORTS  REPORTER 

Responsibilities  will  include  reporting 
on  sporting  events  mostly  on  the  local 
level. 

FEATURES  REPORTER 
Responsibilities  will  include  reporting 
on  events  of  local  interest. 

We  are  looking  for  strong  grammar 
skills  and  a  clean  writing  style;  experi¬ 
ence  with  QuarkXPress,  WordPerfect, 
Photoshop  and  Windows  '98/ 
Windows  NT  is  o  plus.  Some 
weeknight  and  weekend  work  will 
occur.  Paginotion  and  photography 
work  will  be  o  part  of  the  job. 

Please  send  resumes  to  the  ottention  of 
Patrick  Munsey,  managing  editor.  The 
Kokomo  Perspective,  209  N.  Main 
Street,  Kokomo,  IN  46901 .  Resumes 
also  can  be  faxed  to  (765)  457-7209. 
Or,  contact  us  via  E-mail  at: 

kponline@sprynet.com 

THE  PARIS  NEWS,  an  award  winning 
1 2,000-daily  serving  five  counties  has 
opening  for  Managing  Editor  to  direct 
1 2  person  staff.  Must  have  prior  man¬ 
agement  experience,  know  Macintosh, 
QuarkXPress,  layout-design  skills  a 
I  plus.  Excellent  work  environment  with 
ood  salary  and  benefit  package, 
end  resume  to  Publisher  Mike  Grax- 
:  iola,  P.O.  Box  1078,  Paris,  TX  75460, 
phone  (903)  785-8744. 

I  THE  ROANOKE  TIMES,  a  100,000 
1  daily  covering  the  Roanoke  and  New 
!  River  Valleys  of  Virginia,  is  looking  for 
'  a  business  team  leader  to  supervise 
five  writers  and  serve  as  primary  editor 
for  team  with  a  focus  on  front  end  plan¬ 
ning.  At  least  5  years  of  business 
reporting  or  editing.  Applicant  should 
I  send  resume  and  on  essay  of  no  more 
I  than  500  words,  outlining  qualifica- 
;  tions  to  Rich  Martin,  P.O.  Box  2491 , 
Roanoke,  VA  2401 0, 

Fax  (540)  981 -31 94  or  E-mail 
humanresources@roanoke.com 
!  EOE 


THE  TRIBUNE,  a  37,000  circulation 
newspaper  located  on  the  beautiful 
I  central  California  coast,  is  seeking  a 
I  features  editor  and  features  writer. 
Send  resume,  samples  of  your  work 
and  a  letter  explaining  why  you  should 
be  hired  to  Sandra  Duerr,  executive 
editor.  The  Tribune,  P.O.  Box  1 1 2,  San 
t  Luis  Obispo,  CA  93406. 

I  - - - - 

I  THE  VALLEY  NEWS  DISPATCH,  a  7- 
I  day  newspaper  in  the  suburban  Pit¬ 
tsburgh  market,  is  seeking  an  experi¬ 
enced,  self-starter  with  a  minimum  of 
two  years  experience.  If  yau're  good  at 
turning  aver  rocks  and  then  turning  it 
into  a  good  story,  this  job  is  for  you. 
Send  resume  and  work  samples  to: 

Richard  A.  Monti 
Valley  News  Dispatch 
2 1 0  Fourth  Avenue 
Tarentum,  PA  1 5084 


INFORMATION  SYSTEMS 


INFORMATION  SYSTEMS 


NEWSROOM  SYSTEMS  SPECIALIST 


ARE  YOU  the  computer  expert 
in  your  newsroom?  Would  you 
like  to  take  an  active  role  in 
the  technology  industry,  while 
still  working  in  newsrooms? 

SAXoTECH,  Inc.  is  one  of 
the  fastest-growing  publishing 
system  vendors  in  the  world. 
Our  new  office  in  the  U.S. 
needs  talented,  experienced 
newsroom  personnel  with  a 
strong  interest  in  computer  sys¬ 
tems  to  join  our  customer  ful¬ 
fillment  teams.  You’ll  be 
involved  in  all  aspects  of  cus¬ 
tomer  relations,  including 
helping  with  sales,  doing  site 
and  workflow  analysis,  training 
new  users,  helping  manage 
installations,  and  handling 
support  calls. 


SKILLS  REQUIRED:  Experience 
with  QuarkXPress,  pre-press, 
copy  editing,  and  public  speak¬ 
ing.  We  are  Itxiking  for  posi¬ 
tive,  self-motivated  people. 
Previous  teaching  experience 
is  a  plus.  Need  to  be  able  to 
rekxate  to  the 
Washington,  D.C. 
area,  as  well  as  travel 
extensively  (U.S. 
and  Europe). 

Excellent  salary 
and  benefits. 

Send  resume  to: 

ROBERT  A.  LASZLO 
SAXoTECH.  Inc. 

3  Bethesda  Metro  Center,  Suite  700 
E5ethesda,  MD  20814 
Fax:(301)657-9776 
E-mail:  RLASZLO@saxotech.com 
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HELP  WANTED 


_ EDITORIAL _ 

TIMES  COMMUNITY  NEWS 

Times  Community  News  publishes  the 
high-profile  Our  Times  local  news  sec¬ 
tions  now  delivered  with  the  Los 
Angeles  Times  and  complement  The 
Times'  coverage  of  the  Los  Angeles 
Metropolitan  Area.  All  applicants  for 
TCN  positions  should  send  work  sam¬ 
ples  to  Philip  Bonney,  editorial 
recruiter,  1717  4th  Street,  Suite  200, 
Santa  Monica,  CA  90401,  or  E-mail 
him  at  pbonney@earthlink.net 
Openings  at  present: 

REPORTERS 

TCN  has  immediate  apenings  for 
talented,  aggressive  beat  reporters  with 
daily  experience.  Strong  candidates 
are  eager  to  break  big  news  stories 
and  craft  compelling  futures  to  help 
enhance  The  Times'  coverage  of  local 
news. 

COPY  EDITORS/PAGE  DESIGNERS 
TCN  has  immediate  openings  for 
talented  copy  editors  and  page 
designers  on  our  award-winning 
Orange  County-based  production 
team.  Copy  editors  must  have  daily 
newspaper  experience,  and  be  able  to 
handle  stories  quickly  and  cleanly  on 
deadline.  Designer  must  possess  sound 
news  judgment,  strong  QuarkXPress 
skills  and  a  creative  eye. 

NEWS  ASSISTANTS 
Must  be  dependable,  detail -oriented 
ond  have  some  writing  experience. 
This  is  an  entry-level  position  designed 
for  the  best  people  to  move  up  to 
reporter. 

CITY  EDITORS 

Must  have  strong  people  skills,  strong 
copy-editing  skills,  be  able  to  teach 
young  reporters  and  enjoy  community 
journalism.  At  least  three  years'  daily 
reporting  experience  is  required. 

UPSTATE  NY  OPPORTUNITIES 

The  Observer-Dispatch  in  Utica,  NY,  a 
50,000  Gannett  daily,  is  looking  for 
talented  journalists  to  join  our  award¬ 
winning  tram: 

PHOTO  EDITOR.  We're  seeking  an 
energetic  and  inspirational  photo¬ 
journalist  to  plan  and  oversee  the  daily 
photo  report  and  lead  our  five-person 
photo  staff.  This  position  requires 
strong  organizational,  photo  editing 
and  people  management  skills. 


from  you.  Responsibilities  include  edit¬ 
ing  stories  for  thoroughness,  clarity 
and  accuracy;  designing  and  paginat¬ 
ing  visually  appealing  pages;  andf  writ¬ 
ing  clear,  inviting  headlines. 

EXPERIENCED  REPORTER.  We're  look¬ 
ing  for  a  hard-hitting,  passionate  and 
productive  reporter  to  cover  the  county 
government/economic  development 
beat  (and  the  upcoming  Woodstock 
'99  concert  here).  At  least  two  years  of 
daily  experience  is  a  must;  computer- 
assisted  reporting  knowledge  is  a  plus. 

If  interested  in  any  of  these  positions, 
please  send  resume  and  half-dozen 
somples  of  your  best  work  to  Rick 
Jensen,  editor,  Observer-Dispatch,  221 
Oriskany  Plaza,  Utica,  NY  1 3501 . 

We  value  diversity 


TIRED  OF  staring  out  your  window  at 
just  another  city  block  ?  Looking  for  a 
creative  challenge?  The  Gazette,  a 
100,000-circulation  daily  in  Colorado 
Springs,  can  help  in  both  areas.  Stare 
out  your  window  at  Pikes  Peak  and 
work  for  a  Lifestyle  section  devoted  to 
fresh  ideas  and  new  approaches  to 
writing  ond  editing.  We're  looking  for 
an  energetic,  forward-thinking  individ¬ 
ual  strong  on  ideas,  planning  and 
working  with  reporters.  Send  resume, 
three  editing  samples  that  show  the 
original  ana  published  versions  of  the 
stories  and  a  summary  outlining  your 
philosophy  on  what  constitutes  a  lively 
Lifestyle  section  to  Terri  Fleming, 
managing  editor.  The  Gazette,  P.O. 
Box  17/9,  Colorodo  Springs,  CO 
80901 .  No  phone  calls,  please. 

TOP-NOTCH  copy  editor/page  design¬ 
er  for  growing  33,500  daily  in 
western  Montana.  Live  in  progressive 
university  town  close  to  wilderness  and 
work  with  SND  award-winning  staff  of 
editor/designers.  Must  be  proficient  in 
:  QuarkXPress,  hove  knowledge  of 
I  Photoshop  and  Freehand  and  experi¬ 
ence  in  news  and  feature  page  design. 
Prefer  journalism  degree,  some  report¬ 
ing/photography  experience  and 
demonstrated  ability  to  make  copy  ond 
headlines  shine  on  deadline.  Send 
resume  and  clips  by  May  21  to  Bobbie 
Engelstad,  human  resource  manager, 
Missoulian,  500  S.  Higgins  Street, 
Missoula,  MT  59807. 

WRITERS'  NEWSPAPER:  The  Courier 
I  News,  o  20,000  circulation  suburban 
I  daily  based  in  Elgin,  seeks  an  experi- 
J  enced  reporter  to  cover  a  regional 
I  beat.  We  re  looking  for  o  writer  who 
I  can  spot  local  trends,  capture  events 
and  personalities  in  crisp,  vivid  prose, 

I  and  translate  complex  subjects  into  com- 
I  polling  stories.  Elgin  is  about  40  miles 
j  west  of  Chicago  in  a  competitive 
I  market.  Send  clips  and  resume  to 
Dennis  Robaugh,  city  editor.  The 
Courier  News,  300  Lake  Street,  Elgin, 
IL60120. _ 

_ FREELANCE _ 

i  FREELANCE  WRITERS 

National  financial  services  magazine 
looking  for  experienced  business 
writers.  Banking  expertise  helpful.  Send 
brief  description  of  qualifications  to: 
kcline@bai.org 

MARKETING 

WIRE  SERVICE  NEEDS  a  person  to 
sell/license  our  content,  to  print  and 
Internet  media.  Must  have  excellent 
communication  skills,  be  competent  in 
MS  Word  ond  Internet  use.  Sales/ news 
I  experience  a  plus.  Some  travel 
involved.  Send  resume  to  BPI  Commu¬ 
nications,  Inc.,  HR  #15,  5055  Wilshire 
Blvd.,  Los  Angeles  90036. 

j  NEW  BUSINESS  DEVELOPMENT 

I  Work  with  V.P.,  New  Business  Devel¬ 
opment,  in  a  NYC-based  financial  ser¬ 
vices  industry  publishing  company. 
Ability  to  do  competitive  research, 
work  with  marketing  to  develop 
strategies,  and  build  business  plans  is 
required.  Must  be  able  to  project 
monage  implementation  of  new  Web 
sites,  new  print  and  E-mail  newsletters, 
and  other  products.  Good  growth 
opportunity.  Fax  or  E-mail: 

(212)765-6123 

I  catherine.sherwood@tfn.com 


i  _ MARKETING _ 

GROUP  MARKETING  SPECIAUST 

Manage  the  marketing  and  promo¬ 
tional  efforts  for  a  progressive  news¬ 
paper  group  sales  team.  Must  be 
skilled  in  sales  presentation  and 
material  development.  Newspaper  and 
media  research  experience  is  very 
helpful. 

Must  be  creative  in  concept  and  project 
!  development  for  advertising  customers 
and  corporate  image.  Windows  and 
Macintosh  literate.  Internet  savvy. 

Ability  to  work  with  a  variety  of  high 
energy  professionals  and  diverse 
assignments.  Demonstrated  leadership 
of  the  marketing  process,  with  a  suc¬ 
cessful  combination  of  delegation  and 
hands-on  participation. 

I  Send  your  resume,  with  references  ond 
j  salary  history  to: 

I  Booth  Newspaper  Sales 

Attn:  GMS 
P.O.  Box  21 68 
Grand  Rapids,  Ml  49501 
No  phone  calls 
EEOC 

INFORMATION  SYSTEMS 

CUENT  SERVICE  SYSTEMS 
ADMINISTRATOR/ 
APPUCATION  SUPPORT 

I  The  Sun-Sentinel  is  seeking  an  individ¬ 
ual  to  work  in  our  Deerfidd  facility  as 
a  Client  Services  Analyst.  We  require 
experience  in  designing,  implementing 
and  supporting  mission-critical  client 
server  applications  running  on  UNIX 
(preferobly  SUN  Soloris  2.x).  Other 
requirements  include  3-5  years  experi¬ 
ence  in  UNIX  systems  administration 
and  strong  knowledge  of  SUN  server 
hardware  and  SUN  HA.  Experience 
with  configuring  and  administering  out¬ 
put  systems,  print  spoolers  and  RIPS 
desirable.  Basic  knowledge  of  rela¬ 
tionship  databases  (Orade  7.x/8.x 
and  MS  SQL  server)  and  other  operat¬ 
ing  systems  such  as  Windows  95/NT 
and  Macintosh  also  considered  a  plus. 

Excellent  written  and  verbal  communi¬ 
cation  skills  and  a  strong  commitment 
{  to  customer  service  requirM. 

!  We  offer  a  competitive  salary  and 
comprehensive  benefits  packoge  includ¬ 
ing  stock  plans  and  the  ability  to  work 
with  a  leader  in  the  multi-media  indus¬ 
try.  The  Sun-Sentinel  is  a  business  unit 
or  the  Tribune  Company  and  publishes 
a  daily  newspaper  as  well  as  several 
targeted  publications,  and  also  has  a 
strong  presence  on-line  with  the  web 
site  www.sun-sentinel.com 

To  apply,  please  forward  your  resume 
to: 

Sun-Sentinel  Company 
Attn:  HunKin  Resources  Department 
333  SW  1 2th  Avenue 
Deerfield  Beach,  FL  33442 

Or  E-mail  to  bfeldkamp@tribune.com 

The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply.  EOE.  Sun-Sentinel  supports  a 
drug-free,  smoke-free  work  environ- 
ment. _ _ 

IT  PROFESSIONALS/NEW  MEDIA 
Visit  wvAv.marks-ferber.com  for  current 
list  of  top  career  opportunities. 


INFORMATION  SYSTEMS 

!  TECHNICAL  PROJEa  MANAGER 

I 

I  The  Sun-Sentinel  is  seeking  Technical 
j  Project  Manager  to  work  in  our 
I  Deerfield  location.  This  position  is 
responsible  for  evaluating  and  making 
recommendations  and  taking  a  lead 
role  on  technical  project  teams,  provid¬ 
ing  project  work  plans  and  detailed 
analysis  which  clearly  define  project 
objectives. 

Requirements  include  a  degree  in  com¬ 
puter  information  systems/ sciences 
with  5-7  years  experience  implement¬ 
ing  large  scale  computer  systems  in  a 
technical  production  environment. 
Excellent  project  management,  lead¬ 
ership,  negotiation,  communication 
skills  and  ability  to  work  in  a  highly 
deadline-oriented  environment  essen¬ 
tial.  Must  be  able  to  handle  difficult 
situations  under  pressure  and  multiple 
responsibilities  simultaneously.  Strong 
technical  background  in  UNIX,  NT, 
COBOL,  “C”  ,  Oracle  and  4GL  lan¬ 
guages  required,  Oracle  database 
management  a  plus. 

We  offer  o  competitive  salary  and 
comprehensive  benefits  package, 
including  stock  plans.  To  apply,  please 
forward  resume  and  salary  require¬ 
ments  to: 

Sun-Sentinel 

Attn:  Human  Resources  Department 
333  SW  1 2th  Avenue 
Deerfield  Beach,  FL  33442 
Or  E-mail  to:  bfeldkamp@tribune.com 

The  Sun-Sentinel  values  diversity  and 
encourages  those  who  share  our  vision 
to  apply.  EOE.  Sun-Sentinel  supports  a 
drug-free,  smoke-free  work  environ- 


j _ NEW  MEDIA _ 

REGIONAL  CONTENT  MANAGER 
I  AND  CONTENT  PRODUCERS 
I  Citysearch.com  a  national  producer  of 
I  A&E  web  sites,  seeks  Regional  Content 
Manager  for  Chicago-based  position 
to  supervise  content  operations  of  multi¬ 
ple  sites  in  mid-West/Great  Lakes. 
Responsible  for  quality  of  content,  hir¬ 
ing  and  managing  staff  and  setting/ 
implementing  regional/national  calen¬ 
dars.  50%  travel.  B.A.,  minimum  5 
years  content  management.  (A&E/ 
interactive  preferred)  and  profit  and 
loss  experience.  Also  seeking  Senior 
and  Associate  Content  Producers  for 
markets  throughout  U.S. 

Email  resume  and  clips  to 
i  content_jobs@citysearch.com  or: 

Fax  (626)  405-9929 

VERMONT  DAILY  NEWSPAPER  look¬ 
ing  for  webmaster  to  bring  newspaper 
and  other  sites  online  with  MSAccess 
and  web  interface.  Knowledge  of 
related  software/ systems  necessary. 
Excellent  salary  and  benefits.  Contact 
G.  Johnston,  P.O.  Box  668,  Rutland, 
VT  05701.  Or  E-mail 

graciej@rutlandherald.com 

Put  all  your  eggs  in  one  basket  — and 
j  wotefi  them  grow 

!  Andrew  Carnegie 
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HELP  WANTED 

PHOTOGRAPHY 

ASSISTANT  PHOTO  DIREaOR 

If  you  hove  seasoned  technical  ability 
in  photography  coupled  with  dynamic 
people  skills,  we  have  an  exciting 
opportunity  to  help  develop  the  best 
photo  staff  in  the  West.  The  Fresno 
Bee,  Central  California's  leading  daily 
newspaper  (circulation  1 50,000  daily; 
190,000  Sunday)  has  an  immediate 
opening  for  assistant  photo  director  to 
assist  in  department  administration, 
picture  editing,  story  development, 
evaluation,  coaching  and  staff  devel¬ 
opment.  Must  hove  4-6  years  picture 
editing  experience,  and  2-3  years 
shooting  experience  on  a  daily  paper. 
B.A./B.S.  in  Journalism  preferred. 
Qualified  candidates  will  hove  strong 
people  skills,  be  energetic  and  able  to 
motivate  others;  possess  excellent  com¬ 
munication  skills,  and  have  the  ability 
to  see  opportunities  in  every  situation. 
Competitive  salary  based  on  experi¬ 
ence  plus  excellent  benefit  package. 
The  Bee  values  and  encourages 
workplace  diversity.  Send  resume, 
cover  letter,  and  samples  of  your  work 
before  May  21  to  The  Fresno  Bee, 
Human  Resources  Dept.,  1626  E 
Street,  Fresno,  CA  93786. 

Resume@fresnobee.com 

The  Fresno  Bee  is  committed  to  a 
workplace  free  from  drug  and  alcohol 
use.  Therefore,  all  offers  of  employ¬ 
ment  are  contingent  upon  successful  com¬ 
pletion  of  a  drug  test. 

STAFF  PHOTOGRAPHER 
The  Omaha  World-Herald  is  seeking  a 
staff  photographer.  We're  an 
employee-owned  regional  newspaper 
with  daily  circulation  of  220,000  ond 
state-of-the-art  photo  equipment  and 
facilities.  Ideal  candidates  will  have  a 
college  degree  and  professional  expe¬ 
rience  in  news  and  feature  photog¬ 
raphy.  Mail  resumes  to  James  K. 
Burnett,  director  of  photography, 
World-Herald  Square,  Omaha,  NE 
68102.  E-mail  to: 

jamesburnett@omaha  .com 

PREPRESS 

PREPRESS  MANAGER 

Immediate  opportunity  for  an  experi¬ 
enced  Prepress  department  manager 
for  a  daily  newspaper.  Seeking  a  pro¬ 
ven  leader  to  direct  a  staff  of  25-i- 
employees  in  ad  production,  layout, 
creative  services,  composing,  digital  od 
reception  and  pagination.  Requires 
thorough  knowledge  of  Mac  applica¬ 
tions,  (QuarkXPress,  Photoshop,  etc.), 
strong  communication  skills  and  quality 
assurance.  Minimum  of  5  years  man¬ 
agement  experience  preferred . 

We  offer  competitive  wage  and  com¬ 
prehensive  benefits  package.  Qualified 
candidates  send  resume  and  salary  his¬ 
tory  to; 

Chief  Financial  Officer 

Belleville  News-Democrat 
P.OBox427 

Belleville,  IL  62222-0427 
A  Knight  Ridder  Owned  Newspaper 


_ PREPRESS _ 

PREPRESS  MANAGER  for  high  volume 
ad  production  department  for  multi¬ 
publication,  two  shift,  Mac  environ¬ 
ment.  Located  in  Southeastern  Wl, 
near  Lake  Geneva.  Send  resume  and 
cover  letter  or  call  for  more  informa¬ 
tion. 

Community  Shoppers,  Inc. 

P.O.  Box  367,  Delavan,  Wl  531 1 5 
Attention:  Humon  Resource  Manager 
(414)  728-3424 

PRE-PRESS  MANAGER 

Add  Inc.,  a  division  of  Journal  Com¬ 
munications  Inc.,  is  currently  seeking 
an  experienced  Pre-Press  Manager  in 
our  Waupaca,  Wl  location. 

The  successful  candidate  would 
manage  our  two-shift,  seven  day,  pre¬ 
press  operation  responsible  for  multiple 
publication  production  of  shoppers, 
weekly  newspapers,  niche  publications 
and  commercial  job  work. 

Three  to  five  years  of  supervisory  expe¬ 
rience  in  graphic  arts,  printing  or 
newspaper  production.  Knowledge  of 
current  pre-press  technologies  and 
practices  especially  as  they  apply  to 
newspapers.  Experience  in  applying  a 
systems  approach  to  organizing  work- 
j  flows,  and  production  schedules. 

j  We  offer  an  extensive  compensation 
I  package  which  includes  an  aggressive 
I  bonus  incentive  program. 

Please  submit  or  E-mail  cover  letter  and 
resume,  in  confidence,  to: 

Add  Inc. 

Attn:  Human  Resources  Department 
600  Industrial  Drive 
Waupoca,WI  54981 
doreen@add-inc.com 

EOE _ 

THE  TIMES  is  seeking  a  knowledgeable  ; 
individual  who  can  operate  as  a  team 
player  with  the  ability  to  make  long 
range  plans  with  the  big  picture  in 
mind.  The  Pre-Press  Manager  is 
responsible  for  the  complete  pre-press  : 
operation  and  is  responsible  for  run-  I 
ning  a  smcxsth  operation  communicat¬ 
ing  with  news  and  advertising. 

QUAUFICATIONS: 

•  Three  to  five  years  newspaper  experi¬ 
ence 

•  Must  have  excellent  leadership  and 
communication  skills 

•  Must  be  systems-sawy  and  knowl¬ 
edgeable  about  pagination 

•  Must  have  strong  people  skills, 
experience  in  all  facets  of  pre-press 
and  the  ability  to  handle  multiple 
responsibilities 

We  offer  an  excellent  benefit  package. 

For  further  information  contoct: 

DeWctyne  Gray,  Production  Director 
P.O.  Box  30222 
Shreveport,  LA  71 130-0222 
Fax:  (318)459-3854 

Before  everything  else,  getting  ready  is 
the  secret  of  success 

Henry  Ford 


_ PRESSROOM _ 

PRESS  DEPARTMENT  MANAGER  at 
one  of  six  newspapers  ranked  by  NAA 
as  having  the  best  practices  in  the 
nation  and  located  in  one  of  the  most 
desirable  cities  in  Florida.  Applicants 
must  have  successful  record  of 
supervision  and  leadership.  Manager 
supervises  sixteen  press  operators  who 
produce  514  daily  pages  and  220 
Sunday  pages  weekly  with  as  many  as 
1 08  process  color  ads  per  edition  and 
dozens  of  editorial  color  photos  on 
nine-unit,  six-deck  Goss  Metro  Press. 
Write  to  publisher,  Naples  Daily  News, 
P.O.  Box  7009,  Naples,  FL  341 01 . 

PRESS  OPERATOR  -  Experience  with 
Urbanite  preferred.  Afternoon  paper 
Monday  -  Friday,  AM  weekends.  No 
commercial  work.  Family  owned. 
23,500  in  Bowling  Green,  KY.  Fax 
Larry  Simpson,  (502)  781  -0726. 

PRESSMEN  WANTED 

Growing  family  owned  newspaper 
I  group  in  New  York  State  is  seeking 
experienced  Goss  Community  press¬ 
men.  To  apply,  send  resume,  salary 
history  and  requirements  to  Michael 
Valentine,  4367  Walden  Avenue,  Lan¬ 
caster,  NY  14086  or  fax  (716)  684- 
3659  or  E-mail  cgweb@pcom.net 

PRESSROOM 

MANAGER 

Single-width,  newspaper  plus  com¬ 
mercial.  Emphasis  on  training, 
teamwork,  maintenance,  budget. 
Hands-on.  10  years  press  experience, 
3  years  management  experience. 
Resumes  Suffolk  Life  Newspapers, 
P.O.  Box  9167,  Riverhead,  NY  1 1901 . 
FAX  (51 6)  369-5930.  Attn:  GM _ 

PRESSROOM 

Skilled,  experienced,  quality  minded 
Press  Operator  needed  for  Single 
wide,  10  unit  Goss  Urbanite.  Deadline, 
process  color  experience  necessary. 
We  ore  a  growing  daily,  AM  newspa¬ 
per.  We  offer  a  competitive  salary  and 
an  excellent  benefits  package.  FAX  or 
mail  summary  of  qualifications  to: 

Boca  Raton  News 
33  S.E.  Third  Street 
Boca  Raton,  FL  33432 
FAX  (56 1)338-4987 
Attn:  Jeanne  Tegler 

PRODUCnON/TECH 

PRODUCTION  MANAGER.  Goss 
Urbanite  experience.  Five  years  man¬ 
agement  experience  with  all  facets  of 
newspaper  production.  The  ability  to 
maintain  high  level  of  quality  printing. 
Excellent  compensation  and  benefits 
package.  The  Courier  is  a  6-day- 
1 2,000  circulation  newspaper,  located 
in  Arkansas'  most  desired  community. 
Send  or  fax  resume  to  Production 
Manager  -  c/o  David  Mosesso,  P.O. 
Box  887,  Rusellviile,  AR  7281 1 . 
(501)968-2832 

The  Courier  is  an  equal  opportunity 
employer  and  does  not  discriminate  on 
the  basis  of  race,  religion,  color,  sex, 
oge,  national  origin  or  disability. 


PRODUCnON/TECH 

DESIGN  &  PRODUaiON  MANAGER 

Orlando  Sentinel  Interactive  is  seeking 
a  highly  skilled  and  motivated  individ¬ 
ual  to  lead  its  Web  design  and  produc¬ 
tion  department.  This  individual  will 
have  the  responsibility  for  OSI's  design 
efforts  as  they  relate  to  various  forms  of 
media  including  the  Internet,  print,  and 
broadcast.  In  addition,  this  person  will 
manage  a  staff  responsible  for  produc¬ 
tion  services  for  OSI's  multiple  online 
products  including  the  development  of 
client  Web  sites,  advertising  banners 
and  tiles,  and  graphical  elements. 

This  Orlando,  Florida  based  position  is 
for  an  individual  who  possesses  7-10 
years  experience  in  design  with  an 
acumen  for  production  processes  and 
management.  Web  design,  production 
experience,  marketing  experience,  and 
project  management  required.  B.A.  in 
graphic  arts. 

We  offer  a  competitive  salary  and 
benefits.  Please  send  your  resume, 
including  the  source  code,  to: 

Orlando  Sentinel  Communications 
Employment  Center 
Source  Code  EP-PDM-KBR 
633  North  Orange  Avenue 
Orlando,  FL  32801 -1349 
Fox:  (407)420-5766 
krundle@orlandosentinel.com 

EOE/MF 

PRODLXJION  DIREaOR 
The  successful  candidate  will  have 
extensive  knowledge  and  management 
experience  in  prepress  and  press 
operations.  Must  have  the  ability  to 
troubleshoot  and  make  sound  deci¬ 
sions.  Will  oversee  night  production 
operations. 

The  following  hands-on  management 
positions  ore  part  of  our  daily  news¬ 
paper  and  commercial  printing  opera¬ 
tions: 

j  PREPRESS  MANAGER 

I  The  successful  candidate  will  have 
extensive  working  and  management 
experience  in  Mac  based  (QuarkX¬ 
Press,  Illustrator,  Photoshop)  ad  crea¬ 
tion  and  design  as  well  as  electronic 
pagination,  4  color  stripping  and  plate 
making. 

PRESS  MANAGER 

The  successful  candidate  will  hove  print¬ 
ing  and  management  experience  in 
single-width  offset  printing  for  our  10 
unit  Urbanite  press. 

These  3  positions  require  exceptional 
commitment  to  quality,  deadline 
performance,  waste  control,  preventive 
maintenance  and  expense  control. 

Please  send  a  cover  letter  with  your 
accomplishments,  a  copy  of  your 
resume  and  salary  requirements  to 
Scott  N.  Edgerton,  VP  Operations, 
Boca  Raton  News,  33  S.E.  Third  Street, 
Boca  Raton,  FL  33432.  Fax  (561 )  338- 
4850  E-mail  (no  attachments) 

bocanews@bocanews .  infi .  net 
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CLASSIFIED 


HELP  WANTED 


PRODUCnON/TECH 

PRODUaiON  MANAGER  for  cnhi 
South  Bend,  Indiana  location  with  10- 
unit  and  5-unit  Goss  Suburban  lines. 
We  produce  1 50,000  weekly  tab; 
50,000  monthly  entertainment  edition; 
25,000  free  monthly  single-lifestyle 
publication;  6,500  circulation  Mon¬ 
day  through  Saturday  daily;  6  com¬ 
munity  weeklies  ranging  from  1 ,200  to 
4,000;  and  numerous  monthly  com¬ 
mercial  jobs.  The  right  candidate  will 
have  high  standards  for  print  quality, 
efficient  operations,  exceptional  orga- 
nizatianal  and  management  skills,  job 
tracking  and  cost  experience,  and  be 
able  to  handle  scheduling  and  training 
of  prepress  and  press  personnel.  In 
addition  to  being  a  great  place  ta  live 
and  work.  South  Bend  is  centrally 
located  within  90  minutes  of  Chicago, 
is  home  of  the  National  College  Foot¬ 
ball  Hall  of  Fame  and  Natre  Dame 
University.  We  provide  competitive 
base  compensation  plus  management 
bonus  program  and  benefits  plan. 
Qualified  interested  candidates  please 
send  cover  letter  and  resume  in  con¬ 
fidence  to  Brian  M.  McMillan,  pub¬ 
lisher,  Times  Publications,  2102  South 
Michigan  Street,  South  Bend,  IN 
4661 3,  E-mail; 

bmcm539datacruz.com 


QUALITY  ASSURANCE  MANAGER 

We  need  your  help  to  keep  us  the 
Northwest's  Best  Newspaper!  In  this 
position  you  will  develop,  lead  and 
maintain  the  quality  assurance  efforts 
for  the  Seattle  Times  production  opera¬ 
tions,  including  programs  to  improve 
print  quality  and  customer  service, 
while  reducing  costs  and  improving  pro¬ 
ductivity.  Requirements  include  a 
thorough  knowledge  of  the  newspaper 
production  process,  including  3-f  years 
of  print  quality  management  experi¬ 
ence.  Must  hove  in-depth  knowledge  of 
pre-press  and  offset  press  processes, 
especially  color  reproduction,  and 
quality  assurance  methodologies 
(TQM,  CQI,  etc.)  and  tools  (SPC, 
FMEA,  etc.).  Must  have  excellent  com¬ 
munications,  organizational,  analytical 
and  PC  skills  and  have  a  strong 
customer  service  orientation.  Job  HR- 
159/JK  is  a  regular  full-time  position 
with  a  pay  range  of  $56-75K/year, 
DOE.  Send  resume  to  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
981 1 1 ,  or  fax  to  (206)  51 5-5560. 

Equal  Opportunity  Employer 


PUBLK  RELATIONS 

PRESS  OFFICER 

A  national  cansumer  advocacy  orga¬ 
nization  founded  by  Ralph  Nader 
seeks  to  fill  the  following  positions. 
Please  send  resume,  salary  require¬ 
ments  and  history  and  cover  letter  to 
Public  Citizen,  1 600  20th  Street,  NW, 
Washington,  DC  20009,  Attention: 
Job  Search  #EP-042  (Job  Search 
Number  MUST  be  specified)  EOE/ 
Non-smoking.  NO  CALLS. 

Individual  to  handle  all  aspects  of  press 
work  in  a  fast-paced  media  relations 
office.  Duties  include  developing  media 
strategies,  writing/editing  releases, 
speeches,  opinion  pieces;  responding 
to  reporter  inquiries;  planning  and 
executing  press  conferences;  and 
pitching  story  ideas.  At  least  five  years 
experience  in  Public  Relations,  journal¬ 
ism  or  related  field  required.  Must 
have  strong  strategic  planning  skills, 
have  excellent  writing  skills  and  strong 
people  skills.  Experience  in  broadcast 
media  or  newspapers  a  plus.  Knowl¬ 
edge  of  legislative  and  regulatory 
systems  helpful.  Good  benefits,  com¬ 
petitive  salary.  Please  visit  our  Web 
site  atwww.citizen.org 


SALES 


BEAUTIFUL  BOULDER,  CO 
Sales  Director  for  1 04  years  old  daily 
newspaper.  Manage  all  aspects  of  2 
million  dollar  annual  revenue  stream. 
Must  have  success  stories  within  highly 
competitive  markets.  Must  be  an 
excellent  trainer  and  motivator.  Great 
pay  and  benefits.  Send  resume  to  Pub¬ 
lisher,  P.O.  Box  1719,  Boulder,  CO 
80306. 


POSITIONS 

WANTED 


_ EDITORIAL _ 

EXPERIENCED  WRITER/EDITOR  seeks 
freelance  or  F/T  work.  Excellent  skills 
in  newspaper,  magazine,  trade,  ad,  PR 
venues.  Flexible,  creative,  speedy. 
(21 2)  21 3-1 61 9.  DFyoga@aol.cam 

EXPERIENCED,  FLORIDA-BASED 
(Daytona  Beach);  45  minutes  to 
Orlando;  close  to  Orlando  and  Ken¬ 
nedy  Space  Center;  90  minutes  to 
Jackson;  easy  access  to  Tampa, 
Tallahassee;  full  time  correspondent/ 
freelance  writer  available  for  assign¬ 
ments;  clips,  areas  of  expertise  avail¬ 
able  on  request;  MoiraLynn  Mefein; 

(904)  254-4898  Mary)in71 7@aol.com 
Box  9716 

Doytona  Beach,  FL  32 1 20-971 6 

SEEKING  POSITION  as  a  sports  writer 
for  daily  paper  in  Midwest.  Have  5 
years  experience  as  a  correspondent, 
covering  high  school  and  college 
sports.  Kirk  (765)  497-3268. 

TRAVEL  WRITERS  WANTED 

Successful  photographer  seeks  writers! 
Targets  newspaper  travel  sections! 

Jeff  (973)  575-1 005 


CLASSIFIED  ADVERTISING 
INFORMATION 


PAYMENT 


Make  check  payable  to  EditorB  Publisher 
or  charge  to  your  American  Express, 
MasterCard  or  Visa.  Please  supply  name 
on  card,  account  number,  expiration  date 
and  card  holder’s  signature. 


Please  note:  International  ads,  newaccomts^posHions  wanted  ads  must  pre-pay. 

Mail,  fax  or  e-mail  line  advertising  copy.  Please  include  the  following 
information:  1.  Name,  2.  Company,  3.  Mailing  Address,  4.  Phone, 

5.  Ad  Classification,  6.  No.  of  insertions,  7.  Amount  $  enclosed. 
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E<S?P  SHOP  TALK  AT  THIRTY 


by  Shqipe  Malushi 

Kosova  voicos,  o-mails,  massages 

Where  journalists  and  others  can  go  for  the  latest  information 


Even  e-mail  is  breaking  down  as  a 
way  of  getting  information  from 
inside  Kosova.  Trying  to  reach  my 
family  and  friends  there  by  telephone  or  e- 
mail  is  like  calling  a  ghost  town.  As  more 
and  more  foreign  journalists  need  to  find  a 
way  to  get  first-hand  information,  the 
communication  infrastructure  in  my  coun¬ 
try  deteriorates  daily. 

“1  can’t  talk,  I  am  afraid,  please  under¬ 
stand.  ...  They  are  everywhere.  They  will 
kill  me,”  says  a  friend 
on  the  phone.  Another 
source  sends  a  message 
by  e-mail  telling  me 
that  30  people  were 
trapped  in  one  apart¬ 
ment,  and  as  the  para¬ 
military  forces  came 
closer  they  had  to 
decide  who  could  leave 
and  who  would  stay. 

“It  was  the  hardest 
day  in  my  life,”  she 
says.  “1  wanted  to  go;  1 
am  afraid  to  die,  but  1 
had  to  let  mothers  and 
children  go  first;  my  old  mother  and  1 
stayed.” 

A  few  hours  after  the  phone  call,  that 
telephone  was  silenced,  a  pattern  being 
repeated  throughout  Kosova,  my  U.S. 
friends  and  supporters  say. 

Once  jjeople  are  pushed  out  of  their 
apartments,  others  who  have  not  been 
attacked  continue  the  communication 
effort.  I  got  a  call  from  the  city  of 
Gjakova:  “We  are  trapped,”  a  woman  says. 
“We  can’t  go  out.  We  still  search  for  the 
phones  that  work  in  the  empty  houses,  so 
we  can  call  and  let  people  know  what’s 
going  on.” 

“How  did  you  get  my  number?”  1  ask 
the  woman.  She  says:  “Your  relative  gave 
it  to  me  last  week  and  told  me  to  call  you.” 

“How  are  they?”  1  ask.  “They  are 
dead,”  she  answers  and  stops  for  a 
moment.  “Serbian  soldiers  with  masks 
entered  their  home  last  week  and  threw 
them  out.  Dora  (not  her  real  name)  with 
her  Mom  went  to  hide  in  the  basement  of 
their  neighbors.  Forty  people  were  already 
hiding  in  that  basement.  Soldiers  came 
back  and  lit  the  fire.  They  all  burned  alive. 


19  people,  women  with  12  children.  Only 
a  5-year-old  boy  has  survived.  They  sent 
him  to  the  military  hospital  in  Belgrade.” 

Milot,  who  is  a  college  sophomore  in  a 
Catholic  college  in  eastern  Pennsylvania, 
sent  an  e-mail  to  a  journalist  that 
described  trying  to  communicate  with  his 
parents  in  Pristina:  “1  called  them  at 
home;  nobody  would  answer.  Then  1 
called  my  grandparents,  and  they  told  me 
that  my  family  had  to  leave  the  house  and 
go  elsewhere.  Right 
now  they  are  at  rela¬ 
tives’  houses.  They  are 
planning  to  move  from 
house  to  house  to 
avoid  the  Serbian 
police.  They  only 
talked  to  me  for  about 
two  or  three  minutes. 
My  father  insisted  on 
not  talking  about  any¬ 
thing  in  detail,  not  to 
mention  any  names  or 
discussing  any  future 
plans.  . . .  And  the  very 
last  thing  he  told  me 
was  ‘You  have  to  understand,  this  is  war. 

. . .  anything  could  happen.’  Then  he  broke 
into  tears.  . . .  With  a  broken  heart,  1  final¬ 
ly  managed  to  say  ‘1  love  you.’” 

As  nighttime  approaches  in  Kosova,  no 
one  moves  inside  the  ghost  towns.  The 
windows  of  the  few  houses  left  are  in  the 
dark.  Inside  the  houses,  people  are  still 
hiding  and  living  like  shadows. 

In  the  middle  of  the  growing  media 
dilemma  the  Web  site  of  the  Kosova  Crisis 
Center  (http:www.alb-net.com/index.htm) 
has  come  to  the  forefront  of  news  cover¬ 
age,  sending  messages  and  broadcasts  on 
an  hourly  basis. 

Recently,  for  example,  this  site 
[Kosovapress.com]  sent  a  report  that  read: 

“Drenica,  26  March.  We  appeal  to  the 
journalists  and  the  reporters  throughout 
the  world  who  are  interested  in  what  is 
happening  within  the  territory  of  Kosova, 
to  come  to  the  zones  controlled  by  the 
Kosova  Liberation  Army  [KLA].  We 
assure  them  safety  in  their  work  as  well  as 
the  sincere  and  full  support  on  the  part  of 
KLA  superiors  and  fighters,  including 
that  of  the  people  of  Kosova  in  these 


zones.  Your  contribution  toward  the  fair 
and  accurate  information  about  the  events 
will  enable  the  world  to  learn  of  the  inhu¬ 
man  massacres  committed  by  the  para¬ 
military  and  terrorist  army  of  the 
Belgrade  regime  in  revenge  to  the  NATO 
strikes.” 

Other  valuable  Web  sites  for  Albanian 
information  are:  www.albanian.com;  http: 
Listserv.Acsu.Buffalo.Edu./archives/Alba 
news. HTML;  www.kosova.de;  Radio 
21.net,  as  well  as  www.NAAC.org  offer 
consistent,  updated  information. 

Since  the  escalation  of  the  violence  in 
the  towns  of  Kosova,  the  sites  also  provide 
listings  of  the  confirmed  casualties.  In  one 
recent  statement  on  the  Kosovapress  site, 
the  names  of  70  people  massacred  in 
Gjakova  were  listed. 

The  communique  read:  “Since  March 
24th,  the  streets  of  Gjakova  are  empty. 
Only  some  old  men  can  be  .seen  during  the 
hours  before  midday.  ...  The  houses  from 
where  Albanians  are  expelled  continue  to 
be  under  flames  since  twenty  days  ago. 
There  are  only  shops  of  the  Serbian  own¬ 
ers  working  inside  the  town  and  only  the 
Serbians  can  buy  food.” 

As  the  situation  becomes  more  difficult 
for  the  Albanian  population  inside  Kosova, 
the  Web  sites  become  a  bridge  between  the 
people  and  the  world.  The  listings  of  indi¬ 
viduals  killed,  lost  or  found  are  updated 
daily.  Also,  the  sites  are  centers  for  fami¬ 
lies  to  get  reunited.  The  updated  refugee 
information  is  distributed  to  hundreds  of 
interested  journalists  on  the  daily  basis. 

As  the  expulsion  of  the  Albanians 
continues,  communication  with  people 
inside  Kosova  has  completely  ended  for 
me.  People  whom  I  used  to  call  are  no 
longer  there,  and  I  also  learned  about  the 
loss  of  four  relatives  through  the  listing 
provided  on  the  Web  site  and  the  phone 
conversations.  For  the  rest  of  22  other 
members  of  my  family,  their  fate 
remains  unknown. 


Malushi  is  a  poet/writer  living  in 
New  York  City  and  working  for 
Editor  &  Publisher.  (212)  675-4380 
ext.  231  (work);  (201)  313-0366 
(home).  E-mails:  shqipem@media 
info.com  or  malushi@aol.com 


As  the  situation 
becomes  more  difficult 
for  the  Albanian 
population ...  the  Web 
sites  become  a  bridge 
between  people  and 
the  world. 
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